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Sparks 


State of the nation’s economy: 
Up 

Savincs & Loan Assets — There 
were more than $19 billion at end 
of 1951, and total to date in 1952 
tops $20 billion. This represented 
more than a 300 percent jump 
since 1940, when combined assets 
of savings associations were near 
$6 billion. 


Business Famures—In week 
ended May 8, they increased to 
161 from previous week’s 150. 
This compares with 181 in like 
week year ago. 

ENTERPRISING Persons—Study 
shows there were 23,397 concerns 
incorporated during first quarter, 
2.8 percent larger than same 1951 
quarter, while incorporations in 
March, compared with last year’s 
month, increased 3.3 pecent. 

2 * * 











Down 

How’s Business?—For week 
ended May 3, business toppled from 
previous week’s 173.2 to 158.4. 
Figure for comparable week in 
1951 was 174.8. 

CarLoapines — Slipped 7.3 per- 
cent in week ended May 3 com- 
pared with same 1951 week. Also 
dropped 4.5 percent under this 
year’s preceding week. 

Bic Srore Sates—Volume dipped 
2 percent in week ended May 3 


when comparea to same 1951 week. 
Strikes and _ threatened strikes 
were blamed for slowness. 

. * 

General 


‘BILLION CLuB’—Twenty-four firms 
were added last year to the group 
with a billion or more in assets. 
Twenty-seven reported sales of 
more than a billion. 





Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 





145,368 
120,962 = 120,272 é 
Last Prev. 1951 
Week Week Week 


For complete production totals 
makes, see table, page 85. 











Output Holding 
Steady Near 
Peak for ’52 


120,962 Vehicles Built 
In Week; Makers Are 


Cautious on Steel 


By Mac Gordon 
Associate Editor 
be and truck production in 
U. S. plants held fast at an 
estimated 120,962 units last week, 
as auto executives played it safe 
amid an uncertain steel situation. 

The change in last week’s out- 
put from the previous week was 
one of the most negligible of the 
year, although the assembly rates 
being currently achieved are just 
short of the 1952 peaks chalked 
up in the final full weeks of 
March and April. 

AvuTOMOTIVE News compilations 
show outturn last week of 94,912 
cars and 26,050 trucks, compared 
to revised sums of 94,945 cars and 
25,327 trucks the week before. The 
combined total of 120,962 vehicles 
last week slightly eclipsed the 
previous week’s 120,272. 

” * * 


ITH steel a question mark, 

Regulation W just a 10-day-old 
fatality and dealer car inventories 
at their highest 1952 levels, some 
factory Officials were reluctant to 
step up production rates pending 
a “shake-out” of the revamped 
market picture. 

Weekly production rates. sur- 
passed the 124,000 mark both in 
the final week of the first quarter 
and again in the six-day period 
ended Apr. 26. Few first-quarter 
weeks brought output totals ex- 
ceeding 100,000 cars and trucks. 

The largest production gainer 
last week was Nash, fully re- 
covered from enforced shutdowns 
owing to a Milwaukee truck driv- 
ers’ strike. An estimated. 4,513 
Nash cars were built last week, 
compared to 4,062 the previous 
week. 

Offsetting the Nash increase was 
a curtailment in Mercury output 
as a result of a one-day wildcat 
strike at the St. Louis plant. Mer- 
cury production was estimated at 
3,326 last week after reaching 
4,055 in the period just preceding. 

* x * 
HE steel supply outlook, of 
course, was still an enigma. 
The U. S. Supreme court had under 
advisement the crucial decision on 
the constitutionality of federal 

(See PRODUCTION, Page 85, Col. 3) 








Biggest Sales Upsurge 


Is in Late-Model Cars 


After Reg. 





7.8 CARS 


1 


PREVIOUS 


HIGH 
12.3 Cars — Apr. 1, 1951 





APR. 1, 1952 





—————— No Big 
Dealers Average New-Car Stocks 


{In Field and in Transit 


JUNE 1, 1951 


RECORDS 


LOW 
5.7 Cars — Jan. 1, 1952 


—Automotive News Estimates 












New-Car Stocks at Peak 
For ’52 as ‘W’ Goes Off 


By Bernie Thomas 
Associate Editor 

UST prior to ending of Regula- 
tion W controls, new-car stocks 
were up to the highest level of the 
year on May 1, averaging 7.8 units 
per dealer, as against 6.7 units a 
month before, according to AvuTo- 

MOTIVE News’ latest survey. 
Dealers reported that early in 
May, just before suspension of 
credit curbs, new-car inventories 








Round Won on Discount Restoration 


ASHINGTON.— The Senate 

Banking committee’s approval 
last week of an amendment allow- 
ing-fetailers customary pre-Korean 
war markups opened the way for 
auto dealers to restore discount 
losses suffered when OPS permit- 
ted makers a 3% percent price 
increase in March, 1951. 


The committee approved the 
amendment by a vote of 8 to 3. 
Approved also was a clarification 
of the Capehart amendment to 
make sure it applies to manufac- 
turers only. 

NADA had previously pointed 
out that if the amendment had 
been applied to dealers separate- 
ly, as requested by the Adminis- 
tration, it would have permitted 
the price director to select the 
lowest delivery and conditioning 
charge made by any dealer and 
apply it to all dealers. 

Other distinct gains for auto 
dealers were noted as the commit- 

tee voted 7 to 3 to abolish the 


present Wage Stabilization Board. 
It was recommended that the 
board be replaced with an all- 
public panel stripped of the au- 
thority to suggest wage dispute 


settlements. 
* 


* * 

HE committee also voted to ex- 
= tend wage and price controls 
until next March 1 instead of June 
30, 1953, as asked in a previous 
decision, but voted to control allo- 
cations of materials for one year. 

Meanwhile, NADA continued to 
press its fight for the removal 
of wage and price controls. It 
urged all state association mem- 
bers to write to their congress- 
men and senators asking them 
“to make every effort to repeal 
automobile price and wage con- 
trols.” 

“In view of the suspension of 
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credit controls, it is inconsistent 
to keep automobiles under the 
price and wage control sections of 
the Defense Production Adminis- 
tration,” NADA stated. 
* * « 
(y= groups representing busi- 
nessmen also opened a strong 
campaign to free the economy of | 
controls. 


Speaking before the House Bank- 
ing and Currency committee last 
Tuesday, William J. Grede, presi- 
dent of the National Assn. of Man- 
ufacturers, warned that “only harm 
can come to our economy and 
mobilization effort by continuing 
price, wage and civilian materials 
controls.” 

He urged Congress to allow such 
controls to expire on June 30 “and 
again permit a free market to 
function.” 

The U.S. Chamber of Commerce 
and the National Federation of In- 
dependent Business also voiced 
strong opposition to the controls 





before the committee. 





were still moving upward. A halt 

or reversal of that trend is looked 
for in a free market. 

The inventory level was 10.6 cars 
per dealer on May 1, 1951. 

With few exceptions, dealers, of 
course, hailed the end of Regula- 
tion W. But a majority pointed to 
higher production schedules, and 
plans of factories to boost them 
higher yet, as ruling out the like- 
lihood of any early shortage of 
new cars. 

- * ~” 
SOUTHWEST dealer thinks 
that “prospects for new cars 
will continue to be very price con- 
(Continued on Page 85, Col. 4) 





Nance Is Named 


Packard Chief 


N A SURPRISE move, James J. 
Nance, a 51-year-old executive 
from the appliance industry, took 
over the Packard presidency last 





Hugh J. Perey James J. Nance 
week from Hugh J. Ferry, who 
moved up to chairman of the board. 
Nance resigned as president of 
(See PACKARD, Page 82, Col. 4) 





W Is Lifted 


Rush Yet 


For New Autos 


Showroom Traffic 
Rises; Most Credit 
Terms Conservative 


By Sam Sampson 
Staff Writer 
ARLY expectations of brisk auto 
sales following the suspension 
of Regulation W have not materi- 
alized as yet, according to a survey 
of leading auto markets made by 
Automotive News last week. 

A number of areas reported 
that there had been some lift in 
sales volume, but in general, the 
reaction was slow. 

Only in Los Angeles were sales 
reported to be boéming. In con- 


City Reports 
Individual city reports on re- 
action to suspension of Regula- 
tion W terms on cars are on 
pages 76, 77 and 81. 








trast, New York dealers said that 
unless a buying. wave developed 
within the next couple of weeks, 
dealers would be fighting for busi- 
ness as usual. 


* * * 


IGHLIGHTS from the AuTomMo- 
TIveE News survey are as fol- 
lows: 

1. Thus far, late-model used cars 
have received the most attention 
from buyers. 

2. Finance companies and banks 
are following a conservative pol- 
icy in establishing new terms. 

3. There has been an increase in 
showroom traffic. 

4. A good percentage of the shop- 
pers are those who needed the 
credit relief, or those who had been 
formerly priced out of the market. 

5. Dealers have increased the 

(Continued on Page 79, Col. 1) 





Top Cars 
New-car registrations for 
three months, 1952: 
1952 Pos. Make 1951 Pos. 
1—198,356 Chev. 313,499— 1 
2—142,854 Ford 239,115— 2 
8—105,718 Plym. 137,517— 3 
4— 71,531 Buick 117,602— 4 
5— 58,655 Pontiac 98,980— 5 
6— 51,234 Dodge 78,1838— 6 
7— 50,140 Olds. 75,550— 7 
8— 43,979 Stude. 55,321— 9 
9— 38,259 Mercury 65,175— 8 
10— 27,856 Nash 32,820—11 
11— 27,727 Chrysler 39,963—10 
12— 20,906 DeSoto 29 13 
13— 17,753 Cadillac 26,810—14 
14— 17,018 Hudson 31,483—12 
15— 14,4389 Packard 20,222—15 
16— 8,561 Kaiser 17,335—16 
17— 6,647 Henry J 15,868—17 
18— 6,545 Willys 7,097—19 
19— 4,205 Lincoln 7,455—18 
20— 1,168 Austin 1,014—21 
21— 852 Brit. Ford 7386—22 
22— 807 Crosley 1,627—20 
23— 282° Allstate 
Total All Makes 
919,715 1,416,162 
For further details see page 
68, today’s issue. 
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100,000th Chrysler V-8 Completed— 


The 100,000th Chrysler equipped with 


a 180-horsepower FirePower V-8 engine 


rolls off the assembly line. Unfilled orders for the V-8-equipped cars are reported by 
Chrysler at 35,000. Shown. with No. 100,000 are: David A. Wallace, president of 
Chrysler division; E. C. Quinn, general manager; Joseph A. O'Malley, general sales 
manager, and A. M. Fleming, manufacturing vice-president. 


—_—~ 





Safety-Check : 
Reports Urged 


Send In Records, 
Dealers Reminded 


WASHINGTON.—The Inter - In- 
dustry Highway Safety Committee 
reminds dealers to mail back rec- 
ords of unsafe vehicles after the 
May Safety Check program ends 
next week. 

Self-mailer cards containing the 
information required by the com- 
mittee were furnished with the kits 
made available to dealers. 

For dealers who did not secure 
kits, but are cooperating in the 
program, the committee requests a 
compilation of information on the 
numbers of cars singled out for 
faulty brakes, front and/or rear 
lights, steering, tires, exhaust sys- 
tem, glass, windshield wipers, horn 
and rear-view mirror. 

The data will be vital in deter- 
mining the present condition of 
vehicles in use and the mainte- 
nance work needed to bring these 
units up to minimum safety stand- 
ards, the committee points out. 

Address of the Inter-Industry 
Highway Safety Committee is 1026 
17th St. N.W., Washington 6. Mail- 
ing as soon as possible after June 
1 is sought, unless the dealer plans 
to extend his safety checking be- 
yond May 31. 


Chrysler Fills 
New Sales Post 


DETROIT. — Joseph A. O’Malley, 
general sales manager of Chrysler 
division, announces appointment of 
Walker Way to 
the newly-created 
position of direc- 
tor of merchan- 
dising for the 
division. Way was 
promoted from 
Detroit regional 
manager, which 
he has been for 
the last 2% years. 

After dealer 
selling experience 
in Detroit, Way 








Walker Way 
joined Chrysler division in 1932 and 
became wholesale manager of the 
Chrysler Detroit factory branch. 
He became regional manager in 
Detroit in November, 1949. 





Chevrolet Shop Checks 
1,500 Cars in Week 


DETROIT. — More than 1,500 
cars received a free safety check 
in the first week of May at 
Grand River Chevrolet Co., Serv- 
ice Manager Joe Boyer an- 
nounces. 

The 10-point Safe-T-Way in- 
spection will be available to all 
motorists, regardless of the 
make of their car, for the re- 
mainder of the month. 

Headed by Saul H. Rose, the 
company recently received the 
“Certificate of Distinction” of 
the Brand Names Foundation. 
The award was based in part 
on the firm’s written money- 
back guarantee on used cars and 
its indoor service test track. 














Calls Ford Proposal Impractical .. . 





NPA Defends Auto Quota Setup 


By William Ullman 
Washington Correspondent 
ASHINGTON. — Ford’s propos- 
als for revised automotive pro- 
duction quotas, if accepted, would 
result in the elimination of some 
companies from business “by gov- 
ernment edict,” NPA officials de- 
clared last week. 

Courtney Johnson, director of 
NPA’s Motor Vehicle division, 
and David C. Murchisen, counsel 
for the division, spearheaded the 
agency’s attack on Ford’s argu- 
ment before the NPA appeals 
board. 

Johnson and Murchisen defended 
NPA’s system of alloting materials 
to the industry on the basis of 
the 1947-49 period. Ford wants 
NPA to abandon the formula in 
favor of one based on the 12 
months immediately preceding the 








Truman Honors Truck Driver of Year— 


President Truman personally congratulates Allen C. Sagerhorn, the trucking indus- 
try's ‘‘driver of the year,"’ at the White House. Left to right are Sagerhorn, President 
Truman, Mrs. Sagerhorn and Secretary of Commerce Charles Sawyer. Officials of the 
American Trucking Assns., Inc., attended the ceremony. Employed at the Fargo, N. D., 
terminal of Consolidated Freightways, Inc., Portland, Ore., Sagerhorn was honored 
for his 10 years of no-accident driving and for risking his own life to save the life 
of a young man pinned unconscious behind the wheel of a burning car. 





Government Holds 
Meetings for Its 
Fleet Operators 


SAN FRANCISCO.—The latest in 
a new series of field meetings de- 
signed to improve management of 
the federal gov- 
ernment’s vast 
fleet of motor ve- 
hicles opens here 
today (May 19). 

The two-day 
program, spon- 
sored by the Gen- 
eral Services Ad- 
ministration, will 
bring together 
technical _repre- 

‘ sentatives of pri- 
Robert Cass vate industry and 
government field employes charged 
with the operation of motor equip- 
ment. 

Also attending will be a group 
of Washington officials headed by 
J. B. Hanson, chief of GSA’s 
motor equipment and shops branch, 
who is in charge of the field edu- 
cation program. NPA will be repre- 
sented by White Motor’s Robert 
Cass, who is expected to succeed 
Courtney Johnson as director of 
the NPA motor vehicle division 
June 5. Cass now is deputy direc- 
tor. 

The field program is helping GSA 
in its task of supervising the big- 
gest fleet of motor vehicles in the 
world. 

Industry representatives taking 
part in the current series of meet- 
ings include Fred Lautzenhiser, 
International Harvester consulting 
engineer; George Oliver, General 
Motors service manager; Norman 
Wilson, national fleet supervisor of 
the Ford service department; Glen 
Brugman, director of sales engi- 
neering for Chrysler’s Fargo divi- 
sion; G. W. Scharbach, Willys- 
Overland assistant director of re- 
search, and J. G. Holmstrom, Ken- 
worth Motor Trucks general 
manager. 








Displays Fiber-Glass Body— 


start of the Korean war June 24, 
| 1950. 

* * * 
— suffered a setback when T. 

Munford Boyd, chairman of the 

appeals board, ruled that the NPA 
general counsel’s interpretation of 
the Defense Production Act was 
binding. 

Boyd said the general counsel 
had stated that the act did not 
require selection of a base period 
immediately preceding the Korean 
war, nor did it exclude the 1947-49 
period now being used by NPA. 
Ford contends that the three-year 
period is illegal. 

Boyd said it was up to Ford 
to show that the 1947-49 base was 
unrepresentative, that it imposed 
undue and exceptional hardship 
on Ford or that it was discrimin- 
atory. 

Boyd admonished Ford and 
Chrysler counsel, saying they were 

attempting to use the hearing as 
a “sounding board” for discussion 
on the superiority of one product 
as compared with another. He said 
much testimony and cross-examin- 
ation had not been germane to the 
real issues in the Ford case. 

Although arguments in respect to 
passenger cars were virtually at an 
end when Automotive News went 
to press Thursday, the truck issue 

had yet to be presented, It was 
indicated that the appeals board 
would require at least a month be- 
fore it could hand down a written 
decision in the case. 
* * * 

—* calculation of percent- 

ages, Johnson asserted, would 
throw Kaiser-Frazer and Crosley 
out of business and so reduce ma- 
terial allotments as to make con- 
tinued operation uneconomical for 
such companies as Checker, Willys- 
Overland, Packard and possibly 
Hudson and Nash. 

Ford, which concluded its argu- 
ments last week after calling on 
three noted university economists 
for testimony, had insisted that 
the independent concerns, as a 
whole, would benefit under its 
proposed formulas. 


Briefs strongly denouncing the 








© 


An auto body, weighing only 185 pounds, is demonstrated by W. G. Kole jr., 
manager of Ferro Corp., Cleveland, maker of fiber glass. The body is of fiber glass 
reinforced with plastic and is said to be resistant to acid and corrosion. It cost $700 
to build; is said to be dentproof, and can be repaired with heat-treated fiber glass. 





Mallon Heads Plan Group 


WASHINGTON. — Pointing out 
that “the sale and distribution of 
automobiles is one of the nation’s 
largest and most important indus- 
tries, and as such is of vital inter- 
est to the American public,” NADA 
President J, Saxton Lloyd last 
week announced the formation of 
a new planning committee for the 
national association. 

W. L. Mallon, of Newark, re- 
gional vice-president, was named 
chairman of the new group, with 
the following dealers serving as 
committee members: 

J. Eustace Wolfington, Philadel- 
phia; Fred M. Sutter, Columbus, 
Ind.; Spencer T. Honig, Los An- 





Alabama Gas Income Up 

MONTGOMERY, Ala. — Gasoline 
tax collections for March totaled 
$3,059,836, an increase of $396,167 
over collections for the same month 
a@ year ago, reports State Revenue 
Commissioner Joe Edwards. 


geles, and Raymond Pearson, Hou- 
ston. 

The planning committee’s_ re- 
sponsibilities, Lloyd stated, will 
include a comprehensive analysis 
of all the current activities of 
NADA in terms of their contribu- 
tion to association members, to 
the industry generally, and to the 
public. The committee will also be 
assigned the task of charting in 
broad terms, the long-range goals 
for NADA services and activities. 

“In order to be of greatest serv- 
ice to our members, the automobile 
industry as a whole, and to the 
customers our membership serves, 
it is important,” said Lloyd, “that 
we know where we will be organ- 
izationally and service-wise a year 
from now, two years from now and 
even five years hence.” 

“We will do a better job for our- 
selves, for the industry of which 
We are such an important part, 
and for car-buyers as a result of 
intelligent long-range planning. I 
regard this new committee as one 
of the most important our associa- 
tion has ever formed.” 





| Ford plan have been filed with the 
| NPA appeals board by eight inter- 
venors—Chrysler, Packard, Hudson, 
K-F, Willys, Nash, International 
Harvester and Reo. On record as 
opposed are Autocar, Four-Wheel- 
Drive, Diamond T, White, Peterbilt 
and Corbitt. 


* * * 

OHNSON answered Ford’s con- 

tentions page by page, as out- 
lined in the company’s voluminous 
brief. He explained how NPA ar- 
|rived at its choice of the 1947-49 
|base period, how it decided the 
| formula for computing percentages 
of industry and how it made ad- 
justments for current competitive 
positions. 

Johnson said Ford would be 
authorized to produce 83,000 to 
89,000 more units, depending on 
which of two formulas prepared 
by it were to be adopted. 

He said it had been NPA’s re- 
sponsibility to preserve the equity 
of each company in the industry 
as far as possible. 

Murchisen emphasized that the 
primary purpose of Section 701 (c) 
| of the Defense Production Act was 
(Continued on Page 10, Col. 1) 





Army to Transfer 
Detroit Tank Plant 
Back to Chrysler 


DETROIT. — Final negotiations 
were under way last week for 
transfer of the Army’s Detroit 
tank arsenal to Chrysler Corp. 

Chrysler will take over all manr 
facturing activities, it was re: 
while the Army will retain res: 
sibility for research, developinen.. 
and design of vehicles built at the 
plant. 


The arsenal, in suburban Warren 
township, now is turning out M-47 
medium tanks. Chief reason for 
transfer of the operation to pri- 
vate industry is the plant’s failure 
to meet production quotas, said 
Frank R. Bendetsen, assistant to 
Secretary of the Army Frank Pace. 

Chrysler designed and built the 
plant for the government in 1940, 
and operated it from 1941 to 1945. 
In that time, the corporation pro- 
duced 22,235 medium tanks and 
modified 1,610 to become the na- 
tion’s leading tank manufacturer. 

Chrysler said it saved many mil- 
lions of dollars for the government 
in World War II by continuously 
reducing costs on the tanks it was 
building. 

The corporation disclosed that it 
first was approached about resum- 
ing operation of the plant in 
March. In addition to other proj- 
ects which it has undertaken for 
Army Ordnance, Chrysler now is 
manufacturing medium and heavy 
tanks at its Delaware tank plant 
in Newark, Del. 


Safety First 


Calif. Dealers Drop Rivalry 


To Push Drive 


OXNARD, Calif. —New-car and 
truck dealers here have put the 
May safety campaign above com- 
petitive differences. 


Joining together to make the 
drive a success, they sponsored an 
advertisement in the Oxnard Press- 
Courier that took up nearly tkree- 
fourths of the standard-sized news- 
paper page. “Let Us Make Oxnard 
the Safest City!” the ad urged 
readers. 

A safety check sheet that could 
be clipped out of the paper and 
taken in to a dealer was provided 
for motorists. It listed the 10 in- 
spection points, with space for the 
checker to note recommended 
changes. 








Railroads’ No. 1 Rival 


BUFFALO.—Railroads consider 
the private automobile a greater 
competitor than the airplane, ac- 
cording to Fred H. Baird, New 
York Central assistant vice-presi- 
dent. Private autos handle about 
80 percent of all intercity pas- 
senger travel, Baird said at a 
conference of ticket and passen- 
ger agents. 
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David G. Kelly (Dodge) of 
Grand Forks, N. D., is outstand- 
ing in several respects. In the 
first place, he is the Democratic 
National committeeman in a Re- 
publican state. He is the only 
NADA director North Dakota 
ever had, serving since 1934, and 
resigned only recently. 

He gives us today, as a guest 
conductor, a picture of the de- 
liberations of the NADA board of 
directors. Too few dealers ap- 
preciate the effort and the work 
of the dealers who have held this 
high office throughout the years, 
and it is well that Dave has 
given us this picture. 

a * + 


Recollections 


— meetings in St. Louis and 
Fred Vesper’s kindly leader- 
ship. The trips out to his farm, a 
beautiful spot, afforded an oppor- 
tunity for NADA directors to get 
acquainted and reduced friction in 
meetings. 

Herman Goodin and his tireless 
efforts to recruit the service bat- 
talions. The major performed a 
major operation and his death was 
as much a casualty of the war as 
any frontline soldier. 

Labert St. Clair — how fortunate 
NADA was to secure his services 
and guidance during our early 
Washington experiences. 

Each of the foregoing rendered 
outstanding service in organiza- 
tion, public relations and national 
affairs, respectively. 

Blue Eagle Days—The Scotch 
treasurer, L. M. Stewart, who end- 
lessly urged caution in expenditure 
of funds. Did he foresee the great 
emergency of °'41 and °42? Blue 
Eagle Days—district meetings, 
state meetings, national meetings, 
but NRA worked for the dealers 
only as the dealers made it work. 
It gave NADA one strong string to 
its bow —the Used Car Guide. 


* * x 


Making Her Honest 


HAT calls to mind the one man 

fight over the years—“To make 
her an honest girl.” Dave Castles— 
the old redhead never weakened in 
his insistance that the formula for 
arriving at prices in the book must 
not be changed—regardless of pres- 
sure groups. Our dividend for fol- 
lowing his guidance is our most 
dependable book. 


The old Doctor Sims, director 
from Arizona, who had served in 
his state legislature—at our di- 
rectors meetings he took a great 
deal of delight in generating 
heated arguments over unim- 
portant points and then slipping 
out of the meeting for a quiet 
half hour while the meeting con- 
tinued in an uproar. A master 
parliamentarian, Doc could ma- 
nipulate those directors meetings 
pretty much as he chose. 

The “it ain’t legal” Ledterman 
followed along to bewitch and be- 
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Sealers tell me 


By John O. Munn 











wilder the board—resulting in more 
deliberate action, if any. 

Bill Mallon, with his portable fil- 
ing cabinet — keeping the record 
straight at directors and executive 
committee meetings — Bill has 
pulled everything out of that port- 
folio except a Holstein heifer — he 
keeps those on the farm. 

Yes, over the period of years it 
has been a privilege and an educa- 
tion to serve with the high type 
men who made up the boards of 
directors of NADA. 


* * * 


Dark Days, Too 

OUR move to Washington — our 
first major conflict with gov- 

ernment agencies —the excise tax 

fight of 1941. L. Clare Cargile’s 

masterful presentation of the case 


for automotive transportation be-| ) 


fore the Ways and Means commit- 
tee. The very fine and lasting 
impression he made on the mem- 
bers of the House and Senate in 
this, our initial appearance. 

The two-way fight confronting 
that great NADA president—the 
problems confronting our indus- 
try resulting from the defense 
effort—the desperate financial 
condition of NADA—making 
emergency fund-raising drives 
necessary. 

The dark days following Pearl 
Harbor, the ruthless attitude of 
some government agencies toward 
the retail automobile sales and 
service business. The gloom which 
hung over the opening of the Jan- 
uary (1942) convention in Chicago 
—two last-minute substitute speak- 
ers who brought hope to the hearts 
of attending dealers—Charles Hal- 
leck, Republican congressman from 
Indiana, and Senator James Mur- 
ray, Democrat of Montana. They 
left no doubt in the minds of their 
audience that they knew our prob- 
lem and its solution—the Murray- 
Patman Act. 

* 


Problems for NADA 


ADA is currently faced with 

three major problems as I see 
it: 
1. Practical application of OPS 
pricing orders, including the return 
of the full traditional discount. 

2. Practical application of credit 
controls to reflect: 

A. Extra monthly payments to 
offset increases in factory list since 
credit controls went into effect. 

B. Extra monthly payments in 
the Pacific Coast area because of 
higher transportation and handling 
costs. 

3. An extended judicial and 
legislative fight to establish ter- 
ritory integrity—to establish the 
principle that retail business with 
after-sales service responsibility 
should be given protection not 
necessary to the average retail 
business. 

I am confident NADA can win 
these fights, because her position 
is strong; being fair to factory, 
customer, and dealer alike. Fur- 
thermore, we are much stronger— 
financially and membership - wise. 
Then, too, we have the finest rela- 
tions between the national associ- 
ation and the various state and 
local associations. In any emer- 
gency they work as a unit, and in 
complete harmony. 

That’s 30, John, for my services 
at NADA director and for this 
column. 


Conn. Dealer Pays 
$2,000 to OPS 


TERRYVILLE, Conn. — Zeiner 
Motors, Inc., local Chrysler-Plym- 
outh dealer, has paid $2,000 to OPS 
to settle an overcharge complaint. 

District OPS Director James E. 
Kelley said that the firm over- 
charged a total of $1,675 on sales 
of 36 new cars last year. Kelley 
explained that the Zeiner corpora- 
tion was a non-willful violator, hav- 
ing made the overcharges through 
misunderstanding of OPS regula- 
tions, 


Free Safety Check Held 


By St. Louis Jaycees 


ST. LOUIS.—In the belief that 
one out of every three automo- 
biles has one or more safety 
defects that are often the cause 
of serious accidents, the St. 
Louis junior chamber of com- 
merce conducted a free safety 
check for automobiles in the 
downtown section. 

Mechanics, stationed at the 
Soldiers Memorial, checked 
brakes, wheel alignment, run- 
ning lights and_ windshield 
wipers. 








Dealers Also Blast U. S. Curbs... 





Accessories Packing 


Slapped in 


By Harry Stanton 
Staff Correspondent 
BOSTON. — Factory forcing of 
unordered accessories and unwant- 
ed promotional material on dealers 
was assailed here Wednesday in a 
resolution adopted by the annual 
convention of the Massachusetts 





hil 


Members of the Columb 


Aout 





president of the Columbus association. 





Columbus Dealers Push Voting— 


Dealers Assn. took an active part in getting 
out a record vote for the May 6 primary in Ohio. In their ‘‘get out the vote” cam- 
paign, they posted signs on many of the dealers’ windows asking people to vote in 
the primary. Seen posting one of the signs are (left to right) Herman Marte, Joe 
Toepfner, Inc.; Lou Wilsch, Winders Chevrolet Co., and Ed Planck, West Side Motors, 





By George E. Toles 


Staff Correspondent 


BUFFALO.—With all signs indi- 
cating that the inflationary spiral 
has been blocked, at least tempor- 
arily, there is no need for continu- 
ation of price controls at this time, 
James Moore, NADA’s general 
counsel, told the annual meeting 
of the Buffalo Automobile Dealers 
Assn. 


Moore also told the members 
that OPS should have given the 
automobile industry more _in- 
formation on the exact meaning 
of regulations covering the auto 
trade. 

“Simplification of these regula- 
tions and elimination of confusion 
over their interpretation are some 

of the principal projects of NADA 
at this time,” Moore declared. “The 
campaign to get a clearer inter- 
pretation of OPS rulings will con- 
tinue until Congress does some- 
thing about it.” 

Moore also discussed wage sta- 
bilization requirements and _ tax 





Dealers in Ohio 
Signing Up with 
Reciprocal Firms 


COLUMBUS, O.—Denied by law 
the privilege to write insurance, 
auto dealers in Ohio are turning 
to the reciprocals. 

Three domestic reciprocal com- 
panies recently have been licensed 
in Ohio, and several applications 
for licenses are pending. Under the 
law, representatives of reciprocal 
companies need not be licensed, 
but their names are registered with 
the Ohio division of insurance. 

The new reciprocal companies’ 
attorneys-in-fact, in nearly all in- 
stances, it is said, are backed by 
finance companies, 

The Motors Insurance Corp. case, 
which was a test of the new law, 
has been upheld in all Ohio courts. 
It forbids the licensing of any 
company which would use the li- 
cense to write business principally 
on products it sells. 





Controls Hit at Buffalo; 
Martyr Is Installed 


laws as they might affect proceeds 
derived from the sale of company 
cars and demonstrators. 

Charles J. Henderson, Albany, 
executive vice-president of the 
New York State Automobile Deal- 
ers Assn., reported on activities of 
the recent state legislative session 
as affecting the automobile trade. 


Discussing failure of the com- 
pulsory car inspection bill, Hend- 
erson said that the legislature 
“didn’t want to set any more 
government bureaus than _ al- 
ready exist and wanted to avoid 
putting the state in competition 
with private business.” 

Among measures opposed by the 

association was one which would 
(See BUFFALO, Page 82, Col. 1) 





Mass. 


State Automobile Dealers Assn. 

Bay State dealers acted less 
than a week after the Industry 
Relations committee of NADA 
criticized new-car maldistribution 
and decided to delve further into 
other unpopular factory practices. 


The Massachusetts convention 
also expressed opposition to a fur- 
ther extension of Defense Produc- 
tion Act controls and called for a 
termination of “government inter- 
ference in the affairs of legitimate 
business.” 

George A. Daley jr., of Quincy, 
was elected MSADA president for 
the ensuing year. Earle C. Beard, 
Barre, was named first vice-presi- 
dent; A. G. Medlicott, Springfield, 





Wash. Dealers to Close 


All Depts. Sundays 


WASHINGTON. — Closing of 
all departments on Sundays was 
voted by the Washington Auto- 
motive Trade Assn. at a month- 
ly meeting. 

The dealers pointed out in a 
resolution that “the trend of 
business generally -has been to 
shorten hours of work so that 
employes and employers may 
obtain needed rest and relaxa- 
tion.” 





second vice-president; Arthur 
Birchard jr., Pittsfield, treasurer; 
Herbert Brigham, Marlboro, clerk, 
and William Plunkett, Dedham, re- 
elected executive vice-president. 
New directors for three-year 
terms are: H. Hayworth Backus, 

Hyannis; William S. Klitzner, 

Taunton; Roy F. Olson, Salem; 

Roman Toczydlowski, Northamp- 

ton, and Medlicott. 

As president, Daley succeeds Jo- 
seph Hughes, of Cambridge. 

J. Saxton Lloyd, NADA president, 
informed the dealers that “accom- 
modation transfers” of cars among 
dealers have been declared by gov- 
ernment agencies to be non-whole- 
sale transactions. Lloyd explained 
that car swapping previously in- 
curred business obligations under 
federal interstate commerce regu- 
lations. 


C. E. Bleicher, DeSoto president, 


assisted by Bernard J. Maldrum, 
DeSoto chief engineer, gave the 
dealers a _ description of steps 
which a manufacturer takes in 


bringing out a new model. 


Nelson Buys Out Walker 

John Nelson and associates have 
purchased the interest of C. L. 
Walker in Walker-Nelson Motor 
Co. (Dodge-Plymouth), Aransas 
Pass, Tex., and have changed the 
name of the firm to Nelson Motor 
Co., Inc. 











On the House . 





luncheon .. . 





9,050. 





Regulation W decontrol is a welcome shot in the arm for lagging 
auto sales, but I hope: (1) that dealers, both new and used, don’t 
throw all caution to the wind, and (2) that lethargic dealers, sales- 
men and factory officials abandon the attitude that 
they don’t have to sell yet .. . Michigan Auto Club, 
the world’s largest with 320,000 members, started a 
series of 50th birthday parties last week. Attracted 
virtually all of Detroit’s officialdom to the kickoff 
Don Ahrens, Cadillac’s g. m., was 
there, too, since his company is also celebrating its 
50th anniversary this year, and furnished a 1902 
model to lend atmosphere to the cavalcade. While 
reporting an order backlog of 14 months for new 
Cadillacs, Ahrens admitted that demise of Regula- 
tion W would aid the sale of used Cadillacs. 

Pointing out that Los Angeles has the second 
largest number of auto registrations, 
friend Slim Barnard of the Examiner declares: “Add to that our 
all-year climate, plus the fact that, with the exception of San Fran- 
cisco in the first 10 cities, every other city has to contend with 
very severe winters WHEN CARS CAN VERY SELDOM BE USED.” WHOA, 
Slim!! Your area may have all-year climate, despite the smog, and 
the rest of the country may have severe winters. But the facts, 
according to latest AMA figures, are: In the Northeastern and 
North Central states, the average mileage per car is 8,850 miles per 
year; in the South, it’s 10,960, and in the Western states it’s only 


Jack Hanna, La Mesa (Calif.) Pontiac dealer, in town last week; 
spoke on a Detroit Economic Club panel on parking problems .. . 
Lot of rumors going the rounds on merger possibilities in the auto 
industry. But they’re still just rumors so far. 


my old 


—Perte Wemuorr, Editor, 
Automotive News 
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AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
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® m the dealers on every used vehicle accepted in partial payment for a new 
ad A car or truck. § 3. Every dollar of gasoline tax collected a state or federal 
a governments applied to the building and maintenance of highways. § 4. The 
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NEWS more of the better things of life than anywhere else in the world. 





Looking Ahead to Summer— 
Will Reg.W Be Back? 


USPENSION of credit controls is no cure-all for the auto 
business. It was a necessary move, it should have been 
made some time ago, and it should help the auto market. 


But dealers would do well to consider several points. Even 
if sales are made easier, 
dealers should remember 
how it was when it was 
tough—and should prepare 
their selling organizations 
now to avoid future shocks. 
They should remem- 
ber, too, that there is a 
lot of difference between 
loose credit and flexible 
credit. Loose credit has 
hurt the auto business in 
the past and may again. 

We urge dealers to spend 
more effort on selling on 
reasonable terms, and avoid 
taking chances through re- 
course paper on the long 
risks. 

A third point is this: In 
our May 5 issue we said 
that the Federal Reserve 
ig Board had not been flexible 
in the administration of Regulation W, and we contend 
that its recent action in suspending terms proved that. 

Why should FRB hold tight curbs all through the winter 


and early spring, and then suddenly lift curbs entirely ? 


If FRB had wanted to be flexible, wouldn’t the governors 
have gone from 18 months to 21 last fall, and from 21 to 24 
early this year? 

' But instead, FRB goes from 18 months to no controls, 
just at the time that congressmen are writing a new defense 
act in which Regulation W might well have been repealed. 


FRB is asking Congress to continue its standby powers. 
There is a very good chance under this setup that Congress 
will grant FRB standby powers. 


And there would be nothing to prevent FRB—come July 1 
—from reimposing credit controls and administering them 
in the same inflexible manner that it has all along. 





—Poinier in The Detroit News 


Take Care of Yourself 














Auto 
Forum 


“A man’s faith gets a severe 
test when he finds himself in 
church with nothing smaller 
in his pocket than a $5 bill.” 

Saturpay EveNING Post. 

* * * 


Proper Casting 

John and Joe Kadlec, who 
operate Kadlec Brothers (Stude- 
baker), Cedar Rapids, Ia., say 
there are two classes of people 
who rates tops at their dealer- 
ship, in the following order: 

“1. Customers. 2. Salesmen.” 

* f * 

About Cutting ‘Arms’ 


“If Senate approves the $6,- 
000,000,000 cut the House made 
in defense spending for next 
year, it would, in effect, be 
cutting off the right arm to 
save the cost of one sleeve in 
our coat.”—Defense Secretary 
Robert A. Lovett. 

* * * 

“High prices are the price 

we pay for letting the govern- 


ment support the people.”— 
MicHicAN Foop News, trade 
publication. 
* * * 
Definitions 


FREE ENTERPRISE: You 
furnish your own ladder and 
the government stands by to 
steady it as you climb. 

“SOCIALISM: The govern- 
ment furnishes the ladder for 
free, but with no rungs. 

“COMMUNISM: The Com- 
rades, finding you already 
well up the ladder, jerk it out 
from under you, bust it up and 
beat you to death with the 


pieces.”—Pathfinder. 
a * * 


Call to Arms 


“It is time for us to wake up 
to the fact that Soviet Russia, 
with its ruthless but realistic 
approach, is doing a better job 
of mass production of war wea- 
pons than we are.”—John Foster 
Dulles, former Republican ad- 
viser to the State department. 

* a * 

Stabilization Defined 
Chairman Nathan P. Fein- 
singer, of the Wage Stabiliza- 
tion Board, giving a definition 
of “stabilization” before a group 
of stabilizers: 

“A substance added to an 
explosive to render it less 
liable to spontaneous decom- 
position,” and the country 
“needs a lot of stabilizers to 
keep it from decomposing.” 

= . * 


How True 


Groucho Marx, to a TV con- 
testant whose fortune had faded 
in the stock market dive: 

“If you hadn’t lost your 
money in the crash of ’29, you 
would have been wiped out in 
the taxes of ’52.” 

* 


. * 
Slim’s Warning 

“I can assure you that, if any 
aggressor is mad enough to 
start bombing, for every atomic 
bomb dropped on us he'll get 20 
back on him from the United 
States and Britain.” — Field 
Marshall Sir William Slim, chief 
of the British imperial general 
staff. 

* . * 

“This is a_ topsy-turvey 
world. In St. Louis, monkeys 
toss back peanuts at the 
people. Next thing you know 
England will be loaning 
money to the United States.” 
-ARTHUR GODFREY. 
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_—Letterhbox 


‘45 Dangerous Days... . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich 














| you may rest assured that by June 
30 the measure will be extended. 

I think that the powers behind 
this measure were very clever in 
handling the whole situation. They 
knew very well that all of us 
would be bound to take advantage 
of the situation. They have given 
us just 45 days to prove that we 
cannot be trusted without restric- 
tions, and as above stated, if the 
present situation prevails they will 
have the facts to prove it, 

It should be therefore brought 
to the attention of all dealers that 
unless they hold the line in the 
next 45 days, and prove to the gov- 
ernment that they can handle their 
business properly and soundly, they 
will be faced with another year of 
restrictions, and it will be within 
the power of the Federal Reserve 
to enforce even a more strict meas- 
ure in the next year or so to come! 
—JoHN B. Sartor (Willys), Fort 
Lauderdale, Fla. 

* 


Don’t Kill the Goose 


There is no doubt that the lifting 
of Regulation W will stimulate the 
automobile business as a whole, but 
we are now faced with even a 
greater danger . . Some dealers 
will be so anxicus and so careless 
in taking advantage of this relief 
|that they will eventually kill the 
| goose which lays the golden egg. 

Already in some parts of the 
|country they are advertising 
| through newspaper, radio and tele- 
ivision—“No money down, 36 
|months to pay.” 

Needless to say this sort of prac- 
{tice can only end in one way, and 
|that is more restrictions in the 
| future. It should be made clear to 
| all that while the Rule W has been 
| removed it is more or less a tem- 
| porary measure because actually 
the act does not expire until June 
30, 1952. All dealers should bear in 
|mind that government agencies, 
| Federal Reserve, etc., have only 
|opened this gate to see just how 
| wild we would go, and if this sort 
of practice which has taken hold 
jin the last 2 or 3 days should in- 
'tensify itself to a point of danger 





7 * 


Oldest U. C. Dealer? 


The answer to the question of 
who is the oldest used-car dealer 
may be A. S. Campbell of Atlanta, 
Ga. Campbell started in the used- 











10 Years Ago... 





The Big Story 


President Roosevelt signed into law the Murray-Patman Act that 
enables dealers to obtain loans on their stocks of new cars, trucks 
and tires and enables them to sell their stocks of new cars, trucks or 
tires to the RFC at a fair retail price . 
ing rules was asked for by Dr. Rolf Nugent, OPA car rationing 
director, if there is a letdown in demand .. . Brig.-Gen. J. L. Frank, 
director of the Army’s motor transport service, said that quarter- 
masters of all nine corps areas had been instructed to expand the 
use of civilian repair shops in maintaining all Army automotive 


equipment. 


car business in 1915. He operates 
now off the lot of Thompson Mo- 
tors at 305 Spring St., N. W., At- 
lanta, Ga. 

Campbell holds two distinct rec- 
ords. One, he is the only used-car 
dealer that has held membership 
in the Atlanta new-car dealers as- 
sociation; two, Campbell had trou- 
ble in his early days trying to drive 
an automobile and stated then that 
he would never drive an automo- 
bile again—and to this day he has 
kept his word. He has his own 
method of appraising cars. 

It is our understanding that he 
rides the trolley to and from work 
each day.— Harotp Huey, automo- 
bile appraiser, Atlanta, 


.. A liberalization of ration- 


—From the files of Automotive News. 
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MATERIAL AND HOW THEY FIGHT COMMUNISM IN SOUTHEAST ASIA 
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Rubber Use Doubles Every 10 Years 


Bright Future in Prospect as Free Nations 
Keep Reds Out of Southeast Asia 


— 


To help 


get greater rubber produ 


* 











ction per tree, instructors from the industry-financed 


Rubber Research Institute advise the Malayan smallholders on good tapping methods. 








FIRST RUBBER TENNIS COURT 





Rubber-asphalt paving, which has | 
been used recently in a large number of | 
highway experiments, is being tried out | 
in a new application. In Bogor, Java, 
the world’s first natural rubber-asphalt 
tennis court has been laid. 

According to tennis players who have 
used the court, the new surface has 
many advantages—the hardness of the 
court is good and practically the same 
at any temperature; the court is firm 





and “slow”, which gives the desired 


slow bounce; it is dust-free and dries 
quickly after rain; the black surface 
makes a good contrast with the white 
balls; and the court does not need 
spraying, “dragging”, or rolling. 

Should the surface be damaged, it 
can be repaired very quickly and simply. 
However, since one of the chief advan- 
tages claimed for the rubber-asphalt 
material is durability, it is expected 
that the new court will have superior 
wearing quality. 








MALAYA—PRODUCES RUBBER — FIGHTS REDS 
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Chief target of Communist 
bandits is Malaya’s natural 
rubber industry. In 1951, the 
Reds slashed 600,000 rubber 
trees costing the industry sev- 
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Malayans Adopt New 
“Get Tough” Policy 
Against Reds 


Under the leadership of the new High 
Commissioner, Sir Gerald Templer, the 








Malayans are tightening up their de- | 


fenses and adopting sterner measures 
to rid their strategic country of Red 
terrorists. 

Re-organization of the Army and 
Police, with intensive re-training of 
thousands of men, is under way. A new 
Federation Army made up of all 
Malayan races, and led by crack British 
units, is being created to supplement 


| the famous Malay Regiment. Security | 


precautions in all areas have become 
more strict, and new efforts are being 
made to encourage the people to turn 
over to the authorities any information 
they may have about the Reds’ activities. 





New 1952 Rubber Roads | 


Booklet Available 


A new 54-page edition of the booklet 
“Stretching Highway Dollars With 
Rubber Roads” has just been published 
by the Natural Rubber Bureau. The 
booklet includes photos and data on all 
natural rubber-asphalt paving installa- 
tions to date. Highway engineers and 
others who are interested may secure a 
free copy by writing to the Natural 
Rubber Bureau, 1631 K Street, N. W., 
Washington 6, D. C. 





| 
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World consumption of rubber has 
increased an average of more than 
100% every decade since 1900. From a 
beginning of about 50,000 tons per year 
at the start of the century, world rubber 
usage advanced to a tremendous 
2,320,000 tons in 1951. 

According to present estimates, this 
figure might well reach 4,000,000 tons 
by 1960. The factors which have con- 


tributed to this steady rise during the | 


past fifty years can be expected to work 
in the same way during the present 
decade. Growing world population, 
greater mechanization, new uses for 
rubber, and, above all, the vast increase 
in the number of cars, trucks, tractors 
and other rubber-tired equipment have 
boosted the demand for rubber and will 
continue to do so in the near future. 


U. S. Is World’s Big User 


In the United States, rubber con- 
sumption has increased faster than in 
any other part of the world. In 1900, 
75,000,000 Americans used new rubber 
at the rate of one pound per person; in 


| 





1951, 150,000,000 Americans were using | 
| of the rest of the free world to sustain 


new rubber at the rate of 18 pounds per 
person. New applications for rubber 
developed during the past few years, 
such as rubber roads, promise even 
greater use in the future. 

That production has kept pace with 
this soaring demand is a tribute to all 


the rubber-producing nations of the 
world, and especially the rubber-grow- 
ing countries of Southeast Asia, which 
have managed to keep up production 
in spite of many difficulties. 


War Now in Fourth Year 


Malaya, supplier of about one-third 
of the world’s natural rubber, has been 
fighting its own war against Commu- 
nism for four years. 

Since 1948, jungle-based Red “‘ban- 
dits” have harassed the country, hit- 
ting where it hurts most—on the rubber 
plantations. Malaya’s. economy de- 
pends on rubber. If the Communists 
could—by sabotage, intimidation of 
planters and workers, or other means 
—disrupt the natural rubber industry, 
they would soon gain the upper hand 
in Malaya, and all Southeast Asia 
might be swallowed up behind the 
Iron Curtain. 

Malaya’s future and, to a large de- 
gree, the future of the entire free world, 
now hang in the balance. The world 
needs Malayan rubber, and Malaya 
needs the friendship and moral support 


her in the bitter fight for freedom. If 
the Reds can be driven out and if the 
Malayans can produce and sell their 
vitally-needed rubber unmolested, it 
will be a long step toward peace in 
Asia, and in the whole world. 












Budgrafting and Re-planting to Gr 


Rubber worker grafts 
a bud from a high- 
yielding rubber plant. 
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Boost Future Natural Rubber Output 





World production of natural rubber 


| will increase greatly during the next 25 


years without substantially increasing 


| the total number of rubber trees. 


} 


| 


The answer is—budgrafting and re- 
planting with higher-yielding stocks. 


Proof of such a potential increase in | 
| natural rubber production is contained 


| in recent figures from Malaya. Of the 
| 1% million acres of rubber trees on 


estates larger than 100 acres, 1,200,000 
acres were producing rubber at an an- 


| nual average rate of only 355 pounds 
| per acre. The other 300,000 acres, how- 


ever, planted to high-yielding stock, 


| produced at an annual rate of about 


805 pounds per acre. Yields of 1,500 
pounds per acre are being achieved 
right now, and rubber geneticists be- 
lieve even higher production is possible. 
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Almost Pass Sixes in tevin Market . . 





Kight-Cylinder Cars 
Show Sales Spurt 


By Mac Gordon 
Associate Editor 


HE hottest seller in 

spring market has 
eight-cylinder car. 

Despite Regulation W and pro- 
duction controls, eight-cylinder 
models almost passed six-cylinders 
in March new-car registrations. V-8s 
and straight-eights, in fact, ac- 
counted for the entire increase in 
March sales over those of Febru- 
ary. 

The current combination of 
Regulation W _ suspension and 
continued production restrictions 
is viewed by many dealers as all 
the impetus needed for eight- 
cylinder registrations to pull 
ahead of sixes on a monthly 
basis, 

They point out that, while a free- 
ing-up of credit requirements will 
enable many purchasers to afford 
lower-priced sixes, another large 
group of consumers will be per- 
mitted to handle payments for 
eights. 


a mushy 
been the 


* x * 


a vs. February sales com- 
pilations clearly delineate the 
upsurge in popular favor for eights. 

R. L. Polk & Co. statistics show 
that registrations of sixes were al- 
most identical for the two months, 
totaling 161,513 in March and 161,- 
418 in February. 

But eights spiraled from 129,603 
during February to 156,690 in 
March, less than 5,000 units 
under the March sales of sixes. 

Eights have been closer to sixes 
only in one postwar month, De- 
cember, 1951, when the sales totals 
were 154,470 sixes and _ 151,281 
eights. 

* * * 
HEREAS the difference be- 
tween six and eight sales was 
about 150,000 in the first quarter 
last year, it was less than 75,000 
for the comparable period of 1952. 

There were 489,851 new sixes and 
416,241 new eights registered from 
January through March this year, 





Syracuse Dealers 


Reelect Henson 


SYRACUSE, N. Y.—The Syracuse 
Automobile Dealers Assn. has re- 
elected Paul T. Henson president. 
Other officers reelected were Leon 
Carpenter, vice-president; William 
B. Dunn, secretary; LeRoy Casper, 
treasurer, and Stuart C. Ballard, 
executive vice-president. 

The association also elected the 
following directors: Edgar J. Arn- 
stine, Glenn Burdick, Carpenter, 
Casper, Dunn, Henson, Leonard C. 
Illingworth, Hubert Ives, Charles 
P. O’Hara, A. Robert Perry, Rob- 
ert J. Purcell, Clare C. Rossell, 
Robert A. Ryan, Harvey Stewart 
and Edgar P. Workman. 


compared to 772,905 and 623,512 in 
the same three months of 1951. 

The fact that eight-cylinder 
cars have stood up better sales- 
wise in the overall 1952 produc- 
tion retreat is deemed in large 
measure due to the increased 
promotions for new V-8 models, 
which boost established eights as 
well. 

The latest V-8 entry, for example, 
is the DeSoto Fire Dome, which 
did not reach the market in volume 
quantities until March. While Fire 
Dome units were a long way from 
outdistancing DeSoto six sales in 
that month, the buildup given the 
new V-8 sparked the general eight- 
cylinder vogue which was reflected 
so sharply in March registrations. 

a *~ * 


ALES of Ford and Pontiac 
eights far outdistanced their 
six-cylinder brethren during March. 
Comfortably ahead of sixes were 
the Chrysler and Studebaker V-8s. 


Hudson remained the only pro- 
ducer of both types of engines 
accenting the six. Hudson sixes 
in March outsold eights by better 
than 11 to 1. 

Four-cylinder car registrations 
averaged slightly in excess of 4,000 
a month during the initial quarter. 
March sales of fours totaled 4,654, 
bringing the quarter’s aggregate 
to 13,623. 

—Mac Gorpon 








Used-Car Bulletin from Detroit .. . 





May 14 


(Dealers seem to be holding used 
cars for retail sales. Sales very brisk. 
Sold 60 units out of 73 offerings.) 

BUICK—’50 RM 4-dr., $1,555*; Super 
2-dr., $1,370*. °'49 Super 2-dr., $1,- 
050. ‘48 RM 4-dr., $700. 

CHEVROLET ’51 SL Deluxe 4-dr., 
$1,490, $1,420; 2-dr., $1,435, $1,575, 
$1,470. °50 Bel-Air, $1,465, $1,520*. 
49 SL Deluxe 2-dr., $1,100, $1,030 
'47 SM club coupe, $670 46 SM 
4-dr., $535. 

CHRYSLER—’'47 Windsor 4-dr., $675*. 

DeSOTO—'47 Custom 4-dr., $610. 

FORD—’'51 Custom (8) 4-dr., $1,560*; 
2-dr., $1,390; Custom (6) 2-dr., $1,- 
300. °50 Custom (8) 2-dr., $1,150; 
4-dr., $1,080; Custom (6) 4-dr., $1,- 
030; 2-dr., $1,025. '49 station wagon, 
$775; Custom (8) club coupe, $840; 
Custom (6) 4-dr., $760; 2-dr., $795. 
’48 SD (8) club coupe, $750, ‘47 
SD (8) 2-dr., $550 

HUDSON — '48 Commodore (8) 4-dr., 
$745. °47 Super (6) 4-dr., $310. 

KAISER — '49 4-dr., $690. ‘48 4-dr., 
$460. 

LINCOLN—'49 4-dr., $875*. 

MERCURY — '52 2-dr., $2,370*. ‘50 
4-dr., $1,340*. 

NASH—’47 (600) 4-dr., $415. 

OLDSMOBILE—’50 (98) 4-dr., $1,680*; 
(88) 2-dr., $1,520*. ‘48 (98) conv., 
$950*; (78) 4-dr., $575. 

PLYMOUTH—’51 Cambridge 4-dr., $1,- 
220; Cranbrook 4-dr., $1,515. ‘50 SD 
4-dr., $1,225. 

PONTIAC—’51 Catalina, $1,830*. '50 
Chieftain (8) 2-dr., $1, 300°; Catalina, 

"49 Chieftain (8) ’2- dr., $1,- 

Chieftain (8) 4-dr., '$700; 
2-dr., $600. 

STUDEBAKER — '46 Champion 2-dr., 
$265. °'41 club coupe, $160. 





Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday) 





*Indicates automatic transmission or overdrive. 


Other Auction reports are on Pages 63, 64 


May 7 


(Sales very brisk. Sold 
of 89 offerings.) 


58 cars out 


BUICK—’50 RM Riviera, $1,800*; 4-dr., 
$1,540, $2,075*; Special 4-dr., $1,- 
325*, $1,170; 2-dr., ,270*. °49 RM 
2-dr., $1,160*. 

CADILLAC—'51 (62) 4-dr., $3,350*. 
"46 (62) 4-dr., $850. 

CHEVROLET — '50 SL Deluxe 4-dr., 


$1,175, $1,085; FL Deluxe 4-dr., $1,- 
105; 2-dr., $1,120. ‘49 SL Deluxe 
4-dr., $1,000. '48 FL aerosedan, $825. 
DeSOTO- '50 Custom club coupe, $1,- 
‘49 Custom 4-dr., $1,070*. 
DODGE—’51 Coronet club coupe, 
685*. °50 Meadowbrook 4-dr., 
280*, $1,100. '47 Custom 4-dr., $600. 
FORD—'51 Victoria, $1,740*; Custom 
(8) 2-dr., $1,450*; Deluxe (8) 2-dr., 
$1,350*. ‘50 Custom (8) 2-dr., §$1,- 
075, $1,060, $1,050. ‘49 Custom (8) 
4-dr., $940; Custom (6) 4-dr., $800; 
2-dr., $730. ‘47 SD (8) 4-dr., $500. 
HUDSON—’50 Pacemaker 4-dr., $855. 
KAISER — '51 Henry J 2-dr., $795; 
4-dr., $1,275. 
LINCOLN—’49 4-dr., $1,075. 
MERCURY — '51 4-dr., $1,650*. 
2-dr., $1,340; club coupe, $1,275. 
4-dr., $995; club coupe, $1,010. 
NASH—’50 Statesman 4-dr., $890. 
(690) club coupe, $460. 
OLDSMOBILE — '50 (88) club coupe, 
$1,480*. °49 (98) 4-dr., $1,200*; (88) 
4-dr., $1,200*. 

PLYMOUTH—’52 Cranbrook club coupe, 
$1,675. °51 Cranbrook club coupe, 
‘50 Suburban, $1,280. °'48 
-, $770. °47 SD 4-dr., $775. 
"46 Deluxe 4-dr., $100; 2-dr., $400. 
PONTIAC—’51 Chieftain (8) 4-dr., $1,- 
885. °'49 Chieftain (8) 2-dr., $1,050. 
’48 conv., $995. °'47 Chieftain (8) 


4-dr., $700. 
WILLYS—’46 Jeep, $450. 


$1,- 
$1,- 


"50 
"49 


"47 














Productivity Hikes OK’d . 





Auto Workers to Get Raises 


HANKS to their escalator labor 

contracts, vehicle manufactur- 
ers are far removed from the 
storms now rocking the steel and 
oil industries. 

Two years ago this month, a five- 
year blueprint for industrial sta- 
bilization was nailed down in the 
auto industry on the heels of the 
settlement of the last protracted 
auto strike — the 113-day affair 
against Chrysler Corp. 

General Motors, then threat- 
ened with its second postwar 
strike, renewed its pioneering 
escalator contract until 1955. All 
vehicle and most parts companies 
adopted the GM-type contract by 
the end of 1950, assuring 1,000,000 
auto workers of quarterly cost- 
of-living wage reviews and an- 
nual productivity increments. 

The unaccustomed ease with 
which auto makers and the UAW- 
CIO now meet their economic prob- 
lems was demonstrated last week 
by the Wage Stabilization Board 
announcement that the 1952 install- 
ment of the “annual improvement 
factor” raises would be approved. 

* * + 


aus, at the end of May, base 
pay rates of 1,000,000 or so auto 








Nash-Healey Named Grand Champion— 


The 1952 Nash-Healey, American sports car, was named reserve grand champion 
winner of the Pebble Beach Concours D'Elegance held at Pebble Beach, Calif. Ed Holt 
(left), director of the Concours D'Elegance, presents the award to W. E. Boyer, Nash 


Motors San Francisco zone manager. 


The body was designed and built by Pinin 


Farina, of Turin, Italy, and is powered with a 125-horsepower Nash Ambassador 


engine. 





workers will rise by four cents an 
hour in recognition of increased 
productivity. Cost-of-living bonuses, 
separate from base rates and sub- 
ject to quarterly fluctuations in line 
with the U.S. consumer price index, 
will be re-evaluated at the same 
time. 

For GM workers, who first fell 
under the escalator contract on 
May 29, 1948, it will be the 17th 





Sawyer to Name 
Business Group 


To Aid on Safety 


WASHINGTON. —Commerce 
Secretary Charles Sawyer last week 
informed President Truman that 
he will soon establish an advisory 
committee of top business and in- 
dustrial executives to examine the 
problem of the nation’s soaring 
highway accident rate and to 
recommend measures for reducing 
it. 

The President’s Safety Confer- 
ence of which Sawyer is chairman, 
has been supporting the following 
seven-point program: 

1. Adoption of the Uniform Ve- 
hicle Code and the Model Traffic 
Ordinance in the interest of uni- 
formity in traffic laws and regula- 
tions. 

2. More effective collection and 
analysis of traffic-accident reports 
and use of these reports in guiding 
highway-safety activities. 

3. The continuance in all Amer- 
ican schools of traffic-safety pro- 
grams to give guidance in accident 
prevention. 

4. The operation of continuing 
traffic - law-enforcement programs 
in cities and states that will stimu- 
late maximum voluntary observ- 
ance of regulations by creating 
adequate deterrence to violators. 

5. Use of engineering principles 
and techniques to eliminate or 
reduce physical hazards and to 
promote the safe control of traffic 
movements. 

6. Adoption by the states of 
sound policies and procedures in 
the field of motor-vehicle adminis- 


tration, with special attention to 
driver licensing and vehicle in- 
spection. 


7, Continuance of efforts by all 
public information media to spread 
the word about highway safety—- 
and the lack of it—to the public. 





consecutive quarterly cost-of-living 
bonus review. There have been 
nine increases, three cuts and four 
standpats. 

The annual improvement factor 
was three cents during the 1948- 
1950 GM contract. It was hiked 
to four cents when the present 
agreement was written. 

Since May 29, 1948, the cost-of- 
living allowances of GM _ hourly- 
rated employes have advanced from 
five cents to the current 24 cents, 
while the productivity raises have 
added 17 cents to base rates. Auto- 
motive salaried employes receive 
quarterly cash bonuses as their 
part of the cost-of-living program. 

7 ~ x 
U AW President Walter P. Reu- 
ther estimated last week that 
the 1952 “improvement factor” 
benefits would bring union mem- 
bers “an increase in real wages of 
better than $80,000,000 a year.” 

“When our members receive in- 
creases under the cost-of-living 
escalator clauses,” Reuther said, 

(Continued on Page 78, Col. 4) 


‘Chrysler Dealer 
‘Council Set for 
‘First Meeting 


| DETROIT.—Forty-four members 
lof the National Chrysler Dealer 
| Council will hold their first semi- 
| annual meeting here Tuesday and 
| Wednesday. 

| The National Council, repre- 
senting all 28 sales regions of 
| the Chrysler dealer body, was 
formed in November. The formal 

organization was affected by a 
group of dealers at the invita- 
tion of Joseph A, O’Malley, gen- 
eral sales manager. 

Tuesday’s schedule includes an 
afternoon executive session and a 
dinner in the evening at the Shera- 
ton-Cadillac hotel with the com- 
pany as host. 

Wednesday, the group will meet 
key executives of Chrysler to con- 
sider such business as may be 
introduced according to the terms 
of the charter. 

Representing the factory, be- 
sides O’Malley, will be David A. 
Wallace, president; Ed C. Quinn, 
general manager; Roy H. Apple- 
man, assistant general sales man- 
ager; John T. Condon, sales 
executive; A. M. Fleming, vice- 
president in charge of manufac- 
turing and various department 
heads, 

The executive committee of the 
council comprises: Burch E. Greene, 
Los Angeles, chairman; Charles G. 
McKimmie, Richmond, Va., vice- 
chairman; H. B. Ransom, Fort 
Worth, secretary; L. F. Harris, 
Worcester, Mass.; L, M. Stewart, 
St. Louis; C. L. Holt, Minneapolis, 
and A. H. Jones, Hastings, Neb. 

In addition to those named, the 
following will be present: 

G. B. LaSuer, Birmingham, Ala.; 
George Vucanovich, Helena, Mont.; 
Cc. Fay, Boston; F. L. Hurd, 
Cranston, R. L; F. P, Poindexter, 
Winston Salem, N. C.; Joseph Levy, 
Chicago; Tom Harrigan, Oak Park, 
Ill.; F. H. Schierbrock, Davenport, 
Ia.; James Hosford, Cincinnati; 
C. S. Hamilton, Dallas; E. C. Berg, 
Denver; E. S. Dowd, Cleveland; 
O. D. Wearley, Toledo; C. H. Bliss, 
Detroit; S. M. Beaudry, Tucson, 
Ariz.; F. W. Judd, Houston; E. T. 
Brooks, Jacksonville, Fla.; T. B. 
McGahey, Miami; W. E. Allen, 
Oklahoma City; R. M. Faddis, 
Kansas City; R. S, McCune, Na- 
tional City, Calif.; W. D. Mathis, 
Memphis; W. G. Lavelle, Neenah, 
Wis.; E. J. Craigo, Jackson, Miss.; 
H. A. Turnure, New York City; 
E. J. Baxter, Cedar Rapids, Ia.; 
F. A. O’Neill, Kingston, Pa.; C, J. 
Shaffer, Butler, Pa.; R. W. Mc- 
Mullen, Beaver Falls, Pa.; S. S. 
Sayres, Seattle; J. L. Wilson, Butte, 
Mont.; A. L. Duckett, Provo, Utah; 
E. A. Boyd, Sacramento, Calif.; 
D. E, Wilson, Reno; W. P. Steitz, 
Stockton, Calif.; George Smith, 





Batavia, N. Y., and W. C. Vaughan, 
Lynchburg, Va. 








Chrysler Starts Proving Ground Construction— 


Ground has been broken for the garage and office building at the new 3,800-acre 
Chrysler proving ground, near Chelsea, Mich. James C. Zeder, Chrysler Corp. engi- 
neering vice-president, is shown at the controls of the bulldozer which turned the 
first earth for foundation work. With Zeder on the tractor is Tobe Couture, chief 


engineer, experimental, 


of the Chrysler Engineering division. The steel and masonry 


garage and office, first of the new, permanent buildings to go up, will house test 
laboratories, offices, 14 vehicle hoists, service equipment, stockrooms and other activi- 
ties connected with the proving ground. Construction of the building is scheduled for 


completion in the fall. 
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. «- because, among other reasons, 
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- more truck users buy Chevrolet trucks 
than any other make! 
































pak § Sa ET EL 
faa Rete RE So Rae a eS kg eee 
Bisa ks ee 2 ee ee 








8 


AUTOMOTIVE NEWS, MAY 19, 1952 








AUTOMOTIVE WASHINGTON 








Price Curbs Head List 


Of Business Problems 





By William Ullman 

Washington Correspondent 
ae a ae price stabilization is the prime concern of 
the American businessman today, according to a survey 
just completed by Washington Industrial Research Consult- 


ants, which calls itself “a management 
the field of industry-govern-* 


ment relations.’”” Members of 
Congress and officials of gov- 
ernment agencies receive 
more requests for information on 
price stabilization policy and regu- 
lations than on any other subject 
of interest to industry and busi- 
ness, the WIRC poll shows. 

The organization says it con- 
ducted the survey among congress- 
men and federal agency repre- 
sentatives as the first step in a 
nationwide research project. The 
purpose is to find an answer to 








counseling firm in 





the question that so often plagues 
both government 
and business—i.e., 
how can business 
and government 
under free enter- 
prise, learn to 
speak the same 
language, 

The second 
step, now under 
way, will be to 

fais learn business 
William Ullman and industry’s 
“gripes” about government policies 


ot 





|and regulations and how to over- 


| come them. 
| While business and industry 
| probably will have plenty of 
complaints to make about the 
handling of their problems by 
government agencies, the story 
is far from one-sided. Congress- 
men and officials of the excutive 
agencies report that businessmen 
are extremely lax in spelling out 


problems really are. 


Congressmen polled say that 
about one-third of the inquiries 
they receive from businessmen 
have to be returned to the senders 
for clarification. And more than 
half of the questions sent to execu- 
tive agencies by businessmen are 
unanswerable until further  in- 


formation is obtained from the 
senders. 

The government spokesmen re- 
port that, after price policies, 


industry and business are con- 
cerned most with allocation of raw 
materials, wage stabilization and 
taxes, in that order. 

Other government-industry rela- 
tions that bring inquiries from 





business, in order of their fre- 
quency, are fair-trade practices, 
credit controls, housing, rents, 


in a clear-cut fashion what their 


| 














Back in 1904 a@ reserve spare 
tire device was introduced in 
England. There was one on each 
wheel. 





availability of domestic raw ma- 
terials, use of public lands, labor, 
financing, tariffs, electric power, 
transportation, communications, 
patents and the related subjects 
of trademarks and copyrights, for- 
eign trade, export-import permits, 
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With every purchase totalling $150 (of 
PERMACEL 77 and/or 71 Masking Tape) 
and PERMACEL 750 Masking Paper—you get 
a PERMACEL 7K Masker at HALF-pRICE! In- 
stead of paying $37.50 for the Masker dur- 
ing this limited-time offer, you pay ONLY 


$18.75! 


DON’T WAIT— 


SEND YOUR ORDER IN TODAY! 


’ 


INDUSTRIAL TAPE CORP., NEW BRUNSWICK, N. J. 


World-famous specialists 
in pressure-sensitive tapes. 
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availability of foreign raw materi- 
als and V loans. 

The executive agencies admit 
that one of the principal reasons 
for complaints by businessmen is 
that the businessmen don’t un- 
derstand the reasons behind 
agency actions and rulings. These 
agencies say, on the other hand, 
that it is difficult to get objective 
advice since most of the opinions 
offered come from business and 
industrial people who have a 
particular ax to grind. 

Government spokesmen all report 
that inquiries from business and 
industry are on the increase. These 
questions range from simple re- 
quests for information to demands 
for complete reversal of existing 
laws and regulations, The agencies 
say, however, that industry-govern- 
ment advisory committees are 
making headway in overcoming 
misunderstandings. 

* * * 


IMC Reports Progress 


HE International Materials Con- 

ference has just issued a de- 
tailed report on the first 12 months 
of its operation, from Feb, 26, 1951, 
to March 1, 1952, describing IMC 
activities as “a significant step in 
international cooperation among 
the countries of the free world.” 


In line with an earlier statement 
by Defense Production Administra- 
tor Manly Fleischmann, who de- 
clared that “IMC has not impaired 
the normal commercial operations 
of importers and exporters in the 
various countries in any manner,” 
the report says: 


“The committees have en- 
deavored not to interfere with 
the normal channels of trade, but 
to take such trade patterns into 
account, insofar as possible, when 
making proposals for allocations. 
They have not made any recom- 
mendations for allocation by 


source. 
* * * 


More Shortages Ahead 

LTHOUGH substantial progress 

has been made by member 
countries in obtaining an increase 
in production of some materials, 
the report says, “it will be a con- 
siderable period before the results 
of these efforts will be apparent in 

an actual increase in available 
supplies, 

“The present efforts to keep 
the free world economically 
stable, to continue economic de- 
velopment and, at the same time, 
to build a strong defense posi- 
tion have created high levels of 
demand which, in certain cases, 
exceed all previous peaks in 
materials requirements.” 

The report gives an appraisal of 
the current situation by commodi- 
ties, as follows: 

Coprer—Although some improve- 
ment in the free-world position 
seems likely in the latter part of 
1952, copper may well remain in 
short supply throughout the year. 

Zinc—It can be expected that the 
zine supply position will continue 
to improve and may be sufficient 
to meet restricted requirements 
later in the year. 

Leap — Developments in recent 
weeks would indicate that avail- 
abilities of lead will be adequate 
in 1952. 

MANGANESE OrE—This is expected 
to be in easier supply in 1952. 

Nicke.t—Continuance of the criti- 
cal supply position for the re- 
mainder of 1952 is indicated. 

CopaLT—It can be expected that 
cobalt will continue to be in short 
supply for the remainder of the 
year. 

TuNGsTEN—This is likely to be in 
short supply for the remainder of 
1952 and for a further period there- 
after. 

MoLyBpENUM — Likely to be in 
short supply during 1952 and for a 
further period thereafter. 

Sutrur—It is likely that some net 
increase in production will take 
place in 1953. However, preliminary 
figures for 1953 indicate a continu- 
ing shortage of sulfur of approxi- 
mately the same magnitude as in 
1952. 





Ford Dealers Donate Film 


To Baltimore Schools 


Alvin A. Behrend (Ford) and 
Howard W. Cook, sales manager of 
Ford’s Washington district, repre- 
senting the Ford dealers of Balti- 
more, presented a set of safe- 
driving films to the Baltimore de- 
partment of education and the 
Maryland traffic safety commission. 
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— Opportunity Unlimited 
- for Hudson Dealers ! 











AND HERE’S WHY: 


The spectacular new Hudson Wasp, 
lower-priced running mate for the 
Hudson Hornet, sets standards for per- 
formance and beauty totally new in 
its class. Here, too, are all the big 
Hudson exclusives that make great 
selling ammunition—famous “step- 
down” design in the Monobilt body- 
and-frame* ... America’s lowest center 
of gravity . . . Triple-Safe Brakes ... 
the world’s best and safest ride! 

* Trademark and patents pending. 








Hudson Wasp 


Pirate tt han 


The fabulous Hudson Hornet has driven 
right into the national spotlight. In the 
grueling test of stock-car competition, it has 
proved time after time that you can’t beat 
Hudson for power, durability and safety. 
No other car can offer a buyer so many 
exclusive desirable 


and features—and no 


other car gives a dealer so many powerful 
sales points. 


Luxurious Commodores, 
Eight and Six, actively cover 
their share of the new-car market. 
And the thrifty new Pacemaker 
gives Hudson dealers a car that 
sells near the low-cost field. With 
four great series, Hudson dealers 
are ready to fill almost every 
buyer’s demand. 





Pacemaker 








New! Twin H-Power gives such amazing per- 
formance you must drive it to believe it! This 
power development is another engineering “‘first”’ 
for Hudson! Available now{ for the Hudson 
Hornet, Hudson Wasp and Commodore Six, this 
amazing system of multiple fueling wrings more 
power than ever before from every drop of gas. 
Prospects change to buyers fast after one drive 
in a Twin H-Powered Hudson! There’s never 
been anything like it for convincing demonstra- 
tions, complete owner satisfaction! 

¢ Optional at slight extra cost. 





SORE a Se ts aS 
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AND MORE... 


Hudson’s basically better design means easy service, longer car 
life, satisfied customers. 

Recent national survey shows Hudson owners most loyal in the 
industry. Hudson has highest percentage of owners who plan to 
buy their present make again. 

Hudson’s rugged durability and better design pay off in used-car 
operations. Hudsons taken in trade are easy to recondition, give 
real buyer satisfaction, present Hudson dealers with readily sold, 
profit-priced merchandise. 





we Opportunity is unlimited for Hudson dealers! For those 
ty Cc OM I N G THIS SUMMER 4 qualified, a few dealer franchises are still open in select 
areas. If you want all these advantages on your side and 
want more information, send in this coupon today! 


SEND FOR 

CONFIDENTIAL 
INFORMATION 
ON THE NEW 


For special and confidential information about Hudson’s 
amazing new, lightweight wonder car, clip this coupon 
and mail it today, to: 





C. A. J. Hadley, Sales Manager 
Hudson Motor Car Company 
Detroit (14), Michigan 


7, 
+. > 


A new, lightweight wonder car that will sell in the low- 
est-price field. It will be new from stem to stern—more 
beautifully streamlined, safer and will have more power 
than anything seen in its class. It’s a car made possible 
by Hudson’s exclusive “step-down” design. It will boost 
Hudson dealers’ already broad market coverage to 
93.7% of the entire potential new-car market. 


NAME 





LIGHTWEIGHT 


ADDRESS__ 





CITY & STATE ——— ‘ 2 oes 





BUSINESS POSITION 
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Calls Ford Plan Impractical .. . 





NPA Defends Setup 
On Auto Quotas 


(Continued from Page 2) 


to protect smaller companies in an 
industry. 





* + . | 


E ADDED: “The act is so writ- | 

ten as to assure small com- 
panies of a_ representative pre- 
Korea position in the market by 
insulating them against being 
pushed down or squeezed out by 
larger concerns during a period of 
scarcities and distortion. 

“The legislative principle behind 
the act was intended as a shield 
for small companies and not as a 
sword for the larger integrated 
concerns.” 

Johnson and Murchisen both 
contended that Ford was trying 
to vest the Big Three with ap- 
proximately 89 percent of the 
passenger-car business, leaving 
only 11 percent to the smaller 
companies. 

They denied Ford’s charge that 
the industry had not been con- 
sulted on the selection of the base 
period and the formula to fix per- 
centages. 

* + 
} peated argued that the 1947-49 
three-year base was necessary to 
avoid unfairness and that the ex- 
istence of a sellers’ market in 1947 
and 1948 did not render the period 
unrepresentative. 

Describing much of Ford’s tes- 
timony as irrelevant, Murchisen 
said Ford had not proved that, 
as a result of the 1947-49 base 
period, Ford had suffered undue 
or exceptional hardship not suf- 
fered generally by others in the 
Ppassenger-car industry. 

The only condition peculiar to 
Ford was the strikes it suffered in 
the three-year period, Murchisen 
said, but Ford has failed to show 
that these stoppages resulted in 
any unreasonable hardship. 

* + * 

RCHISEN said that there were 

more than 200 strikes in the 
automotive industry in the 1947-49 
period, and that the use of three 
years operated to equalize and 
eliminate any inequities caused by 
the labor disputes. 

Murchisen said Ford had not 
shown that the years 1947-49 were 
unrepresentative or abnormal for 
the purpose of making alloca- 
tions. 

“Ford has only shown that gen- 
eral economic conditions affected 
all companies equally, and that 
these industrywide conditions did 
not perculiarly affect any one com- 
pany,” he said. 

* * 

PPEARING as Ford’s final wit- 

ness was Prof. Sumner H. 
Slichter, nationally-known econo- 
mist and an arbiter in many labor 
disputes. 

Dr. Slichter urged adoption of 
a short base period close to the 
beginning of the Korean war, 


with adjustments being granted 
individual companies according to 
inequities suffered. He proposed 





two periods—the calendar year 


1949 and the 12 months ended 
June 30, 1950. 

Slichter objected to NPA’s 1947-49 
base on grounds that 1947 and 1948 
were too remote to conform to 
the Defense Production Act and 
that these years reflected “freak” 
market conditions in the automo- 
tive industry. 

* 


* * 

LICHTER said he didn’t agree 

with the idea that only a long 
period could be adjudged most 
nearly representative. He _ said 
NPA’s method of averaging out 
favorable and unfavorable factors 
in the three-year base to determine 
percentages was a fallible one. 

He admitted that there were 
valid objections to both of his 
own proposed base periods but 
said these objections were not 
strong enough to rule out either 


period. 

Slichter’s testimony and cross- 
examination took up an _ entire 
morning in the appeals board hear- 
ing, but the general impression 
was that he had done a better 
job of supporting Ford’s case, and 
in a briefer time, than the two 
other economists who appeared in 
Ford’s behalf. 

ok 


* * 

yee latter were Dr. Phillip Wer- 

nette, University of Michigan 

professor of business administra- 

tion, and Dr. Joel Dean, Columbia 

university professor of business 
economics. 

The testimony of Dean, who as- 
serted that only a “consumer- 
dominated” market was normal, 
stirred considerable wrangling, and 
he occupied the witness chair for 
two days under cross-examination. 


Dean’s qualifications to discuss |) 


the automotive industry were chal- 
lenged by both NPA and the inter- 
venors. The relevancy of much of 
his testimony was disputed. 

William T. Gossett, Ford gen- 

eral counsel, went through a 
series of charts to show the effect 
three different base periods would 
have on production quotas. 

These periods were the 12 months 
immediately preceding the Korean 
war, the two-year period before 
Korea and the entire period from 
1945. Ford wants NPA to adopt the 
one-year base, with adjustments to 
compensate for Ford and Chrysler 
strikes. 


* * * 

OSSETT insisted that the one- 

year period was the only one 
which met the tests of the Defense 
Production Act. 

NPA and the intervenors strongly 
disagree. Both contend that the act 
permits NPA to go as far back as 
it wishes to select what it considers 
a representative base. 

Gossett denied that Ford pre- 
ferred the 12-month base because 
it would be the one most ad- 
vantageous to the company. He 
said Ford actually would have 
more to gain under the two-year 
period. 

Under the latter setup, Gossett 
said, the Big Three as a group 
would be permitted to make 140,- 











Service Managers Visit Plymouth— 


Members of the Pittsburgh Chrysler-Plymouth Service Managers Assn. were guests 
of Plymouth last week for a plant tour and conferences with Plymouth executives. 
Left to right are (front row): J. F. Schneider, Trafford, Pa.; Paul O. Reese, Brownsville, 
Pa.; Ray A. Payne, Steubenville, O.; Dave Kilgour, Plymouth executive assistant; 
William Landon, Plymouth promotional service manager; Irwin Farkas, Munhall, Pa.; 
W. B. Rice, Plymouth director of service; Thomas S. Marta, Plymouth service depart- 
ment, Harry T. Fogle, Ingram, Pa. Second row: John W. Rader, Beaver Falls, Pa.; 
Clifford P. Byers, Greensburg, Pa.; Ray Haines, Washington, Pa.; M. L. VanDagens, 


technical service manager of Plymouth; A. 
H. R. Nadolny, Pittsburgh; Robert Lilly, 


F. Schwartz, Plymouth service department; 
Sharon, Pa.; Leonard Poster (dealer), Mt. 


Pleasant, Po., and Edward Bixler, service manager, Blairsville, Pa. 


000 more units than it actually had 
made in the last nine months on an 
annualized basis. 
* + * 
A FOR the smaller companies, 
Gossett went on, all except 
Studebaker and Checker “would be 
permitted to make very substanti- 
ally more than they have actually 
made in the past nine months, and 
the total kitty available for redis- 
tribution among them by NPA 
would be 161,505 units.” 

Gossett said NPA had selected 
the 1947-49 period because it per- 
mitted allocation of a larger per- 
centage to the smaller companies 
than would have been possible 
under any period nearer in time 
to the Korean war. 

As Ford again attacked the sub- 
quota production of the smaller 
companies, some of them quickly 
rose to argue that the situation 
had not resulted from lack of pub- 
lic acceptance of their product, but 
rather from such factors as model 
changeovers and manufacturing 
problems. 

* + * 

HRYSLER assailed Ford’s pro- 

posed one-year period as too 
short to be truly representative of 
industry requirements. The other 
intervenors prefer a longer period 
on the grounds that it would per- 
mit a “balancing out” of temporary 
abnormalities such as strikes, model 
changeovers, tooling difficulties, etc. 

Chrysler also contends that 
Ford wants the base period re- 
vised so that it can supplant 
Chrysler as the No. 2 producer 
in the industry. Ford says that 
by combining passenger cars and 
trucks, Ford has been in second 
place for years. 

Earlier sessions of the hearing 
also were characterized by argu- 
ments over the relative merits of 
factory sales over registrations as 
the proper index to competitive 
position; the correct concept of a 
“representative period under nor- 
mal conditions,” and the best for- 
mula to use to compensate Chrys- 
ler for its long arte. 

* 





Ford Plea Gives 
NPA Board Its 
Weightiest Case 


WASHINGTON. —In the Ford 
appeal for a revision of automotive 
production quotas, the three-man 
NPA appeals board is facing the 
biggest case it ever has tackled. 

Normally, decisions are given 
within a week, but the Ford hear- 
ing has been prolonged by several 
factors, not the least of them being 
the important, industrywide issues 
involved. 

The three board members who 
will hand down the far-reaching 
ruling in the Ford case are T. 
Mumford Boyd, chairman; Frank 
J. Peterson, and J. M. Rorimer. 

Boyd formerly was a judge in 
Virginia’s juvenile and domestic 
relations court. Blind virtually all 
his life as the result of illness, he 
nevertheless has achieved distinc- 
tion as a lawyer and jurist. 

One of Boyd’s assets is a quiet 
sense of humor, which has cropped 
up in the hearing and has served 
to ease tensions in the cross-exam- 
ination of witnesses. 

Peterson is a former secretary 
and business manager of the 
Kansas City business trades coun- 
cil, and once was general organizer 
for the United Assn. of Plumbers 
and Steamfitters—AFL. 

Rorimer, who once served as city 
manager of Oak Ridge, Tenn., for 
the Atomic Energy Commission, is 
former vice-president of Empire 
Plow Co., Cleveland. 

If past decisions of the board 
can be used as a guide, Ford’s 
appeal stands less than a 80 per- 
cent chance of succeeding. 

To date, the board has acted on 
467 out of a total of 494 appeals. 
Of the 467 cases decided, relief was 
granted 108 appellants, or fewer 
than 30 percent; 197 pleas were re- 
jected, and 162 cases were dis- 
missed for various reasons, includ- 
ing withdrawal by the appellant, 
improper appeal, etc. 

Before the Ford hearing was 
started May 6, guesses were that 
it would last three days at the 
most. However, Ford’s presentation 
of arguments has taken longer 
than expected, and the company’s 
witnesses have been aggressively 
cross-examined. Another complica- 
tion has been the enforced absence 
from Washington of interested 
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Jones Gives Car for ‘Royal Party'— 

The three lovely girls above reigned over the 1952 Washington State apple blossom 
festival, which was held in Wenatchee, Wash., recently. Standing before their official 
tour car, a Pontiac sedan, are (left to right): Princess Ann Marie Ware, Princess Jean- 
ette Bommer and Queen Virginia Click |. The royal party toured various communities 
before the opening of the festival, which is a salute to the state’s $100,000,000 apple 
industry. The auto was furnished by R. F. Jones, president of Jones Pontiac Co. (Pon- 
tiac-Cadillac-GMC), of Wenatchee. Jones is also a member of the executive board 
of the Washington State Apple Blossom Festival Assn. 








CED Chief for Decontrol 


Evidence of General Inflationary Pressure 
Is Lacking, Folsom Says 


WASHINGTON. — The time has 
come to start working for decon- 
trol of prices and wages, in the 
opinion of Marion B. Folsom, chair- 
man of the Committee for Eco- 
nomic Development. 

“It is clear that the wage con- 
trol program has broken down,” 
Folsom declared. “There is little 
pressure on the existing price ceil- 
ings, and there is no evident gen- 
eral inflationary pressure.” 


Folsom warned, however, that 
in considering whether decontrol 
should be selective or general, 
“decisions should be made on the 
basis of a careful analysis of the 
probable effects on prices and 
costs in different industries.” 

Folsom made the statements at 
the semi-annual meeting of CED’s 
board of trustees in reporting on 
the economic research and educa- 
tion work of the nonprofit, non- 
political organization of leading 
businessmen and educators, 

Folsom was elected to a second 
two-year term as CED chairman. 
He is treasurer of Eastman Kodak 
Co., Rochester, N. Y., and a mem- 
ber of both the President’s Na- 
tional Advisory Board on Mobiliza- 
tion and the Department of Com- 
merce Business Advisory council. 

Problems with which CED cur- 
rently is concerned, Folsom said, 
include research into federal bud- 
get-making practices and the need 
for a thorough re-examination of 
the tax structure “to determine 
what a tax system designed for 
fairness and economic progress 
would look like.” 


He noted that the nation’s re- 
armament plans called for peak 
expenditures through 1953 and 
1954 of about $58 billion a year. 
Thereafter, he said, expenditures 
are to be maintained at a level 
of about $45 billion. He said that 
should be the time, barring war, 
“when we can go to work in 
earnest to reduce and reform 
taxes.” 

Folsom reported that in the last 





Senate Action Held Off 
On ‘Fair Trade’ Measure 


WASHINGTON. — The House 
of Representatives passed by a 
196 to 10 standing vote a bill to 
legalize provisions of state “fair 
trade” laws that were invali- 
dated by the U, S. Supreme 
Court. The outlawed provisions 
dealt with price-floor guaran- 
tees. 


Chairman Edwin C. Johnson 
of the Senate Interstate Com- 
merce committee, Colorado 
Democrat, predicted that the 
Senate would go slow in action 





on the House-approved bill. 





year CED had expanded its adult 
education program. Under the pro- 
gram, he said, CED cooperates with 
universities in various sections of 
the country in sponsoring commun- 
ity centers for the study of na- 
tional and regional economic prob- 
lems from a local viewpoint. 





Houston Dealers 


Headed by Lee 


HOUSTON.—William M. Lee was 
elected president of the Houston 
Automobile Dealers Assn, at a 
meeting of the organization last 
week. 

George W. Pearson, was elected 
vice-president; R. M. Pearson, sec- 
retary-treasurer, and Ralph L. 
Fowler, general counsel. 

Directors named included F. R. 
Higginbotham, C. P. Simpson, Al- 
bert S. Berry, R. A. Parker, J. M. 
Richardson, Griff Vance and the 
three officers. 


Barksdale Names Three 

Barksdale Motors, Inc. (Stude- 
baker), 801 Barksdale Blvd., Bos- 
sier City, La., has announced the 
appointment of Barger O. McKen- 
zie as service manager; W. Arnold 
McAdoo, as assistant secretary- 
treasurer, and Richard L. Tatum 
as salesman. 











Who's Buried Here? 


Groucho Marx, star of the radio and 
TV show “You Bet Your Life,"’ sponsored 
by DeSoto-Plymouth declers, is asking 
George Grant Burnside, curator of Grant's 
Tomb, New York, who's buried there. 
Groucho's pet lati questi for 
guests who go broke on his quiz show 
is: “Who is buried in Grant's Tomb?” 
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Each Wico Autostop kit contains 
complete illustrated instructions. 
Average installation time: 12 hours. 


Every driver is a 
ready prospect for the 


WICO Autostop 


Right now, at thousands of cross-walks, you can see the reasons for the enormous 
market for the Wico Autostop. 

The light turns green. A pedestrian starts to walk across the street. Then it happens! 
A car “‘creeps”’ into the cross-walk and scares the wits out of her. 

And the driver is just as scared! 

Or a car creeps into the car ahead—not much damage—just a dented fender or a 
broken head light. 

A car equipped with a Wico Autostop can’t creep—even a car with an automatic 
transmission. Moreover, it can’t roll backward or forward when a stop is made on 
a hill. 

Suppose you drive with a Wico Autostop. You brake to a stop as usual, and touch 
the magic switch on the gearshift or selector lever. The car stays put! When you’re 
ready to go, step on the gas and the brakes release automatically. 

You don’t have to keep your foot on the brake. And there’s no need for riding clutch 
or accelerator. 


Practically every car owner is a prospect for a Wico Autostop. One demonstration 
can make the sale. Write us now about the MONEY-SAVING DEMONSTRATOR 
OFFER that makes it easy to show your customers al] the Autostop advantages. 


To show ’em is fo sell ’em! 


WwIco ELECTRIC COMPANY West Springfield, Mass. 
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With the Staff... 





Big Town’s Talk 

The top topic last week along 
Detroit’s Auto Row was naturally 
the rescinding of Regulation W. 

One Hudson dealer felt that 
there would be an increase of 25 
to 30 percent in sales, but that it 
depended on the district in which 
the dealer was located. 

Citing his own section of the 
city as an example, he said that 
his potential customers never 
felt the weight of Regulation W 
because most of them were able 
to pay for a car in 12 or 18 
months without too much incon- 
venience. 

He believes used car lots will get 
the greatest benefit out of relaxed 
credit restrictions. 

The forthcoming new low-priced 





Hudson, he said, should make its 


ALONG DETROIT'S AUTO ROW 


appearance in September, possibly 
with other '53 models. 


* + * 
Want Extension 


E. A. Besignel, of Kotcher Olds- 
mobile Co. (Cadillac-Oldsmobile), 
said that the greatest response to 
Regulation W’s termination was 
that people, who had bought cars 
under the 18 m@nth agreement, 
were calling to see if they could 
extend payments to 24 months. 


He said that finance companies 
were going to keep restrictions 
within sensible limits. 

One finance company, he said, 
plans to require one-fourth down 
on all 1950-51-52 models, with 24 
months to pay. All models from 
1946 through 1949 would require 
one-third down and 18 months to 
pay, while prewar cars would 
require one-half down with 12 
months to pay. 

“About 65 percent of the Detroit 


! 
| 
| 
| 





| dealers have gone in the red for 
April,” said Besignel. “We were 

lucky to finish the month out of 
| the hole.” 


* * + 


Pessimistic on °52 

A Detroit used-car dealer 
painted a _ pessimistic picture, 
saying that business is going to 
be bad both for new and used-car 
dealers in 1952, He feels that 
many dealers are still going to go 
out of business, 

“The spring sales boom has 
failed to materialize,’ he de- 
clared, “and it doesn’t look as 





is going to help any.” 
* * * 


Beating the Service Drums __| consvul_general, United Kingdom. 





Austin House Opens in New York— 


At the opening of Austin House, 27-29 W. 57th St., New York, Leonard P. Lord, 
chairman and managing director of Austin Motor Co., Ltd., (fourth from the left) 
though the end of Regulation W | teoke over the new Austin Somerset Deluxe, four-door sedan, with Sir William Welsh, 


| representative in North America (left); Randall Reid-Adam, consul, United Kingdom; 
| J. Dudley, vice-president of Austin Motor Co., Ltd. (England), and Henry A. Hobson, 





An extensive service promotion 
campaign has been initiated by 
Howard Lare Inc. (Ford), 7379 
Woodward Ave., in conjunction 


with the “Check Your Car, Check 
Accidents” campaign. 

Eddie Shumaker, Lare’s service 
manager, reports a high number 
























The Ultimate 
Tie La ie 


Alignment 


Centers Steering Position and sets Toe 





to hairline accuracy in one operation. 
No rolling. No shaking. Restores all 
parts to normal position with the flick 
of a switch. 
FAST— Users report 20 minutes aver- 
age for complete check and correction. 


ACCURACY never before available. 


Gets the job done RIGHT—no comebacks. 


—, 
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Modernize your present Alignment Machine 
with a Dyn-A-Lyzer change-over. Get all the 
benefits of greater SPEED, greater ACCU- 
RACY, and greater PROFIT. Send make and 


model of your Aligner or mail the coupon for 


details NOW! 


| 


YES SIR! The Dyn-A-Lyzer 
does more than any other align- 
ment machine—does it FASTER 
—does it MORE ACCURATELY 
—and we love to prove it. 


Just mail the coupon for com- 
plete information. 








PCS OOS SOS VSO S28E8 EGE 8282082®@ 


MANBEE EQUIPMENT DIVISION 
185-E3 North Wabash Ave., Chicago 1, Ill. 


Send complete information about the Dyn-A-Lyzer® 
(_] with drive-on rack, [[] for pit installation, 
(_] change-over for our present rack. 


Name Title 





Company 





Street 





Heckmann 


City Zone. State 
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of followup orders from custom- 
ers whose cars are receiving a 
free, no-obligation service check. 


Mechanics inspect lights, steer- 
ing, tires, exhaust system, wind- 
shield wipers, rear-view mirror 
and horn. Recommendations for 
safety improvements are at- 
tached to the customer’s repair 


order. 
* * * 


Geller Aids Charity 


Jack Geller, secretary of the Na- 
tional Used Car Dealers Assn. and 
co-owner of C & G Motors on Liv- 
ernois Ave., is chairman of the 
auto sales section of Detroit’s 
Allied Jewish Campaign. 

William P. Greenberg heads up 
the garages group, while Herman 
D. Weiss is chairman of the auto 
parts sections. Arthur Granoff and 
Hyman Schwartz are assisting 
Weiss. 


Truck Drivers Get 
Leading Chore at 
Chicago Roadeo 


CHICAGO.—Something new will 
be added Saturday (May 24) when 
Willett Co. stages its truck roadeo 
to qualify drivers for the Illinois 
championship contests. 

The innovation will be the intro- 
duction of loading and unloading 
operations on a limited scale to 
supplement the usual maneuvers 
by drivers of straight trucks and 





those with city and over-the-rsid’ 


tractor-trailer combinations. 


Instead of the company’s big lot 
on the near west side, this year’s 
Willett roadeo will be held in the 
public parking area of Soldier field. 

Arthur Nichols, the company’s 
director of personnel and safety, 
will be in charge. He predicted last 
week that the new location would 
draw bigger crowds and expressed 
the hope that the loading-unload- 
ing feature would be considered by 
the American Trucking Assns. and 
its affiliated state associations for 
adoption in the 1953 and future 
roadeos. 


Standard Wheels 
Eyed for Trucks 


CHICAGO. — Howard L. - Willett 
jr., president of National Truck 
Leasing System, disclosed last 
week that the question of stand- 
ardizing wheels on different makes 
of trucks was being considered at 
the suggestion of NTLS. 

He said the subject was being 
handled by William P. Mitchell, 
chief development engineer of the 
Spicer Mfg. division of Dana Corp.. 
Toledo. Mitchell is chairman of 
truck and bus technical commit- 
tee of the Society of Automotive 
Engineers. 


Jones and Richards Elected 


Frank Kent Vice-Presidents 


Election of two vice-presidents by 
Frank Kent Motor Co., Fort Worth, 
Tex., has been announced. 

Walter V. Jones is vice-president 
in charge of the downtown location 
at Main and Lancaster, and James 
E. Richards has been elected vice- 
president of the north side loca- 
tion at 26th and N. Main. 
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Aluminum Engines Eyed 
For ‘Car of Tomorrow 


O ONE knows for sure where the cost factors will bal- 
ance out, but it is increasingly apparent that light metals 
—aluminum and magnesium—will play an important part 


in the “car of tomorrow.” 


Weight advantages have always favored the use of light 


metal for automobiles. Re- 


cently, both cost and avail-| 


ability factors have greatly 
improved in favor of aluminum and 
magnesium. Ability to produce 
parts using die castings or extru- 
sions, requiring fewer man-hours 
than stamped assemblies, is also 
getting justifiable recognition. 
Many young automotive engi- 
neers feel that aluminum engines 
can be built as cheaply today as 
cast iron engines, using perma- 
nent mold castings and brazing 
the castings together. Such en- 
gines have already been built ex- 
perimentally and are now being 
tested. 





A ‘ 

Small, die cast engines are now 
| being used, for.example, for power 
saws and outboard motors. Many 


I 


materials experts feel the gap be-| 


tween these small internal combus- 
tion engines and larger power 
plants will soon be bridged. 
Although they are watching de- 
velopments very closely, auto pro- 
|; duction men see a substantial pe- 
| riod of time elapsing before alumi- 
|num engines are introduced by big, 


| established auto producers. 
+ + * 


| Corrosion Problem 


ART of the problem is, of course, 
to find an inhibitor that will 


L716 milllore messages tn... 


“KEEP THE POWER 
YOU BOUGHT" 
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resist exposure under all the con- 
ditions encountered by an automo- 
bile engine. 

Years ago when aluminum tea 
kettles were introduced, they 
failed in service as a result of 
corrosion pitting. Later, a zinc 
alloy coating was used and the 
corrosion problem disappeared. 
The corrosion problem has also 

come up in connection with alumi- 
num radiators. 


jalloy on one side and an electri- 
cally protected alclad coating on 


|the other will solve the corrosion | 


|problem for many kinds of ex- 


| posure. 


| localities. 
| + * * 


| Other Potential Uses 


| FROM the car producers’ stand- | 


point, there are numerous ob- 


| jections to aluminum radiators in| 


| addition to questionable resistance 
to corrosion. 

These include (1) expensive salt 
| baths required for heating, (2) an 
increased number of factory op- 





| erations is required, (3) leaker 
| and repair problems, (4) high 
| cost of fixtures and (5) increased 
| investment and floor space. 

| Aluminum wiring appears to be 


Aluminum experts | 
| say their new 3S sheet with brazing | 


Admittedly, the use of an| 
|inhibitor or exterior paint for the | 
|radiator will be required in some | 


|Soap Box Derby Reminder— 


“aa 


ALL AMERICON smeowe 
ses (WSIAnAPOUS 


zene ch 
OREBOX CERGY 
1 
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This 1952 Chevrolet is serving as a daily reminder to all boys in the Indianapolis 
territory that the Indianapolis Star and the six local Chevrolet dealers will sponsor 
the 15th Indianapolis Soap Box Derby on July 12. The car was provided by the local 
Chevrolet dealer association. The Indianapolis Star is one of the original cosponsors 
of the Soap Box Derby. 





| making headway. Public utilities|and resistance to fatigue failure 


are using a lot of aluminum wire | have contributed to the 


nowadays. Aluminum wiring har- 
ness and battery cables for cars 


pvt on used experimentally | Other potential applications for 
Improved flexibility of the new | 2/uminum in automobiles —— 

” | aluminum tubing, die cast and per 

alloys and satisfactory strength | manent mold housings, automatic 


growing 
acceptance of aluminum wiring for 
cars. 





a valuable sales tool for your 


PENNSYLVANIA OIL BRAND 


During the past three years, 276 million advertising messages 
have made “Keep The Power You Bought” more than just a 
mouthful of words. Car owners recognize it as the best reason 
in the world for buying 100% Pure Pennsylvania Motor Oils. 


Cash in on the power of this key selling message. Urge your 
dealers to let their customers know that they have a 100% 
Pure Pennsylvania Motor Oil . . . made from the finest crude 
in the world. And remind them to point out that it will help 
car owners keep the power they bought. 
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For your protection, only oils made from 100% Pure Pennsylvania Grade Crude 
which meet our rigid quality requirements are entitled to carry this emblem, 
the registered badge of source, quality and membership in our Association. 





PENNSYLVANIA 











PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 


Oil City, Pennsylvania 






HAVE DEALERS 
RELAY THIS SALESMAKER 
TO EVERY OIL CUSTOMER 


Ask your dealers to say this to every 
oil customer: ‘Mister, I recommend 
100% Pure Pennsylvania Motor Oil. 
It will help you get better engine 
performance and provides the kind 


a 
S Guaranteed 
& 


100% PURE 


i. 4 





the highest grade crude oil in the world 


GOPTRIGH! 1957 6 SA BY PEMmSTL vamis GRADE CoUBE ON ASSOCUTON 
TRABE MARE REGISTERED © 5 PATER! OFFICE 


| transmission assemblies, instrument 
|panels and rear deck lid inner 
| frames. 


| a ee 
| 
| 
} 
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| Elliott Quashes 


Saturation Theory, 


| Sees Top Market 


BLOOMINGTON, Ind. — “There 
is no such thing as saturation of 
the motor car market. The poten- 
tial market for 
automobiles is 
greater than it 
has ever been.” 

So declared K. 
B. Elliott, execu- 
tive  vice-presi- 
dent of Stude- 
baker, in an ad- 
dress before the 
alumni confer- 
ence of the Indi- 
ana university 
school of business. 

“The automobile has long ceased 
to be a pleasure car; it has become 
an essential item to the American 
family,” Elliott said. 

“Tt is not a question today of 
whether the family will have a car, 
but rather how often it will ex- 
change the car for a new one. Al- 
most 60 percent of all employed 
persons use the automobile to drive 
to their jobs. Passenger cars are 
used directly as a working tool for 
two-thirds of the households of 
our country.” 

In addition to the standard fac- 
tors contributing to an expanding 
auto market, such as population 
growth, income growth and geo- 
graphical spread, Elliott said that 
there are more than 16,500,000 cars 
|in use that are nine years old or 
older, with each of these owners 
being a prospective new-car buyer. 

“Although new automobiles are 
built to last many years,” Elliott 
continued, “new developments, con- 
veniences and styles induce owners 
to buy newer cars every few years. 

“Those factors, coupled with a 
stepped-up competitive sales drive, 
spell an expanding, stable automo- 
bile market and a healthy future 
for auto manufacturers on whose 
continued existence the national 
economy so vitally depends.” 


K. B. Elliott 








Rises Soon in Tex. 


DETROIT. —A contract for the 
|construction of the new General 
| Motors “dual-purpose” plant at 
| Arlington, Tex., to be operated by 


| the Buick-Oldsmobile-Pontiac As- 


of protection that saves you money.” | sembly division, has been awarded 


to Thomas S. Byrne, Inc., general 
contractor of Forth Worth, it was 
|announced last week by James L. 
|Conlon, general manager of BOP. 
Construction work on the plant, 
|to be built on a 252-acre site on 
|the outskirts of Arlington, will be- 
|gin immediately, and it is hoped 
| operations can begin in about a 
| year, Conlon said. 
| He said that present plans for 
| the plant call for simultaneous pro- 
duction of a Grumman-designed 
|airplane for the Navy and assem- 
bly of Buick, Oldsmobile and Pon- 
tiac cars, 
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DODGE TRIPLE 


saree! OPPORTUNITY 


THREE LINES 


DODGE... America’s Most 
Dependable Motor Car. 


PLYMOUTH ... 3rd Largest 


Selling Car in America. 


DODGE “Job-Rated” TRUCKS 
Meet 98% of All Hauling Needs. 

















THREE PROFITS 


All available in one sales 
agreement. The only agreement 


of its kind in the industry. 








_ ONE OVERHEAD 


Three profit-makers under 
one roof reduce operating 


cost... boost net gains. 


PROFIT-TESTED FOR OVER 37 YEARS 


WRITE FOR COMPLETE FACTS 








DODGE DIVISION e CHRYSLER CORPORATION ° DETROIT 31, MICHIGAN 
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Cincinnati Dealers Cite City for Safety— 


A copy of a resolution by trustees of the Cincinnati Automobile Dealers Assn., 
commending Cincinnati officials, is being presented above to Municipal Court Judge 
William D. Alexander (left) by William Heil, CADA vice-president and chairman of 
the safety committee. The presentation was made at a recent CADA-sponsored dinner 
honoring municipal court judges and the police department for their efforts in raising 
Cincinnati to a top-ranking position nationally in traffic safety. Others in the picture 
are (left to right): Frank Zorniger, CADA president, Judges Clarence Denning, H. L. 
Luebbers, Alexander, Daniel C. Handley jr., Heil and Judges Frank M. Gusweiler and 
Ralph B. Kohnen. The resolution was prompted by Cincinnati's outstanding traffic 
safety record for the first four months of this year. 





|AMA Booklet Gives Dope on Eseentiality cee 





How U.S. Uses Its Automobiles 


DETROIT.—Nearly 17,000,000 au- 
tomobiles operating in America | 
|today are nine years old or older. 


is 73,020 miles. 

These are two in a series of 
capsule comments contained in a 
new booklet entitled “The Work 
Jars Do,” published by the Auto- 
mobile Manufacturers Assn. 


Drawing upon the results of a 
recent national survey, sponsored 
by AMA to find out just how U.S. 
citizens use automobiles, the book- 
let points out: 

1. Fifty-nine million adults use 
motor cars daily in the U. S. 

2. Nearly 70 percent of the typical 
motorist’s driving is for necessity 
purposes such as going to work and 
shopping. 

3. Over half of all employed 
persons use cars for earning a 
living. 

4. Nearly 80 percent of those 
using cars to go to work do so 
five days a week or more. 

5. Worn-out automobiles are be- 


| 


| 





ing taken off the road and scrapped 
at nearly twice the rate of prewar | 
years. A total of 3,700,000 units | 


| Their average speedometer reading | were junked in 1950. 


6. Production and distribution of | 
automobiles accounts for over one | 
million jobs. 

“Despite such evidence of the 
essentiality © of _motor _vehicles,” 


AP Parts to Back 
Racer in ‘500’ 


TOLEDO. — The Miracle Power 
division of AP Parts Corp. will 
sponsor a car in the 1952 Indian- 
apolis 500-mile classic this May, it 
was announced. 

It is the first time the company 
is sponsoring a racer. Andy Lin- 
den, who placed fourth in the 1951 
race, will drive the speedster this 
year. Owner of the 96-inch wheel- 
based, Meyer - Drake - Offenhauser - 
powered racer is Hart Fullerton, 
Hudson dealer in Santa Monica, 
Calif. 
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engine bearing service 






--- and what it means to you 


With over 7,000 items of engine bearings 
service, Federal-Mogul provides you with 
the right parts for any bearing job you get. 


Whether the engine is old or new, Federal- 
Mogul supplies the bearings, bushings, 
rebabbitted or exchange insert type rods, 
shims, bolts and nuts you need for good 
engine reconditioning. 

You’ve heard the saying in the trade: “If 
you can’t get it from Federal-Mogul, you 
can’t get it anywhere!” 


ASK YOUR FEDERAL-MOGI 


gt ARI ne 


Fitoqut 


Sepy ct 





and Shim Stock 


LL JOBBER 


Federal-Mogul Service 


(DIVISION OF FEDERAL-MOGUL CORPORATION) 


DETROIT 13, MICHIGAN 


Engine Bearings — (Main, Connecting Rod and Camshaft) e Bushings 
Connecting Rod Service e Exchange Insert Rods, Rebabbitted Rods 
Connecting Rod Bolts and Nuts e V-Seam Piston Pin Bushings @ Shims 





points out William J. Cronin, 
managing director of AMA, “many 

government officials continue to 
classify and tax cars, trucks, 
buses and highway transportation 

generally with such items as cos- 
tume jewelry, tobacco and al- 
cohol. 

“To consider the automobile to- 
day as a luxury can lead to a 
serious weakening of the nation at 
a time when all efforts are directed 
toward the building of strength to 
meet any emergency,” he said. 

“Such thinking was outdated in 
1940 and 1941; it is even more out- 
dated today. For as the Defense 
Transportation Administration re- 
cently stated, ‘phenomenal changes 
have taken place in the extent of 
ownership and operation of the 
private automobile’ in the past 
decade.” 





3 New Indictments 
Pile Up Grief 
For Knetzer 


SPRINGFIELD, Ill. — Robert L. 
Knetzer, bankrupt Edwardsville, 
Tll., auto dealer, was put on $75,000 
bond last week after a_ federal 
grand jury returned three new in- 
dictments charging fraud in lum- 
ber, oil and Christmas tree deals. 

The specific charge against him 
in a 15-count indictment is that 
he carried across state lines $63,700 
obtained by defrauding three per- 
sons and converted the money to 
his private use. 

Two other indictments accuse 
him of concealing assets of his 
bankrupt estate and perjury. 

Knetzer first got into trouble in 
1947, when customers demanded re- 
funds on down payments for cars 
they didn’t get. His debts amount- 
ed to $2,500,000. 

He is in jail indefinitely on a 
contempt-of-court charge for not 
turning over $80,000 the court found 
in his possession. 


Insurance Rates 


Again Rise in IIl. 


CHICAGO.—The seventh in- 
crease in automobile insurance 
rates in Illinois since World War 
II will go into effect shortly, it was 
announced last week by J. Edward 
Day, state insurance director, 

Day said the hikes might be ex- 
tended to other parts of the nation. 
He disclosed that the National Bu- 
reau of Casualty Underwriters was 
gathering data to determine the 
amount of increase the insurance 
firms would seek. 

The last Illinois 
amounting to 20 percent, was 
granted in February. It covered 
collision and comprehensive (fire 
and theft) insurance on both cars 
and trucks. The new boosts will 
apply to liability and property 
damage insurance. 


Tire Coddling 


Seiberling Gives Hints 
For More Mileage 


AKRON.—As much as 25 percent 
more mileage is obtainable from 
tires with the right care, states a 
new booklet on tire care issued by 
Seiberling Rubber Co. 

In a list of warnings, the booklet 
says that tires should always con- 
tain the right pressure. The best 
way to check them «is before driv- 
ing more than five miles. 

It is important to add at least 
two pounds of pressure to the tire 
when starting on a long trip, states 
the booklet, and never bleed the 
tires after pressure has built up 
from heat due to flexing. This ac- 
complishes nothing and pressure 
soon builds up again. 

Tires, like new cars, should be 
broken in. Seiberling warns driv- 
ers to drive moderately for the first 
500 miles. 

Tires that are out of balance can 
cause wheel shimmy and are hard 
on the steering and front-end as- 
sembly, 





increase, 








Adams for Representative 

Harry R. Adams, Conway (Ark.) 
auto dealer, has formally an- 
nounced his candidacy for repre- 
sentative from Faulkner county. 
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As every Cadillac dealer in America knows, far and away the best in the industry. In fact, 
the value of the Cadillac franchise rests on a almost nine out of every ten owners have 
| unique and priceless foundation of public expressed their hope of returning to Cadillac 
| opinion for the product he sells. And only with their next motor car. And when it 
| recently there have been demonstrations of comes to the general motoring public, the 
| this high public regard for the Cadillac car facts are equally impressive. Statistics indi- 
which point out, with unmistakable clarity, cate that there are, in America today, over 
that this foundation is firmer today than at twenty million motorists who would like to 
| any previous moment in Cadillac history. At own the Cadillac car, if and when they feel 
| the nation’s biggest automobile show of the economically free to do so. Together, these 
year, for instance, Cadillac was actually voted facts constitute one of the greatest votes of 
| the “‘most beautiful’’ and the “best value” of approval ever accorded a motor car—and, 
all makes on display. As far as Cadillac certainly, one of the greatest sources of secu- 
owners themselves are concerned—well, the rity and confidence ever available to a single 
present owner-loyalty record for Cadillac is segment of America’s motor car merchants. 

i) 


Catllic 


CADILLAC MOTOR CAR DIVISION e GENERAL MOTORS CORPORATION 
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Roundup from State Capitals... 





oLegisla lion Affecting Pike Sndustry 


By Bethune Jones 
Legislative Correspondent 
ag ys tg proposals for new 
“% and stronger compulsory motor 
vehicle inspection laws have scored 
a complete blank in state legisla- 
tive sessions thus far this year, in- 
dications point to intensified rather 
than diminished future pressure for 
such measures. 

Rhode Island is latest state from 
which the current-year failure 
of such a legislative proposal is 
reported. As was the case a year 
ago, the Rhode Island lawmakers 
again turned down a proposal for 





compulsory semi-annual inspection | 
of all motor vehicles at state-owned 
and operated permanent inspection | 
stations, The legislation had been | 
backed by the state motor vehicle 
safety code commission, an interim 
study group. 

Compulsory inspection propos- 
als were rejected earlier this year 
by the legislatures of Georgia, 
Kentucky, Michigan and New 
York. Despite this negative cur- 
rent-year record, reports from 
many state capitals make it 
plain that safety groups will con- 
tinue their support of such pro- 








posals on a wide scale next year, 
when more lawmills will convene, 


and, meanwhile, will seek to im- | 


prove the effectiveness of exist- 
ing inspection programs. 

In one of the most recent ex- 
amples of the growing pressure for 
compulsory inspection legislation, 
Minnesota State Insurance Com- 
missioner A. Herbert Nelson called 
for the enactment of a law requir- 
ing semi-annual inspection of mo- 
tor vehicles at state-operated 
stations at a charge of $1 per 


inspection to make the system self- | 
supporting. Citing statistics show- 


so far advanced in design 






Ramco 10-Up Piston Rings 
Available from your 
Ramco Jobber with 
and without 

Ramcrome finish 


Try Ramco 10-Up. Offer your cus- 
tomers the Outstanding Buy now be- 
ing notionally advertised by Ramco 


in the... 


KRSs69 


no Other 


y bg Corporation > 


Thompson Products, Inc. 


——— 


St. Louis 8, Missouri, 
A subsidiary of 


PUTTING 
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ing that states with such programs 
|have improved highway safety 
| records, he termed it “shameful” 
that only 14 states and the District 
| of Columbia have enacted inspec- 
| tion laws. 

Despite the Rhode Island rejec- 
tion of legislation providing for 
state-owned and 
operated __ testing 
stations, the state 
registry of motor 
vehicles is start- 
ing a program of 
year-round in- 
spections of mo- 
tor vehicles using 
the department’s 
own __ inspectors 
instead of desig- 
nated private 
garages. 

be conducted at 
selected roadside stands, with the 
cooperation of state and_ local 
police. State Registrar Laure B. 
Lussier has expressed hope that 


OT TT, 





Bethune Jones 
The tests will 





CClal 


aoe r-he 
steel spring-action 


MG 
enables you to guarantee the OUT- 
STANDING BUY in Engine RE-POWERING 
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Seal ring in the Ramco 


SHOE Ohomores stop bet-teteye! 


automatically adjusts its wall pressure to 
the amount of taper of cylinder bores. It 
makes possible reliance on stabilization 
rather than heavy, friction-causing pres- 


sures to control oil... 


to compensate for 


wear. Like a watch’s balance spring... 
it alternates its pressure action. Provides 
lower pressure on the up-stroke for lubrica- 
tion and stronger pressure on the down- 
Fy 6 co) << -¥8 (oM-1-1-) More) ss} 0) ¢=1c1-)le) oe Bale Morey ole) Mest E 


It all adds up to LESS ENGINE DRAG ... 


an 


assurance of maximum SPRING-AWAY POWER 
when you install Ramco 10-Up. 


NOTHING LIKE IT FOR 


flo Sing YNTO ANY ENGINE 
FROM THE OLDEST TO THE NEWEST TYPE! 








|every motorist in the state will be 
|checked at least once during 1952. 
* * 


| Dealers Aid in Car Checks 

Dap seggperscty la state highway patrol 
is conducting its annual motor 

| vehicle inspection drive this month, 

with expectations of checking 200,- 
000 cars and trucks. Cooperating 
in the drive for the first time is 
the safety committee of the Florida 
Automobile Dealers Assn., which 
means that motorists can get their 
|vehicles inspected in advance by 
|a dealer or garageman. 
| In Louisiana, the New Orleans 

commission council appropriated 
$113,000 for planning, construct- 
ing and equipping a municipal 
motor vehicle inspection station. 

It previously appropriated $20,- 
000 for steel for the project and 
$7,000 for architect’s plans. 

The legislative trend toward 
stronger motorists’ financial re- 
sponsibility laws was extended by 
the enactment in Rhode Island of 
a new law of the type providing 
for loss of driving privileges for 
| persons involved in accidents who 
|are unable to demonstrate their 
ability to settle financial damages 
growing out of the accident. 

Other new developments in the 
highway safety field include a pro- 
| posed system of marking the cars 
|of reckless drivers with red stick- 
|ers. This idea was urged at a meet- 
ing in New York of the regional 
committee on traffic regulation and 
;control, which will report to the 
|17th annual northeastern regional 
|conference on highway safety and 
|motor vehicle problems at Phila- 
|delphia in November. 
| As a solution to the problem of 
|imposing such a penalty without 
mislabeling innocent members of 
the reckless driver’s family, the 
committee decided that if the reck- 
less driver agreed not to drive the 
family car for a specified period, 
the sticker would not be attached 
to his car. Then other family mem- 
bers could use the automobile with- 
out being stigmatized. 

The plan would place red stickers 
on vehicles of operators whose 
offenses created highway hazards, 
but which were not serious enough 
to warrant suspension or revoca- 
tion of licenses. A driver convicted 
of reckless driving in a minor de- 
gree would be given the choice of 
displaying the red symbol on his 
car for a year or surrendering his 
| driving privilege for that period. As 
|part of the program, it was sug- 
|gested that green stickers be 
awarded drivers who did not vio- 
|late laws or ordinances for a year. 
| * a * 


| 

Car Definition Defeated 

be germ ntde action on legisla- 
| 








tion of direct concern to dealers 
|includes Gov. Dewey’s veto of New 
| York bills that would have defined 
new and used-car dealers. A used 
|car would have been defined as a 
vehicle whose title had been trans- 
ferred to a person other than one 

(Continued on Page 62, Col. 1) 





Olds to MSC— 


left, 
general 


executive assistant 
manager, pre- 


L. F. Carlson, 
to Oldsmobile’s 
sents the keys to a 1952 Oldsmobile 
| Super 88 four-door sedan to President 
| John A. Hannah, of Michigan State col- 
|lege. The car will be loaned to the 
| college by Oldsmobile to train Michigan 
| highschool teachers of driver educatior. 
| With more and more schools adding 
| driver education courses, Michigan State 
| is ingugurating this course for instructors 
| in the summer term. The course is unde: 
| the direction of Prof. Leslie R. Silvernale, 
of the continuing education service. 
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You plant your sales message in a rich, responsive 
market in a climate of great growth, when you place enough 
of your advertising in The Progressive Farmer to sell 
1,194,000 prosperous Southern farm families. 


For example, see how the South’s annual cash farm income 
has grown—from $3,295,238,000 in 1941 to $9,396,322,000 
in 1951—a gain of more than $6 BILLION in ten years. 


In the same period the South’s farm-owned bank deposits 
jumped from $1,360,900,000 to $5,205,500,000. Government 
bonds, owned by Southern farmers, went from $158,837,000 
in January, 1942, to $1,443,367,000 in January, 1952. 


"The South's tremendous progress 


Plant Your Advertising 
Where Sales and Profits GROW! 








For a long time, the South has consistently out-gained the 
nation...in consumer buying...in farm electrification...in 
owner-operated farms...and in farm-owned tractors, trucks 
and passenger cars. 


Growth is the doctrine of Dixie today and the chief ex- 
ponent of that doctrine is The Progressive Farmer. Pacing 
the growth of the rural South, The Progressive Farmer is 
FIRST among all U.S. farm magazines in advertising linage. 

Give your advertising enough of the right Southern ex- 
posure in The Progressive Farmer and watch your volume 
and your profits really get up and grow! 
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is 4 present-day phenomenon! " 








BIRMINGHAM « 


“The South’s tremendous agricultural 
and industrial progress of the past two 
decades is a present-day phenomenon. 
Nearly one-fourth of our total annual 
domestic sales are in the South. The 
Jeep is fast replacing the mule on 
Southern farms, and we expect the 


"The South is a Land of 


South to be one of the best markets for 
our new Aero Willys passenger sedan. 
At Willys-Overland we believe so 
strongly in the South’s future progress 
and prosperity that we are greatly 
strengthening, and adding to, our or- 
ganization there.” 


WARD M. CANADAY, President and Chairman 
Willys-Overland Motors, Inc. 


Milk and Money!" 4 


RALEIGH 


MEMPHIS « 





DALLAS 


DAN LEWIS, President Consolidated Products Company 
Division of National Dairy Products Corporation 


“Our Company performs a dual role 
in the development of the South’s live- 
stock industry. Dairy by-product feeds, 
distributed in rapidly increasing volume 
by our Southeast and Southwest sales 
divisions, bring Southern farmers 
the known advantages of milk nutri- 
tion for their calves, pigs and poultry. 


The SOUTH Subscribes to 


The Progressive Farmer 


PUBLISHED IN FIVE SEPARATE EDITIONS TO SERVE THE FIVE FARMING REGIONS OF THE SOUTH 
NEW YORK + CHICAGO «+ EDW. S. TOWNSEND CO., SAN FRANCISCO, LOS ANGELES 


Our new Atlanta plant and other 
factories throughout the South assure 
Southern dairymen a stable market 
and a better return by processing milk 
by-products for return to the farm. 
Consolidated is building, advertising, 
selling, to make the South a land of 


> 99 


‘milk and money’. 
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Midland Tests Power Braking Equipment— 

The experimental laboratories of Midland Steel Products Co., Detroit, 
braking equipment through a tougher beating than they can get in a lifetime of use. 
The laboratories here are testing 10 brake chambers, 10 quick release valves, two 
relay-emergency valves, two relay valves, two foot control valves, a bus door operat- 
ing engine and a 44-inch air cylinder, all at the same time. | 


put power 





| shipments 


| ings, up 13.47 percent from the end 


Output Exceeds Sales .. . 





Tire Shipments Rise 
Slightly in Month 


NEW YORK.—Manufacturers | 
of passenger casings | 
during March, increased 1.56 per-| 
cent to 4,997,492 casings from 4,-| 
920,833 in February, according to) 
the Rubber Manufacturers Assn. 
Production of passenger casings 
was up 5.90 percent in March to 
6,344,093 casings from 5,990,618 the 
month before. Manufacturers in- 
ventories at the end of the month 
were 10,558,217 casings, an increase 
of 15.01 percent over the previous 
month of 9,180,348. 


Shipments of truck and bus cas- 
ings in March decreased 10.09 per- 
cent to 1,136,115 casings from 
1,263,562 in the previous month. 
Production declined to 1,442,120 
casings from 1,472,381 casings in 
February, a decrease of 2.06 per- 
cent. 

Inventories totaled 2,484,877 cas- 





of the previous month when 2,189,- 
978 casings were in stock. 
Shipments of automotive inner 
tubes totaled 5,034,243 units in 
March, an increase of 1.53 percent 





Cincinnati Plans 


Jobber Parley 


CINCINNATI.—Some 34 Cincin- 
nati area jobbers are making plans 
to host an expected crowd of 5,000 
trades people at the “Care Will 
Save Your Car” industry meetings 
at the Cincinnati Gardens June 
12, it is announced by H. V. Bo- 
dine, chairman. 

A similar meeting is scheduled 
to be held in Oklahoma City on 
June 16, and will be sponsored by 
32 jobbers in that city who staged 
a record breaking “Care” meeting 
last October. 














You can reach 
more parts 
more easily 
with a GLOBE 
Frame-Kontact' HOIST! 








GLOBE 


QU THE BEST wet, 








ACCESSIBILI 





Only a Globe Frame-Kontact Hoist leaves that unob- 
structed aisle lengthwise of the car! Mechanics have 
easy access to all undercar parts—with plenty of elbow 
room for making fast work of the toughest jobs. 


What’s more, there’s no wheelbase problem: cars 
are “spotted”’ merely by driving into front-wheel 
wells. Wheels hang free for easy servicing, and spring 


suspensions are relaxed for 


thorough lubrication. 


Floor area is neat and clear; available for easy cross- 
travel or car storage. See your Globe Hoist jobber 
now, or write for valuable illustrated Catalog AN-418. 


%* Trademark— Patented, U.S. and abroad. 


GLOBE HOIST COMPANY, 1000 E. Mermaid Lane, ve 18, Pa, 


(Factories at Des Moines, lowa and Philadelphia, Pa.) 





|above February when 4,958,381 in- 
|ner tubes were shipped. 


Production increased 6.98 percent 
| to 5,496,841 units, compared with 
5,138,342 the month before. Inven- 
{tories of inner tubes increased 3.74 
| percent to 10,899,550 units from the 
| 10,506,748 units on hand at the 
|}end of February. 


Mich. Auto Club 
Fetes AAA’s 50th 
With Caravan 


DETROIT.—The Automobile 
Club of Michigan, largest auto club 
in the world with 320,000 members, 
is celebrating the 50th anniversary 
of the founding of the American 
Automobile Assn. with a series of 
birthday parties throughout the 
state. 

Starting in Detroit, club officials 
were joined by acting Mayor Louis 
Miriani and city councilmen in a 
birthday cake-cutting ceremony 
that launched a three-week, 1,800 
mile trip to Auto club divisions in 
the lower peninsula. 

A 1902 Cadillac led the caravan 
from Detroit toward Bay City, first 
stop on the tour. The caravan con- 
sists of an AAA radio-equipped 
service vehicle, sound truck, 1952 
Cadillac and a trailer to carry the 
1902 Cadillac. 

Miss Michigan AAA of 1952, 
Phyllis Aula, Wayne university 
coed, is participating in the state- 
wide ceremonies. 


Ruebel Elected 
At St. Petersburg 


ST. PETERSBURG, Fla.—Charles 
G. Ruebel, president of Ruebel and 
Smith Motor Co., is the new presi- 
dent of the St. Petersburg Auto 
Dealers Assn. Ruebel was advanced 
from the vice-presidency at the 
annual election of the association. 

Other officers elected were: Clif- 
ford B. Thomas, vice-president, 
and Gordon M. Nichols, secretary- 
treasurer. Ruebel will announce 
committee appointments at _ the 
next meeting. 














| 


Du Pont's 150th 


| Company to Mark Milestone 


At Founding Site 


WILMINGTON, Del.—E. I. du 
Pont de Nemours ‘and Co. will mark 
the 150th anniversary of its found- 
ing July 18 at the site of the first 
Du Pont powder mills a few miles 
from Wilmington. 

To be attended by over 6,000 
spectators, the ceremonies will in- 
clude addresses by President Craw- 
ford H. Greenewalt and Vice-Pres- 
ident Henry B. du Pont and a sim- 
ple historical prologue and dedica- 
tion of a marker by Walter S. Car- 
penter jr., former president and 
now chairman of the board. 


Holley Plans Second Plant 


In Bowling Green, Ky. 

BOWLING GREEN, Ky.—Holley 
Carburetor Co., Detroit, has an- 
nounced plans for locating its 
second major industrial plant in 
Bowling Green. The firm will take 
over the industrial building vacated 
last December by Westinghouse 
Electric, which closed its Bowling 
Green plant after a long labor dis- 
pute. 

Mayor Elvis R. Campbell said 
the city will issue $500,000 worth 
of industrial revenue bonds to buy 
the Westinghouse building and 
lease the property to Holley. The 
Holley firm said 200 men would be 
employed there Oct. 1 to manufac- 
ture automotive parts. 








Insurance Covers Fire 


At Leachman-Potter 

Damage estimated at $10,000 
was caused at Leachman-Potter 
Motor Co., Bowling Green, O., 
when flame from a mechanic’s 
welding torch struck a car’s gas- 
oline tank. 

All the loss was covered by in- 
surance, according to Felix Dur- 
ham, office manager. Durham 
said there were 18 vehicles in the 
shop when the fire broke out, 
but that only two of them were a 
total loss. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 





Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADB! Are you? 
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OW that Hill Gail has won the 
+‘ great American (horsepower) 
derby and taken the purse back 
to his box stall ... you might re- 
serve a seat from which you may 
watch the greatest speed event in 
the history of the civilized world 
.. . the “GREAT INTERNA- 
TIONAL AVIATION D-AR-BY” 
between the engineers of America 
and Great Britain. 

It started on May 3, when the 
British De Haviland Comet, 
driven by four turbojet engines, 
took off from London, with 36 
passengers, flew 6,724 miles, at an 
elevation of seven miles up, trav- 
eled at a mere average of 390 
miles per hour, landed on three 
continents ... Europe, Asia and 
Africa ... stopping at Rome, 
Beirut, Lebanon, Khartum, Enti- 
bee, Uganda, Livingstone and 
Northern Rhodesia ... AND... 
streaking into Johannesburg, 
South Africa, with an elapsed 
time of 23 hours, 38 minutes 
flying time 17 hours, 16 minutes. 

That historic flight ushered 
the jet age of commercial 
travel. 

The pilot, Capt. R. C. Alabaster, 
said: “We arrived at Livingstone 
ahead of time, left late and made 
wide sweeping turns enroute to 
Johannesburg to kill time.” In 
typical British accents, he added 
... “We don’t try to break records 
... We try to fly on “SHED-JULE.” 

“JEE-S,” commented our eleva- 
tor operator, “That baby was hit- 
tin’ 575 miles an hour. over 
Jerusalem ... Why drag your tail 
over Africa?” 


in 
air 


. * * 
Passenger Pleased 
C= passenger, Miss Averil Col- 
eridge-Taylor, said: “I’ve trav- 
eled a lot by air but never have 
experienced anything like this 
fatigue-free aircraft. It’s marve- 
lous.” 

Sir Frank Whittle, British father 
of the jet engine, said: “No pas- 
senger who rides in the quiet, vi- 
brationless cabin of a plane, driven 
by a spinning turbine, will ever 
again spend a shilling to ride in 
the most perfectly silenced plane 
driven by a reciprocating engine.” 

Twenty years ago pioneer com- 
mercial planes amazed the world 
by making the London to Jo- 
hannesburg flight in 10% days 
and, as recently as 13 years ago, 
it was a five-day journey. 

An official of the British Over- 
seas Airways Corp., the operators, 
said: “The flight showed that Brit- 
ain had at least a four year lead 
in commercial jet service over the 
United States and other nations.” 

That comment from the execu- 
tive “paddock” . . . probably “DID 
IT” ... as the fella said... NOW 
... the race will be “ON” in earn- 
est. John Stuart, aviation writer, 
for the New York Times, says: 
“The year 1952 promises to be a 
critical one for the American air 
transport industry ... whose planes 
and engines have dominated the 
field since the war . , . Now, even 
the specifications for a _ turbine 


driven air liner are still in the 
argument and discussion stage 
among the engineers, executives, 
financiers and designers.” 
+ ” * 
Seein’ Is Believin’ 
HE statement of Sir Frank 


Whittle (quoted above) will be 
put ruggedly to the test this sum- 
mer as hundreds of thousands of 
American tourists have the chance 
to test out the British jets between 
London and Paris against the best 
and latest of our Douglas, Lock- 
heed and Boeing transports. 

“The matter,” says Mr. Stuart, 
“goes far beyond the loss of pas- 
sengers to friendly rivals. The 
American manufacturer has sup- 
plied practically all the air lines 
of the world with their postwar 
planes and engines, except for 


jnephew of the 





those behind the Iron Curtain. 
If, as seems imminently possible, 
the airlines of the world follow 
the British example and ‘Buy 
British’ this whole American 
business abroad will wither.” 
The production program for the 
British “Comet” was _ recently 





doubled. A coming model will have | 
range enough to compete with the | 


Americans on the world’s fattest 
air transport segment... 


the At-| 


lantic. The president of the Vick- | 


Peter Masefield, 
poet, and, well 
known in America as the former 
civil air attache in Washington, 
estimates a possible total of “one 
thousand million pounds of export 
business over the next decade.” 
(Just add that up in American 
dollars Then guess whether 
our engineers and financiers are 
MEN OR MICE... Caspar Milque- 
toasts . . . looking for votes.) 

The Boeing Airplane Co. engi- 
neers say we can catch up but they 
label the Congressional concept of 
the time table as unrealistic ... 
BECAUSE, even the politicians 
don’t allow enough time. 

* * 


ers-Viscount Co., 


Pan American Busy 
UAN T. TRIPPE, president, and 
Franklin Gledhill, vice-presi- 





»| \ pa 


Nash at Dallas Sports Show— 





Here is Nash's exhibit at the recent Southwest sports and vacation show held at 
the state fair auto building in Dallas. The display, called ‘‘The Sportsman's Dream 


Car,” 


featured the 1952 Ambassador with the convertible twin beds and reclining 


seats, the Rambler station wagon and the Na:h-Healey sports car. 





dent of Pan American World Air- 
ways, have made up their minds on 
some specifications for the turbine 
airplane they like. It would have 
a top cruising speed of around 700 
miles an hour, as against the Com- 
et’s 500 plus .. . It must be pres- 
surized to fly at 50,000 feet, mean- 





‘ng a 9.2 pounds per square inch 
differential. It should carry 50 or 
60 passengers, with easy means of 
changing capacity and small win- 
dows in a lcw wing fuselage from 
which fuel tanks could be ex- 
cluded. It should be able to take off 
without after burners, on account 
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of the noise of that device,- and it 
should operate on a heavy fuel oil. 

“BUT” ... concludes Mr. Stuart, 
“even these veterans are not sure 
of the number of engines, their 
power or where they should be 
placed.” 


You probably thought I knew 
something about airplanes until 
I indicated that last quotation. 
All I know is what I read in the 
papers AND sometimes the news 
makes me MAD. After all the 
billions we have sent abroad try- 
ing to fortify the PRESTIGE of 
our FRIENDS among the NA- 
TIONS ... while any intelligent 
Britisher will tell you that the 
proper definition of PRESTIGE 
is spelled with five letters . . . 
TRADE. 

AND - . - NOW... the best 
friends we have are threatening to 
take a big slice of that away from 
us... O-H-H ...W-E-L-L, here’s 
& postscript which reads like old 
Mother Shipton’s prophecy, made 
hundreds of years ago. She said, in 
other words ... “Men will fly like 
birds.” 





Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 








the NEWEST advancement 


in the science of wheel alinement 





the NEW BEAR™ 





—Telabiner 


all steering and alinement troubles 
are exposed right before your eyes! 


FLECT 
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IAGNETICALLY! 
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Cabinet Design Adds Beauty to 
Your “BEAR” Service Department 
+++ With or without Merchandising 





New, Modern 


Background! 





4 


gives you the 


Screens All Cars for Steer 
your Customers See It! 


NEWEST 


way to sell alinement services 


ing Mis-Alinement as 


Operator reads Screen and makes Adjustments 
without getting out from under car! 


Checks Caster, Camber, Kingpin, Turning Radius 
and Toe Electrically! .. . Both Mechanical and 


Electrical readings can be made at the same time! 


Readings are MAGNIFIED on Tell-All Screen 
which requires no High watt, Expensive 


Projection Tubes! 


Sells Itself because it’s NEW ... . it’s Novel 
... It's Electrically Accurate, Sturdy, Dependable 


and unaffected by temperatures! 
Alinement Checked from Either Wheel Rim 


or Spindle ... Quickly Adaptable to 


Present Equipment! 





Stamps your shop as up-to-date with the latest, 


most scientific equipment—Helps sell your 


other “BEAR”’ Services! 


Complete Merchandising 
Program Available to help 
you sell the hottest idea in 
Wheel Alinement History! 


Bulletin! 


—~Telabiner 


qs) 


BEAR mre. co., DEPT. A 14, ROCK ISLAND, ILLINOIS 


ACT NOW—See Your Jobber for Com- 
plete Details about the New “BEAR” 
Telaliner or Write for New Telaliner 
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Sell More Parts 
and Labor and Insure 
Customer Satisfaction 














The dynamometer makes sense...to the operator, 
to the mechanic and to the customer. In one 
operation, actual troubles are pinpointed for 
correction...labor and parts orders are completed 
and okayed...and the car owner knows what he 
is buying. He sees in simple terms of horsepower 
what his car needs to give him peak performance 
...and he buys it. This is modern merchandising of 
automotive service. 








When service is completed, final adjustments and 
inspection on the dynamometer prove the job is 
completed, and insure customer satisfaction. The 
result is measured peak performance that elimi- 
nates costly “come-backs.” Only with a dynamom- 
eter, can you sell guaranteed automotive service, and 
deliver full value. 






' 
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; 
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Your dynamometer operator can become an 
expert in automotive service merchandising by 
attending the Clayton Dynamometer Operator 
Training School in Detroit for one week. Hun- 
dreds of Clayton trained operators are making 
thousands in added profits for their employers. 
Check the coupon below to receive full 
information on this intensive, 
5-day course. 












A DYNAI* 





THE NEW MODEL C-49 


lon. 


CHASSIS DYNAMOMETER 
COMPACT...EASILY INSTALLED 


Here, at last, is a chassis dynamometer so compact, so stream- 
lined and so simple to operate that any shop can use it to make 
new and bigger profits. Engineered and built for everyday shop 
use, the new Clayton C-49 Dynamometer puts a million dollar 
factory “proving ground” into a single service stall. Only on 
the Clayton Dynamometer can you test actual road performance 
of a car under load and measure that performance in direct 
readings of road speed and horsepower. It gives you an inside 
test road...safe, variable and controlled... for diagnosing, 
adjusting and testing any car under all driving conditions. 4 





Standard tune-up equipment and test instruments have 
a new and enlarged use when used with the Clayton Chassis 
Dynamometer. With the Clayton Dynamometer you select the 
road, the speed and the driving condition you want to duplicate 
to find or correct any given symptom. The test equipment goes 
along with you on the test “drive.” Your customer can go along, 
too. The result is a fast, accurate diagnosis and precise detection | 
of power lag or defective performance when and where they | 
occur. The customer SEES the need for service. He okays the 
labor and parts order because you show him they are necessary. 


When service work is completed, final 
adjustments and a “road-check” are made on 
the dynamometer in a few minutes to guarantee 
customer satisfaction and eliminate any chance 
of costly ‘“‘come- back” service. 


For Peak Performance On the Road 
Test the Vehicle Under Load 





















MAIL THIS 
COUPON TODAY 
CLAYTON MANUFACTURING CO. AN-5 Bay 
BOX 550, EL MONTE, CALIFORNIA fi Re 
pene complete cooeiog and pote set full nforpscion regarding Clayton & jee 
information on the new C-49 ynamometer Operator Training School yy oF 
Clayton Chassis Dynamometer and dates of next classes. ? OJ A MANUFACTURING a We, 
NAME ‘ COMPANY a 
FIRM a 
ADDRESS. * 
g EL MONTE, CALIF. © DETROIT ¢ AS®ADA 
CITY STATE g yo 
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METER PRACTICAL FOR ANY SHOP 


CAR MANUFACTURERS INVEST MILLIONS 
YEARLY TO IMPROVE HORSEPOWER OUTPUT 


Dealers With Dynamometers Can Cash-i 


Service Revenue Pays 100% of Overhe 


Each year car manufacturers spend millions to increase 
the horsepower output of their new models. Only 
with the dynamometer can dealers measure horse- 
power to sustain the car makers’ claims; satisfy their 
customers by proving they deliver peak performance 
upon completing service jobs. Dealers who use the 
Clayton Dynamometer are getting service yo 

that pays 100% of all operas 


— 


———— 


f eap Dynamometer Opens: 
Vast New Market 


The public is becoming power 
conscious. Trite as that sim 
statement may 
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must be spent trying to find a 
place to park, he said. Many au- 
thorities believe that skyscraper 
parking buildings, with narrow 
taxable frontage on the street, and 
underground parking garages will 
be the ultimate answer to this 
problem. 

Firestone pointed out that more 
than 40 national organizations, 
representing highway users, indus- 
try, business and agriculture, have 
united in an effort to promote an 
adequate nationwide highway pro- 
gram. The movement, called Proj- 
ect--Adequate Roads (PAR), should 
have the support of every Ameri- 
can, he said. 

“America’s future progress de- 
pends on more and better high- 
ways,” he declared. “It is impera- 
tive everyone concentrate attention 
on the chaotic road conditions. To 
delay any longer is to invite dis- 
aster which may cost thousands of 
lives and billions of dollars.” 

a * 


Traffic Engineer 
Tells of Future 


Highways & Safety ... 
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Local Government Aid | 
Sought for Roads 


By Sam Sampson 
Staff Writer 

ARVEY S. FIRESTONE 
chairman of the Firestone Tire | 
and Rubber Co., has called on city, | 
county and state governments, as | 
well as federal of- | 
ficials, to do all} 
they can to “mod- 
ernize our obso- 
lete street and 
highway systems.” 
In a recent 
radio broadcast, 
Firestone said 
more than 40,000 
communities are 
completely de- 
pendent on cars, 
trucks and buses 






, by truck during some part of its | Ge 


journey. 
JR. | 


DRIVER EDUCATION CAR 
__ Ceuslaay of 
“TTHoMAs M'MAHONSON” 


“Americans are beginning to 
realize,” he said “that install- 
ing more stop-signs, re-routing 
trucks, reducing car speeds and 
other restrictive measures taken 
in the interest of safety, provide : 
no permanent solution to the | tig 
problem. 

“According to competent authori- 
ties,’ he continued, “it will take 
five to seven billion dollars a year 
for the next 15 years to build 
essential roads, modernize existing 
highways and maintain our present 
system in a satisfactory condition. 
This gives us some comprehension 


TE cs’ 


|McMahon Presents Driver Training Car— 


A driver training car has been presented to Williamstown (Mass.) high school by 
Thomas McMahon & Sons (Chevrolet). Seven officials from the state registry of motor 
vehicles, chief of police, school committeemen and school officials were present. Pre- 
senting the car is Thomas McMahon, right. Also present were (left to right) Anthony 
Bonzani, assistant registrar of motor vehicles; Mrs. McMahon, and Francis V. Grant, 
| superintendent of schools. Gerald Leighton, of Chevrolet, also was present. 








H. 8. Firestone Jr. 


is so heavy that it is sometimes| make horse -and-buggy streets 


for all 


of their transportation 
needs; that three-fourths of all 
travel between cities, towns and 
farms is by car or bus, and that 


of the magnitude of the task that 
lies ahead.” 
* * * 


IRESTONE declared that in 





faster to walk than to ride. 

“The answer to this problem 
seems to lie in the construction 
of wider streets and express free- 


serve hundred-horsepower needs,” 
he said. 
Also, in many communities, park- 


ing facilities are so inadequate that | 


Highway Systems 


Matthew C. Sielski, traffic engi- 





many of our larger cities, traffic! ways, rather than in trying to 


two-thirds of all freight is shipped a disproportionate amount of time 


neer of the Chicago Motor Club, 
peered into his crystal ball and 
told a recent meeting of the Chi- 
cago Technical Society what they 
might expect of highways in the 
future. 

He predicted that tomorrow’s 
highways will separate passenger 
cars from trucks along the same 
right-of-way; provide cloverleaf 
runways carrying vehicles on and 
off super expressways that will be 
complex but easy to follow, and 
enable city traffic to move on one- 
way streets within 25 years. 


In addition, Sielski said that 
transit and truck routes will be 
limited to designated streets; pe- 
destrian traffic will be “completely 
divorced” from vehicle movements 
in business areas, and multiple- 
deck and underground parking lots 
to provide adequate parking facili- 
ties. 

In speaking of the segregation of 
trucks from cars, he declared that 
this will accomplish dollar savings 
in passenger road construction be- 
cause of different highway stand- 
ards necessary to carry the travel. 

Also, it will eliminate traffic haz- 
ards by allowing different speed 
ratios, Sielski pointed out, 


N. J. Pike Safer 
Than Free Roads 


In spite of bad weather condi- 
tions during the first of the month, 
the New Jersey turnpike authority 
has announced that the turnpike’s 
safety record for March was better 
than that experienced on public 
highway systems. 

The authority said that 51 acci- 
dents were reported on the turn- 
pike during March, which is at the 
rate of 85 per 100,000,000 miles of 
vehicle travel. During a _ similar 
1951 period, the authority said that 
the public highway rate was 381 
accidents per 100,000,000 vehicle 
miles. 












/ Americas Finest 


Motor Oil! 











sy 
An important message to every car dealer 
who cares about service traffic 


* * * 


New York Stiffens Policy 
On Revoked Licenses 
The New York bureau of motor 


that actually increases mileage between over- 

hauls. This is possible because ROYAL TRITON 

is a combination of special fortifying additives 

and 100% pure paraffin-base stocks found in |vehicles has cracked down on 
careless and lawless” automobile 


no other motor oil. | drivers through a tougher policy of 
| restoring revoked drivers licenses, 

|it has been announced. 
Commissioner James R. MacDuff 
has increased the period of wait- 
ing before licenses can be restored 
from six months to a year, and 
said he intended to “make effective 
use of the license revocation weap- 


Thousands of car dealers throughout 
the U. S. are finding that the distinctive 
purple motor oil—ROYAL TRITON—is add- 
ing permanent customers to their service 
department traffic. Here’s why: 





For full information on handling ROYAL TRITON 
in your automobile agency, write to your 
nearest Union Oil Company office. 


Royal Triton sells your maintenance service 
to the motoring public in a hard-hitting adver- 
tising campaign in leading national magazines. 
Each ad in this series tells motorists to take 


their cars to their local car dealer’s for fre- OFFICES on to remove from the roads those 
—_ LOS ANGELES NEW YORK CHICAGO who refuse to conform to the stand- 
quent checkups — and for America’s finest Union Oil Building 4904 RCA Building 1612 Bankers Building 


ards of safe driving.” 
* . * 


Fisher Takes Legal Post 


With Traffic Institute 


Edward C. Fisher, judge of mu- 
nicipal court at Lincoln, Neb., for 
14 years, has been named associate 
counsel of the traffic institute at 
Northwestern university, it is an- 
nounced by Franklin M. Kreml, in- 
stitute director. 

Fisher will be associated with 
Robert L. Donigan, institute coun 
sel, in all legal phases of the organ 
ization’s work in the street and 
highway traffic field, Krem! said. 


NEW ORLEANS, 917 National Bank of C ce Building 
CINCINNATI, 2111 Carew Tower Building 





motor oil, ROYAL TRITON. 


Customer confidence is gained when motor- 
ists learn you are recommending a motor oil 


UNION OIL COMPANY 


OF CALIFORNIA 
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ADVERTISED IN 


“lt was Novel but Natural for us to tie 
in our merchandise with LIFE,” writes 
Mr. Martin, “when you consider the an- 
nouncement advertising carried by LIFE 
on our 1952 Golden Anniversary Cadillac 
and Classic Oldsmobile.” 














General Sales Manager Stanley Hutchings—shown here, left, with Retail Salesmen R. G. Peterson, left, and A. H. Crawford put a hearty 
Mr. Martin says: “I was amazed at the number of comments we had on “OK” on the LIFE promotion. They report: “With the huge number of 
the promotion. Tieing in with LIFE aroused both interest and curiosity in people that read LIFE, you can’t help hitting with a LIFE tie-in, Our 
our area. In the future, we’d welcome another LIFE promotion.” LIFE promotion naturally brought us openings for new sales.” 
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Sales leads...aroused comment... 
enhanced our prestige’ 


—says Cadillac-Oldsmobile Dealer Clarence D. Martin, Jr. of Santa Monica, California 


“We are proud of the extraordinary public acceptance 


enjoyed by Cadillac and Oldsmobile motor cars,” writes 
Mr. Martin. “‘And this prestige is enhanced by LIFE 
advertising. 

“Our sales personnel were enthusiastic about the LIFE 
promotion. We received many, many compliments from 
both our regular and our potential customers for this 
presentation. It most certainly stimulated interest in 


93 
our products. 


It’s easy to understand the success of an *‘Advertised- 


in-LIFE”’ promotion like this one. 


When you tie in with LIFE, you tie in with the maga- 
automotive 





and the best 





zine that reaches the most 


prospects. 


That’s why LIFE, today, is the first choice of automotive 
advertisers— proved by the fact that LIFE is now leading 
all other magazines in automotive advertising revenue. 


US: 


ROYAL 





” ee mt <a “ 


LIFE Retail Representative John Marin gives Martin Motors Company 
personnel the background on LIFE’s local circulation and readership . . . 
gives them proved pointers on how to make the most of their promotion. 


Every Department of the dealership shared in the success 
of the “‘Advertised-in-LIFE” promotion. Famous brands of 
LIFE-advertised tires and motor oil were featured. 






How LIFE reaches the most—and the best 
automotive customers in the course of 13 issues 














TIRE SALES 


Of all males in the U. S. who 
purchased automobile tires 


GASOLINE SALES 


Of all Americans in the U. S. 
who purchased gasoline with- 
within a one-year period— in a one-week period— within a six-month period— 


75%LIFE 60%-LIFE 65%~LIFE’ 


*From A Study of the Accumulative Audience of LIFE and 
its supplement The LIFE Market, by Alfred Politz 
Research, Inc. A LIFE reader is any person who has 
read one or more of 13 issues. 


NEW-CAR SALES 


Of all persons in all U. S. 
households buying new cars 



















9 Rockefeller Plaza, New York 20, N. Y. 








First in circulation 
First in readership 
First in advertising revenue 


First with new-car buyers 





Hear Robert Montgomery, “A Citizen Views the News’’—weekday evenings on most NBC radio stations. 
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Ontario Dealer Fails 


Beaver Valley Motors, Clarks- 
burg, Ont., has been declared bank- 
rupt. Clarkson Co., Toronto, has 
been appointed custodian of the 
estate. 
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Merchandising 


Memos to Dealers 





By Bob Finlay 








ERE’S one dealers might give; 
- some thought to: 

Charles G. Nichols, president of 
the G. M. McKelvey Co., Youngs- 
town, O., in addressing the recent 
annual meeting of the U. S. Cham- 
ber of Commerce, told of an experi- 
ence with a make of car he had 
owned for the first time not long 
ago. 


its 500-mile inspection on arrival. 
So he looked up the nearest deal- 
ership of that make in the phone 
book. 

When (on a Monday) he called 
the service manager, he was told 
that his car could not be handled 
until Friday. That would do him 
no good, since he did not plan to 
stay that long. 


not unusual. 





He drove the car on a trip to 
New York and it was ready for | 


OF SMOOTH, SURE 
STOPS! 


THE INDUSTRY’S 
FINEST POWER BRAKING SYSTEMS 


More than two and a half million installations have made 
Hydrovac the undisputed leader in the field of power braking. 


And now Bendix Products 


offers Air-Pak, an air-hydraulic unit 


similar in design and principle to the Hydrovac. Air-Pak 
changes air pressure into hydraulic pressure by means of two 
direct connected pistons, thus combining all the well proven 
advantages of hydraulic brake action with an air brake system. 


Products of twenty-five years of practical braking experience, 


these outstanding power 


braking systems offer faster, more 


positive and better controlled braking. And in both the vacuum 
and the air actuated units, brakes can be applied instantly by 
foot power alone—a safety factor of tremendous importance. 


Remember, regardless of size of vehicle or whether your 
preference is for vacuum or air brakes, for the industry's finest 
power braking systems be sure to specify Bendix* Hydrovac* or 


Bendix Air-Pak. 


BENDIX 


Export Sales: Bendix International Division, 72 Fifth 
Ave., New York 11,.N.Y. ¢ Canadian Sales: Bendix- 
Eclipse of Canada, Lid., Windsor, Ontario, Canada 






Hydrovac 
vecuum-hydraulic 
power brake unit 


BRAKING HEADQUARTERS for 


PRODUCTS 
* DIVISION 


*REG. U.S. PAT. OFF. 


-SOUTH BEND 





Aviation conpoeRation 


Air-Pak 
air-hydraulic power 


This attitude is 


We've talked with several dealers 


who argue that they make it a 
principle to take care of their own 
owners first, and if they have any 
time left over they will take care 


their own make. 

Some dealers refuse to service 
cars of the make they handle but 
which they did not sell. 

This subject can be argued all 
over the lot, but it is obvious 
that it reflects an attitude of lack 
of friendliness to new business. 

And a spirit of friendliness going 
all through a dealer’s business is 
one of the most important assets 
he can have. 

The effect of an unfriendly act 
on others is important, but not 
as important as the effect on the 
person who performs it. 

Certainly it is very laudable to 
make a special point of taking care 
of old owners. That is a necessary 
part of following through on sales. 

But no dealer can live on his old 





owners alone. New business is 



































Bendix 








the AUTOMOTIVE INDUSTRY 
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Products 
Owision 









of people who own cars other than | 


important in keeping a business 
going, and a friendly service de- 
| partment offers an important tool 
}to the sales force. 

* * * 


| Service to Sales 

OME dealers make a practice of 

introducing new owners to the 

service manager after a sale has 
been completed. The idea is to sell 
service. 

Yet, if a dealer had a service 
department of which he were 
proud, it is also logical to have 
salesmen take new-car prospects 
who are only mildly interested 
in the car out to the service 
department to show the prospect 
the facilities the dealer has to 
protect an owner’s investment. 
The service department can sell 

cars just as salesmen can _ sell 
service. 


> 


Management 
| pe CONNECTION with manage- 

ment and service, dealers might 
be interested in a definition of 
management from a study of man- 
agement education for itself and its 
employes. 

The study was made by the 
American Management Assn. for 
the Fund for Adult Education set 
up by the Ford Foundation. 

The definition goes: 

7 as the activity 


7 . 


cs. * which 
guides the mobilization of human 
and physical resources into dy- 
namic organiaztion units which 
attain certain well-determined 
and accepted objectives with 
maximum satisfaction to those 
served and with a high degree 
of morale and sense of attain- 
ment on the part of those render- 
ing the service.” 

That sounds like a mouthful, but 
I guess if a guy ran his business 
in such a way that the customers 
got top service and the emploves 
felt that they were accomplishing 
something, he’d be doing OK. 

* 


* * 


Not All Shoppers 


EPORTS we have received on 
why some people buy Allstates 
rather than Henry Js back up the 
contention that many do not shop 
from dealer to dealer. 
Here’s a report from Charlie 
Cates, auto editor of the Dallas 
Times-Herald, on the subject: 


A recent Dallas purchaser of an 
Allstate said he knew the Allstate 
and the Henry J were about the 
same car and it would make no 
difference which car he owned and 
he liked the car’s performance. He 
believes he gets around 21 miles 
in city driving. 

He “just came across” it at 
Sears and bought it on the time- 
payment plan. He is a fairly 
regular Sears customer—often on 
their budget plan. He has two 
friends who previously had 
bought Allstates at Sears. 

Asked if he bought at Sears be- 
cause of any price differential, he 
replied that he didn’t know the 
price difference, if any. But he was 
confident the price was about the 
same at the dealer and at Sears. 
He had not inquired at the author- 
ized dealer what his price was, nor 
had he visited the local dealer to 
inquire at all about the car. 

The Dallas purchaser said, how- 
ever, that he liked the accessory 
offering of Sears, such as the “24 
months’ battery guarantee” and the 
“18 months’ guarantee on tires.” 
That may not be the exact terms 
of the guarantee, he added, but he 
thinks it is about that time for 
both. 








“May I suggest you start using 
” 





heavy duty oil. 
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Service and Used-Car Reconditioning 


A Regular Monthly Section for Those Who Maintain America’s Motor Vehicles 








Shops Muff Safety Drive as Service Drops . . . 





Sales Chance Ignored 


LTHOUGH the number of items 
+% per repair order nationally has 
increased approximately .05 percent 
since last month and .17 percent 
since January, which was the low 
month for at least a year back, 
reports continue to pour in that 
dealer service revenue and profits 
are down. 

In face of this condition, 
observers say they cannot under- 
stand why the majority of fran- 
chised car and truck dealers have 
so completely ignored the natural 
opportunity to boost business of- 
fered by the Inter-Industry May 
Safety Campaign. Not only could 
present service volume be _ in- 
creased, but needed work could 
be recorded and drawn upon to 
fill dead department time for 
weeks and months to come. 

The success of this drive in the 
interest of safety, to get unsafe 
cars either repaired or off the 
road, required broad participation 
by all dealers. 

Partial early check figures from 
Florida show that practically one 
out of every three cars checked 
were found to be in an unsafe con- 
dition. This high service sales po- 
tential certainly would have paid 
every dealer to put up the Safety 
Check banners and make other in- 
ducements to get owners into their 
shops for car inspections. 

Yet out of all the car lines that 
should have participated in this 
national event, only five line dealer 
bodies made what could be called 
a good showing judged by their use 
of the available kits, banners and 
other materials. 

* * * 

T THE last count, these five 

dealer lines had obtained nearly 
14,000 sets of the promotional mat- 
ter and banners while the other 
11 car dealer lines had participated 
only to the extent of less than 3,000 
sets. 

If the promotional matter were 
expensive, there might have been 
some excuse for the lack of in- 
terest displayed. But the kits 
were very moderately priced. 
They were not a profit item for 
anyone. They represented a lot 
of study and hard work not only 
by members of the Inter-Industry 
Highway Safety committee but by 
the men who prepared them in 
advance for dealer use. 

In fact, the profits from one serv- 
ice order from a customer who 





needed several things done to his 


car could have paid for the entire 
kit. 

So it couldn’t have been the price 
of the kits that made so many 
dealers ignore this important an- 
nual event. 

Can it be that the first blush of 
a return to competitive selling has 
so flabbergasted thinking dealers 
and factory field men that they 
have overlooked two salient fac- 
tors in the modern retailing of 
automobiles and trucks? 

+ * * 


HAs the dire prospect of having 

to go back to active selling so 
confused the dealers in this indus- 
try that they have forgotten en- 
tirely that back when they had no 
vehicles to sell, they still were able 
to live fairly well on the sale of 
service and parts? 

Have they forgotten that the 
more intense that competitive 
selling becomes, the more they 
will need service-shop profits to 
carry a greater share of their 
gross overhead? 

Is it possible that there are so 
many dealers, as the “flop” in this 
year’s safety campaign indicates, 
who do not realize their obligation 
to do everything they can to pro- 
mote greater safety on the high- 
way? 

If the answer is yes, then there 
is no question but that this indus- 
try is headed for some pretty 
rough times in the next few years. 

* * * 


Ls attempt really to diag- 
nose car ailments is being made 
today, according to departmental 
breakdowns of repair orders. An 
analysis by John E. Wolfe Co. of 
more than a million and a half 
tickets written each month indi- 
cates that any car which comes in 





with engine trouble immediately is 
given a “lick and a promise” tune- 
up in hopes that a new set of 
spark plugs and new points will 
cure the trouble. 

Minor motor, which includes 
tune-up, has been the top depart- 
mental service being sold by 
franchised dealers for some time, 
approaching a margin of 50 per- 
cent over lubrication, which for- 
merly was the top service in 
number of sales. But checks of 
service needs made at different 
times do not indicate that it de- 
serves the high position among 
other services that it seems to 
hold today. 

Minor motor is found on 37.42 
percent of all repair orders, while 
lubrication appears on but 26.89 
percent, brake work on but 11.82 
percent and body work on 9.89 
percent. 

Another departmental service 
that has grown steadily is front- 
end and chassis work. Chassis has 
increased from appearing on 13.17 
percent of all tickets in January 
to 14.85 percent in February, and 
from 15.07 percent in March to 
16.57 percent in April. 

* x * 


OGETHER with minor motor, 

which has slipped consistently, 
appearing on 42.35 percent of all 
orders in January, 39.28 percent in 
February, 38.42 percent in March 
and 37.42 percent in April, front- 
end and chassis work are items on 
which the service salesman or serv- 
ice manager can increase service- 
shop gross. But unless the actual 
need for the work is there, it 
eventually will drive customers 
away from the shop. 

Body work, which includes 

(Continued on Page 30, Col. 1) 








. 
Service Averages 
Kind of service bought, percentagewise, to total repair order written: 
JAN. FEB. MARCH APRIL 
LUBRICATIONS ................. . 28.08% 25.00% 25.64% 26.89% 
OIL CHANGES ..... 17.53 18.57 19.50 21.00 
WASH-POLISH ................ 6.21 7.67 7.96 8.07 
MINOR MOTOR WORK ...... 42.35 39.28 38.42 37.42 
MAJOR MOTOR WORK 6.32 6.39 6.35 6.82 
BRAKE WORK ................. 9.14 10.28 10.50 11.82 
CHASSIS 13.17 14.85 15.07 16.57 
9.10 10.28 10.07 9.89 
MISCELLANEOUS ................. ; a 6.10 5.35 5.39 
ITEMS PER REPAIR ORDER _ 1.27 1.38 1.39 1.44 
—Courtesy of John E. Wolf Co., Oklahoma City. 














Backshop 








--+- by Jack Weed 











= HAVING fun with one of my 
cars. It’s not been up to top 
efficiency for some time, so I start- 
ed out a couple of weeks ago to 
find out what was wrong. 

And am I finding out some things 
about some of our reputably best 
service dealers—and why they have 
cause for complaint about service 
volume falling off. 

To get an idea of just how far 
off this car was from what it 
should be, I took it to the Clay- 
ton school in Detroit and had the 
boys put it on the dynamometer. 
They found that it lacked eight 
horsepower of delivering the 
“spec” horses to the rear wheels. 
They traced down four possible 
causes for this lack of proper 
power output. The car has over 
40,000 miles on it. 

Without letting any dealer know 
whose car it was, we then sent it 
over to one of the outstanding 
dealers in this make of car and 
told them to give the car a tuneup 

and make any changes or repairs 
they found necessary to bring the 
car back to proper operating con- 
dition. 


* * * 


Lost: Three ‘Horses’ 


— dealer’s shop changed my 
spark plugs, put in new points 
and turned out the car as a finished 
job with a bill of about $14. To 
everyone’s amazement, when we 
put the car back on the dyna- 
mometer, it failed by three horse- 
power to deliver as much power 
to the rear axle as it did when 
we sent it to the dealer—in other 
words, it now was 11 horses short 
of “spec.” 

And, for the dealer’s information, 
his service department missed at 
least $40 worth of work that they 
could have, and should have, done 
on the car. 

The point I am trying to make 
is that there must be thousands 
of car and truck owners bringing 
their cars into dealer shops all 
over America, where the potential 
for business is as great as it was 
on my own car and the chance 
to sell a good bill of goods is 
being muffed because the man 
doing the service work isn’t doing 
any better diagnosing on these 





Kickoff on Vacation Check June 27 


COLLIE Ss Vacation Check-Up 
4 promotion will start off this 
year with a two-color spread in the 
magazine’s July 5 issue, out June 
27. The theme for this year’s cam- 
paign is: “Will This Be Your Va- 
cation Album?”, showing pictures 
of a family starting off on their 


vacation and running into car 
trouble. 
Emphasis in the Preventive- 


Service message centers around 
poor brakes and other “safety 
items.” 

The emphasis on brakes in this 
Collier’s promotion is very time- 
ly. Not only does the annual 
report of the AAA shows that 
brake failures upped calls to AAA 
stations by 8.8 percent last year, 
but the widespread flood condi- 
tions that prevailed this spring 
will necessitate hundreds of addi- 
tional cars being given an ex- 
tremely thorough cleanup and re- 
placement of lining and fluid if 
they are to be safe on the road. 

Information from reliable sources 





indicates that a very high percent- 


age of accidents and wrecks these 
days are being caused by faulty 
brakes. In a very large percentage 
of these faulty brakes, the manu- 
facturer of the vehicle is in no 
way to blame. 
oe * * 

HE fault lies with the owner— 

or the laxity of our laws re- 
garding what constitutes a mini- 
mum grade brake fluid. For years 
the industry has known that a very 
high percentage of the brands of 
brake fluid offered for refill are 
not even up to the minimum SAE 
standards. In fact, informed brake 
and brake fluid men, as well as 
vehicle factory engineers, claim 
that much of this substandard fluid 
is actually dangerous to use. 

With today’s higher speeds and 
the greater heat generated in fast 
stops, some vehicle manufactur- 
ers will only put their stamp of 
approval on the heavy-duty type 
of brake fiuid. They feel that, 
while the fluid that meets the 
SAE minimum may stop the car 
and work satisfactorily in 90 per- 





cent of all braking conditions, the 
only safe fluid to use is the one 
that will operate perfectly under 
all conditions and the most se- 
vere stops under the harshest 
conditions. 

Yet with the number of spurious 
fluids now on the market and being 
sold by many service stations, with- 
out knowledge that they are sub- 
standard, vehicle owners are con- 
stantly having this fluid added to 
the high grade fluid in their brake 
lines. This lowers the standard of 
the original fluid and, in some 
cases, it is claimed, makes the fluid 
that meets SAE specifications dan- 
gerous to use. 

All cars that have been inun- 
dated, especially in any of the flood 
areas, or even have been covered 
with water up to the floor boards 
of the vehicles, should be com- 
pletely drained, all rubber parts 
thoroughly inspected and the sys- 
tem refilled with new fluid. 

* * + 


WAtze that gets into the system 


through the breather holes will |] 





contaminate the fluid in those cars 
to the extent that they may de- 
velop a “gas” condition at a critical 
point, and the driver will find his 
brake pedal on the “floor board.” 
A peculiar thing about such sub- 
standard or “watered” fluid is that 
even though the pedal may “floor- 
board” under the proper heat con- 
dition, it may come back to what 
might be considered a fair operat- 
ing condition after the brake cools 
off. But it is never safe. 


Owners should be told that 
once they experience a soft-brake 
condition on a sharp and sudden 
brake application from _ high 
speeds, they should immediately 
have their brake lines refilled 
with a fluid of maximum heavy- 
duty fluid, since the soft-brake 
condition may be the first warn- 

(Continued on Page 34, Col. 1) 





Service Highlights 


Hazards of Static 
er re 








cars than the mechanic who 
worked on my car had done. 

I know that I need some dis- 
tributor work, a carburetor rebuild- 
ing or replacement job, a new part 
to my air cleaner and possibly 
some new parts to my automatic 
transmission linkage. 

* a * 


Some Service Pointers 

ND if I didn’t know about the 

lethargy that prevails in such 
a high percentage of retail dealer 
service stations today, I know I 
couldn’t be blamed for thinking 
that all dealer service was on a 
par with what I have received dur- 
ing the past two weeks. I feel I 
would be justified in thinking that 
dealers just didn’t give a damn 
about finding out what was wrong 

(See BACKSHOP, Page 31, Col. 1) 


New API System 
For Classifying 


Oils Is Unveiled 


NEW YORK.—New nomencla- 
ture for automotive lubricating oils 
was announced last week by the 
lubrication committee of the Amer- 
ican Petroleum Institute. 


The committee had planned to 
withhold details of the new classi- 
fications until it could prepare 
educational material, but it decided 
to disclose them after receiving 
numerous requests from the oil and 
automotive industries. 

The new system of designations 
has been approved by the API 
board of directors, the API market- 
ing division, the American Society 
for Testing Materials and automo- 
tive concerns. 

The system was devised, API 
said, after it become apparent that 
advances in additive-treated motor 
oils had made existing crankcase 
oil terminology inadequate. A lu- 
brication-committee panel headed 
by George Round, of Socony-Vac- 
uum Oil Co., New York, laid the 
groundwork for the new system. 

The new classifications are: 

Service MS—Service typical of 
gasoline or other spark ignition 
engines operating under unfavor- 
able or severe types of service con- 
ditions and where there are special 
lubrication requirements for de- 
posit or bearing corrosion control, 
due to operating conditions or to 
fuel or to engine design character- 
istics. 

Service MM — Service typical of 
gasoline and other spark ignition 
engines operating under moderate 
to severe service conditions, but 
presenting problems of deposit or 





bearing corrosion control when 
crankcase oil temperatures are 
high. 


Service ML — Service typical of 
gasoline and other spark ignition 
engines operating under light and 
favorable service conditions, the 
| engines having no special lubrica- 
| tion requirements and having no 
design characteristics sensitive to 
. deposit formation. 

Service DG — Service typical of 
diesel engines in any operation 
where there are no exceptionally 
severe requirements for wear or 
deposit control due to fuel or to 
engine design characteristics. 

Service DS—Service typical of 
diesel engines operating under ex- 
tremely severe conditions or having 
design characteristics or using fuel 
tending to produce abnormal wear 
or deposits. 
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Sales Chance Ignored 
Most Shops Muff May Safety Campaign 
While Service Revenue Drops 


(Continued from Page 29) 


wreck work, painting, dinging 
and touch-up, has risen and 
slumped back in the four-month 
period. In January, body work 
represented but 9.10 percent of 
the items on all repair tickets. 
In February, it rose to 10.28 per- 
cent, slipped a little in March to 
10.07 percent and in April was 
back to 9.89 percent. 

Body work has been the high- 
revenue department of the fran- 
chised dealer service department. 
The low number of times it now 
appears on dealer repair orders 
seems to indicate that either there 
has not been as much rusting and 
flaking of finish as usual, that own- 
ers are taking better care of their 
cars or that dealers are not en- 
deavoring to sell this service as 
strongly as they formerly did. 

+ * + 
ee is no question but what 
with the advent of higher- 
compression engines and the con- 


| sequent 





increase in spark plug 
trouble, there would be an increase 
in minor motor work. The drop- 
off in this service from January 
may indicate that with the coming 
of warmer weather, owners are 
driving their cars further and 
faster and this trouble is being 
minimized somewhat. 

The May safety campaign should 
have given every dealer a tre- 
mendous boost in his total service 
sales and in the amount of needed 
work that could have been put on 
the followup cards of service sales- 
men or service managers. 

It offered an opportunity for 
dealers to have customers bring 

in their cars and ask for a diag- 
nosis of what service work was 
needed. A mechanic could have 
gone over the car looking for 
this work as he checked the 
safety-item points. 

It is hard to understand how 





! | 
||dealers can complain of any lack | 


in service revenue when only one 
in every three dealers in the coun- 
try indicated that he was interested 
in taking advantage of such a 
grand opportunity to kill two birds 
with one stone. He could have per- 
formed a necessary safety task for 
himself and the industry, and could 
have made hay for his service de- 
partment at the same time. 
* * * 


I EALERS will offer “loss lead- 

ers” in “package” specials, give 
away lubrications and do many 
things to get owners to bring their 
cars into the service station. And 
in nine cases out of 10, the “pack- 
ages” that are offered as bait do 
not present the opportunity of go- 
ing over the car as thoroughly for 
needed service as in the safety in- 
spection. 

When an owner brings his car 
in for a safety inspection, he 
expects the service men to ex- 
amine his car thoroughly and to 
let him know what he needs to 
have done. In other words, he 
is asking to have them tell him 
how he should spend money to 
make his car safer and better. 
The Allied Plan of Service Mer- 

chandising has found that the deal- 





Coffee Bar for Spokane Dealer— 


Employes of Barton Auto Co. (Oldsmobile), Spokane, Wash., enjoy this modern cof- 
fee bar in the dealership. The coffee bar is run by the Barton employe sportsman 
organization on a non-profit basis and has proved beneficial to employe relations, 
according to the management of the dealership. 





ers who subscribe to its service in 
the southeastern states have suf- 
fered a dropoff both in labor sales, 





which ran an average of $7.46 per 
repair order, and in parts sales, 








Milwaukee KAR-BUFF'S jewel-lustre 


attracts new customers ...cuts polishing 
costs... increases polishing profits 





You'll welcome the time-saving and 
bigger profits now possible with 


Milwaukee power-polishing team 
Easier polishing . . . faster, time-saving jobs — no 
wax to gum up the polishing pad. 

Lower cost — average polish-cost between 25¢ and 


40¢ per car. 


Jewel-lustre finish — a permanent weather-seal of 


lasting brilliance. 


See your jobber or write us for free Folder P-10 
MILWAUKEE ELECTRIC TOOL CORP. 
5838 W. STATE STREET ¢ MILWAUKEE 8, WISCONSIN 
Canadian Distributor: MATTHEW MOODY & SONS CO., Montreal 


MILWAUKEE ELECTRIC 
Polisher . . 
MORE MOTOR GUTS... 
and KAR-BUFF Polishes are 
the perfect power polishing 
team. 
















. famous for 





I 












ELECTRIC POLISHER 


KAR-BUFF POWER POLISH 


and 




















* CLEANS 
TASTY OPtRation 


Type “A” — for easy-to-clean 
cars. Cleans and polishes in ONE 
operation. Average cost, 25¢ per 
car. 











Type “B” — For hard-to- 


clean cars. Polishes as it cleans. 


' Average cost, 25¢ per car. 





KAR-BUFF 


EMT Finesse 


Pimman 





Type — - For new or 


clean cars . . . enduring lustre, 


permanent weather-seal. Average 
cost, 40¢ per car. 





| which ran an average of $6.74 per 
repair order. 

If this is any indication of aver- 
age returns per repair order, most 
dealers not only could use, but 
sorely need, the extra service work 
that active participation in the 
safety campaign could have brought 
them. 

Maybe it isn’t too late yet for 
many dealers to salvage some of 
the loss. 


Aluminum Output 
Again Tops Peak 


Rate of Wartime 


NEW YORK. — For the second 
month this year, U. S. production 
of primary aluminum in March ex- 
ceeded the average monthly pro- 
duction of 1943, peak year of World 
War II. January was the first 
month in which the 1943 average 
was bettered. 

In announcing the production 
gain, Donald M. White, secretary 
of the Aluminum Assn., said that 
the March primary-aluminum out- 
put of 154,138,528 pounds lifted the 
quarterly total to 452,667,474 pounds 
—a gain of 12.8 percent over the 
first quarter of last year. Primary 
production for the 1951 quarter was 
401,431,462 pounds. 

Aluminum sheet and plate 
shipped in March by member com- 
panies of the association’s sheet 
division totaled 81,189,387 *pounds, 
bringing the quarterly total to 238,- 
732,108 pounds. The 1951 quarterly 
shipments were 306,771,995 pounds. 

March shipments of aluminum 
foil by members of the association’s 
foil division were 5,663,830 pounds. 
First-quarter shipments totaled 18,- 
329,027 pounds, compared with 27,- 
702,255 pounds in the first quarter 
of 1951. 

Permanent-mold and semiperma- 
nent-mold rough castings (except 
pistons) shipped by members of the 
association’s foundry division to- 
taled 2,252,732 pounds in March, 
with a value of $1,299,351. Quar- 
terly totals were 6,549,946 pounds 
and $3,816,945, compared with 10,- 
256,059 pounds and $5,839,093 for the 
first quarter of 1951. 


Three Ohio Assns. 
Elect °52 Officers 


COLUMBUS, O. — Three local 
Ohio dealer groups have elected of- 
ficers for 1952. They are: 

Marietta—J. Frank Smith, presi- 
dent; Charles Lampman, vice-presi- 
dent, and Francis W. Summers 
secretary-treasurer. 

Belmont county—Chester C. Ad 
ams, president; Joseph E. McClain, 
vice - president; John McGraw 
treasurer; William R. Butcher jr., 
secretary; A. H. Hall, J. F. Cope- 
land and John Maffe, directors. 

Delaware county—John Keefer 
president; Elward Butts, vice-pres- 
ident, and Ed Shearman, secretgry- 
treasurer. 





Herrmann Reelected 


Louis J. Herrmann, of Summers- 
Herrmann Co. (Ford), Louisville, 
has been reelected vice-president of 
Churchill Downs. Herrmann is @ 
son-in-law of the late Matt J, Winn, 
who developed the Kentucky Derby 
held at Churchill Downs into :< 
sports classic. 











— 
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|elevation between Marble Canyon |ter-vent windows in the front, so|they had to come to a full stop 

and Beaver. |that they would not get any wind| Most of the drivers would slow 
by Jack Weed || fach car had to carry 750 pounds \drag from these that might hold| their cars down so that the minute 
of cargo. If the four men in each | them back. |the light changed and the traffic 


| car-—driver, relief driver, mechanic| vq it didn’t seem to make any started to move, they would slide 
}and observer—did not 750 | a “ 








_ | Backshop . . . 











(Continued from Page 29 


with my car and 
fix it. 

The thing that got me going on 
my car was the gasoline short- 
age brought on by the oil strike. 
I live about 22 miles from my 
office, and that’s a “fur piece” 
for a fat man to walk—and I 
don’t have any relatives in the 
gasoline dispensing business. So 
I got a sudden interest in gaso- 
line mileage. 

I'll bet that many a dealer’s 
service manager has been conscious 
the past few weeks that a goodly 
number of their customers have 
become gas-mileage conscious, not 
only because of the strike but due 


endeavoring to 


| They must figure their fuel almost 


weigh 


pounds, enough weight was added | a de 


ing the day and which might col-|to make up the difference. 


| lect dust so as to build up a little 


wind resistance. 
* 


No Brakes 
F THEY have aerials on their | 
cars, they must be folded or| 

downed to the lowest point so that | 

they do not present any wind drag. 


* x 


to the gallon, since gasoline weighs 
about eight pounds to the gallon 
and they can’t afford to carry any 
excess weight in a run of this 
type. That is the reason why five 
cars came into Beaver on “dead 
stick.” They hit a 27-mile head- 





Drivers of the overdrive-equip- 
ped cars had to know their vehi- 
cles well enough so that they 
knew the exact miles per hour 
that the overdrive would go into 
free wheeling and so drive their 
car that they “topped” every 
hill at just that speed, so that 
they could coast down the grade 
without hitting the brake or 
clutch with their feet. The official 
observer was especially watchful 
of this and would not any time 
any driver did anything that 
might give him an advantage. 


| difference whether the driver was 
aler or a man who spent most 
|of his working time behind 
|wheel of an automobile. They 
| watched these points carefully 
| they made any effort to set a high 
miles-per-gallon mark. 

| + . * 

| Observe All Rules 

| HEY all had to observe all traf- 
fic regulations in every city and 
|} town they went through. They got 
a black mark from the observer 
if they didn’t. They all seemed to 
know just about how long every 
stoplight stayed red, since I saw 


As I said before, they drove with| but two cars during the entire run 


the | : 
all | their gears and took every advan- 


i¢ | tage of momentum to get up to 


| through without a hitch. 


| 





And I never saw a driver start 
as most of us do. These boys used 


their running speed. Nor did they 
tramp down on the accelerator go- 
ing up a hill. They nursed their 
cars up hills as if they were rolling 
on raw eggs, taking full advantage 
of every dip and flat to get up 
more momentum for the next climb. 

And that’s why I say that the 
Economy Run at the present time 
is a good thing and does show 
up what any owner can get from 
his car if he is willing to do the 
things that are necessary to get 
high mileage. It also is an en- 


wind at from 6,400 to 8,000-foot 


roved 


every window shut, even the quar-! get caught at a stoplight where (See BACKSHOP, Page 55, Col. 1) 


to the publicizing of the Mobilgas 
Economy Run. 

Since I rode this year’s run, I 
think that I can give these service 
4 managers some thoughts that will 

help them materially to overcome 

some of the complaints they may 
get from owners who can’t under- 
stand why they don’t get the mile- | 
age that the drivers in the run get. | 
+ * * | 


How They Did It | 


i ew owners can get the same 

or better mileage, if they will 
do the same things that the drivers 
of those cars did, and if they will 
start out with a new car that has 
not only been properly prepared, 
but carefully broken in. 

So let’s start from the car 
standpoint. While all cars were 
selected at random by AAA offi- 
cials, they did get better prepara- 
tion than most cars delivered 
from dealer shops in the past two 
or three years normally get. They 
were carefully checked at every 
point, gasoline tanks were thor- 
oughly cleaned so that no dirt 
or debris remained in the tank. 
They were drained and complete- 
ly lubricated and filled with new 
oils and lubricants from bumper 
to bumper. They were set to 
manufacturers’ standards in every 
point and were carefully run not 

\ to exceed 2,500 miles to “break 
4 them in.” 

And then we come to the driver 
and what he did to economize on | 
fuel. | 

While every driver had to meet | 
certain time limits on every leg | 
of the 1,415 miles from Los Angeles | 
to Sun Valley—which meant that | 
he could not necessarily drive at | 
the most economical speed the car | 
would run at—the average miles- | 
per-hour for all cars was 40.8496. 
* * * 


No Bug Juice 


XONSIDER that it took 12 hours, | - ee ee wee 
C 53 minutes for the cars to run| Com we iednr in, p . 


the first leg of 515.5 miles from | during the critical first miles. Casite causes oil to 
Los Angeles to the south rim of penetrate into tight places—further and faster than 
oil alone. This prevents excessive friction, assures 


Grand Canyon; 14 hours to run the iach ‘ 
575.3 miles from Grand Canyon to proper lubrication until normal clearances are es- 
tablished. 


Salt Lake City on the second leg, 
and eight hours, seven minutes to 
run the 324.6 miles from Salt Lake 
City to Sun Valley on the third 
day, with only two stops of two 
minutes each at Blythe and Wil- 
liams for fuel the first day, two 
two-minute fuel stops at Marble 
Canyon and Beaver the second day, 
and one fuel stop at Twin Falls the 
third day. 

Then one can see that the drivers 
had no easy job to get the mileage 
they recorded. The drivers did get 
a little extra respite on the second 
day, as we stopped for a half-hour 
‘brunch” at the lodge in Zion Na- 
tional Park. 

But any driver who wants to 
sit and drive steadily at around 
40 to 42 miles an hour for 12 
to 15 hours, with only two two- 
minute rest spots during that en- 
tire time, can come pretty close 
to getting the mileage from his 
car that the same make of car 
get on the run, if he did a few 
other things: 

He must not start fast once; he 
must not get caught at stop lights 
or traffic intersections; he must 
drive with all windows closed to 
get away from any wind drag; he 
must coast at every opportunity 
that is presented, and he must not 
use his brakes unless it is abso- 
lutely necessary to prevent an acci- 
dent. He must immediately shut 
his engine off every time he stops. 
_ These are the things that drivers 
in an economy run do. They even 
wipe their cars off every night to 
be sure and remove any “bug 
juice” or other foreign matter that 
might have gotten on the car dur- 











100,000.000 times 


A HUNDRED MILLION PINTS SOLD BECAUSE... 
CASITE TUNES UP OLDER ENGINES 
EASES NEW ENGINE BREAK-IN! 





FASTER LUBRICATION 
SETTER BREAK IN 
CLEANER ENGINE 

















Casite cuts start-up wear. Casite in the crankcase 
speeds a film of oil to all moving parts. Finest oil is 

_ still “cold” at 100°F, must warm up to about 210° 
before the oil starts flowing freely. Casite makes 
slow oil move fast, even during “start-up.” 


Casite tunes up older cars. Here’s your quickest, 
easiest, non-mechanical tune-up. A pint of Casite 
through the air-intake, or in the gasoline, gets rid 
of engine gum and goo, frees sticky valves and 
rings, lets the power zoom through. 





Casite speeds the flow of oil. Laboratory tests show 
Casite speeds the flow of No. 20 oil 24% at 100°, 
more when colder. Yet as the engine warms up, oil 
returns to normal-range viscosity. Casite gets 
enough oil to the right places at the right time. 


Casite aids hydraulic valve lifters. Casite in the crank- 
case gets oil into hydraulic valve lifters quicker, 
helps the lifters function smoothly. Casite also 
carries away deposits of sludge and gum which 
cause lifters to stick and clatter. 


Casite is unconditionally guaranteed! Yes, your cus- 
tomer gets Better and Smoother Motor Perform- 
ance all year ’round or Double-Money-Back. There 
are no strings—he must be satisfied or he gets back 
twice as much as he paid. 


These are just a few of the reasons Casite 
sells fast and repeatedly to owners of both 
new and old cars. Put Casite in the crankcase of 


NATION’S NO. 1 ADDITIVE 
NO. 1 PROFIT-MAKER, TOO! 


every new car you deliver. Top off every repair 
job with a Casite tune-up. Push Casite with 
every customer — for easy, extra profits. 


CASITE DIVISION, HASTINGS MANUFACTURING COMPANY, HASTINGS, MICHIGAN 
Casite, Drout, Hastings Piston Rings, Spark Plugs, Oil Filters 
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Circulation: 1,270,000 weekly .. . 
and growing 
SOURCE: Publisher's estimate, Ist Quarter 1952 


* 


In 1951 Quick gained more circu- 
lation than all major weeklies 


combined 


SOURCE: Based’ on Publishers’ Statements to ABC, 
June 30 and December 31, 1950 and 1951 


* 


Ad pages up 40%—25 pages— 
for first quarter 1952 over same 
period last year 


* 


Rental area levels and auto owner- 
ship of Quick readers above medi- 


an for Life, Look, Post, or Collier’s 


SOURCE: Cleveland Studies, conducted by Cross- 
ley, Inc. 


* 


Higher circulation percentage in 
cities of 100,000 and over than 
Life, Look, Post, Collier’s 


SOURCE: Latest circulation analysis of weeklies 
and 1950 Census 


* 


A family magazine. . . each issue 
read thoroughly by all members 


of the family 


SOURCE: Depth Interview Studies, conducted by 
Bureau of Applied Social Research 


* 


Every ad an attention-getting full 
page... can’t be missed 


* 


Shortest closing date of any major 
magazine . .. 2 weeks before on- 
sale date for b&w ads 


* 


Lowest cost per page per thousand 
($1.66) of all major weeklies 


Based on one-time b&w page, Ist Quarter de- 
livered circulation average 


* 


$26,780 buys 13 b&w pages in 
Quick ... same amount buys only 
22 pages in average mass weekly 


* 


Efficient merchandising service... 
tailor-made for your specific dis- 
tribution problem 


Iida amc: cde: sneer deus sence tines ini ani ean anes Ua aiecemecnamtathi inant ate, san, iat tt es sane tn mma 
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“2 to 3 times more requests from 

4 Quick readers than from any of the other 
5 magazines used . . . Quick pays 
terrific dividends.” 


EXPANSO BELTS, 
KNOTHE BROTHERS 





Placed the largest page contract in 1951 
ever to run in a general magazine— 
52 four-color, bleed center-spreads in Quick. 


@ 
Renewed the contract in 1952. 
po : | é QO CURTISS CANDY COMPANY 


“Quick is an excellent medium to reach 








progressive, young intelligent women. 
Our coupon ad appeared in 35 


‘ f y leading publications . . . showed Quick 
~ ul CC = among our very top media.” 
MEDS DIVISION OF 


PERSONAL PRODUCTS CORP. 


Launched a 13-time schedule in Quick with 
nation-wide promotion in 4500 drugstores. 
Termed results ‘‘most successful.” Are 
amazed by large number of consumer 





inquiries produced by current Quick 
campaign, even though no offer is made. 


McKESSON & ROBBINS 
MANUFACTURING DIVISION 






the pocket news 
magazine 
busy people 
rely on 


CIRCULATION 1,270,000 


GARDNER COWLES, Editor 
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Brakes Need Attention .. . 
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Vacation Check Is Set 
For Kickoff June 27 


(Continued from Page 29) 


ing of substandard fluid in the 
brake system. 

Another brake failure that is the 
cause of more and more accidents 
and failures to stop properly is 
said to be caused by relining the 
brakes with a soft subgrade lining 
for a particular car. While the 
softer lining may produce a softer 
and easier stop under normal con- 
ditions, in some cars it is the cause 
of brake “fade” under hard braking 
conditions. This is due to the fact 
that many such soft linings will 
exude some of the oil in the fabric 
of the lining to the surface under 
the high heat conditions of a fast 
stop from high’ speeds, which 
glazes the lining and hinders the 
retarding action of the lining on 
the drum. 

* * * 
a also points out that 
4“mushy” brakes increase “your 





~ > a 4 . ~ 
WITS 


stopping distance from 50 to 75 
percent—the difference between a 
safe stop and an accident.” 

Franchised dealer service depart- 
ments in particular should empha- 
size poor brake conditions to all 
of their customers who plan to 
spend their vacations motoring and 
should strongly suggest a complete 
refill of the brake system with 
heavy-duty SAE standard fluid as 
a precaution against a bad acci- 
dent, if for no other reason. 


Collier’s also emphasizes the haz- 
ards of driving on poor rubber, 
with headlights that “black out,” 
windshield wipers that smear the 
windshield with a scum, horns that 
don’t operate properly, and steering 
wheels that are loose. 

As the magazine says in its 
vacation checkup promotion, 
“many of these things can be 


| have 











looked upon as little things, but 

they can be accomplices, if not 

the major cause, of many acci- 
dents.” 

Another point brought out is good 
advice, not only to those who in- 
|tend to use their cars on their 
vacations but for those who use 
jtheir cars in normal travel dur- 
ing the summer months. It is 
| contained in the paragraph which 
|reads, “Maybe you'll be lucky. 
Maybe it will be just an incon- 
venience. Like the radiator that 
boils over because you neglected to 
it cleaned. Or the bearing 
that ‘burns’ because you forgot to 
change oil. Or the hidden costs of 
excessive oil and gas consumption 
because of a dirty carburetor or| 
worn rings. Whatever the cause, | 
it can be avoided by a little care} 
—a trip to your nearest service 
man for a summer checkup.” 

° * * 

UT this advice will be “thrown | 

to the winds” if thousands of | 
vehicle owners, who read this Col- 
lier’s promotion and heed it, go to 
a dealer service station for a 
checkup and all they get in the 
way of engine preparation for the 
trip is one of those “lick-and-a- 
flash” tuneups where the mechanic 
puts in a new set of plugs and 
new points in the distributor and 
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A. Buick Service Managers Elect— 


Bun Rittersbacher, second from right, newly elected president of the Los Angeles 
Metropolitan Buick Dealers Service Managers Assn., is being congratulated by Glenn 
Knight, zone service manager for Buick. The association donated its past year's funds 
surplus to Los Angeles children's institutions. Looking on (from left) are Fred Feehrer, 
retiring secretary-treasurer, and Leo Owens, outgoing president of the association. 





doesn’t catch the restrictions in the 
air intake, the worn carburetor 
parts, the slopping rotor in the dis- 
tributor, the bad wiring and the 
bad adjustment of the automatic 
transmission linkage. 

According to Collier’s, 73 percent 





Brand-new DUCO “‘Jet Black’’ Lacquer dries 


faster, harder, BLACKER than ever before! 


Watch your customer’s face light up when he sees his new DUCO 
“Jet Black” job. It’s a winner! A blacker lacquer than ever before. 


And it gives you these superior qualities: 


*“Jet’’-fast drying .. . 


over-all jobs can be compounded in 4 hours, 


touch-ups in just 2 hours—both without ‘‘hazing”’ 


Improved hardness. . 


dries solidly to a hard, lustrous surface 


improved polishing... 
polishes fast and easy ... 


pounding 


Economical... DUCO ‘Jet Black”’ thins 3 to 
1... 1 gallon gives 4 gallons “‘at the gun” 


See your Du Pont job 


business and profits with new DUCO “Jet 


Black.” 


E. I. du Pont de Nemours & Co. (inc.) 


. DUCO “Jet Black” 


DUCO “Jet Black”’ 
requires less com- 


ber today. Win more 


Refinish Sales, Wilmington 98, Delaware. 








FROM START TO FINISH—you're ahead with 


Du Pont 
Refinishing 
Materials 


Chemically Engineered to Do the Job Better 


8E6. U5. PaT.OFF 


080% AnawmaIiver3sary 
BETTER THINGS FOR BETTER LIVING 


+++ THROUGH CHEMISTRY 


of all vacations are taken in July 
and August, and 82 percent are 
taken by automobile. 


Here the industry is presented 
with another opportunity, hand- 
ed to it on a golden platter, to 
do a thorough diagnosis job on 
their customers’ cars. 

Dealers had a similar opportunity 
to do this job if they had gone 
along with the May Safety Month 
Check program, but a large per- 
centage of the dealers “flubbed” it. 

Let’s at least make certain that, 
in this vacation preventive-service 
program, franchised dealer service 
at least does a job of checking the 
safety items that show an increase 
in the AAA report from last year. 
These are ignition trouble, up 65.1 
percent; starter trouble, up 129.8 
percent, and brakes, up 8.8 percent. 
While lights showed a fall-off in 
calls from the previous year, that 
does not excuse any service sales- 
man or service manager from 
checking the lights on every car, 
}and especially to see that the head- 
lamps are properly aimed and not 
hitting the oncoming driver square 
|in the eye when the vacationist 
|has luggage in the trunk. 


| Chayne Hopeful 
| For Radiators 
| Of Aluminum 








BUFFALO.—Use of an all-alumi- 
num radiator on a production ba- 
sis is unlikely in the immediate 
future, but it has 
“distinct possibili- 
ties,” Charles A. 
Chayne, General 
Motors engineer- 
ing vice - presi- 
dent, said in an 
interview here. 
The GM Harrison 
Radiator plant at 
Lockport has de- 
veloped an alumi- 
num experimen- 
tal model. 

Chayne said “it is too early to 
tell about corrosion” of the alumi- 
num radiator but it has held up 
“wonderfully so far.” He added that 
at present an aluminum radiator is 
more costly than copper because of 
larger amounts of aluminum re- 
quired for heat conductivity and 
the need for brazing instead of 
soldering the pieces together. 

Chayne predicted standard auto 
engines with compression ratios of 
9 or 10 to 1, from 7 or 8 to 1 at 
present, by 1956 or 1957. Compres- 
sion ratios on production-model en- 
gines eventually will level off at 
around 12 to 1, he said, 





C. A. Chayne 





Tennessee Parley 
Set for October 


NASHVILLE.—The 1952 conven- 
tion of the Tennessee Automotive 
Assn. will be held Oct. 26-28 at the 
Noel hotel in Nashville, it is an- 
nounced by David P. Whelchel, ex- 
ecutive vice-president. 





Silvertown Buys Lands 

Silvertown Motor Co. has pur- 
chased property at 310 Baldwin St., 
Elmira, N. Y. A building on the 
premises will be torn down and the 
space added to the parking lot in 
the rear of Elm Chevrolet Co., Inc. 
Silvertown owns the property oc- 
cupied by Elm Chevrolet. 
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TIME PAYMENT REPAIRS HELP KEEP PROFITS 
UP—The Car Repair Plan, available to franchised 
ComMERCIAL Crepit dealers only, helps compensate for 
lower car sales by bringing in the big repair jobs and 
letting the customer pay over a period of months. 
CommerciaL Creptr franchise dealers also profit from 
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PARTNERS RECOMMEND COMMERCIAL CREDIT 
PLAN— A. C. Carriker and C. J. Johnston, partners of 
Carriker Motor Co., successful DeSoto dealers of 
Quincy, Mass., are enthusiastic: “We've been financing 
through CommerciaL Crepit for 17 years,” says Mr. 
Carriker, “and they’ve financed anything we wanted to 





THE DEALER'S 


STAKE IN 


TIME 
SELLING 








SEE THIS INTERESTING STUDY—Just write, wire 
or phone your nearest COMMERCIAL CrepIT office, and a 
representative will call at your convenience and show 
you “The Dealer’s Stake in Time Selling.” It can help 
you keep profits up. Naturally, there’s no obligation. 





buy. No other financing company offers as much as 


repair work done under insurance claims on cars pur- 
CoMMERCIAL Crepit.”” 


chased through the CommerctaL CrepiT PLAN. 


YEAR AFTER YEAR—Commercial Credit financing 
is complete, competent, dependable 


2CR 

































Rte A FUTURE TIME-BUYER— His parents 
: buy cars on time. He will buy cars on time. And 
his children will buy cars on time. The progress 





: 2 of the automobile industry lies in the retailing 
of cars to the customer. And that’s where 
CommerciaL Crepit offers you the benefit of 
many years’ experience in the financing of 
millions of cars. CommerctaL CrepiT offers a 
complete financing package from factory drive- 
away, wholesale and demonstrator plans down 
to the retail sale to the purchaser involving 
credit investigation, car and life insurance, 


collection and prospect follow-up. 


COMMERCIAL CREDIT 
CORPORATION 


A subsidiary of Commercial Credit Company, Baltimore 
. ++ Capital and Surplus over $125,000,000 . . . offices 
in principal cities of the United States and Canada. 
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Chevrolet Firm Adds One-Stop Shop— 

New Eastern Veterans Cab Co. with its fleet of Chevrolet cabs is pictured above, 
helping Chevrolet dealer Charlie Irish, Essex, Md., to open his new one-stop service 
station. Connected to the main building of Charlie Irish Chevrolet, Inc., the new 
wing consists of two fully-equipped washing stalls, accessible from both front and 
rear by large overhead doors, storage department, business office, and rest rooms. 
Gus Schiminsky will manage the station, assisted by James Bates. It will operate 
under the name of Charlie Irish Amoco. 
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Garages Lose R. I. Tests 


State Teams Are Taking Over Inspection Work; 
Hold Safety Checks at Roadside 


PROVIDENCE. — Rhode Island’s | steering, all glass and the general 


registry of motor vehicles begins 
year-round vehicle inspections to- 
day (May 12), using the depart- 
ment’s own inspectors instead of 
designated private garages and 
service stations. 

Tests will be conducted at select- 
ed roadside stands, with the coop- 
eration of state local police. 

One inspector will check license 
and registration. He will wave the 
driver on to a_ second location, 
where another inspector will check 
horn, lights, windshield wipers and 
tires. A third inspector will check 





condition of the vehicle. 

A fourth location will be devot- 
ed to a test of foot and emer- 
gency brakes. An inspector and a 
police officer will cooperate in 
this check. Where there is a ques- 
tion of brakes, the vehicle will be 
taken off the road and checked 
with a Tapley or Muther meter. 
Rhode Island law requires that a 
vehicle must be able to stop with- 
in 30 feet at 20 miles an hour on 
a dry road, 

According to State Registrar 
Laure B. Lussier, the tests will be 
conducted nights as well as days, 
but no long lines of cars will be 
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nation of rings for any engine. 


for replacement service 
FOR EACH MAKE 
AND MODEL OF ENGINE 
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HASTINGS 


HASTINGS MANUFACTURING COMPANY, HASTINGS, MICHIGAN - HASTINGS LTD., TORONTO 


TOUGH on oil-pumping » GENTLE on cylinder walls 
Piston Rings e« Spark Plugs e Oil Filters « Casite « Drout 





You’re always right when you specify Hastings Sets. 


They’re Motor Engineered to give you the right combi- 


Millions of installations — and service under all oper- 
ating conditions— prove that Hastings meets the specific 


replacement requirements of each individual engine. 


STEEL-VENT 
PISTON RINGS 


]| permitted to pile up. At night, 


warning lights as well as signs will 
be used to mark the check points. 

The inspections will be made at 
wide roads, with one lane reserved 
for the work, and will be made only 
in good weather. 

Two state inspection teams, each 
consisting of four motor vehicle 
inspectors, working under Chief In- 
spector Harry R. Holmes, will set 
up roadside stations for two-day 
stands, at times and places to be 
announced in advance. 

Vehicles passing the test will get 
safety stickers to be attached to 
the lower right corner of the wind- 
shield, next to the new registration 
stickers. 

Cars or trucks with defective 
equipment will have three days in 
which to make repairs, the proof 
to be return of blue tickets sign- 
ed by the garageman making the 
repairs. Failure to return blue 
tickets properly signed will result 
in suspension of the registration 
or license of the driver. 

A vehicle found to have serious 
defects will have its license plates 
removed at once, and the car will 
be ordered off the highway until 
the defect is corrected. 

Lussier expressed hope that every 
motorist would be checked at least 
once in 1952. 

Proposed legislation calling for 
state-owned and operated perma- 
nent inspection stations and semi- 
annual inspection of all vehicles 
failed of enactment in both the 
1951 and 1952 Rhode Island legis- 
lative sessions, despite its advocacy 
by the state motor vehicle safety 
code commission, an interim study 
group. 


‘Motorcade’ Show 
In Chicago Draws 
58,000 in 4 Days 


CHICAGO.—More than 58,000 per- 
sons attended the “Motorcade of 
America” show during its four-day 
run at the International Amphi- 
theater, the management reported 
last week. 

The show, more complete than 
last year’s, featured sports, custom- 
built, racing midget and stock cars, 
antique automobiles, foreign mod- 
els, racing airplanes and boats, 
motorcycles, speed equipment and 
other exhibits totaling 320 units, of 
which 258 were cars. 

Cooperating organizations includ- 
ed the American Automobile Assn. 
with an exhibit, the Sports Car 
Club of America, the Midwest 
Sports Car club and the M.G. club. 

Manager of the exposition was 
Arthur Folz, prominent in the pro- 
motion of midget, stock car and 
hot rod racing here. 


Goodwill Token 


Donates Part of Profits 
To ‘Dimes’ Drive 

SOMERVILLE, Mass.—A check 
representing a portion of car sales 
profits over a 10-day period was 
presented to local March of Dimes 
officials by J. Mark Kolligian, of 
Union Motor Sales Co. 

The money for the polio drive 
was pledged by Kolligian for both 
the company and salesmen. 

“We are well repaid if this small 
token helps rid the dread polio 
scourge,” Kolligian said. 

The dealership backed the drive 
with a strong selling campaign 
through advertisements. 


Philadelphia Firm Gets 
Army Truck Work 


PHILADELPHIA.— The Army 
has authorized ACF-Brill Motors 
Co. to rebuild a large number of 
2%-ton six-by-six trucks to meet 
new equipment standards. 

Although the exact number of 
vehicles was not disclosed, C. W. 
Perelle, president, said the order 
required immediate activation of a 
large part of ACF-Brill’s 30 acres 
|of productive plant facilities. The 
| company’s unfilled government and 
| civilian orders total $18,000,000. 

















White Co. Incorporated 


White Chevrolet Company, Inc., 
|Oklahoma City, has been granted 
50-year-charter of incorporation, 
the office of the secretary of state 
announced. Capital stock was listed 
at $25,000. Incorporators are Mrs. 
W. E. White, Jones, Okla.; Arnold 
B. Britton and Leslie L. Connor, 
Oklahoma City. 
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On the Financial Front... 





Auto Shares Pay 5. 1% 


Less in Ist Quarter 


By George Deery 
Associate Editor 

A, UTOMOTIVE firms took a dif-| 

ferent road from U.S. industry | 

generally in paying out dividends | 

during the first quarter of the year, 

a compilation in The Exchange, 

published by the New York stock 
exchange, shows. 

At the same time that the divi- 


For the 1,057 issues covered in the | 
|tabulation, the aggregate was $1,- 


272,871. 


* * * 


ETROLEUM and natural 


stocks in this category, with 25 
boosting the sum to share owners 
and 19 remaining at the same pace 


gas | 
firms’ payments soared 26 per- | 
cent to $220,906,000. There were 44/| 


dends on the 819 common shares 
listed on the Big Board were 
taking an uphill route for an 
average increase of 6.6 percent 
over the like period a year ago, 
the auto firms’ payments headed 
downward for an average of 5.1 


of 1951. 


Others to bring smiles to stock- 
holders’ faces were aircraft, up 27 
percent to $8,132,000; amusement, 
4.6 percent to $10,736,000; building 
trade, 3.3 percent to $12,064,000; 


as during the first three months | 


| electrical equipment, 22.3 percent to 
$35,781,000; farm machinery, 32.8 
percent to $19,817,000, and leather 
|and its products, 4 percent to $5,- 

204,000. 

Also, machinery and metals, 

5.4 percent to $43,475,000; mining, 

10.3 percent to $46,274,000; office 

equipment, 4.8 percent to $7,444,- 

000; paper and publishing, 12.9 

percent to $23,019,000, and rail- 

road equipment, 7.7 percent to 
| $63,088,000. 

Still more were real estate, up 3 
percent to $3,201,000; shipbuilding 
and operating, 7.2 percent to $3,- 
092,000, and steel and iron, 2.9 per- 
cent to $55,306,000. 

* * * 

N ADDITION, there were utili- 
|= ties, up 13.9 percent to $208,238,- 
|000; U. S. companies operating 
| abroad, 4.6 percent to $13,146,000, 
and other companies, 5.5 percent 
to $9,259,000. 

Leaner disbursements were 
sent out by chemicals, off 1.5 per- 





cent to $134,990,000; financial, 
down 11.9 percent to $16,497,000, 
and food products and beverages, 
0.5 percent to $47,674,000. 

Likewise under a year ago were 
retail trade, down 13.7 percent to 
$65,503,000, and foreign companies, 
| 3.3 percent to $31,519,000. 

* * * 


| Gabriel Borrows $1 Million 


| Gabriel Co. has announced that 
it has completed negotiations 





credit agreement will be added to | 
its working capital to help finance 
its government’ contracts. 


through bankers with the Navy de- | 
partment for a regulation V-Loan | 
amounting to $1,000,000. According | 
to John H. Briggs, president, the | 
proceeds from this bank el 


The | 


SERVICE 


MANAGERS: 


Be Sure To Route 
This Advertisement 
To Your 


Shock Absorber division in Cleve- 
land is manufacturing army vehicle | 
shock absorbers for car manufac- | 
turers as a subcontractor and is| 
prime contractor on ammunition | 
components for the Ordnance de- | 
partment. 


PAINTERS 














percent. 

This year to date, 73 automotive 
companies have disbursed $133,323,- 
000 to register the above decline, 
even in face of the fact that 10 
“gave the gun” to their checks to 
stockholders. 

* * 7 
— boost by these 10 companies 
was not enough to offset the 
reduction resulting from 39 others 
paying the same amount, or 13 
finding it prudent to cut the per- 
share outlay. 

Except for the hard-hit textile 
industry, the auto group’s 13 was 
the second highest among the 
87 corporations with a lower 
total. There were 17 textile out- 
fits which lowered the amount. 


A 40.8 percent gain by nine rub- 
ber corporations to $11,968,000 made 
this industry the star performer. 


Inland Steel Net 
Off to $6.9 Million 


Stockholders of Inland Steel 
Co. were told at their annual meet- 
ing that earnings had declined 25 
percent in the first quarter of 1952, 
as compared with the comparable 
1951 quarter, although sales had 
dropped only 7 percent. 

Net income reported for three 
months to March 31 was $6,936,470, 
or $142 a share, compared with 
$9,318,270, or $1.90 a share in the 
1951 first-quarter. Net sales for the 
1952 quarter were $123,297,071 
against $131,908,995 in the com- 
parable 1951 quarter. 

Steel demand has_ continued 
strong enough to sustain capacity 
operations, Chairman Edward L. 
Ryerson and President Clarence B. 
Randall told stockholders. 


Garfield Aids Kiwanis 
Clyde Garfield, head of Clyde Gar- 
field, Inc. (Ford), has been named 
to the general committee arranging 
for “Kiwanis Kapers,” the annual 
presentation of the Manchester 
(N. H.) Kiwanis Club. 














New Berkeley Dealer— 
William E. Clarke signs a Kaiser-Frazer 


franchise, officially launching his new 
dealership in Berkeley, Calif. Pete McKin- 
ley, whol , represented 
Henry y Kaiser Motors, “Oakland K-F dis- 
tributor, in setting up the new dealership. 
Listed as William E. Clarke K-F, the 
dealership has a 40-by-40-foot showroom, 
a 100-by-50-foot used-car lot and a 50- 
by-50-foot service department. 





quicker . 
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Let Your Acme Jobber-Salesman Tell You More About — 









Painters everywhere have learned that 
Acme not only means quality in colors 
—but also—"everything for every 
paint shop need.” More and more 
they’re telling their Acme Jobber-Sales- 
man how much they like the results 
they get with these three special num- 
bers in the line. Let your Acme Jobber- 
Salesman give you all the facts on how 
they fit into your profit picture. 


ACME 


AUTOMOTIVE 
FINISHES 


ives 2 © 





Wakes 
PAINTING PAY 





ACME QUALITY PAINTS, INC. 
DETROIT 11, MICHIGAN 
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$40,000, with $7,500 subscribed by | 














D bd |Ben and Ruth Aldridge, both of | 
e a e r (@) j n g ¢ Pineola, and Everett Lawrence of | a 
Spruce Pine. 1j 
Clinton E. Johnson, former sales | sponsors, to register. Each Sat- | Hendricks Elected to Head 
manager with Butler Auto Sales,; urday during the contest, a I . 
East Providence, R. 1., has become! check-in of all votes sold during foward County (Ind.) Assn. 
a partner with Fred W. MacVicar| the week will be made by Long- Meeting in Kokomo, Ind., the 
in the operation of Pawtucket! pre, and he will award bonus Howard County Auto Dealers 
Nash, Inc., 278 Broadway, Paw-| points to each contestant. Assn. has elected Ray Hendricks 
tucket, R. I. * * «& | president; Jack Pearce, vice- 
Sa oat r venns 
em Schenk Joins Rhode: president, and William McGlone, | 3 
$50,000 Fire Damages : J ; - secretary-treasurer. | fd 4 
ss a Otto Schenk has resigned his po- | * * «¢ | oa 7 
Nine Cars at Hudson Firm |sition with the Burlington (N. C.) SI = a | ee 
Two new automobiles and nine | Mills organization to become a| Shepard Opens Branch ~ 
used cars were damaged when a | partner with Jacob C. Rhodes in| ne W. Shepard, Oakland (Calif.) |Chevrolet Sluggers Swing for Sales— 
ae | the -rati 4 23 ] | : ile - Cadi sale é ; : ; ; 
$50,000 fire swept through the re . ase ation of Rhodes Motor ar aan Cadillac deale r, has University Chevrolet Co., Gainesville, Fla., has warmed up an idea that it hopes 
Rademaker’s Hudson dealership | ©°., Newton, N. C. | Berkel a a dealership in| wit) increase the batting average of sales during May and June. Department h od 
in the Greater Cleveland suburb * * # erkeley with Paul Hallada 48) ore swinging for the bleachers i ir bi ign with with 
; s ? | salen on “y ging tor the bleachers in their big league campaign with bats marked with 
of Berea. Len Begemeier salt Attending GM School anager r , | their quotas. The department heads will hold the bats in their dugouts to keep before 
o er ca : William J. Symes, of Jack Symes K ly G | their teammates the idea of the campaign. Prizes will be awarded the pennant 
were saved. ‘ . . Motors, Inc., Cadillac dealership of ; enneay vets L-M Deal | winner in the eight team league headed by (left to right) Latham Davis jr., dealer; 
P ° . | Pasadena, Calif., is attending the | Jimmy Kennedy, of Cairo, Ga.,| O. H. Henderson, general manager; D. A. Davis, sales manager; Pat Heckard, service 
Smith Named in Jamestown | General Motors dealership manage- | has purchased the Moultrie Lin-| manager; Giles Means, used-car manager; S. C. Prince, truck manager; Bud Beale, 
Frank B. Smith, president of} ment training program at the Gen- | coln-Mercury dealership at 221| parts manager, and Emma Folker, credit and office manager. 
Frank B. Smith Motor Co., James-| eral Motors Institute in Flint. | First St. S. E., Moultrie, Ga. : dla gkimetal ray Le ' 
town, N. ¥., has been elected to eee: | * * * |Cedar Springs and Pearl streets. | extends entirely across the front of 
the board of directors of the| |Ridout (Ford) Acquires boo new location contains 105,000| the main building. ’ 


ber of commerce. 


Jamestown cham 
* * 


Barton Opens Olds Deal 
At Lockport, N. Y. 


Formation of Barton Oldsmobile, 
Inc., 427 West Ave., Lockport, N. Y., 
has been announced by Robert O. 
Barton. Barton has resigned as 
Buffalo district manager for Olds- 
mobile. : 

Barton obtained the Oldsmobile | 
franchise formerly held by Don} 
Allen Motors, Inc., in Lockport. | 
Barton has leased three large | 
buildings and is spending about | 
$15,000 to remodel and equip the | 


structures. 


* * + 


Craver to Waltz | 
Carl Waltz sr. and jr. are the} 
new owners of the Chrysler-Plym- | 
outh dealership in Bend, Ore., hav- | 
ing purchased Craver Motors from | 
Herb Craver. New name of I 
dealership is Waltz Motors. 
. os . 


Nyssa Motors, Inc. (Chevrolet), 
Nyssa, Ore., has moved into its 
new building at Main and Fourth 
Sts. The building is 60 by 100 
feet of reinforced concrete. 

* * * 


Nyssa Motors Moves | 


Territo Opens Dodge Deal _ | 
Corsicana Motor Co., Corsicana, | 
Tex., has held its formal opening | 
as an authorized Dodge-Plymouth | 
dealership for Corsicana and Na- | 
varro county. Louis Territo is the 
owner. 
| 

| 

| 

| 


* * * 


Hanson’s New Building 
Walt Hanson, Chevrolet dealer in | 
Grandview, Wash., has opened his | 
new building at the city limits on | 
E. Main St. The 70 by 100-foot con- | 
crete block building has a 625-foot 


road frontage. 
* 


* * 


Boston Dodge Dealers Elect 


Hill President for 1952 


Albert Hill of Lawrence, Mass., 
was elected president of the 
Dodge Dealers’ Assn. of Boston 
at the group’s annual meeting. 

Other officers include: Samuel 
Stonberg, Quincy, vice-president; 
Edward Frutman, Dorchester, 
treasurer; Sydney D. Goldberg, 
East Boston, secretary, and 
George W. Thurston, H. V. Wil- 
ber and Wilbur Hawkins, new 


directors. 


* * * 


Johnston Named President 


Of Boston DeSoto Dealers 

Joseph B. Hughes, retiring presi- 
dent of the DeSoto Dealers Assn. 
of Greater Boston, was presented | 
with a gold pen and pencil set at 
the annual dinner meeting of the 
association in Boston. 

Charles J. Johnson, Quincy, was 
named president, and Edward L. 
Wolfe, Allston, vice - president. 
George Kramer, Brookline, was 
elected treasurer, and Joseph Cur- | 
ran, Milton, secretary. Paul S.| 
Rochford was named director. 

* * * 


Monrovia Pontiac Dealer 


Chairmans ‘Queen Contest’ 


Bob Longpre, head of Long- 
pre Pontiac, dealership in Mon- 
rovia, Calif., has been chosen 
chairman of the Monrovia day 
“queen contest.” 

Most of the beautiful girls of 
the city gathered in the show- 
room recently, accompanied by 
their civic or fraternal club 


Tri-County Nash in N. C, 
Tri-County Nash Motors, Inc.,|Larger Dallas Plant 
Spruce Pine, N. C., has obtained a| 
charter to buy and sell automo- 
biles. Authorized capital stock is 


square feet of space on which is 
4 situated a two-story main building 

Ridout Motors, Inc., Dallas Ford| with the shop area in a separate 
dealer, headed by L. H. Ridout jr. building at the rear containing 
has moved into larger quarters at'15,000 square feet. The showroom 


Ridout, a former district sales 
manager for Ford in Dallas, opened 
his own business in 1947. He is 
active in Dallas civic affairs, is a 

(Continued on Page 39, Col 
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(Continued from Page 38) 


member of the Dallas city govern- 

ing body and formerly was an 

official of the Dallas citizens traffic 

commission, a safety organization. 
+ * * 


Alberda Sells Interests 


Maurice S. Alberda, co-owner 
of Alberda-Shook (Chevrolet), 
2221 Plainfield Ave., N. E., Grand 
Rapids, Mich., has sold his inter- 
ests in the firm to his brother, 
Fred Alberda, and Warren 
Shook, his partners, 

* * 7. 


Louisville Travel Notes 


Automobile dealers of Louisville 
have about returned from their 
Florida vacations and are again 
settling down to business. 

V. V. Cooke, Cooke Chevrolet Co., 
is back after several weeks in Flor- 
ida. Turner Summers, Summers 
Herrmann Co., is back from Punta 
Gorda, Fla. 

Rumsey Weir, Weir Motor Co. 
(Chrysler), and Mrs. Weir left Apr. 
7 for New York and a trip to 





Europe where they plan to spend 
several weeks. 
. * + 
Burkhalter Aids Red Cross 
Jack Burkhalter, owner of Burk- 
halter Chevrolet Co., Tifton, Ga., 
has been made chairman of the 

Tift county Red Cross chapter. 


Gl Greetings 
Ohio Dealer Helps Families 


Send Recordings 


Paul Ortt, owner of Ortt Motor 
Co. (Chrysler), Newcomerstown, O., 
is creating customer goodwill by 
making free tape recordings for 
families of men and women in the 
armed forces. 

The dealership’s staff helps those 
who wish to make the 15-minute 
recordings. In turn, the servicemen 
and women can transcribe their 
messages and send the tape back 
home. 





When the recording is sent back 


by the service person, Ortt allows 
the recipient to play it on the com- 
pany’s machine. 

* * a 


Cosart Names Gluth 


Used Vehicle Manager 

Lee Cosart Motor Co. (Dodge- 
Plymouth), Portland, Ore., has 
combined its used-truck and used- 
car departments, and appointed 
Harley Gluth as manager. 

Gluth, who will be known as 
used vehicle manager, is a for- 
mer Chrysler dealer from Kla- 
math Falls, Ore. For the last 
three years, he has been selling 
used cars in Portland. 


* * x 


Eisele Sales Bows 

An all-week open house was held 
in connection with the formal open- 
ing of Eisele Sales, Inc., Westwood, 
Calif., according to Ray Eisele, re- 
cently appointed Lincoln-Mercury 
dealer. 

* oa * 


30 Years as Auto Dealer 
Observed by Ballard 


Thirty years as an auto dealer 
were observed March 30 by Mel- 
vin R. Ballard, president of Bal- 


Studebaker Firm Marks 25th Year— 


Victor Freeman, second from right, president of Scherman-Schaus-Freeman Co. 
(Studebaker), South Bend, accepts a plaque from Kenneth B. Elliott, Studebaker 
executive vice-president, at a dinner celebrating the 25th anniversary of the firm. 
Looking on at the left is Elwood W. Dalton, general manager of Scherman-Schaus- 
Freeman Co., and at the right, Eli Spicer, vice-president of the dealership. 








| lard Motor Co. (Nash), Salt Lake 
City. 

Ballard started with the Covey- 
Ballard Motor Co. (Ford-Lincoln) 
in Salt Lake City as vice-presi- 
dent and general manager and in 





1924 his firm took over the inter- 





Packards Are Better 
Used Car Buys, Too! 





PACKARD “200” 
Car “A” 
Car “B” 
Car “C” 
Car “D” 
Car “E” 





There’s no more convincing proof of Packard’s 
greater value than this comparison of resale prices 
of 1951 Packards and competitive makes of com- 
parable original cost—taken from the April, 1952 
issue of N.A.D.A. Used Car Guide (Region A). 


PACKARD “200” DeLuxe 


eee eeeeeesenened 


ee ewww eeee 


PACKARD “300” .... 


nase oS 6S 








H 


@ @ It’s proof—from authoritative reports on 
actual used car values—that Packard builds cars 
which give better service longer—proof that the 
smart styling and outstanding performance of 
modern Packards make them worth more on the 
resale market than cars of comparable original 
cost! Yes, once more that old automotive saying 
holds true—"A hot NEW car is also a bot USED 
car!” Packard proves it! 


CASH IN—On This 


DOUBLE-BARRELED 


OPPORTUNITY 
For Packard Dealers! 


3 TIMES BROADER NEW-CAR MARKET 


@ @ Packard’s new price position places the 1952 
Packard “200” definitely in the medium-price class. This 
broadens the market for Packard dealers some threefold. 
Other models among Packard’s eight popular types 
blanket the field for almost any new-car buyer’s budget. 


@ @ If you are interested in a bright and profitable 
future in the automobile business, Packard offers a 


PACKARD 


ASK THE MAN WHO OWNS ONE 


ERE’S important news for every profit-minded 
automobile dealer the country over! 


double-barreled sales opportunity with its great new 
cars and popular late-model used cars. For facts on avail- 
able franchises throughout the country—write, wire or 
phone collect: C. E. BRIGGS, General Sales Manager; 
PACKARD MOTOR CAR COMPANY, 1580 E. Grand 
Bivd., Detroit 32, Mich.; Telephone Walnut 1-5600. 


mountain Nash distribution. Prior 
to entering the auto business, 
Ballard worked as _ circulation 
manager of the Deseret News. 

* * a 


Spreen Buys Lumley Deal 
The Huntington Park (Calif.) 
Oldsmobile and Cadillac dealership 
of the late Leslie P. Lumley has 
been taken over by Bob Spreen, 
former General Motors executive in 
Detroit. Eddie Seamon will con- 
tinue as general manager for the 
dealership. 
* * * 
To Join Manley 
Barney Manley, Pontiac dealer in 
Pomona, Calif.. announces that 
Clem Barnes is about to leave the 
wholesale department of Pontiac to 
become his partner. 
x * * 


Vernon (Tex.) Dealers Elect 
Vivian as President 

Charles Vivian, of Vivian-Dix- 
on Motors, Inc. (Studebaker), 
Vernon, Tex., was elected presi- 
dent of the Vernon New Car 
Dealers Assn. 

O. E. Harvey (Chevrolet-Olds- 
mobile) was elected vice-presi- 
dent and Geneva Schmoker 
(Packard - GMC), secretary-treas- 
urer. 

- * + 


Gordon Motor Sold 


Gordon Motor Co. (Buick), Ash- 
tabula, O., has been purchased by 
Donovan C. Ellis, Robert Johnson 
and Vern Harvey. The new firm 
will be known as Uptown Motors, 


Inc. 
+ * 7 


Crawford on Chrysler Council 

J. E. Crawford, president of the 
Oakdale Motors, Oakdale, La., has 
received word of his election as a 
delegate from Louisiana to the 
National Chrysler Dealer Council. 
He is one of two delegates from 
Louisiana, the other being O. E. 
Haring of New Orleans. 

* * * 


Byrd Named L-M Distributor 


In Denver, L. A. Areas 

Henry Daniels, regional sales 
manager for Lincoln-Mercury in 
the Los Angeles and Denver areas, 
announces appointment of Norton 
Byrd as car distributor in those 
sections. 

* x * 


Loeser Honored 

Frederick W. Loeser, Buick 
dealer at New Haven, Conn., was 
honored by the local chamber of 
commerce as being the “out- 
standing citizen of the year” for 
his leadership in heading the 
United Fund Drive. The drive 
| netted over $1,000,000. 


* * * 


Family Heads Deal 


Joseph C. Walker, former gen- 
eral manager of Yonkers Ford, 
Yonkers, N. Y., is new president of 
the reorganized Star Lincoln-Mer- 
cury Corp., 673 N. Pearl St., Bridge- 
ton, N. J. Other officers of the 
company are his sons, John J. and 
Joseph A., and his wife, Mrs. Flor- 
ence A. Walker. 


* * * 


Pasadena L-M Names 2 


Howard Scheib, general manager 
of City Lincoln-Mercury Co., Pasa- 
|dena, Calif., has announced the ap- 
|pointment of Jack Head as sales 
|manager and Gordon Ellis as used- 
jcar manager. 

| (Continued on Page 56, Col. 1) 
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R. L. Legislative Report 


Multiple Tax Abuses on 


Automobile Transactions 


Among Measures Turned Down 


PROVIDENCE.—The Rhode Is- 
land legislature passed seven bills 
and failed to pass three bills con- 
cerning the motoring public in the 
last legislative session. 

Three bills, a state title law and 
two companion bills designed to 
correct the dual, triple and some- 
times quintuple taxation on auto- 
mobile transactions, failed to reach 
the floor of either the house or 
senate or died in committee. 

The two companion bills of the 
state title law, S-270 and H-843, 





Kansas Dealers 


Convene Sept. 25 


TOPEKA, Kans.—The annual 
state convention of the Kansas 
Motor Car Dealers Assn. will be 
held Sept. 25-26 in the Hotel 
Broadview, Wichita, it is an- 
nounced by Roscoe Hambric, asso- 
ciation secretary-manager. 





backed by the Rhode Island Auto- 
mobile Dealers Assn., would have 
made the 2 percent tax apply only 
to the cash difference on trans- 
actions where trade-ins were in- 
volved. 


The administration was opposed 
to the bills because they said their 
passage would have compelled the 
imposition of new taxes to make up 
the deficit. 


The most important legislation 
passed, according to the RIADA, 
was the motor vehicle responsibility 
act sponsored by the registrar and 
AAA, It requires, among other 
things, that any driver causing 
bodily damage or more than $100 
property damage to furnish surety 
or insurance under penalty of loss 
of his license and registration. 


Minor bills passed include: A $4 
fee for new drivers license payable 
only when all the tests have been 
passed. This is a saving of 50 cents 
over the old law. 


division. 


| Chevrolet for Negro School in S. C.— 


R. T. Clarke jr., vice-president of Central Chevrolet Co., Columbia, S. C. (center), 
delivers the keys of a driver training car to the principal of the Ridge Hill high school, 
a Negro institution of Ridge Spring, S. C. Shown at the ceremony, left to right, M. A. 
Wilds, instructor; C. C. Wearring, principal; Clarke, Ruby Stuckey, manager of Caro- 
lina Motor club, and Lt. George Hurteau jr., director of the state highway safety 





automobile or trucks without a 
license a misdemeanor with a 
fine of $500 or 90 days in jail. 





Vehicles carrying objects which 
project more than four feet from 
front and rear must have a flag or 


A bill designating the selling of 





lamp suspended from the end of 
the load. 
School buses must be equipped 
with red lights flashing when the 
bus stops to load or unload. 
Registrar has the right to pro- 





DITZLER SUPPLIES 
EVERYTHING A PAINT SHOP NEEDS! 


@ Every Ditzler Automotive Finish is the best that nearly half a century of specialization can 
produce. Ditzler began by making fine japan colors for carriages. As the modern motor car 
evolved from the horseless carriage, Ditzler developed and perfected many new finishes of 














DITZLER 


DITZ LAC LACQUER 


DITZLER 


"Ir Lac Lacourr 








@ Thousands of lacquer col- 
ors in Two-Star** quality 
are available for matching 
Original factory-baked 
enamel or lacquer finishes. 
Also suitable for complete 
refinish jobs. 


@ No better lacquer primer 
surfacer is made than 
Ditzler’s Rip Rap. Its high 
solid content makes fewer 
coats necessary. Sands 
easily—feathers out with- 
out chipping or splitting. 


@ Ditzlac Spot Putty is easy 
to use and has excellent 
filling, adhesion, sanding 
and fast-drying properties. 
Comes in economical one- 
pound tubes. 


@ Better-looking lacquer 
jobs with less labor are the 
result when Ditzler Lac- 
quers are reduced with one 
of Ditzler’s versatile thin- 
ners. There is no economy 
in inferior, unbalanced 
thinners. 


DITZLER 


finest quality for leading automobile, truck and bus manufacturers. Today, € 
line includes everything needed to make a car look better longer. That’s why so many paint 
shops use Ditzler finishes. Operators know that these fine finishes do the job more efficiently, 
more economically and with greater satisfaction to the car owner. 


COLORS 


PRIMER 
SURFACERS 


PUTTIES 


THINNERS 


COLOR 


@ Thousands of colors in 
famous Ditzco Quickset 
Enamel for repairing baked 
enamel factory finishes. 
Also hundreds of commer- 
cial colors for trucks. 


@ Ditzler’s line of DZE col- 
ored synthetic undercoats 
is unsurpassed among re- 
finishing materials for 
adhesion, good filling and 
easy sanding. 


@ Ditzco synthetic glazing 
and spot putties can be 
applied directly to the 
metal or on top of the 
undercoat. Available in 
Gray,White and Oxide Red. 


@ Ditzler offers a number 
of synthetic enamel re- 
ducers to suit all spraying 
conditions. These reducers 
are available for hot or 
cold weather and normal 
temperatures—also for 
baking purposes. 


A Few More Of The Many Other DITZLER Products 


Clear Lacquer-DCL-137, Clear Synthetic-DCE-340, White Enamel-DQE-8000, Black Enamel-DQE-9000, White Lacquer- 
DHL-8000, Black Lacquer-DAL-9000, Sealer Gloss-DL-900, Squeegee-DZL-1265, Wax and Grease Remover-DX-414, 
Siliconoff-DX-515, Metal Cleaner & Rust Remover-DX-453, Lacquer and Enamel Remover, DX-500, Lacquer Rubbing 
Compound (fast) DRX-45, Lacquer and Enamel Rubbing Compound (Mild) DRX-25, Canvas Sealer DX-498, Wood 
Preserver and Sealer DX-707, Black Rubber Dressing DX-9008, Engine Enamels, Wood Fillers, Graining Kits, etc. 


DIVISION 


PITTSBURGH PLATE GLASS COMPANY 
8000 West Chicago Avenue, Detroit 4, Michigan 
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hibit stickers on windows which 
dangerously limit vision. 

Drivers must proceed with cau- 
tion, under penalty of fine, when 
passing through flashing red or 
green lights. 

A compulsory inspection bill 
failed of passage because the legis- 
lature felt it imposed too much of 
a tax on the motoring public. 





Wide Application 
Seen for New 
Storage Shelves 


DETROIT.—A new product with 
wide application in the automotive 
industry was announced last week 
by Ainsworth Mfg. Co. The prod- 
uct is an entirely new idea in 
shelving base and rack formation 
that can be quickly assembled into 
any number of varied shapes to 
fit storage or work conditions by 
any workman. 

The Mult-A-Frame structural 
channel and various fittings will be 
built by a new division of the com- 
pany, according to Warren H. Farr, 
president, M. M. Roberts, former 
Hudson sales and merchandising 
executive, will be manager of the 
new division. 

The product is a U-channel with 
serrated edges on the inside of the 
two lips. Into these lips is a bolt 
and flange that is also serrated, 
which can be quickly placed in any 
position and tightened to hold tre- 
mendous loads by tightening the 
nut that holds the serrations of 
the flange against the serrations of 
the channel. 

Thus, for building storage racks, 
tire storage racks, shelving, pallet 
framing, work benches and many 
other uses in both automotive man- 
ufacture, wholesale parts houses 
and retail dealer operations, all 
that is necessary is for the pur- 
chaser to figure out the number of 
standard lengths of channel, lock- 
ing fixtures and formed angles 
needed to make up whatever type 
of framing is desired. All that is 
necessary to assemble is a common 
wrench and a hack saw, if any cut- 
ting of channel is required. 

Both the channel and fittings are 
bonderized and enameled, so that 
they are protected against rust and 
corrosion. The channel comes in 
two weights or sizes to accommo- 
date most any weight. 

—Jack WEED 


Trailer Coach 


Sales Increase 


CHICAGO.—Reports of gains in 
sales and output during the first 
quarter of this year and election 
of officers featured the annual 
meeting of the Trailer Coach Man- 
ufacturers Assn. here. 

Elected as president was E. H. 
Gubser, vice-president of Sparton 
Aircraft Co., Tulsa, Okla., succeed- 
ing Walter O. Wells, vice-president 
of Schult Corp., Elkhart, Ind. M. E. 
Raker, president of Peerless Mfg. 
Corp., Fort, Wayne, Ind., was voted 
in as vice-president of the associa- 
tion. 

Sales of the industry in the first 
three months rose from $44,808,840 
last year to $64,627,500. Output dur- 
ing the first quarter of this year 
totaled 17,235 units, a gain of 1,970 
over the corresponding 1951 period. 


MEWA’s Ruark Cited 


For Government Work 


CHICAGO.—B. W. Ruark, general 
manager of the Motor & Equip- 
ment Wholesalers Assn., and with 
the Department of Commerce's 
wholesale trade advisory committee 
for the past three years, has been 
“retired” to the committee’s “alumni 
list,” according to the director of 
the committee. 


Referring to Ruark’s service, a 
letter by the committee’s director 
on behalf of the Commerce depart- 
ment secretary, stated: “It (the 
committee) has served a very use- 
ful purpose in establishing a closer 
liaison between the wholesale trade 
industry and the Department of 
Commerce, and we in the depart- 
ment have benefited from the coun- 
sel of this committee, to which 
you have made a significant con- 
tribution.” 











Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 
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- Photographed in London by The New York Times 


No Glamour Boy 


As an undergraduate at Rutgers, Raymond Daniell was so eager to 
become a newspaper man, he grabbed a job without waiting for his 
diploma. There was more glamour in the news room than in the 
classroom. 


Now, after almost 30 years, the glamour wears thin. Ray Daniell 
began to suspect that when he was gassed covering the steel strike 
in 1937. He was sure of it when, during the long blackout years in 
London, he was twice bombed out of home and office. 


But, after almost 30 years, the eagerness remains. It is one reason 
why Daniell is everywhere recognized as one of the ablest journalists 
of his generation. 


Ray Daniell joined The Times staff in 1928 after five years of cover- 
ing sensational murder trials, lurid divorce scandals, elaborate 
gangster funerals. In the next 10 years he found philosophies more 
important news than personalities, “significance” more newsworthy 
than sensation. Often he suffered discomfort, more than once he 
courted danger to uncover the facts in such top news stories as the 
Scottsboro case, the Huey Long dictatorship, sharecropper troubles 
in Arkansas, coal] miner troubles in Kentucky. 


Daniell] started covering the international] scene in 1989 in Mexico 


City. With war looming in Europe, he was transferred that year to 
London. He remained at that critical post throughout the war. In 
1945, he re-opened The Times bureau in Berlin, covered post-war 
Europe until 1949, when he returned to London. As chief of The 
Times London bureau, he covers one of the most sensitive and stra- 
tegic news posts in the world. 


On The Times staff you will find many men and women who, like 
Ray Daniell, are tops in their field. Editors, reporters, correspond- 
ents, they pool their knowledge and their talents each day to pro- 
duce a newspaper that is alert, vigorous, interesting, different from 
any other. The Times has the biggest staff. It publishes the most news. 


*Readers get more out of The Times because the editors put more 
into The Times. That’s why advertisers also get more out of The 
Times. And that’s why, for 33 years, they have made The Times 
their principal medium in the world’s biggest market. There’s a lot 
about The Times today you ought to know. Let us tell you. 


Che New York Cimes 


“ALL THE NEWS THAT’S FIT TO PRINT” 
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HAND ROTARY SEALER — Development 


of a hand rotary sealer, primarily for 
military packaging that requires large 
bags, pouches, barriers and innerliners 
of kraft-backed and scrim-backed lamin- 
ates, is announced by Pack-Rite Machines, 
407 E. Michigan St., Milwaukee. 

+ ~ * 


Sanford Develops Plastic 


For Mending, Patching 
Sanford Ink Co., Bellwood, IIl., 
has developed a new rubber plastic 
which it claims can be used wher- 
ever rubber meets the need. 
The new material called Flex-O- 





OO some car buyers, horsepower may be 
the big thing. With others, it’s automatic 
features that count. Still others may put 


smart styling first. 


But there’s one thing every customer wants 
in a car. That’s value. Especially value where 
it means the most—in the “vital zone’’— 


the moving parts. 


To give car buyers the “‘vital zone” value 
they look for, you may find this formula 
helpful when appraising component parts: 


a quality+service+ public acceptance 


Fixa comes in a tube and dries to 
a film of tough, elastic rubber. It 
is used both as cement and patch, 
| says the firm. 

* 


* « 


PORCELAIN PIPE—A new Porcelain- 
coated tailpipe for automobiles has been 
announced by Arvin Industries, Columbus, 
Ind. The company says it developed the 
pipe to protect chromium on bumpers, 
bumper guards and many conventional 
tail-pipe extensions from exhaust gases. 


Evansville Firm to Make 
Decorative Plastic Parts 





An organization specializing in 





|the molding, painting and plating 
| of thermoplastic parts has been 
| formed by C. W. Krause. The new 
| organization is Shawnee Plastics, 
|Inc., 1801 W. Iowa St., Evansville, 
Ind. 


Krause was formerly secretary of 
Kent Plastics Co., Evansville and 
was associated in the development 
of ornamental plastic parts pro- 
duced by Hoosier Cardinal Corp. 
Shawnee expects to begin produc- 
tion in approximately 30 days. 


+ . + 


Vertex Magneto Booklet 
Offered by Griswold Mfg. 


How increased engine efficiency 
is provided by the Vertex Magneto, 
a Swiss device, is explained in a 
new booklet published by F. T. 
Griswold Mfg. Co., Wayne, Pa. 

The Vertex is credited with 
boosting horsepower, acceleration, 
speeds and fuel savings. It may be 








used in cars, speedboats, buses, 


RUBBER KAR-RUGS—"Scaled-down re- 
productions of Rubbermaid Kar-Rugs, now 
being distributed,” says Wooster Rubber 
Co., ‘are a promotional item for dealers, 
designed for goodwill distribution to new 
car purchasers, established gas and oil 
customers and visitors to new or re- 
modeled showrooms. 





trucks, air compressors and engine- 
operated industrial equipment. 
The illustrated, 20-page booklet, 
“Performance Proved Vertex Mag- 
netos,” is obtainable for 25 cents. 





The one appeal 
that appeals to everyone! 





It shows that price 


value, and must be weighed in relation to the 
factors above the line. Timken® bearings give 
you far more above the line than any other 
tapered roller bearings. Higher quality, better 
service, and more public acceptance. And in 
terms of value features, Timken bearing prices 
are lower today than ever. The Timken Roller 
Bearing Company, Canton 6, Ohio. 





HELPING HAND. To help manufacturers with 
bearing installation and adjustment practices, 
engineers of the Timken Company visit auto- 
mobile plants regularly. It’s one example of the 
many extra services that are yours with Timken 


bearings. 


its TIMKEN for VALUE 


price 


is only one factor in 


counts most .. . 
differentials. 


TAPERED ROLLER BEARINGS 


PINION - PROVED. Timken bearings are used on 
the pinion—toughest bearing application in a car 
—by all but two makes of cars. And they’re also 
giving top value in other places where value 
in wheels, transmissions and 








3. Precision 





ONLY TIMKEN BEARINGS 
GIVE YOU 
ALL THESE VALUE FEATURES 


QUALITY 
1. Design leadership 
2. Steel made in our own mill 


4. Rigid quality control 
5. More than 50 years’ experience 


SERVICE 
6. Unequalled engineering service 


7. Unequalled research and devel- 
opment facilities for your use 


8. Installation service in the field 
9. Widest range of sizes 
10. Most dependable source of supply 


PUBLIC ACCEPTANCE 
11. First choice throughout industry 
12. Best-known name in bearings 
13. Widespread advertising 


manufacture 








: 
NOT JUST A BALL (> NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER (> BEARING TAKES RADIAL p AND THRUST —-@)-- LOADS OR ANY COMBINATION We 





Foxcraft Cord 


Fox Edge Co., Inc., Lowell, Mass., 
has announced the development of 
a new twisted paper cord, called 
| Foxcraft, which is claimed to have 
|@ smoothed non-fiberous surface, 
increased tensile strength and ex- 
treme uniformity of size, firmness 
and flexibility. 

* 


WATERPROOFER—Sherolite, a water- 
proofing seal is now available in the 
12 oz. Aerosol bomb, marketed by Rey- 
nolds Industries, 4500 Euclid, Cleveland 3. 
Hard-to-get at wires and parts, can be 
reached and easily covered with the 
spray, the firm states. Sherolite is an 
ignition seal and battery corrosion pre- 
ventative. Some other uses for Sherolite 
are sealing leaks around windshields and 
| protecting chrome and exposed metal 
| parts from rust. It has wide useage in 
|areas where salt air causes corrosion on 
all metal and chrome parts, it adds. 








ROBERK DISPLAY — Roberk Co., Nor- 
| walk, Conn., announced that it is dis- 
| tributing a new combination package 
| display unit for the convenience and 
profit of jobbers. The self contained 
packet, called the Roberk coronet assort- 
ment, contains two round and one oblong 
mirror and can be set up in a two-color 


counter display. 
| * 7” 


HEADLIGHTS BECOME FOGLIGHTS — 
Safety Industries, 1577% W. Washington 
Bivd., Los Angeles 17, offers Headlite- 
Foglite, an amber-colored Polaray lens, 
which snaps on to the car's regular head- 
lights. When installed, the company states, 
it utilizes the full candlepower of the 
headlight to pierce the weather barrier— 
fog, snow or dust, and can be snapped on 
all makes of cars, trucks, buses and trac- 
tors in five minutes. Will not jar loose, 
says maker. _— 


Film Features Auto Paint 
Release of a color slide film on 
the hot spray application of lacquer 
and synthetic enamel automotive 
finishes has been announced by E. 
W. Windsor, general manager of 
(Continued on Page 43, Col. 1) 
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New Products 








(Continued from Page 42) 


automotive sales for Sherwin-Wil- 
liams Co., 101 Prospect Ave., N. W., 


Cleveland 1. The film presents a} 


resume of Sherwin-Williams re- 
search on equipment, materials and 
methods involved in this new refin- 
ishing process. 

* 


* 


a 





TROUBLE LIGHT REEL—Cordomatic di- 
vision of Vacuum Cleaner Corp. of 
America, 5600 Greene St., Philadelphia 
44, announces a lower-priced fully auto- 
matic trouble light reel for a 20-foot 
extension. This type reel is available in 
either wall or ceiling mountings. 


CLEANS, POLISHES — Blue Blazes is a 
silicone cleaner-polish from Permatex Co., 
Brooklyn, N. Y. Cleans fast and polishes 
in one easy operation, the firm states. 

. «= *® 





NEW GENERATOR—A new 55 ampere, 
low cut-in automotive generator has been 
announced by American Bosch Corp., 
Springfield, Mass. Designated Type GRC, 
this generator reportedly will produce 20 
amperes of current at idling speeds and 
a full 55 amperes at 15 miles per hour— 
providing the battery or current consum- 
ers need that much current. 

* * * 


Alemite Tells of Speed 
In Combine Lube Jobs 


Dramatic examples of reduced 
down-time for lubrication as the 
result of installation of centralized 
lubrication on combines are con- 
tained in a four-page brochure just 
published by the Alemite division 
of Stewart-Warner Corp. and now 
available through implement and 
farm equipment dealers. Alemite’s 


laddress is 1826 Diversey Pkwy., 
| Chicago 14. 

Elimination of down-time, 
through use of the Alemite Ac- 
cumeter system, produced for one 
operator an added hour and a half 


of harvesting time per day by the 
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PLASTIC 
series of two and three-cell storage bat- 


EXIDE BATTERIES —A 


new 





combine equipped with the system 
as compared with three machines 
not so equipped, a letter reproduced 
in the brochure states. 
* * 


* 





NO ADAPTORS NECESSARY—Pilot Fac- 
tory Sales division, Battle Creek, Mich., 
presents the Moto-Matic tow guide equip- 
ped with Contour-Grip couplers to fit 
bumpers of current and previous model 
cars. No special adaptors necessary. 


teries, designated as Exide type PLX, in 


transparent polystyrene cases and de- 
| signed to show the level of electrolyte 
| for stationary applications, is now avail- 
| able, according to Electric Storage Battery 
| Co., Box 8109, Philadelphia. 

| bk * 


| Mirror Bright Book Shows 
Polish Profit Plan 


A merchandising plan that shows, 
step by step, how car dealers can 
“increase the profits in their polish 
departments” is being offered by 
Mirror Bright Polish Co., 910 E. 
Colorado, Pasadena, Calif., accord- 
ing to Maurice Meguiar, director of 
sales. 

“The booklet is broken into four 
separate sections, each dealing with 
a phase of car polishing. Dealers 





_|ness as well as new business,” 
of | said. 








are advised on proper merchandis- 
ing display of their polish depart- 
| ment and how to insure repeat busi- 
he 


FLOOR JACK ADAPTOR — Designed for 


installing and removing automatic and 
other transmissions on over 90 percent of 
U. S. cars and trucks, the saddle of Tranz- 
lift Model 500 attaches to common service 
jack, according to George A. Fick & Co., 
Los Angeles. A swivel castered jack dolley 





allows jack to maneuver easily, the firm 
states. 














THE WHIRLABOUT — McFarland Great 
Umbrella Co., 742 S. W. Eighth St., Miami, 
Fla., announces the Whirlabout, a turning 
umbrella which has all the advantages of 
a regular 21-foot stationary type plus the 
added attention value of motion. It rotates 
electrically six times per minute. 

* * * 


Oilpure Refiner Is Designed 


To Refine Motor Oil 


Oilpure Refiner is described by 
Oilpure Refiner Sales, 507 Fifth 
Ave., New York, as more than a 
filter. The firm says it refines the 
oil, and because the oil is constant- 
ly being refined it “can be used 
indefinitely.” It is designed for all 

(Continued on Page 46, Col. 1) 








that motorists all over 


sky. Shaded E-Z-Eye can 


uniform blue-green color 


9,600,000 WILL 
SEE E-Z-EYE ADS 





It’s the opening ad in a big, new national advertising 
campaign for E-Z-Eye, the blue-green safety plate glass 


the country are buying. It 


means extra money in dealer’s pockets! 
Shaded E-Z-Eye windshields have a deeper blue-green 
band across the top to further reduce glare from sun and 


be installed only in cars for 


which it is specifically designed. Unshaded E-Z-Eye is a 


and is used in windows. 


Customers are going to want E-Z-Eye after they see 





HAVE A CHANCE TO 
IN THESE MAGAZINES 











sence secre 
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Leeery OWENE-FORD GLASS CO 
191890 3, OD 






WATCH FOR THIS AD! 


it kicks off a big new promotion for E-Z-Eye 
that means new profits for you! 


these ads, and see more and more cars equipped with it. 
And they’ll pay the extra price for it. So you make more 
when you sell E-Z-Eye Safety Plate Glass, made by 
Libbey-Owens:Ford Glass Company, 5652 Nicholas 


Building, Toledo 3, Ohio. 


If you sell new cars, you increase your profit when 


you sell the E-Z-Eye option. 


If you replace auto glass, you'll turn ordinary jobs 
into extra profit by installing E-Z-Eye. 





LIBBEY*OWENS*FORD GLASS CO., TOLEDO 3, OHIO 








How Many of these Famous |‘ 


a atin itemnendiete tates 7 elneRaMMREEReRR ae ~ sa ron cael | 
E be } 


1. Top Money Golfer 2. Famous Hollywood & TV star 


7. Time Magazine Cover Girl 8. Champion race track driver 9. On the Screen “‘Joe Palooka’’ 


13. World-famous Engineer and Inventor 14. ‘Pops’? Himself 15. National Association of Stock Car 
Automobile Racing President 
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‘ash Owners Can You Identify? 








snshsoitsetisnaionsenesnsitledd 


4, No. 1 Sports Announcer 5. Miss America, 1952 6. Master of the “Masters” 


10. Famous New York Sportsman 11. Connecticut Yankee 12. His Voice is his Fortune 


These...and Thousands more... 








of distinguished Americans have this past year made Nash 
their personal car. 


> Now as never before that total is growing, with the 
introduction of The Golden Airflytes of 1952, the most 
beautiful and exciting cars of our time. 


We shall continue to build for such a distinguished 
clientele cars they will be proud to own, proud to drive, 
proud to recommend. 


Mark. Shatar,. Division Nash-Kelvinator Corporation, Detroit, Michigan 





1. Lloyd Mangrum 6. Sam Snead 11. Rudy Vallee 
2. Arlene Francis 7. Barbara Bel Geddes 12. Earl Wrightson ° or 

4 3. Phil Rizzuto 8. Herschel Buchanan 13. Buckminster Fuller a ge ie proud of = Ragone —— 
4. Bill Stern 9. Joe Kirkwood, Jr. 14. Paul Whiteman usands of other famous Nas mbassador, 


5. Miss Hutchins of Utah 10. Col. Eddie Eagan 15. Bill France Statesman and Rambler owners across the nation. 
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New Products 








(Continued from Page 43) 


types of gas, diesel and butane mo- 
tors, with a densely packed element 








DESK-TOP DEMONSTRATOR — A 
“‘desk-top demonstrator" unit about the 
size of an automobile battery, reproduc- 
ing in miniature the exact action of elec- 


new 


tric brakes and clutches for industrial 
machinery of all types, has been an- 
nounced by Steven P. J. Wood, executive 
vice-president of Warner Electric Brake 
and Clutch Co., Beloit, Wis. 


that often lasts up to 60,000 miles, 


| Oilpure states. 


Comes in capacities of three 


| quarts to 16 gallons and up to 75 


gallons for industrial applications. 
The company reports savings up to 
70 percent in motor oil, 80 percent 
in parts and maintenance costs, 62 
percent in engine life and 20 per- 
cent in lost “earning time.” 

ee .2 * 


New Bulletin Describes 


Flexon Line of Thermostats 
Flexonics Corp., 1410 S. Third 
Ave., Maywood, IIl., is offering an 
illustrated new bulletin describing 
Flexon Automotive Thermostats. 
The folder, designated as Bulle- 
tin CMH-120R, contains applica- 
tion data for all makes of passen- 
ger cars through 1952 as well as 
trucks, tractors and engines. 
Flexonics Corp. formerly was 








known as Chicago Metal Hose Corp. 
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GOLDEN VALLEY 


r 


TRANSEED 


Wreaste 


OFFERS TWO NEW FEATURES—Minne- 
sota Mining and Mfg., St. Paul, states this | 


Scotchlite material is the first reflective 
sheeting to have both ‘‘wide-angle” and 
“‘smooth-surface” properties. Its ‘‘wide- 
angle’ property enables it to reflect from 
curved areas of trucks and buses, so the 
entire message or emblem on a curved 
rear-end is brightly visible at night, in full 
color. It reflects up to 220 times brighter 
than white paint at night, 3M points out. 
Its ‘‘smooth-surface"’ characteristic makes 
it an all-weather reflector, capable of 
reflecting brightly despite rain or dew, 
the firm said. In addition, its hard plastic 
surface gives it a glossy appearance day 
and night, and makes it virtually self- 
cleaning, it adds. 
* + * 





Switch Merchandising Plan 


Offered by Cole-Hersee | 
Cole-Hersee Co., 20 Old Colony | 
Ave., Boston 27, manufacturers of 





automotive equipment, is now de- 
livering Switch Paks, said to be 
the most effective switch merchan- 
dising idea of the century. 

The company said that the new 
packs contain six popular switches, 
mounted on a sliding panel for 
easy presentation or counter dis- 
play. There are 28 different packs, 


the company said, containing a 
wide variety of switches. 
* * * 








o 


EXTENSION CHUCK —This redesigned 
Acme extension chuck is engineered to 
make easier connections with the tough- 
to-reach valves on dual truck and bus 
tires. Designated No. 825, this part meets 
all U. S. government specifications, the 
company says. It is a product of Acme 
Air Appliance Co., Inc., Brooklyn 7, N. Y. 

Se = & 


Filter Catalog Offered 
Brief sketches of standard Fulflo 
Filters are contained in a new con- 





x 





Joure looking at Ruggedness... 


YOU’RE LOOKING AT THE LEADER! 








Here’s what makes LUMITE 
the leading seat cover fabric: 


@ COMPETITIVE PRICE 

@ ORIGINAL STYLING 

@ AMAZING WEAR-ABILITY 

e@ YEAR ’ROUND COMFORT 

@ EASE OF CLEANING 

@ QUALITY-CONTROLLED FINISHING 











/- 
2: 


cover fabric. 


cover fabrics. 


*Registered trade-mark 





You're looking at scuff-resistant, long-wearing 
LUMITE* woven saran fabric. And, when you look 
over your seat cover sales picture, here are two 
facts about LUMITE worth remembering: 


LUMITE is the biggest-selling saran seat 
LUMITE is the best-known brand in seat 


Make the most of this unique acceptance! Whether 
you're a dealer, a trim shop, or a manufacturer, 
be sure you feature the leader . . . LUMITE! 


Jor Quality seat covers LUMITE 


woven 


SARAN 


fabric 





FOR FREE SALES AIDS and further information, write: Dept. AN-25, Lumite 
Division, Chicopee Mills, Inc., 40 Worth Street, New York 13, New York. 


densed catalog issued by Commer- 
cial Filters Corp., 18 W. Third St., 
Boston 27. The catalog provides 
essential data on filters for clari- 
fication of industrial liquids and 
gases, with capacities of 6 to 60,000 
gph. 





SIDE MIRROR — Roberk Co., Norwalk, 
Conn., has announced this body-mount 
side view mirror for exclusive distribution 
by new-car dealers. The mirror, called the 
Exclusive, features heavily-chromed sweep 
styling which is mated to the flowing lines 
of new cars. The mirror can be easily 
installed with a bracket-gasket assembly 
that can be held in the palm of the hand. 











| AUTOMOTIVE ANTENNA —Brach Mfg. 
| Corp., 200 Central Ave., Newark, N. J., 
| announces development of a new auto- 
| motive antenna line featuring a new 
patented cowel well (Brach No. 418) that 
| is furnished with rubber sealed coaxial 
| fitting. The complete line includes the 
fender well (No. 419) and side cowel unit 
(No. 421). 








TWO -FACED SIGNAL —Griffin Lamp 
Co., Hamilton, O., has announced a new 
two-faced directional signal that incorpor 
ates a design of lens which requires no 
reflector. Harold F. Griffin, president, in 
troduced the lamp as a _ double-faced, 
single-bulb, simply-wired Class A Type | 


directional signal. 
* * 


Degreasing Solvent Developed 


By Donn Chemical Co. 

Donn Chemical Co., 1417 E. 61st 
St., Chicago 37, has announced the 
development of a new degreasing 
solvent called Donn No. 7. 

The product cleans and brighten: 
all types of metals without harming 
or discoloring the surface, accord 
ing to the company. When poured 
into a crankcase, it converts the 
old oil into a washing agent and 

(Continued on Page 47, Col, 1) 

















New Products 








(Continued from Page 46) 


degreases the crankcase com- 


pletely, the company states. 
* od . 





LITE GARD—Filters out strong light yet 
allows clear vision, claims Edco Sales, 
19555 James Couzens, Detroit 35. It con- 
sists of two strips of clear, green plastic 
like material (4 by 28 inches) bottled in 
adhesive liquid. The pliable film is placed 
on the windshield and the excess liquid 
removed with a gmooth “squeegee.” 








ANOFLEX—The name Anoflex has been | 
trademarked by Ansonia Mills Inc., Empire | 
State Bidg., New York, for its new and | 
complete line of elastic fabrics for uni- 
versal and custom seat covers. ‘‘The fabrics | 
are in various weaves, designed to match 
exactly the appearance of every trim 
cloth used,” says the frm. 





ADVERTISING CLOCK—Neon Products, 
Inc., Lima, O., has marketed an all-plastic 


illuminated advertising clock, as shown 
above. They state it incorporates these 
features: Brand name or trade-mark in 
full color on injection-moulded styrene 
face, shadow-free and shatter-proof, self- 
starting mechanism, plugs into any stand- 
ard AC outlet, ships via parcel post. The 
clocks, known as ‘“Time-Ad,"" carry a 
one-year warranty, excepting lamps. 
. "= 


Victor Guides Distributed 


To Jobbers in 2 Editions 


Victor Mfg. and Gasket Co. is} 
distributing the 1952 edition of the | 
Victor oil seal guide to jobbers 
throughout the country, it is an- 
nounced by Edward Gammie, sales 
vice-president. 

“Jobbers receive No. 42, the mas- 
ter edition,” said Gammie, “pre- 
pared for binding into their stand- 
ard counter catalog. For their 
trade, jobbers are supplied the No. 
43 condensed edition, which they 
distribute locally to all accounts.” 

Address is 400 W. Madison S&t., 
Chicago 6. 





Flexaust Ducting 
American Ventilating Hose Co., 
Inc., 100 Park Ave., New York 17, 
has announced the issuance of 





| kinds by 


Bulletin No. 34 which it says de- 
scribes several uses and advantages 
in manufacturing operations of all 
the installation of its 


Flexaust ducting. 
- * » 


Johnson Brings Out 


Car-Plate Cleaner 

A new cleaner, which the maker 
says was developed especially for 
preparing the surface of a car for 


waxing, is being introduced by 
S. C. Johnson & Son, Inc., New 
York. 

Called Car-Plate Cleaner, the 


product was especially formulated 
for preconditioning the surface of 
a car for liquid wax, the company 
states. However, it makes any car 
wax hold better and last longer, 
the company claims. The maker 
claims that this product cuts 25 
percent from car cleaning. 
+ * * 


South Bend Lathe Guide 
“How to Run a Metal Working 
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KEYLESS 


LOCK — Defiance 
North Hollywood, Calif., announces 
new keyless locking gas cap that has a 
patented grid construction that makes it 
siphon proof. The company claims that it 
is easily installed without tools, making it 
loss-proof and theft-proof. 


Mfg. Co., 


the 





Shaper,” a 32-page manual, is avail- 
able for 25 cents from South Bend 
Lathe Works, South Bend 22, or 
|from any company distributor. It 
contains over 65 photos. 
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NPA Rations Out 
Extra Aluminum, 


Copper Supplies 


WASHINGTON.—NPA Adminis- 
trator Henry Fowler disclosed last 
week that more than 36,000,000 
pounds of copper and 47,000,000 
pounds of aluminum had _ been 
issued to NPA divisions for sup- 
plementary allotments to relieve 
hardship resulting from low sec- 
ond-quarter allotments and to in- 
crease essential production. 

Almost all this material has been 
issued to manufacturers within the 
last six weeks, he said. 

Fowler said a substantial part of 
the extra materials became avail- 
able through changes in military 


requirements, and some _ through 
turnbacks or non-use by other 
manufacturers. The balance, he 


said, represents materials remain- 
ing after NPA industry divisions 
completed second-quarter  allot- 
ments, 

Fowler said more than 590,000 
tons of carbon steel in certain 
forms had been released to NPA 
industry divisions to meet supple- 
mental requests. 

Because of the limited amount of 





materials available, Fowler said, 
NPA was not able to grant full 
relief to all manufacturers showing 
a need for additional allotments. 
As a result, applicants who manu- 
facture civilian-type products, in- 
cluding passenger cars, have re- 
ceived no more than half the cop- 
per and two-thirds the aluminum 
recommended by NPA industry di- 
visions, he stated. 

Fowler appealed to manufactur- 
ers to return any unused allotments 
to their NPA industry divisions 
promptly. 

“Most manufacturers have com- 
plied with CMP regulations on 
return of unneeded materials, but 
some few neither placed orders for 
their full allotments nor returned 
the balance of their allotment to 
NPA, as required,” he said. 

“Unless these unused allotments 
are returned promptly, it will be 
impossible to redistribute the ma- 
terials to other manufacturers in 
time for them to make effective use 
of the additional allotments.” 





Paigo Moves to Miami 
Frank Paigo, former Hollywood 
(Fla.) Kaiser-Frazer dealer, has 
opened a new dealership, Flamingo 
Kaiser-Frazer Co., 2030 Biscayne 
Blvd., Miami, Fla. 











HERE’S THE TREND TO WATCH 


Today’s cars are beauties—and motorists are spending 
more and more money to keep them that way. Records 
prove that appearance services should account for one- 
third of service department volume. Why not profit 
from this business? 


& od i 








Motorists want these 





Paint touch-up jobs are another of the highly profitable spray-appearance services 


Z spray-appearance services 


Your service department volume 
and profits will grow—and con- 
tinue to grow—once you offer 
these popular services. 


Two out of three cars on the road 
today need one or more of these 
spray-appearance services: 
1. Over-all vehicle refinishing 
2. Paint touch-up jobs 
3. Spraying chrome protective 
material 
4. Spraying underbody coatings 
5. Spraying upholstery recon- 
ditioners 


Hose and Connections 





Air Compressors 


6. Spraying waxes 
7. Spraying flock coatings 


Tie in these services with your car 
reconditioning programs. You'll 
save time, do a better job at lower 
cost by using the proper DeVilbiss 
Spray Equipment to handle them. 


Your local DeVilbiss Jobber is the 
man to call. He'll analyze your pres- 
ent equipment and help work out 
with you whatever replacements or 
additions are necessary. 





Spray Guns 


Spray Booths 


A New Serice! 


DeVilbiss Rebuilt Exchange Service 
enables you to exchange worn 
DeVilbiss equipment for fully 
guaranteed, factory-rebuilt models 
at nominal charge. Ask your 
Jobber! 


THE DEVILBISS COMPANY, Toledo, Ohio 
Windsor, Ontario ¢ 


Santa Clara, Calif. 


London, England 


Branch Offices in Principal Cities 


FOR BETTER SERVICE, BUY 


DeVILBISS 
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Outstanding Salesmen at Show— 
Among the outstanding retail salesmen of the Detroit area who manned the exhibits 
in the Chrysler Corp. Gardens at the Detroit flower show were R. E. Yates, center, of 


Bliss Motors, Inc., 5925 Woodward, and Hubert M. Roggemann, right, of Glenn 
Walker, Inc., 12312 E. Warren, who are shown being congratulated by R. C. Somer- 
ville, left, general sales manager of Plymouth. The men were given U. S. defense 
bonds for their achievement, The awards were announced at a banquet for all 
participating salesmen last week in Windsor, Ont. A third prize winner, Michael 
Schuman, of Cass Motor Sales, 5800 Cass, equaled the score of 92 of a possible 100 
points made by Yates and Roggemann but was” not Present at the banquet. 





COMMON SENSE “BUILDS BUSINESS 











New Cars Get an Edge | 


Milwaukee Families Now Buy More of Them 
Than Used Ones, Survey Shows | 
MILWAUKEE.—More families in| reaching 80.6 percent, or 215, 283 | 


the Milwaukee area now buy their | families, in 1952. For 1951, the fig- | 
cars new rather than used, it is| ure was 76.5 percent, and for 1950, 


indicated in the 1952 “Consumer | | it was 71.7 percent. 
Analysis of the Greater Milwaukee | anes age . 
Market.” Five percent of the Milwaukee 


The 29th edition of the annual area’s families now have more than 


marketing guide has just been pub- | one car. In 1951, it was 4.3 percent, 
lished by the Milwaukee Journal. | and the previous year it was 4.2) 
Findings were based on question- | percent. 
naires returned by 5,000 families Motorists who need major re- 
out of 267,100 in the area. The total! pairs now prefer to take their 
population is 890,100. car to the dealer from which it 
In the 1952 poll, it was found | was purchased, rather than to a 
that 50.4 percent of family auto- | separate repair shop, the survey 
mobile owners, or 108,503, bought | showed. However, most minor re- 
their cars new. The remainder— | pairs still are done at filling sta- 
49.6 percent, or 106,780—had sec- tions. 


ond-hand cars. For major repairs, this prefer- 
The 1951 survey had showed that | ence was expressed: 
49.3 percent of owners had cars Dealer where car was bought, 
that were new when purchased and | 47.2 percent, compared with 35.8 
50.7 percent drove used cars. In| percent in 1948; separate repair 
1948, the figures were 46.8 percent | shop, 32.7 percent, compared with 
and 53.2 percent, respectively. 41.9 in 1948; another new-car deal- 
The percentage of owners of fam- | er, 10.7, compared with 10.8; filling 
ily automobiles also” _has risen, ' station, 7.7, compared with 8.6, and 














ideal means of attaining two principal business objec 
—immediate sales and long range customer satisfac 
after the sale. It gives you a powerful sales closer because—,~ , 
your customers appreciate the protection the plan offers. 

They want the peace of mind that comes of knowing their 
time payments will be made for them in the event of illness 


or disabling accident, and paid up for their beneficiaries 


in case of death. 


And long after the sale the Insured Payment Plan con- 
tinues to be a powerful sales tool without any effort on 
your part. Customers to whom you make available this 
protection are quick to tell their friends and neighbors. 
You are-the one who furnished the security and you'll get the 
credit in community good will and new prospect referrals. 

Either way you look at it, immediate or long range, the 


Insured Payment Plan helps to build more sales and bigger 


profits for you. 


Associates 
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Use the Insured Payment Plan. 
Use Associates’ Complete Financ- 
ing und Insurance Service. Write 
or phone your nearest Associates 
office for full information. 


Associates Investment Company 
Associates Discount Corporation 


Emmco Insurance Company 
South Bend, Indiana 





1| motorists who do their own repair- 


ing, 1.7, compared with 3.5. 

For minor repairs: 

Filling station, 42.1 percent, com- 
pared with 43.1 percent in 1948; 
|dealer where car was bought, 26.4, 
compared with 20; separate repair 
| shop, 22.8, compared with 28.7; an- 
other new-car dealer, 5.6, compared 
| with 5.5, and motorists who do 
their own repairing, 3.1, compared 


| with 4. 


The automotive section of the 
new “Consumer Analysis” also con- 


| tains comparative data on car-own- 


er preference for leading brands 
|of gasoline, tires, antifreeze, spark 
| plugs and motor oil. 





‘Keep Doors Open 


To Youth, Bugas 
Urges Industry 


ATLANTIC CITY, N. J.— “Man- 
agement in business and industry 
must keep vigorously alive a three- 
fold promise to 
the youth of the 
nation: to keep 
open the doors of 
opportunity; to 
provide conditions 
in which youth 
may achieve self- 
advancement, and 
to set an example 
in good citizen- 
ship.” 

So declared 
John 8S. Bugas = John S. Bugas, in- 
dustrial relations vice-president at 
Ford, in an address to the interna- 
tional congress of the American 
Foundrymen’s Society here. 

Delivering the Charles Edgar 
Hoyt annual lecture, he declared: 

“The opportunity’ for youth in 
our industrial society is greater to- 
day than at any time in our his- 
tory. The notion that the days of 
American progress are behind us 
is nonsense.” 

Bugas pointed out that “largely 
as a result of the continuing free- 
dom of opportunity, industry ex- 
panded in this country at a rate 
exceeded nowhere else on earth.” 

“And as it expanded,” he said, 
“it began to see the dangers of 
overcentralization — dangers which, 
by the way, are at the heart of 
socialism and communism.” 

“American business and industry 
learned with experience that man- 
agement, in large organizations, is 
not a function which can be held 
tightly by some small group at the 
top. No system of central planning 
—in industry or anywhere else— 
can match the initiative and re- 
sourcefulness of a great many peo- 
ple who are seeking constantly to 
work out better ideas, better meth- 
ods and better products. 

“Industry has grown more effi- 
cient and more productive because 
it has spread the management 
function widely, drawing upon as 
many individual centers of initia- 
tive as possible.” 








General Tire Ups 


Two in Sales 


AKRON.—L. A. McQueen, sales 
vice-president at General Tire & 
Rubber Co., has announced the 
promotions of Howard A. Bellows 
to head of the firm’s replacement 
tire and tube sales and John E. 
Powers to general sales manager 
of plastics and special products. 

Bellows, a sales executive with 
General since 1929, also becomes 
the operating head of the firm’s 
nationwide sales organization han- 
dling more than 3,000 independent 
distributors of General’s tires and 
tubes. 

Powers has been with General 
since 1934. He was promoted from 
New York branch manager to 
special duties on the executive 
sales staff in 1945, and was named 
manager of automobile tire sales 
in 1946. 


Cadillac Workers Aid 
Red Cross Blood Drive 


DETROIT.—Cadillac employes 
participated in a three-day blood 
donation drive last week. A Red 
Cross mobile unit, under the direc- 
tion of Dr. Earl R. Harris, took 
the donations at Cadillac’s Clark 
Ave. plant here. 

Volunteering employes were 
scheduled for donations during 





their working shifts. Close to a 
thousand pints were taken in the 
three-day period, to be shipped to 
Korea. 
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Lawsuits Affecting Dealers .. . 





Court Decisions 1 


By Leo T. Parker 


Attorney at Law 


| pose ane to a late higher} 
“% court decision, the operator of | 
a parking lot or garage is not | 
liable for theft of valuables from 
a parked automobile, unless testi- 
mony shows that the owner of the 
parked car called attention of the 
attendant at the lot or garage that 
the automobile contained valuable 
merchandise. 

For example, in Drybrough v. 
Veech, 238 S. W. (2d) 996, it was 
shown one Veech parked her au- 
tomobile at a parking lot and 
paid 50 cents for the privilege. A 
fur coat was stolen from the au- 
tomobile while parked on the lot. 
Veech sued the parking lot owner 
for the value of the coat. 

Since the testimony showed that 
Veech had not directed the parking 
lot attendant’s attention to the fact 
that the valuable coat was left in 
the automobile, the higher court 
held Veech not entitled to recovery 
of damages, and said: 

“There being no allegation of a 
bailment of the coat or its presence 
in the car being called to the at- 
tention of the parking lot attend- 
ants in any way, we conclude there 
was no duty as to the coat imposed 
upon the appellant (parking lot 
owner) or his agents at the park- 
ing lot and as a consequence they 
could not be negligent as to it.” 

7 * a 


Trade-Mark Guardian 


CCORDING to a late higher 

court decision, in refusing to 
register a trademark the Commis- 
sioner of Patents acts as the 
guardian of the public interests. In 
other words, no trademark likely 
to confuse the buying public can 


be registered in the U. S. Patent 
Office. 
For example, in Fleet- Wing 


Corp. v. U. S. court of customs and 
patent appeals, 188 Fed. (2d) 476, 
testimony showed facts as follows: 
Fleet-Wing Corp. is incorporated in 
the state of Ohio. Since 1928 it has 
engaged in operating a chain of 
automobile service stations in the 
middle western states. This com- 
pany sells storage batteries, auto- 
mobile tires and tubes and other 
automobile accessories as seat cov- 
ers, radiator compounds, oil, gaso- 
line, and insecticides. 

The U. S. court of customs and 
patent appeals refused to allow 
the corporation to register its 
trademark “Fleet-Wing” for use 
on certain merchandise, as stor- 
age batteries, because another 
company already had registered 
the trademark “Fleet” for use on 
the same class of merchandise. 
Although the Fleet-Wing Corp. 
obtained permission of the owner 


Prize Jobs | 


Ford Appoints 30 Judges 
For Crafts Contest | 


DEARBORN. — Appointments as 
judges in Ford’s 1952 Industrial | 
Arts Awards program have been | 
accepted by 30 leaders in the fields | 
of educatioh, the professions and| 
industry. 

The judges, representing many 
parts of the country, will work as 
panels of three in judging entries 
in 10 divisions of the nationwide 
contest. 

The judging will take place 
here July 7-9. A total of 1,412 in- 
dividual prizes, ranging from $20 
in cash to expense-paid trips to 
Detroit and Dearborn, will 
awarded. They are valued at 
more than $45,000. 

The program is sponsored by 
Ford to encourage industrial edu- 
cation. Boys and girls under 21,| 
enrolled in grades seven through | 
12 in any school in the U. S., are| 
eligible to compete. Entries must | 
be regular class projects made in| 
school shops. 

The 10 divisions in which entries 
will be judged are wrought metal, | 
patternmaking and molding, ma-| 
chine shop, wood, plastics, electri- 
cal, mechanical drawing, architec- 
tural drawing, printing and a 











open division for unclassified hand- 
craft projects. 


of the trademark “Fleet” to use 
its trademark “Fleet-Wing” the 
court refused registration, and 
said: 

“Appellant (Fleet- Wing Corp.) 
strongly urges that the consent 
granted by the owner of the mark 
“Fleet” to use by appellant should 
be given great weight. 

“We believe the tribunals of the 
patent office were correct in hold- 
ing that the concurrent use of the 
word ‘Fleet’ and ‘Fleet-Wing’ when 
used on identical goods would be 
likely to cause confusion in the 
mind of the public and to deceive 
purchasers.” 

* * + 


Check Your Drivers 


Aenea to a recent higher 
court one injured by a motor 
vehicle may win the suit if he 
proves that the automobile dealer’s 
employe who drove the automobile 
was incompetent, reckless and un- 
reliable. 

For example, in Terry v. Capi- 
tal, 55 S. E. (2d) 926, one Terry 





Cleveland Dealers at Chrysler Exhibit— 

Dealers and factory personnel joined to celebrate the first anniversary of Chrysler 
Corp.'s New Worlds in Engineering exhibit as it played Cleveland. Left to right: 
Bruce K. Steele, assistant general sales manager, Plymouth; W. C. Cumbers, Detroit 
regional manager; Jack Huge, DeSoto business representative; Bill O. Steudel, Steudel 
Motors; Walter O. Clancy, Clancy Motors, and Leo J. Conway, Conway Motors. The 


show, which features the Chrysler C-200, 
23 - June 1. 


is scheduled next in Columbus, O., May 





sued to recover damages for in- 
juries arising out of a collision. 

It was alleged by Terry that at 
the time of the collision the auto- 


mobile was being operated by an 
incompetent, reckless and unrelia- 
ble boy, without a driver’s license. 

In subsequent litigation the high- 
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jer court held that whether th: 
|driver of the truck at the i'me of 
|the injury was “incompetent, reck- 
less and unreliable’ was valuab!-« 
testimony in favor of Terry. 

* . " 


Policy Limited 

|.) hyp ote higher courts consis- 
4+" tently hold that an insurance 
company never is liable on an in- 
surance policy which the holder, as 
an automobile dealer, violates. 
Motto: Read your insurance poli- 
cies and know what protection you 
have, and the limitations therein. 

For example, in Nelson v. Penn- 
sylvania Fire Insurance Co., 47 N. 
W. (2d) 432, the testimony showed 
facts as follows: 

An automobile dealer held an 
insurance policy which contained 
a clause: “Such Policy does not 
cover... (d) Under the Theft, 
Larceny, Robbery or Pilferage 
Coverage ... loss suffered by the 
insured in case he voluntarily 
parts with title to or possession 
of any automobile at risk here- 
under, whether or not induced so 
to do by any fraudulent scheme, 
trick, device, or false pretense or 
otherwise .. .” 

The automobile dealer had in his 
employ one Maxwell. Maxwell was 





(Continued on Page 60, Col. 1) 








IRON BASE 


OILITE 


GIVES YOU TOP 
BEARING PERFORMANCE 


@ Iron Oilite is an excellent heavy duty 
bearing material. 


@ It is a sturdy material, and the load 
carrying capacity is increased by the 
hydraulic cushion of the trapped oil with 
which the bearing metal is impregnated. 


@ Iron Oilite bearings provide the acme 
in lubrication; a continuous, unbroken, 
oil film, on the bearing surfaces. 


@ Iron Oilite is available in all types of 
bearings and over a broad range of sizes. 


@ Iron Oilite is only one of the famous 
Oilite family of products created by 


Oilite powder metallurgy. 


AMPLEX MANUFACTURING COMPANY 
Subsidiary of Chrysler Corporation 
Detroit 31, Michigan 








FIELD ENGINEERS 
UNITED STATES 


Oilite Products include: 
BEARINGS, Finished Machine Parts, Cored and Solid Bars, Permanent 


Filters and Special Units in both NON-FERROUS and 


Copyright 1952—The Chrysler Corp, 

















AND DEPOTS THROUGHOUT 
AND CANADA 


FERROUS Mefals 








Private Truck Owners Conference— 


The first regional conference of the National Council of Private Motor Truck Owners, 
held in Cleveland recently, attracted nearly 300 truck owners from a six-state midwest 
area, joining to review current federal and state trucking legislation. In the picture 
J. N. Bauman, vice-president of White Motor Co., second from left, welcomes the 
group to Cleveland, particularly T. A. Drescher, manager of transportation for 
Borden's Farm Products, New York, president of the council. Watching are R. B. 
Rodgers, of Standard Oil Co., Chicago, left of Bauman; Fred Hufnagel jr., Sun Oil 
Co., Philadelphia, and H. J. Carroll, Goodyear Tire & Rubber Co., Akron, who are 
council representatives in their states. 
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The Los Angeles district will be | 
represented in Class F-12 of the 
Ford merchandising school in Dear- 
born by two Ford division sales de- 
partment managers, according to 
James P. Roberts, Los Angeles dis- 
trict manager. 

T. D. Ringis, distribution man- | 
ager, and W. B. Williams, adminis- | 
trative manager, were selected by | 
Roberts for the three-week session 
conducted in the school’s new quar- 
ters on the grounds of Fairlane, 


| 


Ford sales department for a total 
of 11 years. He was transferred to 
the general sales office in Dear- 
born as assistant manager of 
truck sales in March, 1950. 


* * ” 


C.LT. Names Smith 
Universal C.LT. Credit Corp., 
New York, has opened a branch of- 
fice in the McKinley Bldg., 3753 
Wilshire Blvd., Los Angeles 5, and 


has named H. M. Smith as district | 


| manager of the new office. 





Prichard, who has become chair- 
man of the board. Prichard suc- 
ceeds A. A. McGee, who has be- 
come chairman of the executive 
committee. G. R. Taylor has been 
named executive vice-president and 
T. V. Anderson has become vice- 
president and treasurer. L. S. Leach 
of New York has been elected a 
director. 

. 


* * 


| Levine, Nystrom Named 


To Chefford Districts 

Chefford Master Mfg. Co. has an- 
nounced the appointment of two 
new district managers, according to 
Cc. H. Remmel, 


June 2. 





the estate of the late Mr. and Mrs. 
Henry Ford. The class will start 


* * * 


Goodrich Aide in RFC Post 


RFC Administrator Harry Mc- 


i ' Ford Sales | Donald has announced the appoint- 
Sny der Heads Fore | ment of J. Ernest Miller as assis- 


In Charlotte (N. Gey District |tant to the chief of the RFC syn- 

John S. Snyder, manager of | thetic rubber division. Miller is 

truck sales of the Ford truck | plant manager of B. F. Goodrich 

fleet department, has been ap- | Chemical Co. at Port Neches, Tex. 
ie * 


pointed district sales manager for ‘ 
the division at Charlotte, N. C., Officers Named 
T. C. Twyman has been named 


according to J. D. Ball, manager 
president and chief executive offi- 


of product sales and service. 
Snyder is returning to Char- |cer of McColl-Frontenac Oil Co., 
Ltd., Ottawa, succeeding J. M. 


* * * 


lotte where he has served the 





HE simplest way to mount 

bearing inner races is by press 
fitting. Hyatt Hy-Load Roller Bear- 
ings are designed and constructed 
to permit relatively heavy press or 
shrink fits of races—fits sufficient 
to retain races properly without 
resorting to auxiliary devices such 
as snap rings, lock nuts or keys. 


This is possible because Hyatt 
Hy-Load races are made from car- 
burizing type steels, carburized 
and heat treated to provide hard, 
wear resistant, case-hardened sur- 
faces with tough ductile cores. A 





hard surfaced race with a ductile 
core permits heavier press fits 
than a through hardened race. 


The hazards of slippage, cock- 
ing or eccentricity, always present 
with loose fitting races clamped 
endwise, are avoided when races 
are properly press fitted. 

* * * 

For more information about Hy- 
Loads and other types of Hyatt 
Roller Bearings, write Hyatt Bear- 
ings Division, General Motors 
Corporation, Harrison, New Jersey 


and Detroit, Mich. 








| 





manager of the 
Chefford Master division. 

Norman B. Levine was named to 
the Kentucky-western Tennessee 
area, and Albin Nystrom to the 
area including Minnesota, North 
and South Dakota and upper Wis- 


consin. 


* * 


Willys Appoints Worthman 

Theodore Worthman, formerly 
with General Motors, has been ap- 
pointed director of internal audits 
and procedures for Willys-Over- 
land Motors, Inc., George L, Palm- 
er, treasurer, announces. 

*. * * 


N. H. Utility Names Hamel 
Albert W. Hamel has been named 


| to succeed the late former Mayor 


Arthur E. Moreau on the board of 
directors of Public Service Co. of 
New Hampshire. 


Hamel is the proprietor of Hamel 
Auto Body Co. in Manchester and 
before going into business for him- 
self was assistant production en- 
gineer with the Biddle & Smart 
Auto Body Mfg. Co. in Amesbury, 


Mass. 
a . * 


Campbell Named to Head 


Firestone Steel Products 


Harvey S. Firestone jr., chairman 
of Firestone Tire & Rubber Co., 
has announced the appointment of 
L. J. Campbell as ieee 
president of Fire- 
tone Steel Prod- 
ucts Co. 

Campbell has 
been vice - presi- 
dent of the sub- 
sidiary since 1950. 
Prior to’ that 
time, he served as 
comptroller of 
Steel Products 
from 1944 to 1950, 
comptroller of 
Firestone Aircraft Co. and treas- 
urer of the G & A Aircraft sub- 
sidiary of Firestone. 

* * 


Brake Products Seller 


George H. Anderson jr., president 
of Mercury Brake Products Co., 
Chicago, announces the appoint- 
ment of Lawrence M. Hirsig Co. as 
southeastern sales representative 
for Mercury’s new and rebuilt 
hydraulic brake cylinders. 

* x x 


Fisher’s Goodman Named 


GM Vice-President 


The board of directors of Gen- 
eral Motors elected James E. 
Goodman, a vice-president of the 
corporation and a member of the 
administration committee. Good- 
man became general manager of 
GM’s Fisher Body on May 1. 


Prior to his appointment, Good- 
man had been general manager 
of the Buick-Oldsmobile-Pontiac 
assembly division. He joined the 
B-O-P division in June, 1947, and 
was named general manager in 
January, 1948. Earlier, Goodman 
served 22 years with Fisher Body 
in a number of executive capaci- 
ties. 





L, J. Campbell 


x 


* * 


C.LT. Fills Illinois Post 


Carl W. Henson has been ap- 
pointed district manager of the 
Universal C.I.T. Credit Corp. offices 
at Mt. Vernon and Centralia, IIL, 
it is announced by J. M. Cooney, 
vice-president in charge of the 
company’s division office in St. 
Louis. 


* 


* * 


Oldsmobile Promotions Go 


To McRae and Hansen 


A. E. McRae has been appointed 
general superintendent of the new 
Oldsmobile jet engine parts plant 
in Lansing, it is announced by J. F. 
Wolfram, Oldsmobile general man- 
ager. McRae will be succeeded as 
superintendent of the Oldsmobile 

(Continued on Page 51, Col. 1) 
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90-mm. gun plant by Arnold | 
Hansen, who has been assistant | 
superintendent. | 

McRae joined General Motors’ 
Fisher Body division in 1926. Later 
he transferred to Cadillac and then 
the GM styling section. He came 
to Oldsmobile in 1936. Hansen join- 
ed Oldsmobile as an hourly employe 
in 1928. Following the war, he was 
a general foreman and in June, 
1951, was named assistant superin- 
tendent. 

* am * 

Peirce New Sales Manager 


Of Woodall Auto Division 

Robert T. B. Peirce has been 
appointed sales manager of the 
automotive division of Woodall 
Industries, Inc., Herbert J. Wood- 
all company president, an- 
nounced in Detroit. 

In the sales post, Peirce suc- 
ceeds Walter F. Skinner, who has 
resigned as vice-president and 
director. Peirce has been with 
Woodall since 1942, serving as 
assistant sales manager since 
1946. 


« * * 


Helms, Lambdin and Paul 


Head Districts for C.1.T. 


Appointment of three district 
managers has been announced by 
Universal C.I.T. Credit Corp., New 
York, 

Neil A. Helms will serve at Mt. 
Clemens, Mich., succeeding S. J. 
Sheff, who has been transferred to 
another office. Earle D. Lambdin 
will be manager at Morristown, N. 





J., and John W. Paul will take over 
at Rosenberg, Tex., and Baytown, 
Tex., with headquarters in Rosen- | 
berg. 
2 * * | 
Architects Honor Miehls | 
George H. Miehls, president of | 
Albert Kahn Associated Architects 
and Engineers, was awarded an 
honorary membership in the Michi- | 
gan Society of Architects at the | 
society’s 38th annual convention in | 
Detroit. i Far : 


Dusenbery Heads Sales 


Of Sealed Power Division | 

Ronald F. Dusenbery, former | 
regional manager for the piston | 
ring division of Koppers Co., Inc., 
has been appointed sales manager | 
of the American Hammered auto- | 


motive replacement division of | 
Sealed Power Corp., Muskegon, | 
Mich., it is announced by Rick | 


Murbarger, general sales manager. 

Dusenbery began his automotive 
career working for a dealer, and | 
since that time, has operated an in- | 
dependent repair shop, a wholesale | 
parts business and has been asso- | 
ciated with Chevrolet in various | 
capacities. He joined Koppers ” 


| 
| 
| 
| 
| 


1948. 


Tire Dealer Group Opens 


San Francisco Office 

The National Assn. of Inde- 
pendent Tire Dealers has an- 
nounced establishment of a West 
Coast office in the Tilden Bldg., 
San Francisco, with Arden H. 
Faris as manager. 

The purpose of the office, it 
was stated, is to bring Pacific 
Coast dealers into closer contact 
with national headquarters in 
Washington. 


Warner Brake Outlet | 


Wheel Service Co., 2735 Univer- 
sity Ave., St. Paul, has been named 
a midwestern distributor for War- 
ner Electric Brake & Clutch Co., 
Beloit, Wis., according to Clark 
Hendrickson, president of Wheel 
Service. 


Sales Staff Realigned 
At Gar Wood Industries 


Three executive appointments 
have been announced by R. 
Leeder, executive vice-president of 
Gar Wood Industries, Inc., Wayne 
Mich. 

H. H. Hippler was named assis- 
tant director of sales and advertis- 
ing. R. F. Whitworth, formerly 
sales manager of national accounts, 
succeeds Hippler as manager of 
Gar Wood’s branch division. Ross 
Miller, former manager of Gar 
Wood's factory in Chicago, was ap- 
pointed vice-president and general 





manager of National Lift Co, 
Waukesha, Wis., a subsidiary. 
* o * 


Wells, Chrysler Engineer, 
Retires After 36 Years 


Herman L. Weckler, general 
manager of Chrysler Corp., has 
announced the retirement of Harry 
S. Wells as staff plant engineer of 
Chrysler Corp. after more than 36 
years of service as an engineer 
with Dodge and Chrysler in De- 
troit. 

Wells joined Dodge Sept. 6, 1915, 
as a special engineer. In 1917 he 
advanced to assistant shop engi- 
neer. He was named plant engi- 
neer of Dodge in 1926 and served 
in that capacity until September, 
1939, when he was appointed staff 
plant engineer for Chrysler Corp. 
on Weckler’s staff. 

+ * * 


Miller to Buffalo Arms 
Harold J. Miller, former execu- 


tive of Snap-On Tools Corp., Ke- 
nosha, Wis., has been appointed 


assistant to Ralph F. Peo, president 
|of Buffalo Arms, Inc., Buffalo, it 
has been announced. 

* * + 


L-O-F Shifts Dean 


| Harry N. Dean, who has been as- 
| sociated with the structural section 
|of the engineering department of 

Libbey-Owens-Ford Glass Co., has 
| been transferred to the glass tech- 
|nology section in the research de- 
| partment, and will work on fiber 
|glass projects, it is announced by 
| Donald E. Sharp, assistant director 
| of research. 
| - * * 


Oil Firm Elects Wecker 


William A. Wecker, president and 
general manager of General Motors 
of Canada, Ltd., has been elected 
to the board of directors of British 
American Oil Co., Ltd. 

* 


* x 


Libbey-Owens-Ford Lists 


Executive Staff Changes 


Changes in the executive super- 
vision of technical and product 
divisions of Libbey-Owens-Ford 
Glass Co., have been announced 
as a result of the recent retire- 
ment of D. H. Goodwillie, former 
executive vice-president. 

G. P. MacNichol jr., vice-presi- 
dent, in addition to his continued 
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Nash Officials Attend Mississippi Conference— 


Attending the seventh Mississippi valley world trade conference in New Orleans 
last week were officials of Nash-Kelvinator Corp. While there they inspected the 
loading of automobiles outbound for Brazil on Delta Line's S$. S. Delsud. Included 
in the photo are (left to right) Charles M. Weyand, foreign department, Detroit; J. B. 
Goodyear, assistant export manager, Detroit; W. J. Regan, assistant export sales 
manager, Kenosha, Wis.; J. E. Lester jr., Jack Lester Motors (Nash), New Orleans. 





direction of sales and related ac- 
tivities, will supervise both the 
Fiber Glass and Liberty Mirror 
divisions. 

Curtis W. Davis, vice-president, 


continuing in charge of produc- 
tion and related responsibilities, 
will have general direction of the 
L-O-F technical departments, in- 


(Continued on Page 52, Col. 3) 








Lhe Mystertous Case of the 





LUCKY 


How the TINTOME 


Folks always said it was strange the way everything seemed 
to work out well for Lucky. Frankly, it was a bit uncanny... 
in a mysterious sort of way. Business rolled into Lucky’s auto 
paint shop in a steady stream, as tho the place had been 
touched by a magic charm. 

Nevertheless, Lucky himself still found time for plenty of 
loafing at his comfortable home on beautiful Lake Sunshine. 

He was especially fond of four-leaf clover. There are those 
who will tell you that he would stretch out on a rolling hillside 












and pick these rare leaves as 
casually as dandelions. That’s 
the way it was with Lucky. 
But the long bony finger of 
suspicion was wagging in his 
direction. People were begin- 
ning to talk. His competitors 


















were becoming more curious 
about his good fortune. 

The time for action had 
come! After all, the honor of 
the refinishing profession could 
very wel! be at stake. A com- 
mittee was hurriedly formed 
and one of the group was ap- 
pointed to investigate Lucky’s 
mysterious activities, 


Write today for 
your copy of the 
helpful R-M Re- 
finishers’ Manual, 


REFINISHER 





| ma ty / 
14: toy * 
in a 

The investigator moved swiftly, and boldly confronted 
Lucky with some rather pointed questions. 

Lucky’s reply was direct, honest and sincere. Naturally, the 
investigator was stunned. This is what Lucky said. 

“Sure, there’s real magic in my shop. It’s the R-M Tinto- 
meter and I'll tell you why. The Tintometer has shown me 
how to control my paint inventory and how to keep my shop 
neat and orderly! With its help, I've practically eliminated 
paint waste! With the Tintometer we match car colors with 
positive accuracy! Sure, all my luck is wrapped up in a 


SYSTEM. It’s the R-M TINTOMETER COLOR-MATCHING 
SYSTEM.” 


Ask your Jobber to show you the latest 
R-M Refinishers’ slide film, "Pat, the Pixie Painter.” 






5935 MILFORD AVE., DETROIT 10, MICH. 
1244 N. LEMON ST., ANAHEIM, CALIF. 


Manufacturers of passenger and commercial 
car lacquers © enamels © primers ¢ 
surfacers © tinting colors ¢ thinners 
© removers ¢ rubbing compounds, etc. 
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Boston Dealers Discuss Five-Mile Trial— 
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Members of the Boston-area DeSoto dealer advertising committee are shown at a 
meeting discussing DeSoto's ‘‘Five-Mile Trial’’ car demonstration program. Left to 
right are: J. W. Rose, Rose Motor Co., Lynn; Arthur Carriker, Carriker Motors, Quincy; 
John Sherry, Sherry Motors, West Roxbury; Frank Wing, Lawton-Wing Co., Boston; 
Paul Rochford, Rochford Motors, Inc., Medford, and Boley Pierce, Boley Motor Sales, 


Salem. A seventh member of the committee, Joseph Hughes, Hughes Motor Mart, | 


Cambridge, was unable to attend the meeting. 





Armstrong Appoints Downs 


Field Promotion Chief 

Fred Machlin, president of Arm- 
strong Rubber Co., announces ap- 
pointment of William C. Downs jr. 
to the position of field sales promo- 
tion manager. 

The Armstrong field sales pro- 
motion department, Machlin said, 





will function directly under the 
sales department and has _ been 
created to stimulate sales activity 
by close support of and cooperation 
with the company’s dealers and 
distributors in the field. The sales 
department is headed by Paul L. 
Giblin, sales vice-president. Adver- 
tising manager is Leo Sklarz jr. 
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cluding engineering, research and 
product development. 

Stuart S. Wall, vice-president 
and general counsel, will take 
over general supervision of the 
patent department, in addition to 


duties as head of the legal de- 


partment. 

John D. Biggers, president, will 
have direct supervision of Plas- 
kon division, working with W. W. 
Knight jr., general manager of 
Plaskon. 

* * * 
Bosch Fills Finance Posts 
Election of Robert L. Purcell as 


vice-president and treasurer and) 
| Royond C. Farrell as controller of | 


American Bosch Corp., Springfield, 
Mass., was announced by Donald P. 
Hess, president, following a meet- 
ing of the board of directors. 

* * * 


Standard Steel Officers 
James V. Lester, controller of 


Standard Pressed Steel Co., Jenkin- 
town, Pa., for the last five years, 


has been elected treasurer of the 
company. Other officers were re- 
elected. They are Howard T. Hal- 
|lowell, chairman of the board; H. 
| Thomas Hallowell jr., president; J. 
| Whiting Friel, vice-president, and 
| William L Kryder, secretary. 


* * * 


U.S. Rubber Ups Frecker 


Appointment of Harry M, Freck- 
er as manager of commodity sales 
for the mechanical goods division, 
|U. S. Rubber Co., is announced by 
| W. A. Tipton, sales manager of the 
| division. Frecker joined U. S. Rub- 
| ber in 1922 as a technician. 
* * * 


Ford Division Names 3 
To Head Parts Depots 


Earl G. Ward, manager of parts 
and accessories operations of Ford 
division, Dearborn, has announced 
the appointment of three service 
parts depot managers. 

B. H. Evans, manager of the di- 
vision’s Pittsburgh parts depot, has 
been appointed manager of the 
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Feature VENUS Car 
Finish for an easy-to- 
use, ‘“‘one-operation”’ 
cleaner and wax. Con- 
tains exclusive For-S1L 
ingredient for greater 
speed, lustre and extra 





PROFIT POINTERS 
For Your Spring Polish Fash/ 
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WICAR FINISH 





CLEANS «WAXES «PROTECTS 
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Sell the LUSTERIZE 
Beauty Kit where sep- 
arate wax and cleaner 
are preferred. Here’s a 
pint of liquid cleaner 
and a pint of liquid wax 
(with silicones). Color- 
ful display box sells 








SS wee crt a ous ities 


You can have (free of extra charge) your choice of these 
wonderful Wu1z bonuses—when you buy either 2 cases 
of VENUs (48 pts.), or 4 doz. LUSTERIZE kits, or any 
polish assortment totalling $43.20 or more. 


PALM-GRIP RATCHET SCREWDRIVER 


— Ratchet fits palm, has 3 posi- 
tions for forward, reverse and 
stationary twists. Standard 
blade and Phillips head in- 
cluded in offer—many other 
types available to fit. $6.75 
value. 

BEAUTIFUL MATCHED SET of 
“Lady Ellen’’ synthetic pearls 















—nationally advertised at 
$10.00. Necklace and earrings 
with sterling silver clasps. A 
beautiful gift, handsomely 
boxed! 

See your Wu1z jobber about 
the Spring Polish Deals now— 
or write direct! If your jobber 
cannot supply Wuiz items, ask 
him to stock them for you. 





R. M. HOLLINGSHEAD CORPORATION, camden 2, Nn. J. 


LEADER IN MAINTENANCE CHEMICALS 


them as a pair! 














|F. Weyand, of Detroit. 


|Cleveland depot. H. W. Walker, 
|manager of the Omaha depot, was 
lappointed manager of the Pitts- 
|burgh plant, and J. C. Honke was 
|promoted from controller of the 
|Omaha depot to manager of the 
| plant, 


* 2 


| Five Appointments Made 


| 
| By Dealer Ad Agency 

| Farrand Nadell, Inc., Detroit ad- 
| vertising agency for new-car deal- 
ers, announces the appointment of 
| Harold McFawn as general sales 
manager, James Barnes as assist- 
ant to the general manager, and 
Marguerite Dingledine as_ office 
manager. 

Herman N. Farrand, head of the 
agency, also says that Henry Mac- 
Millan and Ken Burdos have been 
retained as consultants on dealer 
sales problems. McFawn has 20 
years of auto industry experience, 
including prewar work with Ford 
and service with a Detroit Ford 
dealership. 

+ o 
Commercial Credit Ups 


Brown at Los Angeles 


Commercial Credit Corp. has 
announced the appointment of L. 
M. Brown as assistant division 
manager of its Los Angeles divi- 
sion. Brown, a veteran of 16 
years with the company, was for- 
merly division credit and collec- 
tion manager at Los Angeles. 

Donald L. Smith has been ap- 
| pointed to succeed Brown. G. 
| Knight Warford, formerly man- 
ager of the Stockton (Calif.) of- 
fice of the company, has been 
promoted to assistant division 
manager of the San Francisco 
division of Commercial Credit. 


* * * 


McClain Joins Timken Axle 


E. R. McClain has been appointed 
director of traffic for Timken- 
Detroit Axle Co., according to Wal- 
ter F. Rockwell, president. McClain 
has been associated with traffic 
work for the last 27 years. 

+ oa = 


Lill Joins ATA Staff 
As Highway Engineer 

Richard A. Lill, 27, former ma- 
terials analyst and division ma- 
terials engineer for the Kansas 
highway commission, has joined 
the technical staff of the American 
Trucking Assns. as a highway en- 
gineer, ATA announced last week. 

Lill holds a BS. degree in civil 
engineering from Kansas State col- 
lege, which he attended after serv- 
ing in the Air Transport Command 
in World War II. His duties will 
include observation of the forth- 
coming Idaho road test at Malad 
City. 





. * * 


Walton Named Manager 
Of 3M Tapes Division 
Appointment of Dr. Charles W. 
Walton, St. Paul, as general man- 
| ager of the adhesives and coatings 
|division of Minnesota Mining & 
| Mfg. Co. is announced. 
| R. P. Carlton, 3M _ president, 
|named Walton to succeed Louis 
Weyand 
recently was made executive vice- 
president in charge of all 3M tape 
operations. 





* al 


Dalley Gets Nash Promotion 


In Business Management 

W. L. Dalley has been appoint- 
ed assistant to the business man- 
agement manager of Nash Mo- 
tors, announced H. C. Doss, sales 
vice-president. 

Dalley, formerly assistant to 
the car distributor, succeeds E. L 
Nicholas, who recently was named 
district manager at the Nash De- 
troit zone. Dalley joined Nash in 
1950. 

J. H. Gainor, who came with 
Nash in 1947, succeeds Dalley as 
assistant to the car distributor. 

7 x * 


Finn Is Vice-President 


Drake America Corp. has an- 
nounced the appointment of Franc 
Finn as vice-president. Finn joined 
the firm in 1946 after being released 
from the armed services, and prior 
to his new promotion, has been its 
export manager since June, 1950. 
The firm handles export sales 


throughout the world for Arm- 
strong tires and Hill diesel engines. 
It also represents Indian motor- 
cycles, Lion auto parts, National 
Garage tools and Westinghouse 
air compressors, 
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AMA Estimates 1951 Burden at $7% Billion... 





Auto Taxes Lighth of Total 


DETROIT.—-There’s one type of 
a “load” carried by motor vehicles 
which has increased tremendously 
in the past 20 years. 


That’s the tax haul piled on 
the use, manufacture and sale of 
motor vehicles and automotive 
equipment by federal, state and 
local governments. 

It is estimated by the Automobile 
Manufacturers Assn. that one dol- 
lar out of each eight collected by 
the revenue departments comes 
from this source. According to the 
association, the industry and its 
consumers in 1950 chipped in $7.5 
billion of the total $60.8 billion. 





Hall Joins Brown 


As Sales Chief 


NEW YORK.—Fred L. Hall has 
been appointed general sales man- 
ager of Brown Equipment & Mfg. 


a Co., it is an- 
: m nounced by W. E. 
Simpson, presi- 

dent. 


Hall has had a 
long career in the 
automotive indus- 
try, having joined 
Bendix Westing- 
house Air Brake 
Co., Automotive 
division, in 1926. 

- ; He was named 
weed L.. Bae service manager 
of Bendix Westinghouse Automo- 
tive Air Brake Co., when it was 
formed in 1928 and advanced to 
manager of the eastern division in 
1935. 

In 1942 he was appointed vice- 
president of Rogers Diesel and Air- 








craft Corp. Hall will be located 
here at the Brown general office at 
1740 Broadway. 


Why Pride? 
Ingenious Taxi Owners 


Travel in Style 

BEIRUT, Lebanon.—It’s fairly 
easy to own a luxury American 
automobile here, if one adopts the 
right attitude towards its owner- 
ship, according to the Chicago 
Daily News Foreign Service. 

A typical example of the system 
is Alfred C. Khoury, who runs a| 
pins, needles and ribbon ship. In| 
the morning he rides to work in a 
new Cadillac. In the evening he is 
called for in a new Buick. And, 
he owns them both. 

An American asked Khoury how 
he could afford to own such auto- 
mobiles here, where each of them 
sells for more than $4,000. 

“You see,” Khoury explained, 
“after the driver drops me at work 
in the morning, he goes on down- 
town and gets in the taxi bank, 
where he works until mid-evening. 
My other chauffeur, meanwhile, 
operates the other car early in the 
morning, and is through as soon 
as he picks me up in the evening. 

“In that way, the cars are pay- 
ing for themselves, and I will own 
them outright in three years.” 


World Assembly Planned 


On Bearings Standards 


NEW YORK.—tThe International 
Organization for Standardization 
will hold its second triennial gen- 
eral assembly for 33 nations June 
16-26 at Columbia university. Ex- 
perts from 11 countries on both 
sides of the Iron Curtain will dis- 
cuss a worldwide system of stand- 
ards for ball and roller bearings. 

The American Standards Assn. 
will play host to the conference, 
which will be presided over by Dr. 
Hilding Tornebohm, Stockholm, 
Sweden, vice-president of SKF in- 
dustries and president of the 
Swedish Standards Assn, 

National standards bodies partici- 
pating will be those of Austria, 
Czechoslovakia, France, Germany, 
Italy, Poland, Rumania, Russia, 
Switzerland, United Kingdom and 
the United States. 








Quigley Motors, Inc. 
Quigley Motors, Inc., has been 
appointed Chrysler-Plymouth deal- 
er for Orange Park, Fla., Bruce 





Quigley, president, reports. 


This does not include the 
taken from 9,200,000 Americans em- 
ployed in automotive jobs, it said. 

“Also left uncounted is the tre- 
mendous taxable wealth generated 
by many other businesses through- 
out the country that serve or are 
served by highway transportation,” 
the association pointed out in its 
publication, Automobile Facts. 

Citing higher rates and greater 
use as the factors which swell the 
tax load, the association said that 
special motor vehicle taxes in 1951 
counted $4.5 billion, as compared to 
$924 million in 1930. 

During the same period, special 
levies on trucks skipped up from 
$195 million to $1.3 billion, ac- 
cording to AMA. 

There’s also the federal excise 
taxes on items such as parts, tires, 
gasoline and oil, which have been 
sneaking upward steadily since 
1932. 

“That year, these taxes brought 
$75 million into the federal treas- 
ury. In 1951, they totaled $1.5 bil- 
lion.” 

“Federal excise taxes, which were 


slice | 
|imposed on motor vehicles along 





referred to as ‘luxury taxes,’ are | 


with such commodities as alcoholic | 
beverages, fur coats and jewelry,” | 
AMA pointed out. 

AMA noted that as “automotive | 
excise rates climbed steadily, cars 
and trucks were taking their 
place as basic work tools of the 
economy, and now are being 
taxed more heavily than ever be- 
fore.” 

“As a result of the pyramiding 
levies imposed on motor vehicles, 
motorists today find themselves 
paying a heavy share of govern- 
ment expenses, with only a frac- 
tional return in the form of better 
roads or other direct benefits,” 
AMA said. 

Excise taxes, it is said, do not 
provide the highway users with 
any special benefits, and about 8 
percent of the state revenues for 
road projects deviates into other 
uses, AMA pointed out. 

Illustrating the levies that are 
imposed on manufacturers, AMA 
cited a case of one automotive com- 





pany which showed on its annual 





Chevrolet dealers in the Los Angeles zone were awarded special awards for the 
best auto accessory displays. Receiving their awards from J. W. Steele, zone man- 
ager, right, are (left to right): Jack Murray, zone parts and accessories manager; 


Larry Lefcourt, Suburban Auto Sales and Service, Hawthorne; Cliff Mendenhall, 


Economy Chevrolet Co., Alhambra, and Bob Broman, Squires Chevrolet Co., Oxnard. 





report that more than i5 percent 
of every sales dollar in 1951 went 
for taxes. 

“This was more than three times 


the amount paid in dividends to 
stockholders and nearly half as 
much as empioyes received in 
wages and benefits,” AMA said. 





Rudy’s Valley 


| Super Service Station in Man- 
hasset, Long Island! 


“We wanted the finest equip- 
ment throughout”, says Rudy 
Schneider, owner 
ARO for our lube department! 
Comparison showed ARO 


att 


overhead reels 


units outstanding in eye-appeal 
and time-saving features. ARO 


helps us profit!” 


A gala welcome by civic leaders 
.+. TV and radio stars ...and 
the whole community... 
greeted the recent opening of 


. “That meant 


See your Aro Jobber. i 
The Aro Equipment Corporation 
Bryan, Ohio 


Aro Equipment of Canada, Ltd., Toronto, Ont. 





Garage and 


and cabinet 


RUDY'S VALLEY GARAGE 


MONE OF LONG ISLAND’S 
| Ww SERVICE STATIONS 


Chooces ARO 
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Reports from Various Areas. . . 





Auto Market Page 


New Orleans 


New-car registrations for April 
in New Orleans (Orleans parish) 
were the highest recorded for a 
single month thus far this year. 
There were 1,095 new cars titled 
through authorized dealers and 39 
through unauthorized outlets for a 
total of 1,134. 

April sales topped the previous 
month, March, by 159 units, which 
to that date was the best month. 
April of this year bested the cor- 
responding month of last year by 
two cars. 

New-truck sales for April also 
showed an improvement over the 
previous month, when 216 were 
registered as compared with 190 
in March. 

New-car sales by individual 
makes through authorized deal- 
ers were: Chevrolet, 196; Ford, 
189; Plymouth, 128; Pontiac, 83; 
Buick, 73; Studebaker, 70; Nash, 
62; Oldsmobile, 52; Mercury, 47; 
Dodge, 44; DeSoto, 39; Chrysler, 





35; Cadillac, 19; Packard, 18; | 
Lincoln, 6; Austin, 3; Willys, 2; 
Henry J, 3; MG, 2, and Hillman- | 
Minx, 1. 

New-car sales by individual 
makes through unauthorized out- 
lets were: Chevrolet, 11; Pontiac, 
6; Plymouth, 9; Oldsmobile, 4; 
Dodge, 3; Ford, 2; Willys, 1; Chrys- 
ler, 1; Cadillac, 1, and Buick, 1. 


New-truck sales by individual 
makes were: Chevrolet, 80; Ford, 
57; International, 22; Dodge, 20; 


GMC, 18; Studebaker, 10; White, 2, 
and Diamond T, 1.—‘Gordon He- 


bert.) 
* + * 
San Antonio 
Vehicle sales for April in San 


Antonio and Bexar county showed 
an increase over March figures, 
totaling 981 vehicles as compared 
with 871 for March. Of these, 812 
were cars, 79 commercial vehicles 
and 90 trucks. 

Chevrolet sales were well out in 








front in new-car sales, totaling 182 | - 
Kaiser, 8; Hudson, 8; Crosley, 7; ere for the month as compared | f 


with 154 cars for Ford and 55 for | 
Buick, in third position. 

Chevrolet also led in commercial 
vehicle sales, with 40 sales as com- | 
pared with 17 for Ford and 10 for 
GMC. Chevrolet led in truck sales, 
with a total of 25 as compared with 
13 Dodges and 11 Internationals.— 
(J. H. Reed.) * 


a * * 


Detroit 


Sales of new cars 
county (Detroit), totaled 11,919 for | 
April, it is reported by the Detroit 
Auto Dealers Assn. The April sum 
was slightly above March’s 11,433. 

Used-car sales for April num- 
bered 12,306, compared with 10,470 
for March. 

The four months’ total of new- 
car sales was 40,930. Used cars for 
January-April were listed at 38,671. 

New-truck sales in April were 
slightly off compared with March, 












Dallas Sheriff Accepts Chevrolets— 


Seven cars were delivered to the Dallas county sheriff by Earl Hayes Chevrolet Co., 


by Ll. O. Taylor, sales vice-president. 


with 1,065 for April and 1,084 the 
previous month. 


New-car sales by makes were 
listed for April as follows: Chev- 
rolet, 2,244; Crosley, 3; Ford, 3,267; 
Henry J, 48; Plymouth, 1,087; Wil- 
lys, 20; Buick, 716; Chrysler, 252; 
DeSoto, 206; Dodge, 522; Hudson, 
181; Kaiser, 90; Mercury, 674; Nash, 
344; Oldsmobile, 498; Pontiac, 750; 





Again. ._ frtoved BEST 


Over-all engine wear REDUCED... . 78” 
Ring wear REDUCED.............33” 
in over-the-road tests with 





In test after test, America’s leading automotive and 
engine manufacturers are proving that Purolator oil filters 


are the best! 


The figures you see above are from engineering records 
compiled by one of the world’s largest makers of passenger 
cars and trucks. They are the results of gruelling actual- 
service tests made to compare the performance of various 
makes and types of lube oil filters. And, like so many other 
important ones, this manufacturer found that Purolator*, 
and only Purolator, oil filters gave them the engine-saving 
performance they were seeking. They found that Purolator 
Full-Flow filtration was better by far than any partial flow 


that the Purolator Micronic* Filter element ies wanes 
THOUSANDS OF MILES 


system... 


gave finer filtration, with longer life, at lower pressures 


than any other tested. 


There are sound reasons for the 
Purolator Micronic Filter Element’s 
outstanding superiority! It is the only 
element capable of delivering full-flow 
rates during its entire service life, with 
dependable filtration down to submicrons 
(.0000039 in.)! It has ten times the effec- 
tive filtering area of old-style filters. 

If you are a maker or user of internal 








combustion engines, you are invited to 
test and compare Purolator perform- 
ance for yourself. Our Engineering De- 
partment will gladly co-operate in help- 
ing you prove to your own satisfaction 
that there is no other oil filter capable of 
giving you better engine protection than 
Purolator. Simply write, telling us what 
equipment you are using. 





FULL-FLOW 


MICRONIC FILTE 











"ENGINE WEAR TESTS 


SUMMARY OF ACTUAL OVER-THE-ROAD TRIALS 

















PER CENT OF EXPECTED WEAR 










w FILTER ! 
WEAR-WITH PUROLATOR LULL EEO [ALTE a om) om om 
—— 





| SS 
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*Reg. U.S. Pat. Off. 


“FIRST IN THE 


PUROLATOR PRODUCTS, INC. 
Rahway, New Jersey and Toronto, Ontario, Canada 
Factory Branch Offices: 
Chicago, Detroit, Los Angeles 










PURDLATOR 


MICRONIC OIL FILTER 


6 FIELD OF FILTERING” 





in Wayne | Dallas. The keys to the Chevrolets are being presented to Sheriff Bill Decker (right) 


Studebaker, 227; Cadillac, 524; Lin- 
coln, 104, and Packard, 153.—(Sam 


Sampson.) 
* * 


Omaha 


Appreciable increases in new-car 
and truck sales were recorded in 
Douglas county, Omaha, during 
April. The month’s registration of 
974 new cars compared with 755 in 
March, while the truck totals were 
245 against 174. 

The car sales were divided up as 
follows: Ford, 212; Chevrolet, 156; 
Plymouth, 101; Buick, 89; Pontiac, 
66; Oldsmobile, 57; Mercury, 56; 
Studebaker, 45; Nash, 33; Dodge, 
32; Chrysler, 29; Cadillac, 28; Pack- 
ard 21; DeSoto, 19; Hudson, 12; 
Lincoln, 6; Kaiser, 2; Willys, 2; 
Henry J, 1; Crosley, 1; miscellane- 
ous, 6, 

The truck breakdown was: Ford, 
58; Chevrolet, 57; International, 57; 
GMC, 47; Dodge, 12; White, 6; 
Kenworth, 3; Studebaker, 2; Dia- 
mond T, 2, and Mack, 1. 

* - * 


Cleveland 
Despite an increase in new-car 
sales for the second consecutive 
week, the overall picture fails to 


|show any gain over the same time 


| 





a year ago. 

For the week ended May 2, 
sales of new cars moved to 1,281, 
the best week in more than six 
weeks. Used-car turnover, how- 
ever, declined to 2,237, while 
truck sales picked up over the 
previous week. 

New trucks moved to 125 for the 


| week, while used trucks climbed 


to 167, one of the best weeks in 
about a month. 

According to the Federal Reserve 
Bank, used-car sales “are below 
the comparable weeks of both 1950 
and 1951.” Dealers blame the fail- 
ure of used cars to move more 
briskly to a general hesitancy on 
the part of buyers who are finding 
“dollars just hard to come by.” 

In many instances, hopes of a 
second car for the wife to do her 
shopping have failed to materialize 
in the suburbs, where “two-car 
purchases” had been on the in- 
crease. 

Leonard Fuerst, clerk of courts, 
reported that new-car sales for 

April, 1952, were 18 percent under 
the same month a year ago. A 
total of 4,893 new autos were 
titled in April compared with 
5,981 in the same month a year 
ago. Furthermore, he pointed out, 
the first four months of this 
year noted 18,459 new cars sold, 
against 27,144 for the same time 
@ year ago. 

Sales of used cars in April totaled 
6,942, an increase of 1,118 from 
April, 1951. Used-car sales for the 
first four months of 1952 totaled 
24,580 against 21,363 for the same 


period last year.—(Sanford 
Markey.) 
- = 
Ottawa 


New-car dealers report that the 
lifting of Canada’s credit restric- 
tions has boosted sales, and they 
expect a “continuing good effect” 
on their trade in the summer 
months, rather than just a tem- 
porary spurt. 

The consensus among dealers is 
that sales for the rest of the year 
will more than make up for losses 
suffered in the early months. 

“Added interest” on the part of 
buyers was reported by Ted Ca- 
beldu, president of Cabeldu Motors, 
Ltd. (Buick-Pontiac-GMC). “While 
there has been no sensational rush 
of business so far, it’s obvious this 
will bring a continuing increase in 
sales,” he added.—(M. L. Schwartz.) 
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Hazards of Static Charges 


NBS Research Points Out Dangers, Solutions 
To Static Electricity Hazards 


WASHINGTON. —The National 
Bureau of Standards has for many 
years been consulted by other gov- 
ernment agencies on problems aris- 
ing from the hazards associated 
with static electricity. 

To meet the growing need for 
this information, the bureau is en- 
larging its research and standard- 
ization program, under the direction 
of F. L. Hermach, for establishing 
and evaluating methods of meas- 
urement and for determining the 
properties of materials and equip- 
ment used to reduce this hazard. 


In such industries as air condi- 
tioning, manufacture of explo- 
sives, grain and flour storage, 
textiles and printing, static elec- 
tricity can be a distinct hazard. 

Current investigations have 
turned up information on the con- 

ductivity of floor coverings which 
is being utilized to reduce static 
electricity in hospitals and in fed- 
eral munitions plans. 

The NBS has participated in de- 
termining the limits of safe resist- 
ances between objects, necessary to 
determine specifications of conduc- 
tive floors and other equipment, in 
evaluating various safety factors 
and devising suitable methods ap- 


Backshop 


(Continued from Page 31) 





durance run for the drivers who 
compete. Those boys really took 
punishment, especially on the 
second day’s run. 

I really believe that next year, if 
the General Petroleum opens up 
the run to add another full class | 
of cars equipped with automatic 
transmissions, the run will be of 
more value to the ordinary owner. 
Not only will it represent a far 
greater percentage of the cars that 
people are now buying, but the | 
automatic transmission will take | 
over a lot of the operation that | 
spells the difference between a/ 
good driver and an expert on an| 
overdrive car. I believe the contest | 
between automatic transmission- | 
equipped cars will be more nearly | 
a true comparison of the difference 
between the cars and their engi- 
neering. 





* * * 


Two Grand Guys 
Sine grand .guys, friends of mine, | 
have slipped over the horizon | 
recently and both are going to be| 
sorely missed in their respective | 
zones of work for many a day. 

Bob Clark—Robert E. Clark as 
he was listed on Chevrolet’s pay- 
roll—was to my mind one of the 
best posted service technicians in 
this great automotive industry. His 
going is a distinct blow to Chev- 
rolet and the entire General Mo- 
tors Corp., in fact, for I doubt if 
any other one man had made the 
study of dealer service shop ac- 
tivity that Bob had made over the 
years, or who had the experience, 
or ability, to impart it to others 
that was his. 

It was only recently that the 
Scotsman, who liked to ape a 
dour attitude, especially for the 
benefit of brash shop equipment 
salesmen who endeavored to get 
his approval on a new machine 
or tool, completed his first 25 
years with Chevrolet. Bob was 
only a few years from retirement, 
and many a time I have chatted 
with him about whether he would 
actually get out of the harness 
he loved so well even when the 
age limit arrived. 

Fred F. Webster, one of Canada’s 
outstanding Ford dealers who made 
our “across-river” neighbor city of 
Windsor his home, was not only a 
highly respected businessman but 
one of the marvels among sports- 
men. Fred had but one good arm, 
yet he was a crack shot with a 
rifle or shotgun and could handle 
a fly rod with the best. His love 
for the outdoors was expressed in 
the station wagon he had fitted up 
so that he and a couple of friends 
could hie away to a_ favorite 
stream or game area on a minute’s 
notice. The car was equipped with 
everything needed for such trips. 





Vaughan Eyes Mayoralty 


J. W. Vaughan, Mullins (S. C.) 
auto dealer, has announced his 


plicable to field as well as to lab- 
oratory testing of flooring and 
other materials. The agency is 
also testing and evaluating various 
types of conductive floorings, coat- 
ings and waxes. 


“A conductive floor need be only 
a moderately good conductor of 
static electricity to provide a safe 
path over which electrostatic 
charges can be reunited as quickly 
as they were separated. It is this 
natural inclination of the charges 
to rapidly reunite that causes the 
hazard, creates the spark or pro- 
vokes the shock,” claimed the NBS. 


NBS experiments have shown that 
electricity as high as 5,000 volts 


can be generated from getting up 
from a plastic covered chair. The 


amount of voltage created depends 
upon the material moved, closeness 
of contact and the resistance. 


“The real danger does not arise 
from these sources alone,” they 
state, “but from the secondary 


united,” NBS stated. 


“The most serious hazards of 
|igniting flammable gases or dusts, 
can best be relieved by reducing 
|the flammability or eliminating ex- 
posure to the combustable agent,” 
said the NBS. Another safety pre- 
|}caution suggested was to keep 


| generat wool, rubber, all of which 


| effects when the charges are re- 


generate high charges out of the 
| danger area. 

| “The most effective method of 
|reducing hazard,” said the NBS, 
“is to reunite the charged objects 
as soon as possible to keep the 
voltage low. This can be accom- 
plished by connecting metallic ob- 
jects to a common ground, by hu- 
midification or by providing a 
conductive floor to provide electri- 
cal contact with the objects that 
move or rest on it. 


The NBS gave hospitals as an 
example where normally personnel 
wear shoes with conductive rubber 
soles and the floors are made of a 
conductive material. “Separated 
charges developed in a person by 
walking, rising from a chair or 
removing sheeting are then quickly 
reunited through the flooring before 
they can be transferred to another 
person or object.” 

In 1943 the bureau published a 











Ye Old Hitching Post— 


Nall Motors Inc. (Chevrolet), lowa City, 
la., has set up an off-street parking space 
for horses and buggies since all their 
livery stables have been turned into 
garages. This was done for benefit of the 
Amish people who, still clinging to their 
old customs, drive horses and buggies to 
the city. 





circular that discusses the nature 
and the origin of the charges of 
static electricity arising in indus- 
trial processes and explains the 
various methods of reducing the 
hazards that they introduce. 





Oilman Envisions 
Great New Era 


For Rockies Area 


CASPER, Wyo.—A great oil re- 
vival encompassing the entire 
Rocky Mountain region is in the 
offing, according to Paul Endacott, 
of Bartlesville, Okla., president of 
the Phillips Petroleum Co. 

Endacott addressed the spring 
meeting of the Rocky Mountain 
district of the American Petroleum 
Institute division of production. 
The sessions were held here Apr. 
24-25. - 

In envisioning large-scale new oil 
operations in the Rocky Mountain 
area, Endacott said: 

“The previous peak of activity 
occurred nearly 30 years ago. Then 
the production business was ruled 
by operators of the old school who 
relied primarily on _ hit-and-miss 
methods, hunches and_ rules-of- 
thumb. 

“The present has great advan- 
tages over that former era because 
much valuable technical knowledge 
is now available. In addition, a 
new confidence in the oil poten- 
tialities of the Rocky Mountain 
area prevails.” 








Hot new model 





or the proudest dealers in America! 





candidacy for mayor. 


N showrooms across the country 
this month you’ll see people gather- 
ing around this latest model in GMC’s 
progress march. 
What the new 450-30 offers will mean 
plenty to truckers and dealers alike. 


hes of 21, — 3-ton* trucks will find 
GMC’s new ‘‘302’’ engine delivers 
more horsepower for its weight than any 
truck engine on the roads today! 
Translate this into savings in ‘‘dead 
weight,’’ and you have a fact of tre- 
mendous significance: New GMC 
trucks, tractors and  six-wheelers 
powered by this valve-in-head engine 
will deliver more pure pay weight—be- 
cause the ‘‘302’’ weighs as much as 
500 pounds LESS than engines of 
equal horsepower. 


What’s more,:the same truckers who 
found the ‘‘work horse’’ engine that 
came before it a great performer, 
will discover something else: This 
new engine packs 23% more horse- 
power, delivers more ton-miles per 
gallon! 


But to the GMC dealers, who can 
now lay claim to the highest-compres- 
sion standard gasoline truck engine 
built—these ‘‘302’’-powered GMC’s 


mean this: 


Another wedge has been driven into 
a market being split wide open by 
(MC—the motor truck builders with 
the hottest development program in 
the country, and the know-how to 
back it up with more of the same! 


GMC Truck & Coach Division of General Motors 


*19,500 GVW to 35,000 GCW 
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Chrysler Stages 31st Dealer School— 


This group comprises part of the 31st conference for training in auto merchandis- 
ing conducted by Chrysler Corp. Conference of Business Management in Detroit. It's 
designed for young men who are destined for, or already are occupying, key positions 
in dealerships. Left to right (seated): John E. Millenbach, vice-president and part owner 
of Millenbach Motor Sales, Detroit; Reese H. Bricken, son-in-law of J. L. Rouse, Mont- 
gomery, Ala.; Richard S. Fussell, son of Harold Fussell, Lakeland, Fla.; Howard Shack- 
lett, nephew of L. L. Ward, Edinburg, Va. Standing (left to right): Augustin Otero, of 
Cuba; Robert J. Link, conference faculty member; Paul J. Varga, member of the staff 
of A. vanderZee, sales vice-president, Chrysler Corp., and John F. Dilley, Chrysler 


Export division. 





Genden Holds Service School 


For Pontiac Dealers 

Genden Bros., Inc. (Pontiac), 
Springfield, Mass., was host to 13 
area Pontiac dealerships recently 
for a course on Pontiac’s dual- 
range Hydra-Matic drive taught by 
Theodore Parker. 

One of the courses was a five-day 
session designed for those who had 
no previous schooling. The second 
course was a two-day refresher 
course for those who have taken 
the five-day course. 

* 7 * 


Stanton Motors (Chrysler ) 


Tom Stanton Motors, a thew 
company headed by Tom Stan- 
ton, has purchased the Chrysler- 





Plymouth dealership of Feather- 
stone Motors, 500 W. Broad St., 
Columbus, O. Stanton, who has 
been vice-president and general 
sales manager of a manufactur- 
ing company at Coshocton, O., 
will be president and sales man- 
ager. Herman Apel will be busi- 
ness manager. 
+ + * 


Sherwood Motors, Ltd. 


Sherwood Motors, Ltd., Vancou- 
ver, B. C., have been appointed 
dealers for Hillman and other 
products of the Rootes Group by 
Rootes Motors (Canada) Ltd. J. W. 
Sherwood is president of the new 
company, which succeeds McLach- 
lan Motors, Ltd., at Burrard and 
Smithe. 
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George S. Chamberlain, 
regional manager in Buffalo for 
Lincoln-Mercury, has purchased an 
interest in Schweizer Aircraft Corp., 
Elmira, N. Y., and will take an ac- 
tive part in affairs of that com- 
pany. 


* * * 


Hudson Names Jones 
Jones Motor Co., in business in 
Grand Junction, Colo., for 10 years, 
has been appointed a Hudson 
dealer. 
* * + 


El Paso Dealer Association 


Names Dawson President 

Jay Dawson, of Jay Dawson 
Motor Co., El Paso, Tex., has 
been elected president of the El 
Paso Automobile Dealers Assn. 

James Nance, of Nance-Buick 
Co., was named vice-president, 
and W. R. Sullivan, of Nash El 
Paso Motor Co., secretary and 


treasurer. Norman Casner, of 
Casner Motor Co., is retiring 
president. 


* * 


Vizard Sells Deal 


Gerald Vizard, Studebaker deal- 
er at Decatur, Ind., has sold his 
dealership to Hugh K. Engle and 
Harry O. Irwin, both of Decatur. 
Vizard will continue to operate his 
used-car lot. 

. * * 


Named Willys Dealer 


Thompson Motors, Inc., 2526 
Broadway, San Antonio, has been 
appointed a Willys dealer. Charles 
L. Mason is general manager. 

* a * 


Barnard Gets Studebaker 


Barnard Sales, Inc., 2010 E. Main 
St., Columbus, O., has been named 
« dealer for Studebaker. The or- 
ganization, of which C. C. Barnard 
jr. is president, recently succeeded 








tomorrow's § 7 ()P§ start HERE... TODAY! 


What is the automotive industry going 
to want in brake lining for tomorrow’s 
vehicles? It has been our policy, for 
years, to look for these answers.. 

Our test fleet, is equipped with 
specially designed instruments that give 
us a complete history of any friction 
material, under actual driving condi- 
tions. We can determine: rates of de- 
celeration; pedal and line pressures; 
stopping distances at various speeds; 
effects of resultant temperatures; brake 
effectiveness and other pertinent data. 
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Our facilities and our years of expe- 
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former | 


Crabtree Motors. Barnard formerly | 


was president of Barnard Ford 
Sales, Inc., in Cleveland. 
* * * 


Cited Four Years in Row 

Moser Motor Sales, Inc, (Ford), 
Berne, Ind., has been awarded 
the Ford Four-Letter plaque for 
the fourth year in a row. Pres- 
entation of the plaque was made 
by Walter Rusk, district business 
manager of Ford, to Palmer 
Moser, president of the firm. 

* + + 


Benson Elected 
Larry Benson, executive vice- 
president of Herb Mendelson Pon- 
tiac Co. (Pontiac-GMC), Santa 
Monica, Calif. has been elected 
president of the Santa Monica 
swimming club. 
7 * . 


Vaughan Buick in L. A. 

George Vaughan has announced 
the formal opening of Vaughan 
Buick Co., Los Angeles. At the 
opening ceremonies, William H. 
Hufstader, GM distribution vice- 
president, was present to wish 
the new dealership well. 

* * a 


Herrell Named Rep 
Beckners Haven Motors, Inc., 
Logansport, Ind., has appointed 
Russ Herrell as sales representa- 
tive in Peru, Ind. 
* * * 


Elected Court Clerk 


W. D. Duncan, former Gaines- 
ville (Ga.) auto dealer, has been 
elected clerk of the superior court 
here. Duncan defeated the incum- 
bent by a vote of 5,277 to 4,662. 

- * * 


Neumeyer Buick, Inc. 

Robert Neumeyer has _ opened 
Neumeyer Buick, Inc., Willoughby, 
O., at 36102 Euclid Ave., a former 
Kaiser dealership. Neumeyer is for- 
mer sales manager of Bailey Buick, 
Inc., Lakewood, O. 
* * 


+ 


Hillside Willys Showroom 


Allan S. Bergman and Jules 
Terry, owners of Hillside Willys 
Showroom, Hillside, N. J., have an- 
nounced the grand opening of the 
dealership with an open house cele- 
bration for the community. 

ok * * 


Wichita U. C. Plaza Opens 


Dick Price (Lincoln - Mercury), 
Wichita, has opened a new Used 
Car Plaza at 415 S. Broadway. 
H. E. Dubberstein is used-car man- 
ager. 

* * * 


Pynn Gets 30-Yr. Award 


Leander Pynn sr. (Ford), has 
been given an award for 30 years 
of continuous membership in 
Griggs-Wyatt Post, American Le- 
gion, Meredith, N. H. 

* * * 


Miller, Calif. Ford Dealer, 


Drives in Old-Car Parade 

Bud Miller, Monrovia (Calif.) 
Ford dealer, drove his 1911 EMF 
in the “horseless carriage” parade 
that preceded the revival of two 
famous speed events of the early 
Twentieth Century, a Vanderbilt 
Cup Race and a Grand Prix, at 
Pamona Apr. 6. 

Fifteen ancient racing cars, all 
built before World War I and as- 
sembled by Lindley Bothwell, of 
Woodland Hills, largest owner of 





3 Chicago Dealers Offer 
‘Customized’ Dodge 


Known as the Chicagoan, a 
smartly finished Dodge Diplomat 
coupe described as “customized” 
has just been introduced by 
three Dodge-Plymouth dealers 
in this city. 

They are Ray Eddy, Inc., Mid- 
States Motors and Cofoid Mo- 
tors. The model is finished in 
two-tone combinations, with a 
number of combinations for se- 
lection by owners, and special 
trim is added to the wheels, 
along with a new bumper treat- 
ment to give the car a more 
massive look. 

Several other Chicago Dodge 
dealers are expected to join the 
original trio in offering the 
Chicagoan. 


| 

| such cars in the world, took part in 
|the revival. Ethyl Corp. sponsored 
ithe races, which were sanctioned 
by the AAA contest board. 


| Garfield Appoints Duffy 


Clyde Garfield, Inc. (Ford), Man- 
chester, N. H., has announced the 
appointment of Joseph Duffy as 
service supervisor. 

* * * 


Navy Discharges Hendricks 


Harold L. Hendricks, vice- 
president and general manager 
of Pate Chevrolet, Inc., Peru, 
Ind., has received his discharge 
from the U. S. Navy and returned 
home. He spent 16 months in 


Jacksonville, Fla. 
* * * 


Newport Motor Sold 
Robert A. Stanley, who has oper- 
ated an insurance agency in North 
Woodstock for 15 years, has pur- 
chased Newport (N. H.) Motor Co. 


* * * 


Kennedy, Sykes Elected 


Neil Kennedy and James A. 
Sykes have been elected to the 
executive board of the Retail Mer- 
chants Assn. of Jamestown, N. Y., 
to represent auto dealers. 

* * * 


Durr-Meng Motor Co. 

L. S. Durr, Dodge City, Kans., 
and M. A. Meng, Gray county, 
have purchased E. J. Farlow Motor 
Co. (Lincoln-Mercury), at Dodge 
City. 

Manley Thompson will manage 
the concern, which will operate as 
Durr-Meng Motor Co. 

* = 


Davis Named Chairman 


J. T. Davis, owner and manager 
of Motor Parts Co., has been named 
membership chairman of the cham- 
ber of commerce, Corpus Christi, 
Tex. 

+ * * 


Copeland Drops Charter 


Copeland Chevrolet Co. Inc., 
Leesville, La., has been granted dis- 
solution of its charter of incorpora- 
tion. 

* * * 


Joe B. Kinsel, Inc. 


Announcement of the official 
opening of Joe B. Kinsel, Inc., new 
and used cars, at 1111 Orleans St. 
at Milam, Beaumont, Tex., was 
made March *. 


* * 


Aids iaiemiatty Chest 
Wesley A. Plumpton, president 
of Sprague Chevrolet Co., Water- 
town, N. Y., has been appointed a 
co-chairman of the. Community 
Chest campaign in Watertown. 
* * * 


Lyon Buys Barrington 
Groner T. Morton has sold his 
Barrington Motor Co. (Dodge- 
Plymouth), Ennis, Tex., to Ray E 
Lyon of Gilmer. The new owner, 
who has been with the automobile 
industry since 1914, and at one 

(Continued on Page 57, Col. 1) 
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time service manager for Arnold 
Motor Co. (Chrysler-Plymouth) at 
Gilmer, and more recently with 
Pegues-Hurst Motor Co. at Long- 
view, has changed the name of the 
business to Ray Lyon Motor Co. 


* * # 


Third Award to Sergeant 
Arthur J. Sergeant, vice-presi- 
dent and treasurer of Sergeant Mo- 
tors (Ford), Rochester, N. Y., re- 
ported that the firm had received 
Ford’s Four Letter award for the 
third successive year. It is given 
for efficient management, competi- 
tive spirit, modern facilities and 
sound finances. P 

+ 


B & C Motor Co., Inc. 


B & C Motor Co., Inc., 7150 Wash- 
ington Ave., New Orleans, has been 
granted a charter of incorporation, 
the office of the secretary of state 
announced. Capital stock was listed 
at $15,000. 


* * * 


L-M Western Ad Berth 


Retained by Francis 
C. Edwin Francis, of Francis & 
Hopkins Motors, Portland, Ore., 
has been reelected vice-president 
of the Lincoln-Mercury Dealers 
Advertising Assn. for the western 
region for the sixth straight year. 
Balloting was at a recent regional 

session in San Francisco. 
* * * 


Archer Heads Service 
O. N. Stevenson, operator of 
Stevenson Pontiac Co., Picayune, 
Miss., has announced appointment 
of W. W. Archer as service man- 
ager. 
+ * * 
Radiator Department 
J. C. Lewis Motor Co., Ince. 
(Ford), located at the corner of 
Barnard Street and Oglethorpe 
Avenue, Savannah, Ga., announces 
opening of its new radiator depart- 
ment. Dan Campbell is in charge 
of the new department. 
” a 


Opens Nash Deal 


A. L. Albright, of Topeka, Kans., 
has opened a Nash dealership in 
La Crosse, Kans. He has leased a 
building formerly occupied by L & 
W Motor and Implement Co. 

+. * * 


Rhode Island Ford Dealers 


Name Sandager President 
Harry Sandager, veteran Ford 
dealer, Providence, has been re- 
elected president of the Ford 
Dealers’ Assn. of Rhode Island. 
Also reelected were E. M. Cald- 
well jr., secretary, and John M. 
Dunne, treasurer. 
* * * 
Long Named by McKie 
Lloyd Long, formerly of Frank 
Crook, Inc., Pawtucket, R. L, has 
been made vice-president of McKie 
Oldsmobile, in East Providence. 
Long is a son-in-law of the late 
Frank Crook, pioneer dealer in 
Rhode Island. 


* 


Starnaman Opens Deal 
S. C. Starnaman, for 16 years 
with Oldsmobile, has moved to 
Omaha from Lansing to open 
Starnaman - Oldsmobile Co., 2010 
Harney St., in Michigan’s capital. 
* * *~ 


Smith’s 25th Year 
A. F. Smith, owner of A. F. 
Smith & Son (Ford), North East, 
Pa., recently celebrated his 25th 
anniversary as a dealer there. 
~ * * 


Laurens Nash 
Laurens Nash Motor Co., Lau- 
rens, S. C., has been organized with 
capital stock of $30,000. W. W. 
Harling is president. 
*x * * 


Lyon Opens Dodge Deal 
Ray Lyon Motor Co., new Dodge- 
Plymouth dealer at 200 E. Ave., 
Ennis, Tex., held its formal open- 
ing recently. 
* * * 
Ungar Buick Appoints 2 
Jerome C. Hofmayer, Miami at- 
torney, and Frank S. Edelen have 
been promoted to vice-presidents at 
Ungar Buick Co., Miami, Fla. Hof- 
mayer will serve as special assist- 
ant to the president and Edelen 
will be in charge of operations. 
Edelen has been in national sales 


promotion for Buick for many 
years. Hofmayer is a Miami at- 
torney. 





* + * 


Schmidt Hit by Fire 

College Motors, Milledgeville, Ga., 
operated by Bill Schmidt, suffered 
considerable damage recently when 
its building caught on fire. The 
blaze was confined to the parts 
department and office, but several 
automobiles were damaged, 

* * * 


Buda Appoints Baseheart | 


Buda Co., Harvey, Ill., manufac- | 
turer of gasoline and diesel engines, 
announce appointment of J. C. 
Baseheart as general sales manager 
of the engine division. He has been 








New Driver Training Program— 


Smith Chevrolet Sales, Scottsville, Va., has inaugurated a new driver training pro- 
gram at the Scottsville high school, and presented a dual-controlled car for the 
school’s use. W. J. Smith (second from left), president of the dealership, presents the 
keys to T. H. Gillis, principal. In the car is Jane Sibert, student, and at right is 
Katheryne Tindall, instructor. 





associated with the company for 
the past 26 years. 


Huntington (British Cars) 
Undergoes Remodeling 


Huntington Motors, the new 





Calif., now in the location at 1002 
S. Myrtle Ave., formerly occupied 
by Lumpkin Motors, is undergoing 
extensive remodeling and redecor- 
ating. 


Sales Manager Chuck Barrett 


British car dealership in Monrovia,'says that the cars being featured 





are Hillman Minx, Jaguar, MG, 
Sunbeam Talbot, Humber Hawk, 
Morris Line, Rover and Land 
Rover. Salesmen are Allen Hazle- 
ton and Les Browne. Hazleton has 
sold British cars in many cities of 
South America. William Cooper is 
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in charge of sales on the used-car 
lot. 





* * * 


Chevrolet Managers Forum 


| Elects Officers at L. A. 


At a recent meeting of the Los 
Angeles Chevrolet sales managers 
forum, officers were elected as fol- 
lows: Jim Hess, of Southwest Chev- 
rolet, president; Greg Gregory, of 
Mullen Chevrolet, vice-president; 
and Gil Harvey, of Sopp & Son, 
Huntington Park, secretary and 
treasurer. 


* * * 


DeSoto Names Adams 
Lindell Motor Co. (DeSoto-Plym- 
outh) is a new dealership which 
has opened in a newly remodeled 
building at 3949 Lindell Blvd., St. 
Louis. L. C. Adams is president. 


* * x 


Nutt Picks Erlandson 


Clifford T. Nutt, head of the 
Packard dealership in Monrovia, 
Calif. announces appointment of 
Fritz Erlandson as sales manager. - 

* cd 


Named Sales Manager 


William F. Smith, former safety 
director of Cleveland, has been 
named new-car sales manager for 
Jalovec Motors Inc. (Dodge) there. 
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@ This is a “shopper’s” column . . . devoted 
exclusively to helpful information about the 
many new and useful service tools and equip- 
ment manufactured and sold by Kent-Moore. 
Everything described herein can be purchased 
direct-by-mail to save you time and incon- 
venience . .. not to mention money! Just send 
for the literature listed under the items of 
interest. to you. We'll handle your request 
promptly and enclose a special Order Blank 
to boot! — K.M.O. 


New Portable Tachometer—If you 
do engine tune-up or automatic trans- 
mission work, you'll find the J 5204 
Portable Tachometer an invaluable 
and inexpensive addition to your shop 
service equipment. Applicable to all 
makes and models... six cylinders 
or 8's... it’s readily adapted for 
checking shift speeds or any adjust- 
ments that require positive accurate 
reading of engine R.P.M.’s. Easy-to- 
use, easy-to-read,¢ guaranteed for ac- 
curacy! Equipped with permanent type 
batteries guaranteed for 6000 hours. 
Price is $42.50. Write for Bulletin 
52-24—Kent-Moore Organization, Inc., 
Detroit 2, Michigan. 


Distributor Point Opening Indi- 
cator—Looking for an accurate means 
of checking and setting the distributor 
point opening on Delco passenger car 
distributors? Then the J 3955 Indicator 
is just the thing for you! In use, the 
tool is located on and attached to the 
stationary distributor point. When the 
breaker arm rubbing block is resting 
on one of the cam lobe high points, 
the indicator shows the exact point 
opening. What’s more, it indicates any 
change of point opening as the station- 
ary point is moved during adjustment. 
This direct reading feature assures 
accurate adjustment, and eliminates 
the use of time-consuming trial-and- 
error methods. Price is $20.85. Send 
for Bulletin 49-113—Kent-Moore Or- 
ganization, Inc., Detroit 2, Michigan. 


Special Inventory Reduction Sale 
on automotive service equipment! Arc 
Welders, Tire Inflators, Brake Bleeders! 
These are only a few of the shop 
equipment items now being offered at 
savings up to 30% below list! All new, 
unused merchandise, too. Stocks are 
limited, of course, so it’s “first come, 
first served.” Send for your “Special 
Sale Equipment List” today! 


KENT-MOORE ORGANIZATION, INC. 
5-105 General Motors Bidg. 
Detroit 2, Mich. 
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You'll earn extra 
profits every time 
you use ‘em! 


That’s right! No matter what the repair job 
is on most leading makes of cars, you'll find it 
can be done more profitably with Kent-Moore 
Special Service Tools. And for good reasons, 
too. Because Kent-Moore Tools are de- 
veloped in close cooperation with the major 


automobile manufacturers to meet essential 
factory-recommended service requirements. 


Each tool is designed to perform a specific 
Operation for which no adequate standard 
tool exists. And each one is built to do its 
particular job quickly, easily, accurately .. . 
without danger of damaging parts... 
lower cost than is possible by means of im- 


and at 


provised makeshift methods. 


So, if you want to earn extra profits . . . and 
increase service volume through improved 
shop efficiency . . . better make sure you're 
properly equipped with Kent-Moore Special 
Service Tools. The coupon below will bring 
you complete information. And it’s FREE... 
yours for the asking without obligation. So 


send for it today. 


KENT-MOORE ORGANIZATION, INC. © Dept. AN © Detroit 2, Michigan 
Please send me information covering your Special Service Tools for the following: 
(1) PASSENGER CARS—Buick + Cadillac + Chevrolet + Hudson +» Nash + Oldsmobile 


() TRUCKS, ETC.—Chevrolet » GMC + International +» Studebaker « GM Diesel Engines 
(CD) AUTOMATIC TRANSMISSIONS —Hydra-Matic «Dynaflow » PowerGlide « Studebaker Automatic 
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This single arbor fixture 


permits true alignment of 
rods up to 34” in dia. 





This servo-band adjusting 
tool saves disassembling 
Hydra-Matic transmissions. 





Water pump impellers are 
quickly, easily removed by 
this special puller tool, 


KENT-MOORE ORGANIZATION, INC. 


Engineers and Manufacturers of Special Service Tools and Equipment 


5-105 GENERAL MOTORS BUILDING e DETROIT 2, MICHIGAN 


Ce ee nn ee en Re an ee en ae a ee ee eee 


Packard + Pontiac +» Studebaker 





Firm. 





Address. 





City. 


Zone. 


1 
| 
! 
| 
| 
| 
| 
! 
| 
! 
! 
! 
ad 


State. 


























in this labor stronghold enjoy fa- 
vorable regard by 96 percent of 
Detroiters, according to a survey 
on community attitudes recently 
completed by Wayne _ university. 
Labor unions were rated as “very 
good” or “fairly good” by 74 per- 
cent of those polled. 

Although the survey was 
financed by the Detroit board of 
commerce, no restrictions were 
placed on the questions or survey 
sampling techniques. Title of the 
survey was “Attitudes of Detroit 
People Toward Detroit.” 

Prof. Arthur Kornhauser, of 
Wayne’s psychology department, 
who conducted the poll, said 593 
persons from all walks of Detroit 
life were queried. 

Industry was praised by the ma- 
jority of Detroiters for production 
achievements and its contribution 
of jobs, income and economic wel- 
fare for the community. 


Labor unions’ achievements were 





job security, fairness to workers | 
and protection of rights, improve- | 
ment of hours and working con- | 
ditions. 

Both industry and labor were | 
criticized in certain respects. 

Industry was blamed for dirt, 
smoke and ugly surroundings, 
and various phases of their em- 
ploye and labor relations. 

Labor was accused of too many | 
and unnecessary strikes, use of 
union power to the exclusion of | 
public interest, improper practices | 
and procedures 
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City Likes Its Industry =| 
96% in Detroit Survey Rate Businesses Highly, | eae 
Against 74% Esteeming Unions “hh 
DETROIT.—Industrial companies | listed as: better living standards, | 


Canadians Attend Nash School— 














W. A. Cook (second from left), Nash Motors’ national service manager, is shown 


inside the union | reviewing engine tune-up instructions during a recent seminar at the company’s Mil- 


and unreasonable demands on em- | waukee technical service school. The seminar was attended by Canadian zone service 


ployers. | 
“In more than any other phase | 
of Detroit life,” stated Kornhauser, 
“the different class groups were 
divided in their views about labor 
unions.” 

The report showed that only 
7 percent of the upper income 
groups rated unions good, with 
over 45 percent rating them not 





managers and service representatives. 





good or definitely bad. Unions 
were rated good by 27 percent of 
the middle income bracket, with 
23 percent rating them bad. Un- 
ions were most acceptable to the 
lower income groups, with 41 per- 
cent rating them good. 

The blame for the good and bad 


relations between labor and man- 
agement was judged different by 
each of the income groups. The 
upper income group blamed labor 
for all the bad relations and gave 
|credit to management for all the 
good. 


Lower income groups reversed 
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... Standing still! 
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“Road Map To A Better Product 
outlines Alcoa's Research and Devel- 
opment facilities. Send for your copy 
by mailing this coupon, today. 
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Road-run loads—even the torturous strain 


of rounding a curve at 60 mph—are 


simulated right in the 
busy Research and 


middle of Alcoa’s 
Development 


Laboratories on a unique wheel tester 


specially designed by Alcoa engineers to 
put aluminum wheels through their paces. 


The wheel tester and other equipment 


illustrated are part of 


the Alcoa facilities 


devoted to advancing the application of 
aluminum’s advantages in the automotive 
field. They allow Alcoa’s engineers to 


test thoroughly each new development 
under laboratory-controlled conditions. 


These facilities, and the services of 
specialists familiar with the problems of 
the automotive industries, are available 


to you. To get in touch with the Alcoa 


engineering personnel who have specific 
knowledge of your field, call your local 
Alcoa sales office. Or write directly to us, out- 
lining the project you have in mind. Sketches 
or engineering drawings will help in 








assigning the proper specialists to your job. 


Fatigue-testing machine, built by Alcoa, for 
applying fatigue loads tothe skirt of a piston. 


Electric dynamometer for testing internal 
combustion engines. 


NOW 6:30 P. M. EDST every Sunday—“'SEE IT NOW” 
with Edward R. Murrow... brings the world to your 
armchair .. . CBS Television 


this judgment. The middle class 


'}struck a happy medium, blaming 


both 
strife. 

City handling of traffic and park- 

ing was placed in the upper half 
of problems that people think 
should be corrected. A definitely 
bad rating was given the parking 
problem by 33 percent of the people 
interviewed, with 26 percent rating 
parking facilities very good and 41 
percent fairly good. 

The handling of traffic and 
parking was rated worse by the 
upper economic groups and best 
by the lower economic groups. 
The greatest number of criti- 

cisms concerned insufficient park- 
ing facilities. Other criticism dealt 
with the need for more express- 
ways and wider streets, poor traf- 
fic control and routing arrange- 
ments and street parking that 
slows traffic. 


labor and management for 





Dealers Cautioned 
Not to Destroy 


Papers Too Soon 


NASHVILLE. — A bulletin of the 
Tennessee Automotive Assn. cau- 
tions members not to destroy busi- 
ness records prematurely. If all 
eventualities are to be met, TAA 
said, there isn’t much a dealer can 
destroy. 

Some dealers who hastily dis- 
carded records had cause later to 
regret their action, TAA said. As 
a result of inquiries, the associa- 
tion drew up a list of papers which 
dealers must keep for their own 
protection. 

The following records, TAA said, 
should be preserved permanently: 

Fixed asset inventory and depre- 
ciation record, accounts and notes 
receivable ledgers, financial state- 
ment and general ledger trial bal- 
ance, general ledger and accounts 
payable ledger, minutes of meet- 
ings, cash received and disburse- 
ment journals, purchase journal 
and payroll records, sales journals, 
employe earnings and history 
record, audit reports, capital stock 
books and canceled certificates, 
government contract records, and 
income tax returns, claims, assess- 
ments and correspondence. 

To be kept six years, TAA said, 
are the following records: 

Used-car record, all invoices, re- 
pair orders (office copy), office re- 
ceipts, purchase orders, receiving 
reports, credit memoranda, bills 
of lading, bank statements and re- 
conciliations, canceled checks, du- 
plicate receipted deposit slips, bank 
drafts and paid notices, vendors’ 
invoices, vendors’ debits and cred- 
its, claims and claims correspond- 
ence, prepaid and accrued expense 
records, petty cash envelopes and 
vouchers, reconditioning repair 
orders (office copy), all customers’ 
files, and all correspondence files. 








Carron Chairmans 


Mich. PR Unit 


LANSING.—Herb Carron (Pon- 
tiac), Detroit, has been appointed 
|chairman of the public relations 
committe of the Michigan Auto- 
|mobile Dealers Assn. and Harold 
D. Draper (Chevrolet), Saginaw, 
|has been named his assistant, it 
is announced by Alex S. Levinsohn, 
president. 

Levinsohn asked any dealers in 
the state not affiliated with a local 
association and who are interested 
|in furthering relations between the 
| public and dealers, to contact him 
|“and we will be more than happy 
| to cooperate with them.” 


N.Y. Motor Show 
Counts 139,000 


| NEW YORK.—With final tabula- 
|tions in, it is reported that more 
|than 139,000 people attended the 
|first annual International Motor 
| Sports Show, held here in Grand 
Central Palace last month. 








Southworth Picks New Staff 


Southworth Motors (Packard- 
Willys), Amarillo, Tex., has com- 
pletely changed its management. 
Dudley Hill is now general man- 
ager and E. C. Gillock is sales man- 
ager. J. C. Coyle is in charge of all 
office procedure. A. T. Boulware is 
service manager and K, D. Cullum 
is head of parts. 
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News in Brief 


for 1951. The company’s record 
showed a drop of 70 percent in rate 
| of frequency and 76 percent in rate 
| of severity, one of the best among 








Management Awards 


CHICAGO.—Student awards will 
be added to this year’s “methods 
improvement competition,” spon- 
sored by the Industrial Manage- 
ment Society, it is announced by 
IMS Chairman Damon Wheeler, 
supervisor of methods and plan- 
ning, A. O. Smith Corp., Kankakee, 
Ill. 


a * 


Distributes Rate Map 
OMAHA.—A new issue of Union 
Pacific railroad’s freight rate ter- 
ritorial map of the U. S. is now 
being distributed, according to W. 
T. Burns, vice-president of traffic 


for the railroad. 
* . + 


The Petroleum Story 


NEW YORK.—The New Jersey 
oil industry information committee 
has announced that it will make 
speakers available to women’s clubs 
and organizations in New Jersey 
as part of its spring campaign to 
tell the story of the petroleum 
industry and how it contributes to 
the nation’s defense, security and 
standard of living. 

* * + 


Off the Tracks 


PROVIDENCE.—Because its roll- 
ing stock now consists chiefly of 
buses and trackless trolleys, the 
name of the United Electric Rail- 
way, Rhode Island’s largest trans- 
portation system, has been changed 
to the United Transit Co. 

« + 


Swiss Magnets Hailed 

WAYNE, Pa.—How a Swiss de- 
vice, the Vertex Magneto, reported- 
ly gives increased horsepower, fast- 
er acceleration, higher speeds and 
greater fuel savings is described in 
a folder published by F. T. Gris- 
wold Mfg. Co., Wayne, Pa. 

s - + 


No Stickers in Wisconsin 

MILWAUKEE.—An order has 
been issued to motorists here that 
it is illegal to have stickers on 
windshields and windows of cars 
or trucks, as they obliterate the 
view of drivers. This is a state law, 
and offenders will be prosecuted, 
according to police officials. 

ss * « 


Trailer Plant Burns 
BRISTOL, Ind.—Fire destroyed 
the branch plant of Prairie Schoon- 
er Trailer Co. here. Damage was 
estimated at $75,000. Maynard W. 
Wells, president of the company, 


| over the same month a year ago. 


}eral buildings formerly owned by 





said he was undecided whether to 
rebuild the destroyed plant. 
a * om 


| 
Rockwell’s Valve Findings | 
PITTSBURGH.—Rockwell Manv- | 
facturing Co. reports here that ex-| 
tensive research tests have shown 
that its Nordstrom valves can be| 
successfully used on the vacuum 
services in the production of tita- | 
nium. This metal, because of its | 
light weight, unusual strength and | 
corrosion-resistant qualities, is be- | 
ing widely used in jet airplane | 
engine production, Rockwell said. 
s * « 


New India Trade Firm 


NEW YORK.—Formation of a 
new corporation to engage in for- 
eign trade between U. S. and India 
has been announced by Arie Vernes, 
president of Philips Export Corp., 
100 E. 42nd St., New York 17, and 
A. R. Palit, former head of the 
India supply mission in Washing- 
ton. The new company, known as 
Philips-Palit Corp., will have of- 
fices at 100 E. 42nd St. The joint 
enterprise will concentrate its im- 
mediate activities on supplying 
heavy construction machinery, 
dump trucks, machinery and equip- 
ment for power projects, electronic 


equipment and equipment for 
chemical and oil engineering. 
s ” * 
CNR Considers Bus Use 
OTTAWA.—The Canadian Na- 


tional Railways is considering the 
replacement of rail passenger serv- 
ice with buses throughout Prince 
Edward Island except when winter 
conditions prevent bus operation. 

* + ~ 


Tennessee Gas Take Up 
NASHVILLE.—The state revenue 
department reports that gasoline 
tax collections for the first 10 
months of its current fiscal year 
totaled $40,390,552, an increase of 
$3,781,284 over the previous cor- 





|}companies of its size throughout 
responding period. Collections for|the state. George A. Dauphinais, 
April totaled $4,230,855, up $548,233 | Quaker’s vice-president and general 
|manager, said that the company 
would intensify its program to bet- 
ter this record for 1952. 


7 ¥ * 


* * * 


Pacific Finance Corp 
LOS ANGELES.—Pacific Finance 
Corp of California has changed its 
name to Pacific Finance Corp., it 
is announced by B. C. Reynolds, 


Ariz. Safety Director 
PHOENIX, Ariz.—Charles Pem- 
berton has been appointed tem- 


secretary. porary safety director for the Ari- 
* zona highway department, it is an- | 

Brake Shoe Buys Plant nounced by J. Melvin Goodson, | 

ee | secretary of th i is- | 

NEW YORK. — American Brake pag eS 


Shoe Co. has announced the pur-| . 
chase of five acres of land and sev- 


+ * 
Southern Bearings Moves 
Jumbo Steel Co. in Azusa, Calif. CHARLOTTE, N. C. — Southern 
The American Forge division of| Bearings & Parts Co. opened a 
Brake Shoe will use the plant to|/new building at 8th and College 
start a west coast steel forging | Sts. on its 31st anniversary. The 
operation. |new home occupies 55,160 square 
oe of floor space. 

* * * 


* * * 


Quaker Gets Safety Praise 

PHILADELPHIA.—Quaker Rub- | Plainfield Works 
ber Corp., division of H. K. Porter} PLAINFIELD, N. J.—The Dunel- | 
Co., Inc., Philadelphia, has received |len (N. J.) plant of Worthington 
a letter of commendation from the | Corp. has been redesignated as the 
Pennsylvania department of labor | Plainfield works, according to F. J. 
and industry on its safety record’ Whelan, sales vice-president. 
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Barnard Motors to Remodel— 


Barnard Motors, Inc., Portland (Ore.) distributor for Cadillac and dealer for Olds- 
mobile, plans a major remodeling job on its four-story building. When restyled it will 
have the above, modern appearance. Work contemplated includes resurfacing of first- 
story with structural glass, and streamlining three upper stories. All new display win- 
dows, entrances and signs will be installed. 


a 





WHAT ELSE IS GREEN? 




















« 
ANSWER a “Folding money”... your profit! 


When the green sign is out front, you don’t need any 4-leaf 
clover for luck to help you sell oil. People all over the country 


have known about Quaker State for years, and keep on buying it. 


Made from 100% pure Pennsylvania grade crude oil, Quaker 
State Motor Oil is refined with the most modern processing 
equipment in existence. The men who supervise the various 
operations possess technical skill unsurpassed in the industry. 
We believe it to be the finest motor oil produced anywhere in 


the world. 


Sounds good, doesn’t it? It 7s good. 
If the car manufacturer recommends Heavy Duty Oil with 
detergency—use Quaker State HD Oil. 


QUAKER STATE OIL REFINING CORPORATION, OIL CITY, PA. 


MEMBER PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
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Lawsuits Affecting Dealers .. . 





Court Decisions 


(Continued from Page 


primarily a salesman and devoted 
most of his time to that service. 
He had authority to sell trucks 
and cars. He was instructed not to 
let any prospective buyer drive a 
truck or car off the lot unless ac- 
companied by them or some other 
employe unless the dealer himself 
gave them express authorization to 


do so. 
+ * + 


Maxwell Disobeys 
NE day three people came onto 
the dealer’s lot. They inspected 
a Ford truck and thought it would 
meet their needs, they having rep- 
resented themselves to be truck 
gardeners. 

They asked for a demonstra- 
tion. Maxwell let them drive the 
truck off the lot for that purpose. 
They were unaccompanied when 
they drove off. They never re- 
turned. 

The dealer sued the insurance 
company for value of the truck. 





49) 


| 
| 
| 


The higher court refused to hold| 


the insurance company liable, say- 
ing: 

“We find the language of the ex- 
clusion clause applies whenever in- 
sured, or anyone acting for him 
with express or implied authority 
to do so, voluntarily parts with pos- 
session of a vehicle covered thereby. 

“Maxwell voluntarily parted with 
possession of the truck. We have 
come to the conclusion that appel- 
lant (insurance company) under 
the provisions of its policy is not 
liable for the damages .. .” 

* x * 


*As Is’ Contract 

READER asked this question: 

“If a sale contract of a used 
automobile contains an ‘as_ is’ 
clause, is the seller relieved from 
liability for verbal guarantees and 
promises made by the seller or his 
representative?” 

According to a recent higher 
court the answer is yes. See the 











Nash Beds Aid Taft Supporters— 


Shown are two loyal Taft supporters attending the Republican convention in Des 
Moines who were caught without hotel rooms and spent the night in the twin beds of 
a 1952 Nash in the hotel lobby. Left to right are A. A. Fromholz, retail selling man- 
ager at the Nash zone in Des Moines; Oliver Lynch, Junior Polk county board member 
of Young Republicans; John Stevens, committee member from Muscatine, la.; J. E. 
Whalen, hotel manager, and William Talbot, committee member from Keokuk, la. 





late case of Garofalo Co. v. St. | when considered together clearly 
Marys, 90 N. E. (2d) 292. This |state the intent of the parties... 
court held: Words are to be understood in their 
“The words ‘as is, no recourse’|ordinary significance. ‘No recourse’ 





SERVICE TIPS 


TEST PEDAL TRAVEL 
TO BOOST BRAKE 
9] ADJUSTMENT JOBS 


Here's a good way to sell more brake adjustment 
jobs. When a customer comes in for service, suggest 
this test. Place a small block of wood 1'4" thick 
under the brake pedal. Then depress the pedal. If it 
touches the test block, the brakes need attention. 


CHRYSLER MOTORS PARTS CORPORATION 


Ma Par 


FOR SAFER, SMOOTHER STOPS 
USE MoPar BRAKE LININGS 
AND BRAKE PARTS 


Genuine Chrysler Corporation Parts for 
Plymouth, Dodge, De Soto, Chrysler 
Cars, and Dodge “Job-Rated” Trucks. 


You can be sure of safer, more dependable braking action 
with MoPar Cyclebond brake linings, master and wheel 
cylinders, brake hose, and other MoPar brake parts. 


They’re factory-engineered , 


. factory-inspected .. . and 


supplied by Chrysler Motors Parts Corporation. Reason 
enough why they are your assurance of top quality and 
lasting satisfaction! 

What’s more, it’s a cinch to get MoPar brake linings and 
brake parts—or any other MoPar parts and accessories— 
ina hurry! All you have to do is see your nearest Plymouth, 
Dodge, De Soto or Chrysler dealer. 


Display this sign to let people know you 
recommend and install MoPar parts. 


For details, 


write Advertising Dept., 


Chrysler Motors Parts Corporation, Detroit 
31, Michigan. 





DETROIT, MICHIGAN 





means no access to, no return, no 
coming back upon, no assumption 
of any liability whatsoever, no 
looking to the party using the term 
for any reimbursement in case of 
loss, or damage, or failure of con- 
sideration in that which was the 
cause, the motive, the object, of 
the undertaking or contract.” 

For comparison, see Roby Motors 
Co. v. Cade, 158 So. 840. Here the 
court held that a clause in a sales 
contract that an automobile is sold 
is” implies that the buyer is 
taking delivery of a car in some 
way defective and with the agree- 
ment that he will not at a later 
date complain that the automobile 
is unsatisfactory, or defective. 

* ” ok 


Unpaid Balance on Notes 

CCORDING to a late higher 

court decision if a protection 
agreement between an automobile 
dealer and a credit corporation is 
ambiguous the automobile dealer 
is not liable for payment under 
the protection agreement of an un- 
paid balance due on the note on the 
automobile purchaser’s failure to 
pay. 

For example, in Daniel v. Uni- 
versal C.LT. Credit Corp., 238 S. W. 
(2d) 727, the credit corporation sued 
one Daniel for alleged breach of a 
retail protection agreement for au- 
tomobile dealers. 

The higher court held that the 
automobile dealer who sold and 
assigned without recourse a com- 
bination note and chattel mort- 
gage covering the unpaid balance 
of the purchase price of an auto- 
mobile was not liable for pay- 
ment of an amount equal to the 
unpaid balance due under the pro- 
tection agreement which was am- 
biguous and conflicting. 

The higher court said: 

“We entertain considerable doubt 
as to whether the alleged agree- 
ment ever imposed any binding 
obligation on either party to this 
suit. 

* * « 


Not Always Safe 
A'"= days ago an automobile 
dealer named Robert Cline 
wrote as follows: “Is an automobile 
dealer always safe against financial 
losses when he purchases an auto- 
mobile from a seller who assigns 
a certificate of title having thereon 
no lien notation?” 


According to a late higher 
court decision, the answer is no, 
he is not always safe. 

For example, in Howard Bank 
Co. v. Jones, 243 S. W. (2d) 305, 
testimony showed facts as follows: 
An automobile dealer sold an auto- 
mobile to a purchaser named Eu- 
gene in Vermont and gave Eugene 
a certificate of title. The contract 
was assigned to a finance company. 
Soon afterward Eugene drove the 
car into Missouri and applied for 
and received another certificate of 
title. Then he sold the car to one 
Jones, an automobile dealer. 


In subsequent litigation the 
higher court held that Jones must 
pay to the finance company the 
balance which Eugene owed on 
the automobile. This court held 
that although the state of Missouri 
had given Eugene a clear certifi- 
cate of title, when in fact the car 
was mortgaged, this fact had no 
legal effect on the transaction since 
Eugene had stated in his applica- 
tion for a certificate that there was 
no lien on the car and also the 
Missouri certificate had printed 
thereon a notification that the 
office of the commissioner of motor 
vehicles is “not an office for the 
recording of liens” on automobiles. 


Simpkins Heads 
B. C. Dealer Group 


VANCOUVER, B. C. — Clarke 
Simpkins has been elected presi- 
dent of the Motor Dealers’ Assn. of 
British Columbia, taking office at 
the annual convention here recent- 
ly. He succeeds R. B. Wilson, of 
Victoria. 


George Mussallem, of Haney, was 
elected as vice-president. Wilson 
will continue on the board of di- 
rectors, along with Wesley A. Reed, 
Chilliwack; E. Gillespie, Kamloops; 
Alex Smith, Vernon; J. A. Fergu- 
son, Nelson; George Johnson, Ques- 
nel; Douglas Frizzell, Prince Ru- 
pert; Herbert Gray, Duncan; J. M. 
Wood, Victoria; M. J. Overand, 
New Westminster, and George 
Haddad, Cranbrook. 
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| are saved by brazing a steel shank 





e onto them, thus restoring the tool 
ile of Lools Prolonge to its original length. 

age All tool purchase requisitions 

Chrysler Corp. Reconditioning Program Saves are routed through the nonpro- 

ductive material control depart- 

100,000 f Gates Scrap H —— ment and carefully screened. If 


an obsolete tool can be reworked 
to meet the blueprint specifica- 
tions for not more than half the 
. cost of the new tooi, or if an 
a a obsolete tool used for another 
, , ools that cannot be repaired or| purpose will fit the new job, it is 

Pee wae aoe 4 Pager te reclaimed in any way are turned| supplied to the requesting plant. 

f defense-vital materials, accord- | CV¢T,'0 the by-products department | Last year, 70,000 separate items 
r H. L. Weckl / tion | 0 244 to the tonnage of Chrysler’s| were supplied to plants from obso- 
ing A ———_ | ecrap metal drive. Last year, 788,-|iete stores oF surplus stocks held 
a ee 000 pounds of tools were disposed| py other plants, and another 3,600 

Worn-out screw drivers, obsolete | of in this manner. were reworked to fit new specifica- 
drills and other “tired” tools that) One example of reconditioning is| tions. In a separate operation, 24,- 


have completed their stint on pro- ger 4 ; : sn At 
duction lines are routed to the long oy Sais oe kee ti ae 000 grinding wheels were salvaged. 


Reo Announces Diesel Tractor— rows of bins in the nonproductive : : 
material control department. meet other specifications. An old Fire at Red fern Buick 


Reo Motors, Inc., Lansing, has announced production of a die el tractor which it drill worn too short for its present ; 
states is one of the lightest units on the road of its class. The 9,475-pound tractor,| _ Some of the tools are reworked | job may be sharpened and used| C. T. Redfern Buick, Claremore, 


says the company, is powered by a Cummins JBS-600 diesel engine and has a gros. | to conform to new specifications. | again on another assignment. The] Okla., was hit by a fire recently. 
tractor rating of 50,000 pounds. The tractor has a 130-inch wheelbase. Others are reissued to depart- | stubs of solid-carbide turning tools| Damage was reported slight. 


New Passenger Car Registrations, 3 Months Total, 1952-1951 


DETROIT. — In the last year,| ments where they can be used 
Chrysler Corp. has reconditioned! effectively. Still others are sold 


100,000 factory tools, extending! to Chrysler suppliers to be used 
their useful lives several times be- 


yond normal. 
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Roundup from State Capitals... 








(Continued from Page 18) 


holding a manufacturer's franchise 


to sell vehicles. 


A bill signed into Michigan law 

by Gov. Williams increases the 

i annual license fee for installment 
i sellers of cars from I10 to $20 
i and permits them to carry their 
own paper without requiring a 

















mf egisla tion Affec ing Ath Sn dustry 


sales finance company license. 
Of general interest in the field of 
legislation affecting marketing is 
Gov. Dewey’s veto of a New York 
bill which would have substituted 
the “model” trade-mark law en- 
dorsed by the National Assn. of 
Secretaries of State and the United 
States Trademark Assn. for the 
state’s present trade-mark laws. 
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duct hearings on proposed price 
boosts. 

| A welcome break in the steady 
| general uptrend of recent years in 
| highway-user taxes may come from 
| Louisiana, where incoming Gov. 
|Robert F, Kennon is urging en- 
actment of a 2-cent reduction in 
the state gasoline tax rate. The 





introduced so late in the legislative 


to study its provisions. 


Rhode Island lawmakers rejected 
a proposal by Gov. Roberts for 
creation of a five-member state 
consumers’ council to resist price 
increases in the 
life.’ The agency would have been 
empowered to investigate and con- 





session that lawyers and business | 
groups had not had sufficient time | 


“necessities of 


Louisiana gas tax was boosted in 
1948 from 7 to 9 cents per gallon— 
| the highest in the nation. 


* x x 


Oregon Fights Truck Taxes 
 egpneciay are being pushed in Ore- 
gon for a state constitutional 
amendment to prohibit imposition 
of truck mileage taxes. This is the 
latest move in a controversy re- 
sulting from the 1951 Oregon legis- 
lature’s enactment of a bill in- 
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creasing the mileage tax and low- 
ering plate fees. 

The increased fees were kept 
from going into effect by a ref- 
erendum drive by the industry 
which will put the measure on 
the November ballot. Referral of 
the bill is saving the industry 
about $1,000,000 in taxes this year. 
If the proposed new Oregon in- 
itiative measure also goes on the 
ballot, it will mean the voters will 
be asked in November not only to 
knock out the 1951 act, but also to 
adopt a state constitutional prohi- 
bition against any kind of mileage 
tax. Oregon pioneered the mileage 
tax, which subsequently attracted 
interest from many other states. 


Utilizing previously-granted bor- 
rowing authority, Maine plans to 
issue $12,000,000 in state highway 
and bridge bonds about Aug. 1. 
Highway bond issuance is being 
advocated in Iowa by Lieut. Gov. 
William H. Nicholas, candidate for 
the Republican gubernatorial nom- 
ination in the June primary. Bond 
issues scheduled for submission to 
Chicago voters June 2 include $15,- 
000,000 for superhighway construc- 
tion. 

* * 


& 
Toll Road Plans Shaping Up 

N THE toll road front, Penn- 

sylvania’s State Turnpike com- 
mission announces it is taking 
preliminary steps toward construc- 
tion of a new link in it toll super- 
highway system. Aerial and traffic 
surveys are underway to determine 
a route for the proposed new 
northeastern link running through 
the state’s anthracite region. 

The new Pennsylvania project 
will not interefere with priority 
given a proposed 40-mile exten- 
sion from the eastern end of the 
Pennsylvania Turnpike at King 
of Prussia to the Delaware river, 
where it will connect with a pro- 
jected extension of the New Jer- 
sey Turnpike. The Pennsylvania 
commission plans to get this 
extension started during the 
latter part of the current year. 

Steel priorities received by the 
Oklahoma turnpike authority for 
the last of its requirements cleared 
the way for completion early next 
year of the Oklahoma City-Tulsa 
toll superhighway. 

Meanwhile, Gov. Murray of Okla- 
homa announced he would invite 
the governors of Kansas, Missouri 
and Texas to attend a conference 
in Oklahoma City to discuss his 
proposal for a $600,000,000 network 
of toll roads connecting principal 


cities of the four states. 
* * * 


Georgia Waits Costs Report 
"parser pang State Turnpike com- 

mission has retained engineer- 
ing firms to assist in laying out 
the route of the proposed Carters- 
ville-to-Chattanooga toll road and 
report on costs and traffic studies. 
Feasibility reports on the 65-mile 
project are expected to be ready 
within four to six months, after 
which financing steps will be 
started. 

An interim study of the feas- 
ibility of toll roads was author- 
ized by the Michigan legislature. 
Creation of a State Turnpike 
commission will be sought in 
Kansas next year. Tentative 
plans for a 300-mile toll super- 
highway on a route through Wis- 
consin from Chicago to Minne- 
apolis have been submitted to the 
Wisconsin state legislative coun- 
cil. 

State tax developments include 
Gov. Williams’ veto of a Michigan 
used-car transfer tax of 3 percent, 
which had been intended to raise 
$12,000,000 in additional state rev- 
enue. 
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“Did you call, Al?” 
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sedan, $910*, $950*, $975*; (76) sedan, | 
e e $850*; (66) sedan, $885*. "46 =(78) | 
Used-Car Auction Prices _ | :iist: Av Used i 
- PACKARD—'48 sedan, $500. | - 
PLYMOUTH—’51 Cranbrook 4-dr., $1,520. | erage se rices 
"50 SD conv., $1,360; station wagon, P A 
$1,375. °49 Deluxe sedan, $1,100, $955. (Compiled by Automotive News) 
"48 SD conv., $860. '46 SD sedan, $650. 
Market Trend PONTIAC—'51 Chieftain (8) sedan, $1,- May 1952 April March 
‘ , , - 860, $1,990*; conv., $2,150*; Chieftain Model (to dat 1952 1 

In the week leading up to suspension of Regulation W, the overall (6) te. $1,725, 31.620. 48 SL (8) 1952 pa peony 9 pon ae 
average price of used cars slipped $4 to $1,202, according to Automo- sedan, $890. $1,202 $1,213 $1,220 ee $2, $2, 
tive News index. STUDEBAKER—'51 Commander (8) sedan, | 1951 veces 1,652 1,670 1,709 

f J $1,470*, $1,350*. ‘50 Champion sedan, 

However, the index showed that most of the losses occurred in the $1,010*, $1,025. sie) : 1950 1,304 1,316 1,348 
prices of ’46s through ’50s, with ’51s and ’52s showing gains over the | WILLYS—’52 Aero Wing 2-dr., $1,660*. '50 1949 1,069 1,067 1,091 
previous week, Jeepster, $910*. ‘48 Jeep wrecker, $600. 1948 780 813 825 

The price of ’52s went up $21, and the price of ’51s up $3. Biggest OAK N AI 1947 . 649 672 676 
losses were for ’49s, with a $19 drop. Other losses were ’50s, down $8; LAND, CALIF. 1946 5S1 584 515 
48s off $12; 47s down $1, and ’46s off $8 (Pollock’s Used Car Auction. Sale every —" , a 

Mee ’ Wednesday. Prices are for sale of May 7.) May April March Overall 

At 11 auctions during the same period, offerings were listed at | BUICK—'52 Special conv., $2,900*. °47 Average...... $1,202 $1,213 $1,220 
2,009, of which 1,349 were sold for an average of 67 percent. At the a 4-dr., $605; Super 2-dr., $775. '46 tigi ‘ , 
same auctions a week earlier, 2,042 cars were offered, and 1,488 sold | §3)0" {otion. Wag, $675. "41 4-dr., | (The above figures are averages of used-car auction prices, all 
for an average of 70 percent. CADILLAC—'51 (62) 4-dr., $3,395*. 50 | makes and models, carried regularly in Automotive News.) 

Prices marked with an * indicate a unit equipped with (es) andr. Gide’. AP iaah bee, Ge 
an automatic transmission or overdrive. 360°. eo Custom (8) 2-dr., $1,600*, $1,415. °50 | MERCURY—'51 club coupe, $2,000*. 49 
T WAYNE. IND " : Cuevaesae’61 FL Deluxe 4-dr., $1,-| Custom (8) 2-dr., $1,305; club coupe, eens. $1,135*. °47 2-dr., $700; 4-dr., 
FOR 80. ‘47 SD (8) station wagon, $500; 90; Bel-Air, $1,935*. ’50 SL Deluxe $1,330; %-ton pickup, $1,015. °49 pick- 650. 
9 ° sedan, $530, $700. club coupe, $1,430; FL Special 4-dr., onan. ak oe . | NASH "49 Stat . , 
(Carl Marker’s Auction. Sale every Tues- | pRaZER—'51 4-dr. $1,260*. $1,320. °49 FL Deluxe 2-dr., $1,125; on ped re rg veg ae ees 1° (600) 4-dr., $645.41 cn” Po ™ 
day. Prices are for sale of May 6.) ve. , Stee 4-dr., $1,175; SL Deluxe 2-dr., $1,235. et, ee Se ee, ; z es 
‘ HUDSON—’50 Pacemaker 2-dr., $850. °49 48 SM 2-dr., $785; conv., $780; station $1,035. 48 SD (8) 2-dr., $675. 47 | OLDSMOBILE—’50 (98) 4-dr., $1,860*. '42 

(Market off just a bit. Consigners Commodore (8) sedan, $940*. °47 Super w. $925: %-to ick “$875. 47 Deluxe (6) 4-dr., $670. ‘46 SD (8) 4-dr., $125; club coupe, $120. °'40 (66) 
Sttaaun: sa | © Se, 08. hee © te..| ona: ee 2-dr., $515. 2-dr., $155. 
out o offerings.) $395 1 : ay Sree? e FRAZER 4 ; , ‘KA , 

395. ‘ 4 yinds -ar. , cR—'48 4-dr., 2 at $675*. °47 4-dr., | PACKARD—’52 (20 -dr. 480". ° 

BUICK—'51 RM sedan, $1,980*, $2,000*. | MERCURY—'51 4-dr., $1,800*, $1,650°. '49 | DesOTO 51 Custom Sar si.teor ''50| $980. ee — conv. $018. G6 ee BiG ak Me 
'50 Super sedan, $1,325, $1,480; (72) | sedan, $1,030, $1,210*, $1,100, $1,050. Custom 4-dr., $1,400, $1,470; Deluxe , $105. ; ‘, 
sedan, $1,470*. NASH—'51 Rambler station wagon, $1,200.| 4-ar., $1,390, $1,395, $1,430. °'40 Deluxe | BAISER—'51 Henry J 2-ar., $930. vais . 

CADILLAC—'51 (62) sedan, $3,465*, °50| "50 Statesman sedan, $1,100, $1,060. '49| 4 ar’ 140.’ °° HUDSON—'49 Super (6) 2-dr., $890; club | PLUNMOUTH 50 SD 4-dr., $1,250, $1,275. 
(62) sedan, $2,750. 49 (62) sedan, $1_| (600) sedan, $675. °46 club’ coupe, $530. | nazis 9249 Coronet club coupe, $1,650*.| coupe, $865. '48 Super (8) ‘4-dr., $835. | 9 Deluxe club coupe, $875: ° Deluxe 
985*; club coupe, $1,950. ’47 (62) sedan, | OLDSMOBILE — '51 (88) sedan, $2,150*.| °'49 Coronet 4-dr., $1,250; 2-dr., $1,030;| ‘46 Commodore (8) 4-dr., $405. shi 33 a ; 
$1,225*. 46 (62) sedan, $1,025*. 50 (76) conv., $1,525*; (98) sedan,| Wayfarer 2-dr., $955. LINCOLN—'49 club coupe, $1,085; Cosmo- | PONTIAC—'48 SL (6) 2-dr., $810. 46 

CHEVROLET—’51 SL Deluxe 2-dr., $1,395, $1,700*; (88) sedan, $1,410*. °48 (98) | FORD—’52 Custom (6) 4-dr., $1,950*. ’51 politan 4-dr., $900, $1,120. (Continued on Page 64, Cot, 1) 
$1,435*; FL Deluxe sedan, $1,610*. 

CHRYSLER — '50 Windsor Newport, $1,- 7 
750*; sedan, $1,475*, ‘48 Windsor sedan, se e 
$945*. : h the 

DeSOTO—'52 Custom sedan, $2,250*. °47 wit 


Custom sedan, $725. 


DODGE—’52 Coronet sedan, $2,200*, $2,- . 
130. °’51 Coronet sedan, $1,535*. °49 ‘ 


oronet ciubD cou . figures £D 
romp _s2 ‘Canem 6) 9-60. $1,950*. '51 do your service oF C RS SERVIC , 
how TvPE numBeER 500 750 


Custom (8) 2-dr., $1,535; Custom (6) 
250 
jos 
oF —t— | se 


2-dr., $1,475. °50 Custom (8) 2-dr., 
ee a 992 438 


$1,205, $1,135; Deluxe (6) 2-dr., $1,030. 


HUDSON-—’'51 Commodore (8) sedan, $1,- 
060. °49 Commodore (8) sedan, $875, 
ee 


$825. '48 Commodore (6) sedan, $735. 
136| 271 | 407 | 542 


° 
=) 
3 

















LINCOLN—’49 Cosmopolitan sedan, $955. | 

NASH—’51 Statesman sedan, $1,190. '50/! 
Rambler conv., $965. 

OLDSMOBILE—’50 (98) sedan, $1,675*; 
(88) sedan, $1,450, $1,530*. °49 (98) 
2-dr., $1,385*. "47 (76) club coupe, 
$760*; sedan, $630. 

PACKARD—’50 sedan, $1,000. 

PLYMOUTH—’52 Cranbrook sedan, $1,745, STARTER 

$1,730. °'51 Cranbrook sedan, $1,435, $1,- 

385. 

PONTIAC—’52 Chieftain (8) sedan, §$2,- 
350*. °51 Chieftain (8) club coupe, $1,- 
850*; sedan, $1,865*. ‘50 SL (6) club 
coupe, $1,230. 

STUDEBAKER—’52 Land Cruiser sedan, 
$1,785*. °51 Commander (8) club coupe, 


GENERATOR 











CARBURETOR 145 | 290 | 435 580 


$1,385. 
WILLYS—’52 Aero Wing sedan, $1,750*, 
$1,685. 








DANVILLE, VA. 


(Danville Auto Auction. Sale every 
Wednesday. Prices are for sale of May 7.) 


(Market very good. Selling active. 
Sold 50 units out of 98 offerings.) 
BUICK—’50 Special sedan, $1,370*, $1,250; 

Super sedan, $1,460*, $1,560*. ‘48 Super 
sedan, $880. °47 RM conv., $830. 

CADILLAC—’50 (62) sedan, $2,650*. °'48 
(61) sedan, $1,510*. 

CHEVROLET—’52 FL Deluxe sedan, $1,- 
815*. °51 SL Deluxe sedan, $1,520, $1,- 
465. °50 SL Special sedan, $925, $1,175; 
FL Deluxe sedan, $1,255, $1,300, $1,180. 
‘49 FL Special sedan, $900; SL Special ‘ieee. 
sedan, $1,045. '48 FM sedan, $750. °47 , ae 19 37 
SM sedan, $740. °41 sedan, $170. °39 : Pee 56 74 
sedan, $105. K : eee 

CHRYSLER—’50 Windsor sedan, $1,410. F Zi DISTRIBUTOR ee 

- as Se. 120 ec 
\ 


DODGE—’52 Wayfarer sedan, $1,880. ‘51 


FUEL PUMP 56}, 111 |} 167 | 222 





SPARK PLUG 65| 1291194 
‘iia ee 


Vv | 
ALVE-RING 53 | 106 159 212 





COIL-CONDENSER 





Meadowbrook sedan, $1,480. ‘50 Way- ; a 
farer sedan, $1,110. ‘49 Wayfarer sedan, ee — ‘pe 359 47 


$810. ‘ ~ ; 
FORD—’52 Victoria, $2,360*. ‘51 Custom | DIEBRORRREELLEL ELE LA EE TE >) — ite j | 
(8) sedan, $1,515; Deluxe (8) sedan, | 4 ‘f ¥ —, ae ’ 
$1,505. °50 Deluxe (8) sedan, $1,270. | ; A - . rar — 
4 Z “ . f s _e- 
K iT | 














’49 Custom (8) sedan, $1,020. °48 De- | 

luxe (6) sedan, $580. ‘47 SD (8) sedan, 

$600, $610. °46 SD sedan, $615. 
HUDSON—’47 sedan, $365. 
MERCURY—’50 sedan, $1,260*. 
NASH—’48 (600) sedan, $790. 
OLDSMOBILE—’50 (76) sedan, $1,050. '47 





(98) sedan, $550. f 
PONTIAC—'49 SL (8) sedan, $1,000*. °47 OF you 
SL (6) sedan, $700, $705. 
ALBANY, N. Y. . 
_(Tim Anspach’s Dealers Auto Auction. Shops using SUN Diagnosis Equipment and the sun Diagnosis 
a ee Program are doing more repair operations per car, making 


(Prices generally lower, but clean cars more profit per car, eliminat- 


wT eeeto sell ALL the work the engine NEEDS io comebacks and making 


BUICK — ’51 Special codan. $1,930. 50 happy, steady customers. 
Super station wagon, ‘ oe uper . ° . 
2-dr., $1,140. '48 Special sedan, $760. The above figures show the amount of service work vehicles 

_'41 Special sedan, $200. ; need—work which should be done. The figures are based 

Oe, aie an Ge wae on country-wide reports from small, medium and large shops 
$800. '41 (60) sedan, $350. using SUN Equipment. 

a a, ee ane Eee G- With sun Motor Testers, Distributor Testers and other SUN 


560*, $1,450; Bel-Air, $1,840*. ’50 


\ : “ 
Deluxe sedan, $1,235, $1°325, $1,210, o yess ° Diagnosis Equipment, thousands of shops are uncovering two 


x & to three times as many NEEDED repair operations per car as are 
gow usually found without such scientific equipment. Consequently 
these shops not only have larger labor and parts sales but 
eliminate guesswork and needless repairs and replacements. 
This means higher profits and better satisfied customers. 


190, $1,070; FL Deluxe sedan, $1,180, 
$1,160, $1,290*, $1,090*; SL Special se- 
dan, $1,100, $990, $1,175, $920. °49 SL 
Deluxe sedan, $880, $1,060, $1,040, $1,- 
075; SL Special sedan, $970. °48 FM 
sedan, $790, $800; FL Sedan, $850. 

CHRYSLER — ’51 Windsor Newport, §$2.- 
060*; Imperial 4-dr., $2,600*. ‘50 Wind- 
sor 8-pass., $1,410*; 4-dr., $1,650; Royal 
4-dr., $1,650*. ‘49 Windsor 4-dr., $1,- 
475°. 

DeSOTO—’51 Deluxe sedan, $1,775*. °50 
Custom Sportsman, $1,725*. ‘48 Custom 
conv., $900*. 

DODGE—’49 Coronet sedan, $1,170, $1,135. 
‘47 %-ton pickup, $400. 

FORD—’52 Custom (8) station wagon, §2,- 
400°. ’51 Custom (6) club coupe, $1,280; 
Custom (8) conv., $1,750*. °50 Custom 
(8) sedan, $1,260*, $1,250; Deluxe (8) 
sedan, $1,100. ‘49 Custom (8) sedan, 
$930, $840; conv., $1,060; Deluxe (8) 
seden, $880, ‘48 Deluxe (6) 4-dr., $690, 






Tell us the number of vehicles you service per month. We 
will send you a more complete report on what you can expect 

¥ in increased sales and profits from a sun Diagnosis Program. 
There is na obligation. 


ea R5023 
ELECTRIC CORPORATION 3 ciichco st tinois 
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Used-Car Auction Prices 








(Continued from Page 63) 
Chieftain (8) 2-dr $525; club coupe, ; $930 48 Commander (8) conv $900; 
$660 Regal 4-dr., $775 “ im 
STUDEBAKER—'50 Champion 2-dr., $1,- | WILLYS—'49 Jeepster, $780, $760; Jeep 
060, $1,155. °47 Commander (6) club| $700. '48 %-ton panel, $500. ‘47 sta- 
coupe, $615 tion wagon, $710 
MISCELLANEOUS 46 International '%- a Sa ta Pa 
ton pickup, $495 DENV ER 
(Denver Auto Auction Sale every Tues- 
MANHEIM, PA. day at Littleton, Colo. Prices are for sale 
of May 6.) 
(Manheim Auto Sales and Auction Co. | (Prices steady, Sold 259 units out of 


of May 2.) BUICK—'52 RM Riviera, $2,930, $3,105*, 
(Sold 83 units out of 150 offerings.) | $3,205*; Special sedan, $2,430*. ‘51 Su- 


Sale every Friday Prices are for sale | 382 offerings.) 
| 
| ; 
BUICK — '52 Special 4-dr., $2,235*. ‘'50| per sedan, $1,730*, $2,095*, $2,180*, $2,- 


Special 2-dr., $1,520, $1,325. '49 Special | 205*. °'50 RM sedan, $1,305, $1,385, 
conv., $1,380; Super 4-dr., $1,245. ‘48 | $1,405, $1,430*. '49 Super sedan, $1,235*, 
RM 2-dr., $860. ‘47 RM conv., $800. $1,245*. '48 RM sedan, $745, $790, $815*. 
' LLAC—’5 62) club , $3,400*; '47 Super sedan, $710, $780. 
ar = e5,200". "So (68) acd, $o S10, | CADILLAC—'51 conv.,' $3,800*; (62) _se- 
"49 (62) "4-dr $2,000* "48 (62) 4-dr., dan, $3,500*. ‘50 (62) sedan, $2,650", 
$1,550*. °47 (62) 4-dr.. $1,210 $2,740*, $3,000*. '49 (62) sedan, $2,000*, 
teal kage rrcntaeds ,150*. °'47 (62) sedan, $1,245*, ‘41 
CHEVROLET—'52 sedan delivery, $1,430. | $2:150%.,, 147, 088) sedan, $ 
’51 FL Deluxe 2-dr., $1,455; SL Deluxe | cope VROLET — ‘52 Bel-Air, $2,165*; SL 
2-dr., $1,430; SL Special club coupe, | “ Heluxe sedan, $1,870, $1,890, $1,895; 
$1,310. "50 sL Deluxe 2-dr., $1,260; %-ton pickup, $1,510, $1,555, $1,560; 
4-dr., $1,205, '49 conv., $1,180. '48/ 1% ton pickup, $1,460, $1,490, $1,500. '51 
aerosedan, $975. FL Deluxe sedan, $1,515, $1,530, $1,- 
CHRYSLER—’52 Windsor 4-dr., $2,605*. 540*. ‘'50 Bel-Air, $1,495, $1,550, $1,- 
’51 Imperial Newport, $2,725*; NY 4-dr., 635*; FL Deluxe sedan, $1,240, $1,265, 
$2,350*; Windsor Newport, $2,250*. ‘50 $1,320*. °'49 SL Deluxe sedan, $1,025, 
Windsor 4-dr., $1,405*. $1,125, $1,165. °48 aerosedan, $700, $800, 
DeSOTO—'51 Custom 4-dr., $1,870*. '50| $825. '47 FM sedan, $695, $700, $705. 
Deluxe 4-dr., $1,460; Custom 4-dr., $1,-| '46 SM _ sedan, $500, $525, $570. 
0. CHRYSLER—’52 Saratoga sedan, $3,145*; 


NY sedan, $3,125*; Windsor sedan, $2,- 
DODGE—'52 Coronet 4-dr., $2,180"; Mea-|  Gog+ "gr NY’ sedan $2,405*. '50 vind. 


dowbrook 4-dr., $2,030*, $1,890. "51 sor sedan, $1,540*, $1,710*. $1,810*. 

Coronet 4-dr., $1,785*. "49 conv., $1,370. | nesoro—'52 Custom sedan, '$2,180°. °50 
FORD—’52 Victoria, $2,280*, $2,250. ’51 Custom sedan, $1,480*, $1,500*. 

Custom (8) 4-dr., $1,495. ‘49 conv., | DODGE—’51 Meadowbrook sedan, $1,405*. 

$1,060; Custom (8) 4-dr., $1,045; Custom 50 Coronet sedan, $1,240*, $1,310, $1,- 


(6) 2-dr., $970. °48 SD (8) club coupe, 340*. °49 Coronet sedan, $1,010*, §$1,- 
$725. 050*. 

HUDSON—’51 Hornet (6) 4-dr., $1,590. '49 | FORD—'52 station wagon, $2,365*; Vic- 
Commodore (8) 4-dr., $930; Super (6) toria, $2,295*; Custom (8) sedan, $1,900, 
club coupe, $850. °46 Super (6) 4-dr., $2,260*; %-ton pickup, $1,675. ‘51 Cus- 


tom (8) sedan, $1,545*, $1,560*, $1,575", 
’ $1,600*. °50 Deluxe (8) sedan, $1,245*, 
Sawa —"46 4-dr., S500. $1,280*, $1,310*. '49 Custom (8) sedan’ 
MERCURY—’50 2-dr., $1,290*; 4-dr., $800. $995, $1,080*. "48 SD (8) sedan, $810. 


"49 2-dr., $1,255*. °47 club coupe, $755. 47 SD (8) sedan, $575. °46 SD (8) 
NASH—’50 Statesman 4-dr., $1,010. sedan, $525. 
OLDSMOBILE—'52 (98) 4-dr., $2,960*. '51 | LINCOLN — '51 Cosmopolitan sedan, $2,- 
(98) Holiday, $2,220*. ’50 (98) 4-dr., 020*. '49 Cosmopolitan sedan, $910*. 
$1,635*; (88) 4-dr., $1,600*%. ‘49 (88) | MERCURY - "52 sedan, $2,570*, $2,620*, 


2-dr., $1,300*. ‘47 (78) club coupe, $770. $2,700*. ’'51 sedan, $1,825*, $1,835*. ‘50 

PLYMOUTH — '51 Cranbrook club coupe, sedan, $1,235, $1,240, $1,400. ‘49 sedan 
$1,850; 4-dr., $1,485; Savoy, $1,700; $1,185*. ‘48 sedan, $800, $820. ‘47 
Cambridge club coupe, $1,375. ‘50 SD sedan, $695, $740. 





club coupe, $1,240. NASH—’51 Rambler station wagon, $1,225. 
PONTIAC—’52 Chieftain (8S) 4-dr., §$2,- ’50 Ambassador sedan, $1,005*. '49 (600) 

480*. '50 Chieftain (8) conv., $1,725*. sedan, $845. 

49 SL (8) 2-dr., $1,215. ‘48 Chieftain | OLDSMOBILE "52 (98) sedan, $3,975*, 

(8) 4-dr., $1,065; conv., $1,000. ‘47 $3,200*, $3,235*. ‘51 (98) Holiday coupe, 

station wagon, $570. | $2,420*; (98) sedan, $2,150* $2,250", 
STUDEBAKER—-’50 Champion club coupe, $2,420*. ‘50 (88) sedan, $1.460*, §$1,- 








ONE NAME THAT MEANS 
everything FOR 
SAFE LUBRICATION 





Pennzoil—accepted from coast to coast as the sign of 
quality motor oil—offers you a ready market for the com- 
plete line of Pennzoil products. | 

Pennzoil quality satisfies the most exacting customer, 
answers every lubrication need. It means a fast-selling, 
low-investment “‘one-brand” lubrication inventory. And 
proved Pennzoil merchandising programs, together with 
consistent nationwide advertising, create extra profit op- 
portunities by developing new customers—steady customers. 

Don’t miss these profits! Get the facts from your near- 
est Pennzoil distributor or write us for his name today. 


~~ 





THE PENNZOIL COMPANY ° OIL CITY, PA. 


525*, $1,600*, $1,705* '49 (88) sedan, 
$900*, $1,285*, $1,305* 

PLYMOUTH 52 Savoy, $2,175, $2,190; 
Cambridge sedan, $1,885. °51 Savoy, $1,- 


765. ‘50 Suburban, $1,395. '49 SD sedan 
$905, $995, $1,005, $1,020. °48 SD sedan, 
$710, $775, $780. 

PONTIAC —'52 Catalina, $2,705*, $2,750*; 
Chieftain (8S) sedan, $2,205, $2,410* "51 


Chieftain (8) sedan, $1,805*, $1,835%, | 





$1,910*. '50 Chieftain (8S) sedan, $1,435*, 
$1,460*, $1,475* '49 SL (8) sedan, $1,- 
200*, $1,220, $1,295* 48 Chieftain (8) 
sedan, $905, $910, $925 '47 SL (8) ] 
sedan, $770 

STUDEBAKER 52 Champion Starliner, | 
$1,905* 51 Commander (8) sedan, §$1,- | 
375°, $1,475*, $1,555° 50 Champion 
sedan, $1,070, $1,110 417 Commander 


sedan, $785 
WILLYS 52 %-ton pickup, $1,840, §$1,- 


845, $1,850; Aero Lark sedan, $1,410 
’51 station wagon, $1,155* '50 Jeepster, 
$905 

CLEVELAND 


(O.K. Auto Auction. Sale every Tues- 

day. Prices are for sale of May 6.) 

(Both wholesale and retail market 
picked up a little, Sold 32 units out of 

49 offerings.) 

BUICK—’49 RM Riviera coupe, $1,435"; 
4-dr., $1,200. 

CHEVROLET—'51 Bel-Air 2-dr., $1,805*; 
SL Deluxe club coupe, $1,390*. ‘48 FM 
2-dr., $635; conv., $800. 

DeSOTO—'49 Deluxe 4-dr., $1,085*. 

DODGE—’47 Deluxe 2-dr., $515*. °46 Cus- 
tom club coupe, $640. 


| 
| 
| 
| 


FORD—’'51 Deluxe (6) 2-dr., $1,185. °50| 


Deluxe (8) club coupe, $1,025; business 
coupe, $870. '49 Custom (8) station 
wagon, $1,015. ‘48 SD (8) 2-dr., $475. 
'47 Deluxe (8) 2-dr., $525. 

HUDSON—'51 Super (6) 4-dr., $1,500*. '46 
Super (6) 2-dr., $335. 

LINCOLN—’49 Cosmopolitan 4-dr., $1,060*. 

MERCURY—’50 Deluxe club coupe. $1,- 
305, $1,395*. °'49 Deluxe 4-dr., $1,080*. 

OLDSMOBILE—’51 (98) 4-dr., $2,215*. '47 
(98) 2-dr., $605*. 

PLYMOUTH—'51 Cambridge club coupe, 
$1,440; 4-dr., $1,350; Cranbrook 4-dr. 
$1,475. °'50 Deluxe club coupe, $1,045. 
'48 SD 4-dr., $740. 

PONTIAC—’51 Catalina, $2,185*. 

STUDEBAKER—'50 Commander (8) Star- 
light coupe. $1,045*. 

WILLYS—’47 Jeep station wagon, $290. 


PHILADELPHIA 


(H. B. Robinson Auto Sales Auction. 
Sale every Tuesday and Thursday. Prices 
are for sales of May 1-6.) 

(Prices are up about $50 on clean cars. 
Demand excellent. Sold 135 units out of 
171 offerings.) 

BUICK—’51 Special sedan, $1,380*, $1.,- 
350*. ’49 Super sedan, §$1.250*. '48 
Super sedan, $850, $785. '47 Super sedan 
$740. ‘41 Super sedan, $140. 

CADILLAC—’49 (62) sedan, $2,025*. 


615, $1,500, $1,465, $1,450; SL Special | 


sedan, $1,345; FL Deluxe sedan, $1,600; 
\%-ton panel, $1,300, $1,295. °50 SL De- 
luxe sedan, $1,300. '49 SL Deluxe sedan, 
$1,080, $925; FL Deluxe sedan, $1,150. 
'47 FL aerosedan, $750; FM conv., $745; 
sedan, $750; SM sedan, $660. ‘46 FL 
aerosedan, $685; SM sedan, $680, $650, 
$600. °41 SD sedan, $260. 

CHRYSLER—’48 Windsor sedan, $1,030*. 

DeSOTO—’'50 Custom sedan, $1,440*. '49 
Custom sedan, $1,195. 

DODGE—'51 %-ton panel, $1,310, $1,300. 
’48 Coronet sedan, $1,510. ‘47 Custom 
sedan, $680. ‘'46 Deluxe sedan, $685, 
$610. 

FORD—’51 Custom (8) sedan, $1,450*, $1,- 
380; Custom (6) sedan, $1,330; Deluxe 
(8) sedan, $1,340, $1,320, $1,310. ‘50 
Custom (6) sedan, $1,200; Deluxe (6) 
sedan, $1,025; Deluxe (8) sedan, $1,100, 
$1,080, $1,050. °'49 Custom (8) sedan, 
$1,025, $1,020, $920; Deluxe (8) sedan, 
$910, $835, $725. '47 SD sedan, $720; 
Deluxe sedan. $670. °'46 SD sedan, $645. 

KAISER—’51 Henry J (6), $920. 

LINCOLN-—'49 conv., $1,010. 

MERCURY—’51 sedan, $1,770*. °48 sedan, 
$820. °'46 sedan, $650. 

NASH—’50 Statesman sedan, $1,060, $1,- 
050, $970. °49 (600) sedan, $895; Am- 
bassador sedan, $910. '48 business coupe, 
$675. °46 (600) sedan, $550. °'37 sedan, 
$110. 

OLDSMOBILE — '50 (76) sedan, $1,345*. 
"49 (88) sedan, $1,310*. °'48 (76) sedan, 
$1,040. ‘47 (76) sedan, $690, $675. ‘4 
(76) sedan, $685. '40 (6) sedan, $160. 

PACKARD—’50 (200) sedan, $1,170. 

PLYMOUTH—’51 Cranbrook sedan, $1,360; 


Cambridge sedan, $1,440, $1,385, $1,380, | 


$1,375, $1,370. ’50 conv., $1,510, $1,410; 


Suburban, $1,370; SD sedan, $1,315; De- | 


luxe business coupe, $950, $560. ‘49 De- 
luxe sedan, $1,070, $905. °48 SD sedan, 
$870, $825. '40 SD sedan, $170, $150. 
*39 sedan, $160. 

PONTIAC—'50 SL (6) sedan, $1,375. '49 
Chieftain (8) sedan, $1,340, $1,200; SL 
(6) sedan, $1,310. ‘46 SL (8) sedan, 
$705, $625. 

STU DEBAKER—’'50 Commander (8) sedan 
$1,210*. ‘48 Commander (8) sedan, $780. 

WILLYS—’51 pickup, $875. 

MISCELLANEOUS—'47 International Waik- 
in, $430; International 1-ton panel, $235. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every | 
Wednesday. Prices are for sale of May 7.) | 


(Market steady, rising a bit on clean 
cars. Sold 82 units out of 139 offerings.) 
BUICK—’51 Super conv., $2,250*; Special 
sedan, $1,950*. '50 Special sedan, $1,- 
475*; Super Riviera, $1,715*. ‘49 Super 
sedan, $1,250, $1,235, $1,125*. '48 RM 
sedan, $950*, $880. "47 Super conv., 
$870; RM sedan, $665. 

\ADILLAC—’51 (60) sedan, $3,600*. 
‘HEVROLET—'52 SL Deluxe sedan, §$1,- 
860. ‘51 Bel-Air, $1,550*%; SL Deluxe 
sedan, $1,625*, $1,575*, $1,500; SL Spe- 
cial sedan, $1,360. °50 Bel-Air, $1,550*; 
SL Deluxe sedan, $1,420*, $1,350*; Spe- 
cial sedan, $1,250. °41 SD sedan. $270. 
CHRYSLER — '50 Windsor Newport, $1,- 
710*; sedan, $1,595*. °41 Windsor sedan, 


$180. 

DeSOTO—’'50 Custom conv., $1,680*. '49 
Custom sedan, $1,440. 

DODGE — ’52 Coronet Diplomat, $2,475*, 


$2,600*. °51 Wayfarer sedan, $1,460*. | 


’50 Coronet sedan, $1,440*. ‘48 Custom 
sedan, $885, $865. 

FORD—’52 Victoria, $2,340*. '51 Victoria, 
$2,000*, $1,870*; Custom (8) conv., $1,- 
75*, $1,840*, $1,825*; sedan, $1,650*, 
$1,600*; Deluxe (8) sedan, $1,375, $1,- 
360. ‘50 Custom (8) sedan, $1,130. ‘49 
Custom (8) sedan, $925, $900. °'48 SD 
(8) sedan, $770. '47 SD (8) conv., $710. 

HUDSON — '50 Pacemaker sedan, $1,125. 
‘48 Commodore (8) sedan, $725. 

KAISER—'51 Henry J (6) sedan, $890. '51 





| 
| 


| 
| 
| 


Bel-Air, $1,680*, $1,770*, $1,710. ‘50 SL 
Special 4-dr., $1,270, $1,175; Bel-Air 


2-dr., $1,460. '49 SL Deluxe 4-dr., $950 — 
FL Special 2-dr., $810. '48 FL aerosedan 
$890. 


CHRYSLER 47 NY 4-dr., $735* ‘46 NY 
4-dr., $600* 

DeSOTO—'51 Custom 4-dr., $1,805* 50) 
Custom 4-dr., $1,390* 

DODGE—'51 Meadowbrook 4-dr., $1,425* 





‘50 Coronet 4-dr., $1,230* ‘47 Custom 
club coupe, $680. 
FORD-—'52 Deluxe (8) 2-dr., $1,810 51 

Deluxe (8) 2-dr.. $1,340. ‘50 Deluxe (8) 
2-dr., $1,095, $1.060*, 49 Custom (8) 
2-dr., $745, $855* ‘48 SD (8) 4-dr., 

‘ ? — ‘47 SD (8) 2-dr., $610. ‘46 De- 
uxe (6) 2-dr., $485, $490 

eae f 

Barrett Addition— HUDSON—'48 Super (6) 4-dr., $725*. 


Barrett Equipment Co. is constructing a ery gg aes $1,305*, $1,- 
cas . ¢ -dr. 4 a 9 

20,860-square-foot addition to the manu- iY aga i” $ 47 4-dr., $425. 
f . he 6 n foe . MERCURY 52 2-dr., $2.410, $2,550*. ‘50 
acturing space at the Barre actory in 2-dr., $1,275*. °49 station wagon, $805 








| St. Louis. The building is nearing com- 4-dr., $1,075* 


pletion. OLDSMOBILE "52 (88) 4-dr., $2,700* 

on = ~ $2,750*. °51 (98) 4-dr., $1,.965*. °5O (88) 

9 2-dr., $1,470. °49 (76) sedanet, $1,050* 

Special sedan, $1,335*. '50 sedan, $780. | PLYMOUTH—'52 Cranbrook 4 d 755 

a. gar > on - . ’ s ve a -dr., $1,755. 

MERCURY—’51 sedan, $1,740*, $1,640, °49 ‘49 SD 2-dr., $930. ‘47 Deluxe 2-dr., 
sedan, $1,080. $560. 

NASH—’51 Statesman sedan, $1,460*. ‘50 P = tint , 

Rambler conv., $960. '47 (600) sedan, PONTIAC - 52 Chieftain (8) 4-dr., §2.,- 

440*. 51 Chieftain (8S) 4-dr., $1,870". 








650. ’ -_ : 
OLDSMOBILE -'51 (88) sedan, $2,200*. '50 48 Chieftain (8) 2-dr., $880. '46 SL (6) 
(98) sedan, $1,600%, $1,510*. "49 (98) | 2-dr., $525; 4-dr., $550. 
sedan, $1,300*. ‘48 (98) conv., $995*. STUDEBAKER—'52 Commander (8) Land 
PLYMOUTH—’51 Cranbrook sedan, $1,590 Cruiser, $1.950*. °51 Commander Land a 
$1,570; Cambridge sedan, $1,430, $1,400. Cruiser, $1,220. $1,340*. ‘50 Champion 
$1,325; Belvedere, $1,750, $1,625. '50 SD 4-dr., $950*, $985*, $1,000*. °47 Cham- 
sedan, $1,235. ‘41 sedan, $215. pion 2-dr., $480*. 
PONTIAC — '51 Chieftain (8) conv., §$1,- 
910*. ‘50 SL (8) sedan, $1,525*; Chief- 
tain (8) Catalina, $1,760*. EBENSBURG, PA. 
STUDEBAKER —’51 Champion sedan, $1,- (Ebensburg Auto Auction. Sale every 
265*. °'50 Champion sedan, $1.000*. Thursday. Prices are for sale of May 8.) 
WILLYS—'49 Jeep (4), $750°*. (Prices up on the average of $50 to 


$100 on all oerings. Demand excellent. 


HORSEHEADS, N. Y. Sold 83 units out of 99 offerings.) 


(Horseheads Auto Auction. Sale every | ge gy Super 4-dr., $1,540*, °49 RM 
Friday. Prices are for sale of May 9.) | aie” te ; Super ia. $1,185*. 
adil z - : m ,100. 8 Super conv., $860; sedanet, 
BUICK—’51 RM sedan, $2,150*. ‘49 Super $925. '47 Super sedanet. $860. °41 Super 


sedan, $1,285. °48 Super sedan, $1,005. club coupe, $250. 


’41 Special sedan, $130. . ar s 
CADILLAC—'51 (61) 4- . 
CADILLAC—’51 (62) club coupe, $3 400°. ot (Ct) 4-dr., $3,110°. 


CHEVROLET — ‘52 SL Deluxe station | CHEVROLET—'51 SL Deluxe 2-dr., $1,455; 
wagon, $2,475*. °51 SL Deluxe sedan,| Sl Special 2-dr., $1,360; %%-ton pickup. 
$1,490; conv., $1,700. '48 FL aerosedan, $1,100. "50 FL Deluxe 2-dr., $1,315. 
$850; 4-dr., $840. °47 FL sedan, $725. $1,300, $1.270, $1,225, $1,200; SL Deluxe 
'41 club coupe, $305; sedan, $220. 2-dr., $1,250*, $1,235; SL Special 2-dr.. 

DODGE—'51 Wayfarer sedan, $1,400. ‘50 | $1:125. '49 FL Deluxe 2-dr., $1,105; SL 
Coronet sedan, $1,235; Wayfarer road- Deluxe 4-dr., $1,100, $1,080; club coupe, 
ster, $1,180. °'47 Deluxe club coupe, $1,025. 48 FL aerosedan, $940. ‘47 
$670; sedan, $685. Station wagon, $830; FM club coupe 

FORD — '51 Custom (8) conv., $1,830*; $770, $700, $665; SM 2-dr., $760; sedan 
sedan, $1,630. ’50 Custom (6) sedan, delivery, $470. 42 SD 2-dr., $210. °36 
$1,240, $1,200, $1,205. °49 Custom (8)|  2-4F-, $135. 
sedan, $760; Custom (6), $660. °48 SD | DODGE—’'49 Coronet 4-dr., $1,140, $1.070: 
(8) club coupe, $720. °'46 SD (8) sedan, club coupe, $1,090. '39 Custom 4-dr., 
$460, $430. °42 SD (8) sedan, $220. $270. 


| FRAZER—’51 sedan, $1,255*. ‘48 sedan, | FORD—’'51 Custom (8) 2-dr., $1,365; Cus- 
CHEVROLET—'51 SL Deluxe sedan, $1,- | 








$450*. tom (6) 2-dr., $1,420, $1,275; Deluxe (8 
HUDSON—’'46 Super (6) sedan, $360. 2-dr., $1,380. "50 gasoms (8) 2-dr., 
KAISER—’51 (6) sedan, $850. ‘49 sedan, $1,220, $1,210. ‘48 SD (6) club coupe, 


$600*. $615, $550. °47 SD (8) conv. 71 "46 

MERCURY—’52 conv., $2,775*. '50 sedan,| §Dp (8) 2-dr.. $510 a 
.455* .380*. °49 s , $1,090*. ide. she, 

NASE'51° Rambier Amma FE HUDSON—'51 Commodore (8) 4-dr., $1,- 
OLDSMOBILE—'48 (76) sedan, $900*. '47| 575. ‘46 Commodore (6) 4-dr., $300. 

(66) sedan, $730. '46 (76) sedan, $705. | KAISER—’47 4-dr., $360. ‘51 Henry J 
PACKARD—'50 sedan, $1,150*. ’49 sedan, | 2-dr., $690. 4% 

$1,050. ‘48 —¥ ie ogg » LINCOLN—'47 4-dr., $490. j 
PLYMOUTH — °52 Cambridge club coupe, “er __» “ 

$1,765. °50 Deluxe sedan, $1,225; SD "a te. 51 club coupe, $1,720*. °46 

conv., $1,280. °47 SD conv., $750; sedan, | vi . 


$680. | NASH—'49 Ambassador 4-dr., $1,000*. °47 
PONTIAC — ’52 Chieftain (8) sedan, $2,-| (600) 4-dr., $515. °46 (600) 4-dr., $520. 

250*. °'49 Chieftain (8) sedan, $1,235*. | OLDSMOBILE—’51 (98) 4-dr., $2,220*. '50 

47 Chieftain (8) club coupe, $625. '46| (88) 4-dr., $1,550*. '48 (98) 4-dr., $980*. f 


SL (6) sedan, $640. ‘42 Torpedo (6) 7 
sedan, $165. '40 SL (6) sedan, $140. pe 48 4-dr., $865*. 
WILLYS—’51 (6) station wagon, $1,260*. — TH—’51 Cranbrook 4-dr., $1,390. 
48 (4) Jeepster, $590 49 Deluxe 4-dr., $905, $870. ‘47 SD 
, ‘ —s $755; Deluxe business coupe, $550. 
4 SD 4-dr., $665; 2-dr., $610. ‘'41 
MASON CITY, IA. 4-dr., $100 


PONTIAC—'50 SL (8) 4-dr., $1,525*. °49 


(Lapiner’s Car Auction. Sale every Chieftain (8) station wa e. 
. ae s gon, $1,200*; 
Wednesday. Prices are for Sale of May 7.) sedanet, $1,240*, '48 Chieftain (8) 4-dr.. 
(Sold 124 units out of 156 offerings.) $1,020*, $980*. °'46 Torpedo (6) 4-dr., 
BUICK — '51 RM 4-dr., $1,975*; Super | _ $620. ’41 club coupe, $105. 
a-dr,. $1.775°. per | STUDEBAKER—'49 Champion 4-dr., $710. 
a - *48 Land Cruiser, $810. '39 Commander 
CADILLAC—’'49 (61) 2-dr., $1,925*. (6) 4-dr., $180. 





CHEVROLET—'51 SL Special 2-dr., $1,335, | MISCELLANEOUS ‘51 Singer (English) 
$1,325; SL Deluxe 4-dr., $1,365, $1.350: conv., $700. 





—— 


HERE’S A ~Super--Salesman ” 


THAT WORKS FOR PENNIES A DAY! 











y 
“SHOWCASE” those special car values on a Macton revolving turntable . . . 
and watch it draw customers like a magnet! Yet this tional attenti 
getter is unbelievably simple to assemble and operate. It has only two parts- 
can be used anywhere—is completely weatherproof—and is a cinch to install! 
No wiring, no foundation—just plug it in, that’s all. If it’s faster “turnover” 
you want... order a Macton turntable, TODAY! 
CHECK THESE FEATURES: 
ONLY @ Costs about one cent per hour to operate! 
$ 00 @ Makes one complete revolution every two minutes! 
545: @ Collector rings for interior car lighting! 
Drive-on Runwa 4500 Ib. capacity 
F.O.B. ® y ° a 
0.8. Port Chester @ Interchangeable.steel top 4 ft. diameter 10% extra 
Order Today or Write for display of motors, accessories, parts. 
for Literature @ Unconditionally Guaranteed for One Year! i 


MACTON MACHINERY CO., 
217 LOCUST AVENUE ¢ PORT CHESTE 











Used-Car Notes 








Schaefer Auction Plans | 
Move in Indianapolis 

INDIANAPOLIS. — Removal of | 
Ken Schaefer Co., Inc., from its | 
present location at 915 N. Illinois 
St. to new quarters at 203 W. Mor- 
ris St. on June 1 is announced by 
Eleanor M. Schaefer, president of 
the auction company. 

The company was organized by 
Ken Schaefer in 1943. His wife took 
over the business when he died in 
1950. The auction draws about 150 | 
cars a week, and 80 to 85 percent 
are sold. Last auction on N. Illi- 
nois will be May 29. 

* * * 


Former ‘Chicken Man’ 
Invites Patrons to Lot 


SPRINGFIELD, Ill.—In leaving 
the poultry business to join Mac- 
Arthur Motor Sales as a used-car 
salesman, Eddie McCann thanked 
his former patrons in a three-col- 
umn advertisement in the Iilinois 
State Journal-Register. 

McCann invited his former cus- 
tomers to do business with him in 
his new venture and signed himself, 
“Eddie McCann, Your Chicken 
Man, Now Your Used-Car Man.” 
His picture and that of Wayne C. 
Edwards, MacArthur manager, ap- | 
peared in the ad. 

* 





* * 


Oklahoma City Man Arrested 


In U. C. Manipulations 


OKLAHOMA CITY. 
Weldon Thompson, 31, of Oklahoma | 
City, has been arrested on a for- | 
gery charge and held in the city | 
jail for investigation of a series of 
auto manipulations which left city | 
used-car dealers dizzy. 

He allegedly made a series of | 
trades with the dealers by using the | 
car bought at the previous used- 
ear lot, under assumed names. 
Dealers affected by the transac- 
tions were Bill Knapps, 325 S. W. 
Twenty-ninth St.; Dale Fitzpatrick, 
912 N. Broadway; R. J. Earley, 1619 
N. Broadway, and Van Horn Broth- 
ers, 2108 N. W. Twenty-third St, 

a * 


* 


Henry’s Used Cars 
BUFFALO.—A business name has 
been filed in the Erie county clerk’s 
office for Henry’s Used Cars, 1311 
Bailey Ave., Buffalo, by Henry S. 
Stolinski. 





* * * 


Two New Lots in S. F. 


SAN FRANCISCO.—Vince Bow- 
man, well known in San Francisco 
dealer circles, has opened two used- 
car lots under the name of Cardi- 
nal Sales Co. He will manage one 
center, with Ray Andrews in charge 
of the other. 

* 


* x 


Corpus Christi Lot Opens 

CORPUS CHRISTI, Tex.—M. &| 
H. Motor Co., used-car firm, has | 
opened at 501 N. Water St. John 
Marshall and Bob Hayes are own- 
ers. 


*~ x x 
Toronto Pair Involved 


In 18 New Theft Counts 


TORONTO. — Investigation ex- 
tending over two months by To- 
ronto police has resulted in 18 
additional charges against two | 
used-car dealers, Louis Maggia- | 
como, Walnut St., and Louis 
Toth, Lake Wilcox. The pair al- 
ready faced nine charges of auto- 
mobile theft and nine of receiv- 
ing. 

Police said they seized $24,000 
in allegedly stolen cars, from 
persons in various parts of On- 
tario. Detectives Frank Cater, 
Douglas Chapman and Kenneth 
Craven investigated when they 
found a car reported stolen bore 
plates in the serial number of a 
car wrecked earlier in a level 
crossing crash. 

Maggiacomo and Toth were 
held on $100,000 bail while police 
traced highway department rec- 
ords of car transfers made by the 
motor sales lot in the past two 
years, 


Thieves Ransack U.C. Lot, 


Steal 2 Cars Worth $600 


ST. LOUIS—A 1941 Chevrolet | 
and 1947 Hudson, valued at $600, 


were stolen from a_ used-car lot |’ 


owned by Elgin Bauman, in North 
St. Louis. 
The thieves broke into the of- 


— Charles | 


fice, ransacked the place and then 
drove off after they had found the 
keys. 
* - x 

Camelio Opens Lot 
In Rochester, N. Y. 

ROCHESTER, N. Y.—Joe F. Ca- 
melio is opening a used-car opera- 
tion here in association with Ro- 
chester Auto Service. 

Camelio started in the automo- 





Motor Number Listing 
Ruled Ample by OPS 


ST. LOUIS.—The local district 
office of OPS has advised dealers 
that a motor number is sufficient 
identification on a used-car sales 
invoice, if the serial number 
cannot be obtained. 

Invoice requirements in Ceil- 
ing Price Regulations 83 and 94 
state that both numbers must be 
listed on tradeins and resales, 
but the new OPS ruling recog- 
nized the frequent non-avail- 
ability of serial numbers. 





|who has been 


_AUTOMOTIVE NEWS, MAY 19, 1952 





bile business in Rochester in 1932) 


as salesman for a local Ford deal. 


For the past seven years he has| 
been a salesman for a Chevrolet) 


dealer. 
‘Honest John’s’ Bows 
MIAMI, Fila. John V. Berger, 


in the automobile 


| business for 30 years in Cleveland, 


| 2072 N.E. Second Ave. 





has opened a used-car business at 
He has 
named his lot “Honest John’s.” 


* * 


Moves in St. Louis 


ST. LOUIS.—The House of Bar-| 


gains, a used-car company headed 
by John J. Walsh, has moved to a 
permanent address at Natural 
Bridge and Belt Ave. here, it has 
been announced. The building has 
been extensively remodeled. 

* be 


St. Louis Group Agrees 


To Police Shady Lots 


ST. LOUIS.—The St. Louis Used 
Car Dealers Assn., after a two-hour 
protest meeting with the director 
of the legal-aid bureau, agreed to 
police its own industry in connec- 
tion with complaints of unscrupu- 
lous dealers. 


Milton Lauenstein, director of 
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ove at Hirst hide 


Seto WILLYS 





Willys Starts Seasonal Campaign— 


Making capital of a well-known seasonal emotion, Willys Overland Motors will show 
this outdoor poster nationally during May and June. Canaday, Ewell & Thurber, Inc., 


Toledo, is the agency. 





the bureau, had charged that some 


used-car dealers here victimized | 


their customers by misrepresenta- 
tion. He emphasized, however, that 
he was not referring to dealers 
with established names and _ busi- 
nesses but rather to fly-by-night 
operators, 

Lauenstein said he would report 
to the association any complaints 





he receives. 





Opens Branch in Miami 
MIAMI, Fla.—Reliable Motor Co., 
Inc., of Baltimore, has opened a 
branch at 521 W. Flagler St., here. 
+ 


* * 
Dean’s U. C. Lot Forms 
HARDEEVILLE, S. C.—Dean’s 
Used Car Lot has been incorporat- 
ed with a capitai stock of $5,000. A. 
J. Dean jr. is president. 




















safety on the roa 











radiation. And 





Address 


Replace cracked or broken auto glass 
with green tint 


SoLex Safety Glass 


for better visibility... 
less glare and heat. 


Its the best glass under, ithe si sun 
@ Solex affords presser 


more comfort for driver 
and passengers. That's be- 
cause this pleasant green- 
ish-tint Safety Glass re- 
duces the glare from bright sunlight and 
approaching headlights. 
cooler by excluding about 65 
lex reduces fading of up- 
holstery and other materials inside the car. 
Why not visit us today for a free estimate? 


YOUR NAME 





ly 


Se “Ga 





It kee $s interiors 
% of direct solar 


These ads will help you sell more 





SOLEX 


(HEAT-ABSORBING) 


SAFETY GLASS 

















Phone Number 











| are two single-column 4” newspaper advertise- 
ments that have been prepared for you, the automotive 
dealer, to cash in on the big and growing demand for Solex 
Safety Glass to replace broken auto glass. They are effec- 


“ 


tive 


stoppers”; proven sales boosters. And they identify 


your shop as “headquarters” for this replacement service. 

We suggest you utilize these advertisements to the limit. 
Mats will be supplied to you free of charge. Just get in 
touch with the nearest Pittsburgh Plate Glass Company 
branch (on the west coast, the nearest W. P. Fuller & Co. 
branch) and ask for mats DS-34 and DS-35. Each adver- 
tisement has plenty of space for displaying your name, 
address and telephone number. Why not make arrange- 
ments right now? Pittsburgh Plate Glass Company, 2177-2 
Grant Building, Pittsburgh 19, Pa. 


PIiTYS Sur Ga 


PAINTS - 


GLASS : 


CHEMICALS - 
PLATE 


es 


L- 







car in today for quick service. 





Address 





3 Jl 
DONT O OELA ve 


Replace that cracked windshield 
now with green tint 


SoLex Safety Glass 


\ sen? y " 
(me best glass under the sun 


7 @ The soft, greenish tint of 





Solex—almost unnoticeable 
from inside the car—lessens 
eyestrain, reduces the glare 
of bright sunlight or ap- 
proaching headlights. And 
the heat-absorbing properties of Solex keep 
interiors 10 to 20 degrees cooler. Bring your 


YOUR NAME 


Phone Number 
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How a Denver Dealer Ups 


Service Volume... 





Beatty Brings ‘km Back 


I ENVER.—The success or failure 

of a new-car dealership hangs 
on the ability of the dealer to get 
new-car customers to come back 
for their maintenance and service 
needs after the warranty period 
has expired, in the opinion of E. 
Jack Beatty, Denver Oldsmobile 
dealer. 

Beatty, an NADA director from 
Colorado since the days of NRA, 
points to lubrication as the “key” 
to all service business and serv- 
ice volume. 

When a new-car customer goes 
to a filling station or independent 
garage for lubrications, says Beat- 
ty, the franchised dealer has usu- 
ally lost a service customer as well 
as a prospect for a future new-car 
sale because of loss of contact. 





“If the dealer can get his new-, 


car purchasers and other customers 
to come to him for lubrications,” 
Beatty says, “and the work is satis- 
factory to the customer, he will 
usually return for his other main- 
tenance and service work.” 

+ . * 


| peared reports that his firm’s 
method of bringing the cus- 
tomer back has increased service 
traffic and volume by 200 percent, 
or triple what it was in 1940. 

Moreover, Beatty adds, his deal- 
ership has kept customers happy 
and better satisfied, kept them as 
repeat new-car buyers and materi- 
ally increased service and parts 
profits. 

And, Beatty says, his dealership 
has also cut policy adjustment 





expense, while showing an addi- 
tional profit on each new car 
sold. 

Beatty’s first step toward “bring- 
ing ’em back and keeping ’em” 
was taken about 14 years ago, with 
development of a lubrication and 
maintenance record covering a pe- 
riod of 30,000 miles. 


* * * 


HIS record shows recommended 

mileage periods at which sug- 
gested preventive service should be 
done, including the periods of time 
at which the car should be lubri- 
cated and the oil changed. 

With the lube and maintenance 
record, Beatty sells the new-car 
customer 15 lubrications and in- 
spection jobs, to cover the first 





15,000 miles, at a discount from 
the regular rates. 

“The cost of the 15 lubrications 
was added to the price of the new 
car,” Beatty explains, “if the cus- 
tomer lived in our trade area. This 
improved our service considerably, 
but we soon learned that we should 
go further. 


“Our next step was the selection 
of high-grade motor oils and lubri- 
cants to be sold under our own 
special name. By having our own 
brand of oil, we could highly 
recommend to new-car purchasers 
the importance of using something 
made especially for their car.” 

* * * 


| poondlged next step was develop- 
ment of a special guarantee, in 
addition to the regular factory 
guarantee, which would insure the 
owner for 30,000 miles against fail- 
ure of any of the functional parts 
of his car. 

“Our new-car customers,” says 
Beatty, “realized that these items 























own 23’ track. 


wheels and under fenders. « 
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e Washmobile fits your present wash rack without struc- 
tural changes. ¢ Only 8’ high and 8’ wide, it moves on its 
e The car stands still while Washmobile 
moves over it. ¢ Fifty high pressure nozzles spray the car 
first with water, then with detergent, then with water. 
¢ Two high pressure water guns and two air guns clean 
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Washmobile Corp. of N. J. 
276 Halsey St., Newark 2, N. J. 
Washmobile Udall Co. 


Washmobile of C 
P. 0. Box . 
Washmobile Corp. of Florid 


1034 N.W. 23rd St., 
Washmobile Corp. of Chic 
2350 West S8th St. 





Central 2 
700 South 12th St., Springfield, Wi. 


in a morning and turn out 20 cars the same afternoon. 


Kentucky Washmobile Co. 
1817 S. Third St., Louisville, Ky. 
Wesbeeeite Sales Corp. 


t., 
Newton Lower Falis 62, Mass. 
Washmobile Div. of Ace Dist., inc. 
1030 voaee Ave., Dearborn, Mich. 
soiN63 Edmund Ave, St. P 
mun ve., St. Paul 4, Minn. 
” Southern Washmobile > 
2412 Second Ave., North, 
Birmingham, Ala. 
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MOBILE. 
That’s 


REALL 


HAL. 


Just give him the surprise of his life 
... deliver his car on time with his 
service job complete and the car 
spanking clean inside and out— 
washed in a few minutes by WASH- 


sure fire service 
dealers tell us. Top each repair job 
off with a wash job, and watch your 
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selling, 


service customer smile. Will he buy it? You 
can bet your bottom dollar he will. 













tomer good will. 


ey Company 
04 Broadway, Kansas City 6, Mo. 
Federal Washmobile Corp. 

225 Lafayette St., New York 12, N. Y. 
Western Washmobile Co. 

2801 Van Buren St., Amarillo, Texas 
Ken Garff Company 

State at Fifth St., Salt Lake City, Utah 
Washmobile Service 

P. 0. Box 894, Santa Barbara, Calif. 
Washmobile Div. of Aome Equip., Ine. 

Central Trust Buliding, Altoona, Pa. 


The important thing is that now you can wash 
cars handily and at a profit, the WASHMOBILE 
way. Your cost is just 46 cents per car, and 
WASHMOBILE can turn out 50 to 60 cars a 
day where you used to get eight or 10. 


But here’s the voice of experience. Read what 
Homestead Lincoln-Mercury, Inc., says about 
WASHMOBILE: how this equipment has mod- 
ernized Homestead’s car washing department, 
turning it into a steady profit maker, a feeder 
for service sales, and a great builder of cus- 


You, too, can profit with WASHMOBILE. The 


smart thing to do is to get your order in now. 

















Washmobile Co. of Eastern Texas 
3916 Fannin Street, Houston |, Texas 
Merkle Sales Co. 
4969 N h 









Manufacturer's Rep. 
1 St., Mil kee 11, Wis. 









Washmobile- McGee Co. 
7th St., N.W., Washington, D. C. 
Northwest Kold-Draft, Inc. 
220 Washington Ave., North, 
Minneapolis {, Minn. 
naliete Machinery Co. 


1419 Broadway. attic, Wash. 
525 N.W. 10th Ave., Portiand, Ore. 
















were always the most expensive to 
|repair or replace, so were inter- 
ested in a guarantee and insurance 
against any such major expendi- 
ture. 

“Therefore, we did not find it 
difficult to sell the new 30,000- 
mile guarantee at $15, or 50 cents 
per 1,000 miles at first—and at 
$30, or $1 per 1,000 miles, since 
the war. 

Beatty’s special guarantee pro- 
vides that the owner, to keep the 
guarantee in full force, must have 
his car lubricated in Beatty’s place 
of business approximately each 
1,000 miles; have the oil changed 
at not more than 2,000 miles of 
driving, and that no parts be used 
other than factory-approved parts. 

* * * 


EATTY continues: “By setting 

up these provisions in the guar- 
antee, it gave our customers a real 
and lasting incentive to have all 
lubrications and oil changes per- 
formed in our place and, conse- 
quently, brought them back for all 
other service and maintenance. 

“Provision is included to cover 
the purchaser when traveling and 
unable to reach the selling deal- 
er’s service department at the 
specified time. 

“The dealer may also reject any 
claims under the guaranty result- 
ing from a collision, accident or 
any other kind of negligence on 
the part of the owner. We do not 
apply the guaranty to station 
wagons, taxicabs or commercial 
cars of any description. 

* o * 
ss E FEEL that our kind of 
guaranty is one which the 
dealer can control without outside 
dictation.” 

Beatty says that individual 
dealers can use their own judg- 
ment as to the proper amount to 
charge for the guaranty, the 
amount to be paid salesmen, and 
that they can be “most liberal” 
in making adjustments. 


“In fact,” he continues, “the 
guaranty reserve fund _ usually 
builds up so fast that it takes 


care of new-car policy adjustment 
expense, in addition to paying any 
and all costs chargeable to the 
guaranty.” 


Unfair Trade 


FBI Seeking Swindler Who 


Gypped 2 Lots 


WASHINGTON. — A man who 
trades in cars without paying the 
difference was sought last week by 
Montgomery county detectives and 
the Federal Bureau of Investiga- 
tion. 

The man traded in a Chevrolet 
for a 1950 Cadillac in Richmond 
last December, and recently traded 
in the Cadillac at Silver Spring 
Motor Co. 

In both cases, he appeared at 
the used-car lots with a woman 
and a cocker spaniel, said he would 
like to try out a newer car and 
drove off in it without returning. 

In an interstate bulletin, police 
described the man as 30 years old, 
six feet tall and weighing 170 
pounds. He is considered dan- 
gerous. 











Cadet Commended—: 


S. W. Sparrow (left), engineering vice- 
president of Studebaker Corp., presents 
the first annual Studebaker award to 
Cadet William N. Jackomis, of the Uni- 
versity of Notre Dame, South Bend, dur- 
ing a recent review of army, air force and 
navy reserve officers’ training corps at 
the university. The Studebaker award will 
be given annually to the “air science Ill 
cadet who demonstrates highest qualities 
of leadership, scholastic attainment, and 
aptitude for military service in the air 





force reserve officers training corps” ot 
Notre Dame. 
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New Alert on Rubber 


Present Supply Held Ample, but Litchfield 


Warns that Shortage Looms 


AKRON.—Although there cur- 
rently is an ample supply of rubber, 


P. W. Litchfield, board chairman of | 


Goodyear, last week warned against | 


a shortage soon to come. 


He recommended expansion of 
the nation’s synthetic rubber in- 
dustry, creation of a synthetic 
rubber stockpile of 200,000 tons 
and additional plantings of natu- 
ral rubber in the western hemis- 
phere, to yield 150,000 more tons 
annually, as steps needed to meet 
the situation. 

Present synthetic plants can be 
modernized to provide capacity for 
the reserve stockpile and this pro- 
gram can be put into effect quick- 
ly as a cushion against the time 
when rubber demand exceeds sup- 
ply, he said. 

Litchfield said that natural rub- 
ber is a highly volatile commodity 
“which over the years has witness- 
ed an almost incessant game of 
leap frog between supply and 
price.” 

These fluctuations, he said, strike 
at the American pocketbook while 
our national attitude toward rub- 
ber veers sharply between compla- 
cency and near panic. 

Today’s improved rubber out- 
look, Litchfield said, follows close 
on the heels of a shortage which 
began shortly after Korea and 
continued through 1951, with nat- 
ural rubber prices rising from a 
low of 18 cents per pound to a 
high of 84 cents, 

“This pinch,” said Litchfield, 
“cost American consumers millions 
and millions of dollars as well as 
great inconvenience; and a sub- 
stantial part of this could be 
charged to our own failure prop- 
erly to utilize our national facili- 


Canada Predicts 
$2 Million Rise 
In Dealer Outlays 


OTTAWA. — Capital expenditures 
for the automotive trade in Canada 
are estimated at $30,300,000 for 1952, 
according to the Canadian govern- 
ment. This compares with $28,200,- 
000 for 1951. 

These expenditures include $17,- 
400,000 for construction and $12,- 
900,000 for machinery and equip- 
ment, compared to 1951’s $15,400,- 
000 for construction and $12,800,000 
for machinery and equipment. 

The government predicts mainte- 
nance and repair expenditures by 
automotive trades will be $12,100,- 
000 for ’°52 compared with $12,500,- 
000 for 1951. 

The 1952 figures include $6,100,- 
000 for construction and $6,000,000 
for machinery and equipment. The 
1951 total included $6,700,000 for 
construction and $5,800,000 for ma- 
chinery and equipment. 


Here's the Rub 


Hellwig Exhibit Illustrates 


How Tires Scuff 


GLENDALE, Calif—A mobile 
display which reproduces the road 
action of an automobile is being 
used by Hellwig Products Co., 6231 
San Fernando Rd., to demonstrate 
Hellwig front end stabilizers. 

The display, utilizing a 1949 Ford 
chassis, illustrates two little-known 
causes of front tire wear by flexing 
the front springs. 

As the springs are compressed by 
means of a hidden electric motor, 
the wheels are moved laterally, 
scuffing the tires. At the same 
time, the toe-in is changed, pro- 
ducing excessive wear on the edge 
of the tread. 

Emphasizing the effectiveness of 
Hellwig stabilizers, the tires used 
in the display are in fine condition 
after being driven 21,550 miles in a 
stabilizer-equipped car. 

The entire exhibit is mounted on 
a two-wheel trailer for transport- 
ing to shows or dealer locations. 











Lovett Wins Sales Contest 


Watt Lovett, salesman for Lip- 
man Motors, Inc. (Nash), Hart- 
ford, Conn., won top honors in a 
New England regional sales con- 
test held Jan. 20-Feb. 29. Other 
high scorers were Sam and Irving 
Haber, also Lipman salesmen. 





ties for the production of synthetic 
rubber. 





“If the current easing up period | 


induces a recurrence of our habit- 
ual weakness for procrastination 
and indecision in matters of na- 
tional rubber policy, then we are 
due for another rude awakening. 
And, this time, I mean very, very 
rude.” 

Current available supply of rub- 
ber to meet world needs, said Litch- 
field, is 2,750,000 long tons annual- 
ly. It is made up of 1,000,000 tons 
of synthetic capacity and 1,750,000 
tons from existing stands of nat- 
ural rubber trees. 

World requirements for 1952 
will be approximately 2,335,000 
long tons, thus leaving a statisti- 
cal surplus of around 415,000 tons. 

“But,” said Litchfield, “judged by 
historical trends and forces now 
in evidence, total requirements are 
going to continue to climb. By 1955, 
world requirements of new rubber 





may be 150,000 tons in excess of 
today’s total capacity. By 1960, it 
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“Young Pedley doesn’t know a 
thing about cars, but that sales 
pitch of his gets results.” 





is expected in informed circles, that 
world requirements will be not less 
than 400,000 long tons and possibly 
as much as 1,500,000 long tons in 
excess of our present potential 
capacity.” 


| 
| 
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Output Sustained | 
In Chrysler Shift 
Of Engine Plant 


DETROIT.—Chrysler Corp. has 
completed a 25-mile transfer of 
truck engine-building facilities from 
one plant to another with such pre- 
cise timing that in the month re- 
quired for the move, production 
and employment were maintained 
fully without loss, according to H. 
L. Weckler, vice-president and gen- 
eral manager. 


The move involved the complete 
transfer of truck engine-making 
machines and assembly facilities 
from the company’s Highland Park 
plant to a new engine plant in 
Trenton, Mich. 


During this time, Weckler said, 
truck engines were _ produced 
steadily on the same schedule as if 
nothing had happened. A total of 
508 machines were moved in 31 
working days. 

The move was scheduled so that 
each machine was out of operation 
for only two days—one day for 
moving from Highland Park to 
Trenton and one day for installa- 





tion at the new plant. In the days 
preceding the move, the machine 
would build up a backlog or “bank” 
of parts on which it had worked. 

On moving day and the following 
day the machines performing the 
next operation on these parts were 
kept busy, and by the third day 
the flow of parts was resumed from 
the transferred machine. 

In some cases this principle was 
applied to an entire operation in- 
volving several machines, such as 
in machining of pistons, Weckler 
said. 





WantTo Make 
Painting Pay? 














Made and Guaranteed by 





LION OIL COMPANY 
El Dorado, Arkansas 


undercoating. 


Nokorode is uniform, for smooth appli- 
cation—it can’t come out in troublesome 


Unlike other undercoatings, Lion 
Nokorode is produced entirely, from raw 
materials to finished product, by a single 
company, Lion Oil—under U. S. Patent 
2,393,774. That assures controlled uni- 
formity, controlled quality...a better 


UNDER-CAR SEALER AND SILENCER 





Lion Nokorode Does 50% More Cars Per Drum! 


Lion Nokorode Under-Car Sealer and 
Silencer is concentrated. You spray 
Nokorode to 44” thickness—and it dries 
to almost 4%” thickness... there’s no 
wasteful excess solvent. 


Result: You can coat twice as many cars 
with the same amount of Nokorode as 
you’d do with ordinary undercoatings. 
Yet Nokorode costs no more. Drum for 
drum, that means— 


.-- You Make 50% More Profit! 


Lion Nokorode Goes On Smoother, Faster — Saves Labor Costs! 


“‘blobs.”’ It’s free-flowing, permitting 
steady pressure in the gun—no lost time 
due to lost pressure. 

And it’s stable, made of highly compatible 
materials—won’t separate out in storage, 
won’t clog guns or hoses causing ex- 


pensive clean-up jobs. Compared with 


inferior undercoatings, Nokorode saves 
you plenty of man-hours— 


..- Giving You Even More Profit! 


Youre In the Black with 














— = la Naturally black— 
O O SO Cc no useless 
coloring added. 
ee en ee a ee ee ee 1 
| | 
i FREE! How to Make More Money with Undercoating! | 
| Lion Oil Company, El Dorado, Arkansas | 
| | 
| Please send me complete details on how | can increase my undercoating | 
profits with Lion Nokorode Under-Car Sealer and Silencer. 
Name. Street or Route 
City State 
| l 
| Brand of undercoating | am now using, if any | 
L em ce ce eee ee eC ee ee oe 
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Really Necessary? 
Yes, Answer Oil Executives to Queries on Need 
For Horsepower and Octane Hikes 
PHILADELPHIA. ~—-Is it neces-| power-octane question said _ it 


sary to boost the horsepower of 
auto engines and the octane of 
gasoline in these days of heavy city 
traffic and speed limits? 

That and several other questions 
were asked a panel of five experts 
from the Petroleum industry who 
reviewed the advancement in their 
field at a meeting of the Philadel- 
phia section of the American Chem- 
ical Society. 





The man who asked the horse- 


took him one hour to drive 10 
miles to the meeting in his low- 
: priced 1950 model sedan. He won- 


Ebke Estate $198,867 





BUFFALO.—August Ebke, owner | it didn’t seem to make any differ- 


of August Ebke, Inc., auto dealer- 
ship at 3411 Bailey Ave., who died 
Sept. 14, 1951, left a gross estate 
of $198,867, according to a state 
tax appraisal filed in surrogate’s 
court. : 





| 
| 
| 
| 


dered if the constant increasing 
of horsepower and octane was 
necessary. 

Hugh W. Field, vice-president 
of Atlantic Refining, answered the 
question. 

He said, “the American public, 
by and large, wants power in their 
cars. The people who sell automo- 
biles want to satisfy this demand 
and like to use power as a selling 
point.” 

Another questioner, who said he 
was driving a 1937 car, noticed that 





ence whether he filled his gas tank | 
with “high test, regular or cut-rate | 
gasoline.” He wanted to know if | 
it really mattered what type gas | 
was used in other cars. | 
J. T. McCoy, a Tide Water ‘' 





New Passenger Car Registrations, 


= 





Associated official, por in 
reply, “Perhaps it is fortunate 
that not everybody drives a 1937 
car like yours.” 

McCoy explained that “some of 
the cars made today require high 
octane gasoline to give good per-| 
formance while others operate well | 
on low-octane gasoline, and refin- | 
ers have to produce gasoline with | 
the high octane car in mind.” 

In reply to questions as to what 
will happen when the oil wells run | j 
dry, the panel explained that the | 
petroleum industry is constantly | 
finding new supplies, and that | 
“enormous reserves” exist of coal, 
shale and other materials from | 
| which petroleum products are man- 
ufactured. 


All States for March, 1952- 1951 


Traffic Trainee 
R. I. Dealers Establish 


Police Scholarship 


PROVIDENCE. — Cooperating in 
a drive to promote traffic education, 
the Rhode Island Automobile Deal- 
ers’ Assn. has created a scholarship 
|to the first annual police training 
traffic program now in progress in 
Boston. 

First recipient of the scholarship 
is Lt. William F. Leah of the 
Rhode Island state police, to whom 
the award was presented by Col. 
T. A. Clarke (Ford), Pawtucket. 


Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 
MOTIVE NEWS gives you the entire story 
every week throughout the year. 
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51 | 2/ | 997} 5| ee | 663] | 3421 252 | 9| 9| 86 38 28 1! 2749)'51 
Montana *52| | | 182! | 7 2} 56 139| 67; 132) 4 1 ] | ! 33 2, 51 | 677|"52 Montana 
‘5! 259| 3) 1 59| 1} 166} ; ott 94| 2| 8! 3| i 31 13 54 | 816) "51 
New York "52 19; 49; 902) 3) 30 39, 421 9, 545 6, 269) 363) 80) l 4 34, 65) 75 7 50 30; 3000 |'52 New York 
‘51 29| Bi} 1422 12 44 26| 549 22| 856! 5| 349) 444| 158! | 59175 80 8 89 22| 4331 |'51 
Vermont "52 1! 4; 85) | 2| 26| 2 40 3} 3% 33 2) 2 9 2 10 7 264 | ‘52 Vermont 
‘BI } 2) ‘76! } 2 19] 1} 48] 1} 20) 25} 2 ! b 1| | 15 | -2191'51 
All States Reported 52) 120; 144) 20530; 24) 345) 309) 7276 78) 15035, 44) 6224) 7400 62, 532). 10, 52) 272, 2246, 950| 25, 1470| 216) 63364\'52 All States Reported 
For March ‘51! 235| 269! ar 40! 456) 326] 9038! 94! 21356 60! 8702} 8292; 55/ 1088; 49| 5Si| 366! 2492) 1075 33) 1934) 106) 86287) '5! For March 
Year ‘52; 409| 398 80, 925) 796) 22561, 187) 41226, 154) 18164) 20930 179, 1596, 55 173) 747° 6497° 2689 58| 4337| 628] 182310)'52 Year 
To Date ‘51 | 57!| 770 30357 | 105} 1242! 1080| 28340! 306! 61272/ 148] 25610| 24104! 205| 3094) 6) 185! 1126! 8146! 3378 94| 6330! 387) 252926|'S! : To Date 
wt pg advertised-delivered prices PLYMOUTH—Concurd — 2-ar. sed.. $1.- 
pa ag A "ne Ofte of C Cc et hed . ie 1eL.68; = 7 tiesnan, at; Seeuben, al 

. es y ce 0! voy Suburban, -287.99. Cam- 
Price Stabilization. These prices include Tt | p N bridge — 4-dr. sed., $1,825.61; cl. ¢ 
federal excise taxes and factory handling urren el in rices on ew a rs $1,788.55. Cranbrook—4-dr. sed., $1, 915.80. 
charges, and dealer delivery-and-handling cl. cpe., $1,884.99; Belvedere, $2,216.39: 
charges. They do NOT include transpor- | toga—4-dr. sed., $3,217.40; cl. cpe., $3,-|601; stat. wag., $2,079. Customline 6— | tan—4-dr. sed.. $2.568.38: 2-dr. sed.. $2.-|conv., $2,328.37. 
tation charges, state and local taxes or | 189.62; Town & Country wag., $3,922.37; | 4-dr. sed., $1,769; 2-dr. sed., $1,720.50; cl. | 515.91; cl. cpe., $2,536.89; 2-dr. Traveler, PONTIAC—Chieftain 6—4-d a 2, 
optional equipment. 8-pass. sed., $4,167.15. New WYorker—4-dr. | cpe., $1,730.50. Customline 8—4-dr. sed., | $2,620.84; 4-dr. Traveler, $2,673.31. (Hy- 000. 95: 2-dr. sed., $1,943.06; we Ay +» $2.- 
ALLSTATE — Four — 2-dr. sed., $1,410. | sed., $3,530.18; Newport, $3,965.99; conv.. | $1,844.50; 2-dr. sed., $1,796; cl. cpe., $1,-|dra-Matie optional at $168.79 on all $2.597 24. Chieftain 6 ale a 
Six—2-dr. sed., $1,672. (Sold only by | $4,088.59. Imperial—4-dr. sed., $3,837.26; | 805.50; stat. wag., $2,248.50. Crestline 8— | models. ) $2,104.11; 2-dr. sed., $2,046.26; conv. bk 
Sears stores.) Newport, $4,219.22. Crown Imperial — | Victoria, $2,104; conv., $2,213.50; stat. LINCOLN — Cosmopolitan — 4-dr. sed., | 427.54: stat. wa 32. 680.99. Chief 8 
7 . | 8-pass. sed., $6,870.54; lim., $6,992.53. | wag., $2,384. (Ford-O-Matie optional at | $3,489; cl. c $3,592.50. Capri—-ar. " 55 -7 
AUSTIN—Somerset—2-dr. sed., $1,795; pe., . ‘ap: r.|—4-dr. sed., $2,075.40; 2-dr. sed.. $2,- 
conv., $2,295. (Delivered at U. 8, ports.) (Fluid-Matic optional at $131.81 on Wind- | $184 on all models.) sed., $3,631.50; spt. cpe., $3,834.50; conv., | 017.63: stat. wag., $2,670.64. Chieftain 8 
4 ’ ’ | sor, standard on Windsor Deluxe and other| FORD OF BRITAIN—Prefect 4-dr. sed., | $3.991. | (Hydra-Matie ‘standard on ali | Deluxe—4-dr. sed. $2,178.58; 2-dr. sed 
BUICK—Special — 4-dr. sed., $2,192.92; | series. Fluld-Torque standard on Crown | $1,379; Anglia 2-dr. sed., $1,203; Consui | models.) $0. 191.78; conv, €h.000 48; onc . 
2-dr. sed., $2,133.91; cl. cpe., $2,099.50; | Imperial, optional at $166.51 on all other |4-dr sed.. $1,693; Zephyr Six 4-dr. sed See ee en. See, S- 
bus. cpe., $2,040.48, Special Deluxe—4-dr. | series except Windsors men aheaiien r. sed., ’ ; Zephyr x r. be MERCURY—4-dr. sed.. $2,231.50; 2-dr. | 753.52. Catalinas — Deluxe 6, $2,288.60: 
sed., $2,239.14; 2-dr. sed., $2,181.13; Ri-| standard on Crown Imperial, optional at | °!:°%._ (Delivered at U. S. ports.) sed., $2.174; cl. cpe., $2.296: 6-pass. stat. | Super Deluxe 6, $2,354.27; Deluxe 8, $2.- 
viera, $2,278.95; conv., $2,615.22. Super—|$198.90 on other series.) HENRY J—Vagabond Four—2-dr. sed., | wag., $2,754; 8-pass.’ stat. wag., $2,802.50. | 363.77; Super Deluxe 8, $2.429.32. (Hydra- 
4-dr. sed., $2,545.16; Riviera, $2,460.16; CROSLEY—stat wag $1,001.64; bus. | $1,348.55. Vagabond Deluxe Six — 2-dr. Monterey—4-dr. sed., $2.312: hardtop, $2,- | Matic optional at $178.35 on all models.) 
conv., $2,848.38; stat. wag., $3,272.47. | coupe, $943.38; Hotshot, $952.07. Super— | S¢4.. $1,493.68. Corsair Four—2-dr. sed., | 430; conv., $2,585.50. (Mere-O-Matie op-| ROOTES—Hillman Minx—4-dr, sed., $1,- 
Roadmaster—4-dr. sed., $3,177.88; Riviera, | 2-dr. sed., $1,032.82; stat. wag., $1,076.77; | $1448.55. Corsair Deluxe Six—2-dr. sed., | tional at $189.81 on all models.) 533; conv., '$1,840; stat. wag., $1,938. 
$3,282.83; conv., $3,428.29; stat. wag., | conv.. $1.035.38: Sports roadster, $1.028.72. | $1593.68. NASH—Rambler Super—Suburban, $1,-| Hillman Minx Deluxe—4-dr. sed., $1,645: 
$3,948.70. (Dynafiow standard on Road- DeSOTO—Deluxe—4-dr. sed., $2,336.24; HUDSON—Pacemaker — 4-dr. sed., $2,- | 990.35. Rambler Custom — Country Club/conv., $1,890, Humber—Hawk sed., §$2,- 
master, optional at $192.50 on Special and/cl. cpe., $2,323.22; Carry-All sed., $2,- | 296.54; 2-dr. sed., $2,250.13; cl. cpe., $2,- | sed., $2,080; conv., stat. wag., $2,104.30. | 295; ‘Super Snipe sed., $3,369; Pullman & 
Super. power steering optional at | 573.90; 8-pass. sed., $3,140.31. Custom— | 296.54; bus. cpe., $2,102.77. Wasi -dr. | Statesman Super—4-dr. sed., $2,159.85; Imp. lim., $,110. Sunbeam-Talbot—sed., 
$198.90 on Roadmaster.) 4-dr. sed., $2,555.15; cl. cpe., $2,534.10; | sed., $2,448.33; 2-dr. sed., $2,396.15; cl. | 2-dr. sed., $2,125.40. Statesman Custom— | $2,685; conv., $2,911. Rover 75—sed., $2,- 
CADILLAC—Series 62—4-dr. sed., $3,-| Sportsman, $2,890.50; conv., $2,995.71; }cpe., $2,448.33; Hollywood, $2,789.68; |4-dr. sed., $2,311.90; 2-dr. sed., $2,289.90. | 697. (Delivered at U. S. Ports.) 
636.48; cl. cpe., $3,542.32; Coupe de Ville, | 8-pass. sed., $3,359.38; stat. wag., $3,- | conv., $3,025.78. Commodore Six — 4-dr. | Ambassador Super—4-dr. sed., $2,534.40; STUDEBAKER—Ch ion 0 
$3,962.08; conv., $4,110.01. Series 60 Spe- | 187.80; Suburban, $3,728.30. Fire Dome | sed., $2,654.60; cl. cpe., $2,627.91; Holly- | 2-dr. sed., $2,498.30. Ambassador Custom | ..4 $1,757.42; 2 eo Orme 
cial — 4-dr. sed., $4,269.94. Series 15 — | Eight—4-dr. sed., $2,741.25; cl. epe., $2,- | wood, $2,976.59; conv., $3,223.65,’ Hornet |—4-dr. sed., $2,692.20; 2-dr. sed.. $2,-| Sed» $1787.43: ae Bee a 
8-pass. sed., $5,360.51; lim., $5,572.01. | 719.75; Sportsman, $3,077; conv., $3,181.50; | —4-dr. sed., $2,749.18; cl. cpe., $2,722.51; | 670.95. (Hydra-Matic optional at $178.85 | SPS: $i fi1S. Champion Deluxe 4-dr 
(Hydra-Matic standard on Series 62 and|stat. wag., $3,374.25; 8-pass. sed., $3,- | Hollywood, $3,071.19; conv., $3,318.24. | on Statesman and Ambassador.) > Si ses.e8 ‘can sed., $1,815.76; cl 
Series 60 Special, optional at $198.36 on | 543.25. (Tip-Toe Shift standard on Cus- | Commodore Eight—4-dr. sed., $2,749.18; OLDSMOBILE—Deluxe 88 — 4-dr. sed.. he $1,933.48: 2 ampion Regal — 4-dr 
Series 75. GM power steering optional at | tom, optional at $131.97 on Deluxe and |cl. cpe., $2,722.51: Hollywood, $3,071.19; | $2,311.25; 2-dr. sed., $2,246.23. Super 88 | Sed, $1,933.48: 2dr. sed. $1899.94; cl. 
$198.43 on all models.) Fire Dome Eight. Tip-Toe Shift with | conv., $3,318.24. (Hydra-Matie optional at |—4-dr. sed., $2,444.94; 2-dr. sed., $2.- a gga Ro reg yo gel 
CHEVROLET — Styleline Special — 4-dr. | Fluid-Torque optional at $256.67 on Fire | $175.71 on all models.) 378.94; cl. cpe., $2,328.96; Holiday, $2,- §2:107.01: By ged yh sed. 
sed., $1,659.05; 2-dr. sed., $1,602.61; cl.| Dome Eight. Power Steering optional at JAGUAR—XK-120—Super Sports, $4,039; | 655.16; conv., $2,833.12. Classic 98—4-dr. $2,101.10. ‘ane ae 1 $2,072.04; cl. cpe.. 
cpe., $1,609.22; bus. cpe., $1,519.14. Style- | $198.90 on all models.) hardtop, $4,065. Mark VII—4-dr., $4,170. | sed.. $2,766.81; Holiday, $3,001.11; conv.. | $5'193'95. 9. oo er a sed.. 
line Deluxe — 4-dr. sed., $1,749.19; 2-dr.| DODGE — Wayfarer — 2-dr. sed., $2,-| (Delivered at U. 8. ports.) $3,206.77, (Hydra-Matie optional at $178.35 | $5327 14° 5 A ot Ag $2,158.08; cl. 
sed., $1,695.69; cl. cpe., $1,714.51; Bel-Air, | 037.50; bus. cpe., $1.890.36. Meadowbrook | KAISER—Virginian Special—4-dr. sed.,|on all models. GM power steering optional by Beg mew! } nat obi —_ 2: 


$1,992.37; conv., $2,113.47; stat. wag., $2,- 
281.41. Fleetline Deluxe—2-dr. sed., $1,- 
695.69. (Powerglide optional at $178.35 on 
Deluxe models.) 32 


CHRYSLER—Windsor — 4-dr. sed.. 


499.91; cl. cpe., $2,476.79; Town & Country 
wag.. $3.197.84; 8-pass. 
Windsor Deluxe 


sed., $3.337.66. 
726.54; 
60. Sare- 


— 4-dr. sed., 
Newport, $3.064.24; conv.. $3,206. 


—4-dr. sed., $2,166.32. Coronet—4-dr. sed., 
$2,258.24; cl. cpe.. $2,242.42; Diplomat, 
$2,602.72; conmv., $§2.696.88; Sierra, §$2,- 
905.74. (Gyroe-Matie optional at $102.61 on 
all models.’ 

FORD—Mainline 6—4-dr. sed., $1.677.50: 
2-dr. sed., $1,629; bus. cpe., $1,525.50; 





stat. wag.. $2, Mainline 8—4-dr. sed.. 
$1,753.50; 2-dr. sed., $1,704; bus. cpe., $1,- 





$2,212.26; 2-dr. sed., $2,159.79: bus. cpe., 
$1,991.89; 2-dr. ae $2,264.72; 4-dr. 
Traveler, $2,317 Virginian Deluxe — 
4-dr. sed., 327. 710: 2-dr, sed., $2,275.23; 
cl. cpe., 2,296. 22; 2-dr. Traveler. $2,- 
380.17; 4-dr. Traveler, $2.432.63. Deluxe— 
4-dr. sed., $2,452.93; 2-dr. sed., $2,399.53; 


bus. cpe., $2,212.82; el $2,- 
506.40: 4-dr. Trevaie= Moanbat 





2-dr. Traveler, 
82.587 


at $198.90 on all models.) 

PACKAR — 4-dr. sed., $2,528; 
2-dr. sed., $2,475. 200 Deluxe—4-dr. sed., 
$2,675; 2-dr. sed., $2,622. 250—Mayfair, 
$3,293; conv., $3,450. 300—4-dr. sed., $3.- 
094. Patrician 400 — 4-dr. sed.. $3,767. 
(Ultramatic standard on 400. _—— at 
bow on other d 

at $39.45 op all models. ) 


— 200 





$2.349.33. (Automatic optional at $231.24 
on Champions and $243.08 on Commanders 
and Land Cruiser.) 


WILLYS-OVERLA ND—Aero—Lark 2-dr. 
sed., $1,731.30; Wing 2-dr. sed., $1,988.96: 
Ace 2-dr. sed., $2,073.97. Four—stat. wag.. 
$1,848.50 (four-wheel-drive, $2,260.17.) Six 





it. Wag., $1.9%4,49 ‘deluxe. $1,963.24). 





-_ 
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Labor Lawsuits Dormant 


Detroit Judges Still Pondering Actions Filed 
Against Ford, Hudson Last Year 


DETROIT.—Labor lawsuits 
igainst Ford and Hudson were still 
in hibernation with Federal Dis- | 
trict judges here last week. 

The legal term, “under advise- 
ment,” continued to describe the | 
status of actions involving Ford | 
and Hudson with UAW-CIO Local 
600 and UAW-CIO Local 154, re- 
spectively. 

The UAW International inter- 
vened on behalf of the Hudson 
local, but refused to assist Local 
600, which since has been placed 
under a board of administration 
by the union’s International 
Executive Board. 

Developments in the suits have 
been at a standstill since last fall, 
pending decisions by Judge 
Thomas P. Thornton in the Ford 
ease and Chief District Judge 
Arthur F. Lederle in the Hudson 
dispute. 

Principal issue in the Local 600- 
Ford wrangle is the company’s 
program to diffuse the operation of 
the giant Rouge plant in Dearborn. 
The dispossessed leadership of 
Local 600 called the Ford plan a 
job- killing decentralization pro- 
gram and requested a court injunc- 
tion restraining further Rouge 
realignments on the ground of | 
contract violations. 

Ford countered the Local 600 pe- | 
tition with a brief asking dismis- | 
sal of the suit. The company state- | 
ment cited private prerogatives for | 
| 








Battery Neglect 
Held Major Cause | 
Of Breakdowns | 


PHILADELPHIA.—The principal | 
reason for the high number of bat- | 
tery breakdowns is neglect, says | 
Robert L. Sommerville, president | 
of the Assn. of American Battery | 
Manufacturers. 

“Improved over the years to re- 
duce size and weight, increase | 
power and prolong its life, the bat- | 
tery now requires a minimum of | 
care to keep it operating,” Som- | 
merville stated. 

“But that minimum must be ob- 
served. Efficient service stations 
throughout the country make it a | 
practice to test the batteries of | 
their regular customers at least | 
once a month. However, many over- 
look that simple but important 
item of service, unless they are re- 
minded.” | 

A complete test and recharge or 
a new battery when necessary are | 
always more economical than wait- | 
ing for a breakdown and added | 
costs, Sommerville noted. | 

He reminded motorists to have | 
their batteries and the complete | 
electrical system of the car checked 
and adjusted for warm weather 
driving. 

Failures, he said, are usually in- | 
dicated by a low state of charge in 
the battery or excessive water con- | 
sumption. They can be caused by | 
maladjusted voltage regulators, de- | 
fective generators, or faulty} 
switches for trunk, glove compart- | 
ment, under-the-hood and backing | 
lights, he added. 


Dallas Selected 
For 753 Southwest 


Automotive Show | 


DALLAS.—The 1953 Southwest | 
Automotive Show will be held in| 
Dallas, according to Dean Johnson, 
manager of the show. Dates are to) 
be selected later. The regional | 
after-market event was held in 
Houston this year. 

President of the 1953 show will 
be T. C. Garrett, member of a Dal- 
las automotive equipment firm. 

Johnson said that show officials 
were considering a suggestion that 
the event be held every other year 
rather than annually. 

The proposal, he explained, is in 
accordance with a movement to 
stage regional shows during years 
in which there is no ASI show. 

He also said that it was recom- 
mended that regional jobber-dealer 
clinics be held in various trade 
centers in the Southwest during the 
year in which there would be no 








Southwest show. 


making production and employ- | 
ment policies and maintained that} 
Local 600 could not sue on the basis 
of contract violations because it 
was not a recognized bargaining 
agent (Ford's contract is negoti- 
ated with the International UAW). 


Judge Lederle was pondering 
conflicting damage claims filed 
by both the union and the com- 
pany in the Hudson case. 

Alleging company-instigated pro- 
duction shutdowns during the early 
summer months of 1950, the UAW 
has sued for back-pay damages on 
behalf of affected employes and 
for checkoff dues denied the union. 

Hudson’s counter-claim denied 
the union charges and requested a 
damage award to the company of 
$1,500,000 for production losses at- 
tributed to the union and for addi- 
tional costs claimed because of 
partially-assembled cars and over- 
head expenses. 

In the period on which the claims 
are based, the Hudson plant began 
operations on schedule every morn- 








]|}ing but closed down after only a 


few hours’ work each day. 

Hudson contended it was 
forced to suspend operations be- 
cause of slowdowns and walkouts 
in key departments. The union 
retorted that the management 
provoked the daily cessations 
through speed-ups and layoffs 
growing out of sales declines and 
swollen inventories of new 
models. 

Union attorneys have answered 
the Hudson counter-claim with a 
denial of company charges, and 
there the matter has rested with 
Judge Lederle since last winter. 

Company attorneys have resisted 
a union effort to subpoena Hudson 
President A. E. Barit for court 
examination. The judge had made 
no decision on the Barit issue when 
the case was taken under advise- 
ment. 

Company executives had taken 
no part in the Ford-Local 600 case, 
either. A complicating factor con- 
fronting Judge Thornton stems 
from the International UAW’s 
seizure of the Rouge local and the 
fact that the titular officers of the 
local, who brought the suit, now 
are powerless to supervise the 
unit’s activities. 

—Mac Gorpon 


j 
| 
| 
| 








Muchos Pesos for Sales Contest— 


Reliable Chevrolet Co., Meridan, Miss., plans to use 10,000 Mexican pesos in a 
novel sales contest it is sponsoring during May and June. The pesos, obtained 
from Mexico, will be put in circulation and can be redeemed through the Merchants 
and Farmers Bank. Ralph Young, vice-president of the bank gives the currency to 
Dick Lincoln, of Reliable Chevrolet. 





MOTIVE NEWS gives you the entire story 
every week throughout the year. 


Wondering how new-car and truck pro- 
duction and sales are making out? AUTO- 












Here’s 
the 
trim 
by 


Masland Duran 





"IASON Sealift 


IM plastic 


THE STITCHLESS, QUILTED PLASTIC 


that 
gets 
the sale! 


Here’s practical beauty designed to make 
a hit with your customers . . . patterned to round up 
more sales . .. Masland Duran and Jason Sealtuft .. . 
beautifully quilted . . . Easy to clean . . . for auto seats, 
panelling and trim .. . in colors that harmonize or contrast 
with popular exterior or interior coloring . . . Only Sealtuft is 
fashioned with Masland Duran all-plastic . . . Specify ... 
Sell Jason Sealtuft with Masland Duran! 


NATIONALLY ADVERTISED IN Better Homes & Gardens, 
House Beautiful, House & Garden, Saturday Evening Post, 
Country Gentleman, Ladies’ Home Journal, Good 




















Housekeeping and Sunset Magazine. 
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all plastic 


THE MASLAND DURALEATHER COMPANY 
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Australian Auto News 


Government Imposes Rigid Import Restrictions, 


Hitting British 


YDNEY. — (UTPS) —The Com- 

monwealth government, alarmed 
at the rapid falling in Australian 
overseas balances, has imposed 
rigid restrictions and licenses for 
all types of imported goods and 
motor vehicles that come under the 
regulations. 


Motor vehicle chassis imports 
have been reduced 40 percent of the 
’51 total and body imports have 
been reduced 80 percent. 

This new order affects British 

makes in particular since United 
States vehicles have been subject 








Friction! Fighting Friction! It’s good busi- 
ness, BIG business for car dealers. That’s all 
I’d been hearing from this Alemite sales- 
man. Well, this time he offered to run a 
movie with facts, figures — the whole story. 
“How about calling a meeting,” 
“Let your entire organization sit in as judge 
and jury.” I gave in. I couldn’t refuse. This 


would be good. 


Makes Hardest 


years. 

The Australian auto industry 
has been shocked by the restric- 
tions since the import of assem- 
bled vehicles was half the total 
of registrations. Dealers are 
well stocked at the present, how- 
ever, and buyers will not feel 
the effect of the cuts for some 
time. 

The Secretary of the 


said, 





he asked. 


key... 


to import license control for many 


Chamber of Automotive Industries | 
“In the light of Australian 
manufacturing plants, to which the 


industry is committed irrecover- 
ably, it is unfortunate that the 
government acted without prelim- 
inary consultation with the indus- 
try. 

“No matter how essential the re- 
strictions are, it is important that 
assembly plants operating here 
should receive sufficient unassem- 


bled vehicles to preserve produc- 
tion economy and meet the re- 
placement demand.” 

The new restrictions caused an 


|immediate drop in share values of 


|motor distributing firms 


| 


It Was Plenty Good! Best presentation on 
car dealer service business we’d ever seen. 
It tackled the one big problem we faced con- 
stantly: getting customers in and keeping 
them coming back for steady, profitable 
service. Friction—the major threat to car life 
— was the answer. Regular lubrication the 
forging a solid link with customers 
. holding them to us month after month. 


on the 
stock exchange. 


* + * 


Federal | Australian Auto Show 


HE ROYAL EASTER auto show | 
was held in Australia recently | 
comprising every make of motor | 


i | And Friction did it! 





— his case is typteal f 


overhead with Alemite “Magnet Plan” features. Want the 
facts? Call your Alemite distributor. Or mail this coupon now! 


ALEM 


One more example of how dealers all over 
the country are “cashing-in” on the Alemite “Magnet Plan.” 
Making their Service and Parts Department pay as much as 84% of their 


ITE & 


O66. 0.9. P09. OF. 


a [a PRODUCT OF | OF 








O 


Address 


vehicle and value d at ove r $1,000,000. 


Here’s Why I’m 
adopting Alemite plans and services, our cus- 
tomer return has increased 27% 
volume is up across the board. Alemite 
advertising? It’s not only seen by our cus- 
tomers. They come in and talk about it. Nat- 
urally, when I think of all we’ve missed not 
fighting friction with Alemite, I get plenty 
burned up. Anyone would. Wouldn’t you? 


ACT NOW! JUDGE FOR YOURSELF! 


See how the Alemite “Magnet Plan” can help you cover your fixed over- 
head—improve your trading position. No obligation. Mail coupon today! 


Alemite, Dept. C-52, 1826 Diversey Pkwy., Chicago 14, Illinois 





continue the practice because one 
such sale equals four unassembled 


Violates Import ie chassis which could be imported. 
AN AMERICAN citizen, Nicholas P at ide 

Koketes, was fined 500 pounds | Freighters Profits Up 
for illegally importing a Cadillac | FYREIGHTERS, LTD., manufac- 
from the United States. ain turer of trailers, has announced 


Raymond Dennis was sentenced to 
12 months for defrauding the gov- 
ernment. Dennis paid Koketes 450 | 
pounds for his part of the 


| increased profits and turnovers for 
this year. The interim dividend is 
maintained at 7% percent. 

trans- | . «= © 


action. ln 7 
* * * Caravan Conserves Resources 
Import Practice Stopped ( WING to the government re- 
strictions on credit, Caravan 


bie = Australian government has 
brought to an end the practice 
of many Australians of importing 
cars bought in Britain on their 
vacations. 

Such cars have been placed on 
the quota for the year. Most dis- 
tributing firms — are refusing to 


Park, Ltd., has decided to conserve 
resources to enable new orders to 
be financed. The company also de- 
cided to withhold dividends until 
end of the financial year. 


The company reports that turn- 
over has been up for the last six 
months. 


ACF. Brill, Dairy 
Consider Merger 


PHILADELPHIA. — The boards 
of directors of ACF-Brill Motors 
Co. here and Foremost Daries, Inc., 
Jacksonville, Fla., voted to approve 
a merger of the two companies. 
Announcement of the action was 
made jointly by Paul Reinhold, 
president of Foremost, and Charles 
W. Perelle, president of ACF-Brill. 

The companies announced that 
Foremost will be merged into ACF- 
Brill. Following the merger, the 
corporation will be known as Fore- 
most Dairies, Inc. 

The merger is subject to ap- 
proval of stockholders of both com- 
panies at special meetings to be 
held about June 16. Under the 
terms of the merger, each Fore- 
most common stockholder will re- 
ceive 2% shares of common stock 
of the continuing corporation for 
each share now held. ACF-Brill 
common stockholders will continue 
to hold one share of common stock 
for each share now owned. 


Martin-Senour Matches 


°52 Nash, Kaiser Colors 
CHICAGO. — Factory - packaged 
colors to match all 1952 Nash and 
Kaiser factory specifications have 
been developed and the finishes re- 
leased to the refinishing trade, it 
was announced by Don A. Seeley, 
manager of the Automotive division 


of Martin-Senour Paint Co., 2520 
S. Quarry St., Chicago. 
The new finishes are factory 


packaged in 16 colors for Nash and 
23 colors for Kaiser, Seeley said. 








Kirkwood Motors, Inc. 
Kirkwood Motors, Inc., a new 
concern, has taken over the DeSoto- 
Plymouth dealership, 1040 N. Kirk- 
wood Rd., St. Louis county. John 
Hallums is the new owner and gen- 
eral manager. He has appointed 


Robert Fortner as used-car man- 
ager, Paul Noel as service manager, 
and Robert Reece as parts man- 
ager. Everett Teare is in charge of 
the body shop and C. L. Hohl is 
office manager. 








“Burned Up’! Since 


. Our service 





Gornick Honored— 


‘ . Ford's chief tax counsel and former 
a“ “ 

C] Send us complete information on the “Magnet Plan Coloradoon Alan t. Gornick, and Colo- 

We would like to arrange a showing of your Hollywood movie rado's Gov. Dan Thornton, seated, left 

“It's The Come-BACK That Counts!“ to right, examine certificate designating 


Gornick ambassador-at-large for the Co- 
eae = lumbine state. Presentation of the special 
award was made at an “American way of 





City 


ann life’ banquet sponsored by the Sertoma 
club of Pueblo, Colo. Looking on are, 
standing, left to right, Sertoma club Presi- 
dent William McCarty, and Jack Murphy, 
Denver district sales manager for Ford. 


Zone State 








i 








By J. B. Van Tassel | 


Dealer Business Counsel } 
| ECENTLY I received a letter} 
from a dealer who took excep- | 


tion to one of my columns in which} with another dealer’s operations, | © 


| had recommended that used cars | 


be moved on a 10-day basis. He|to adopt major operating changes | 


stated that he} 
would go broke if | 
he had to operate 
on this basis. I 
agreed with him 
100 percent, and 
rightfully so be- 
cause whatever 
basis he has been 
operating on suc- 
cessfully over a 
period of years is 
the way he should 
continue to oper- 
ate. 

I would like to clear up one 
point here in connection with my 
columns. The material contained 
in my columns is intended to be 
used only as advice and counsel 
to dealers in helping them plan 
their operations. 


I know from experience—and I 
have stated and restated it many 
times—that no two dealers operate 
exactly alike and 99 times out of 
100 a dealer will fail when he starts 





J. B. Van Tassel 








Auto Fancier Pens 


| 


Bitter Attack on | 
Today’s U.S. Cars | 


BOSTON. — “Once upon a time| 
the American people thought of | 
the automobile as an instrument | 
of sensuous pleasure.” 

With this opening statement, Ken 
Purdy, editor of True magazine) 
sets the theme for his new book, | 
“The Kings of the Road (Little, | 
Brown & Co.; $5). | 

Purdy, an aficianado of high- | 
performance autos, writes gpenell] 
gically of bygone American cars, | 
including the Mercer, Duesenberg, | 
Cord, Auburn and Stanley. And he | 
treats with reverence the Euro-| 
pean makes such as Bugatti, Rolls- | 
Royce and Mercedes. | 

But of present-day American 
autos, Purdy is by and large con- 
temptuous. He finds them “grue- 
some-looking, sloppy-riding, un- 
economical,” although he does con- 
cede they are “reliable.” | 

Eight chapters of the book are) 
reprints of material that originally 
appeared in True and Atlantic 
Monthly. The book is handsomely | 
illustrated. 

It is a noteworthy work, contain- 
ing much interesting technical 
data, but it is highly colored by 
Purdy’s intransigent views. 

—Bos SHELDON 





Electro-Motive 
To Expand Line 


LaGRANGE, IIl.—Electro-Motive | 
division of General Motors plans 
to expand its products for the rail- | 
road industry and has just made | 
delivery of the first of 13 new type 
diesel locomotives to the Army 
Transportation corps, it is an- 
nounced. 

Appointed as members of the rail | 
products unit were O. F. Brook- 
meyer, former general sales man- | 
ager of the division, and R. M.| 
Dillworth, former chief engineer. 

Nelson C. Dezendorf, general 
manager of Electro-Motive, said 
the group will study ways in which 
engineering and manufacturing 
techniques and facilities developed 
in the building of diesel locomo- | 
tives may be applied to other prod- 
ucts beneficial to American rail- 
roads. 





Smith Corp. Develops 
Sales Training Plan 


MILWAUKEE.—A comprehensive | 
sales training program to develop 
well - informed salesmen - techni- 
cians, able to cope with customers’ 
problems, has been undertaken by 
the welding products division of A. 
O. Smith Corp. 

The program is designed to give | 
trainees a broad understanding of | 
welding techniques and applications | 
without their having previous weld- 
ing knowledge. 


Dealer Business Counsel 
Keep One Hop Ahead of Used-Car Movement 


To Avoid Inventory Losses 


to try and copy some major opera- 
tion of another dealer, 

Certainly he may adopt some 
small benefits from a comparison 


but I don’t think he should attempt 


such as used-car merchandising 
methods without first making a 
thorough study of the change as 
it might apply to his particular 
operation. 


~ * 

Set Up Higher Goal 
OWEVER, it has been my ex- 
perience in analyzing dealers’ 
businesses nationally that when 
you set up a goal for any particular 
operation in your business it will 
always work out more successfully 
if you aim a little higher than 
your actual experience would indi- 

cate. 

For example, when you set up 
a goal for your used-car depart- 
ment to turn used cars on a 
10-day basis you will probably 
get a 20-day turnover; when you 
set up for a 20-day turnover you 


* 


| 





‘something that has been 
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Dealers Sponsor Voting Campaign— 


“Why Every American Should Vote" is the theme of letters to be sent to the 
Syracuse Dealers Assn. in their countywide campaign to get every one to vote. They 
are awarding $500 in prizes for the best letter. Members of the committee are (left 
to right) Fred L. Rivoli; Stuart C. Ballard, executive vice-president of SADA; Edgar J. 
Arnstine, chairman; George F. Dunbar, and Clellan S. Forsythe. 





probably get a 30-day turnover, 
etc., down the line. 

Personally, I have never recom- 
mended that any dealer sell any 
merchandise at a loss, but I do 
believe you are better off finan- 
cially and profitably when you sell 
around 


for a long time at cost or as near 
cost as you can get for it and then 
see to it that the particular mer- 
chandise is not purchased again. 
The more times you turn a dollar’s 
worth of inventory at a profit the 
more money you make, and this 
applies to used cars as well as any 





other merchandise in your business. 
+ * * 


Danger in Holding 

LSO, it has been my experience 

that more dealers have gone 
broke holding used cars than any 
other way I know. 

You should keep on top of your 
uSed-car movement at all times. 
Have your used-car manager tell 
you when he expects to move 
such and such a used car, make 
a note of the commitment and 
then be sure to follow him up. 

Maybe the reason for not moving 
is price, lack of display, appear- 
ance, reconditioning or advertising. 
Whatever it is, find out quickly 
and correct it immediately to as- 
sure a fast sale and make room 
for another one. 

I don’t think there is any ques- 
tion about the logic of a fast and 
profitable turnover of used cars 
holding down the fixed expenses in 
any business. 

Today more than ever we are 
all faced with holding down the 
fixed expenses to a minimum, and 
this is one sure way to do it. Move 
used cars fast and profitably. 


(Any questions you may have 
on Business Management will be 
gladly answered by writing J. B. 
Van Tassel, care of AUTOMOTIVE 
News.) 








LITHOGRAPHED STATIONERY will help _/ 
build prestige for your dealership! 


This reed-bodied automobile 
manufactured by the Gadabout Motor 
Corporation was outstanding in its day 


. .. advertised as the “aristocrat” 
of cyclecars. Its reed body 

was lightweight, scratch and dent 
resistant, and shock absorbing. 


—from Floyd Clymer’s Historical Motor Scrapbooks 


... REYNOLDS & REYNOLDS 





Your stationery is often a silent salesman for 
your dealership . . . it often has an opportunity to 
give that important and lasting “first impression.” 
Reynolds & Reynolds distinctive lithographed 
Letterheads, Envelopes, Statements and Business 
Cards will give a favorable impression by reflecting 
prestige, reliability, and the progressiveness of your 


dealership. 


You will be pleasantly surprised at the unusually 


low cost of Reynolds & Reynolds attractive litho- 
graphed stationery. 


Reynolds & Reynolds produce several hundred 
sales aids and operating systems that build and protect your profits. 















write today for complete information and samples! 
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Salesense in Advertising 


Tested Ideas for Small Business 


By James D. Woolf 

Special Correspondent 
YAID Crawford H. Greenewalt | 
recently: “The seller’s market | 
.,. is... a thing of the past.” As| 
president of Du Pont, Mr. Greene- 
walt should know whereof he 
speaks. 


It begins to appear that the 
easy-come, free-spending, halcyon 
days are about over. Even in those 
businesses where sales are still on 
the up, profits are down. Higher 
costs and mounting taxes are mak- 
ing it difficult for the average 
businessman to earn what used to 
be considered a reasonable net 
profit. 

One reason We are in a buyer’s 
market is that the consumer is 
stretching his dollars to just 
about the limit of their elasticity. 
He is—more than at any time in 
recent years—acutely cost-con- 
scious, 

He does not intend to revert to 





a lower standard of living if he 


can help it. He will continue to 
want television sets, deepfreeze | 
units, electrical appliances, new 
motor cars, better housing, good) 
beefsteak, to name only a few of | 
the countless things that contribute | 
to the pleasant and comfortable | 
American way of life. 

But he is beginning to take a| 
far sharper look at what he is 
getting for his money. It has al- 
ways been that way in a buyer's 
market. The consumer’s first ques- 
tion, when he considers the pur- 
chase of an article, is, “What does 
it cost and is it worth what it 
costs?” 


* ” * 

Advertising Bonanza 

PREDICT that advertising and 

marketing in the immediately 
foreseeable future will be more 
vigorously competitive than in the 
Saturnian Age, which, in the opin- 
ion of many economists, is going 
into an eclipse. 


drawn on the issue of how muth 
value, in terms of consumer bene- 
| fits, the advertiser delivers per dol- 


lar spent. 

We hear a great deal of talk 
about how much better off the 
consumer is today than he was 
two or three decades ago. His 
wages have doubled, or tripled, 
or whatever. He has two chickens 
in his pot and two cars in his 
garage. He sets a better table, 
lives in a better house and his 
kids go to college. 


Maybe so. But I insist that today | 
he is more worried about money— | 
it— 


and how far he can stretch 


~ 





AvTomotive News 
“We have a self-dumping ash 


tray. No other company can make 
that statement.” 


than about any of the many other S 


anxieties that beset him. 


Some businessmen do not believe 
this. Perhaps you are one of them. 
Then note what happened in my 
neighboring city of Albuquerque 
recently. Maytag distributors sold 
four carloads of home freezers 
there in a single week—about 25 





The lines of the battle will be 


percent more than 


they would 








normally sell 


lation! 





in an entire year. 
And Albuquerque is a small com- 
munity of less than 100,000 popu- 


What was the reason for this 
marketing miracle? Simply this: 
the Maytag distributors guaranteed 
to provide frozen foods at “whole- 








Deluxe 
custom tailored 
woven plastic 


Deluxe 
custom tailored 
fibre 


SUPER 


Super-deluxe 
custom tailored 
____ woven plastic 


EUREKA 


Deluxe 
semi-tallored 
woven plastic 


STAR 


Custom 
tallored 
fibre 





Then, write today . 











Cedar Falls, lowa 





Check These 3 Big Reasons Why 
18,000 Dealers Have Switched To 


RANKIN! 


Choose the models that fit your business, your community. 
Rankin’s bigger profit plan for you. 


. « Now, for the money-making facts on 








Berkeley, California 


Wichita Falls, Texas 


5 Ways to 


SELL MORE...MAKE MORE 


on Seat Covers 


with 












O 


If you want to really cash-in on the multi-mil- 
lion dollar seat cover market, this amazing 
Rankin setup will give your customers more 
for their money — and give YOU more sales. 
Here are 5 sensational seat cover values that 
give you far more to sell . . . popular price, ex- 
citing beauty, smart styling, top quality fabrics, 
superb fit. Models for every car . 
custom tailored covers at no more than the 


. . amazing 


price of ordinary covers . . . and smooth, snug 
semi-tailoreds priced unbelievably low. Ter- 
rific values that put you way out in front of 
competition . . . make you seat cover headquar- 
ters for more sales, faster turnover, bigger seat 
cover profits than ever before. Send coupon 


today for the full profit facts and full details. 


MAIL COUPON 


yO 

















° Rankin Manufacturing Co. Dept. A 
4 Cedar Falls, lowa 

- Rush me full information on. . . 

a 

a (models) 

. NAME 

# 

; ADDRESS 

& 

§ Town STATE 
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| sale” prices averaging 20 to 30 per- 
leent below the prevailing retail 
| scale. 

| * * * 


Gags Don’t Sell Products 

ND yet there are businessmen 
“4 who scoff at the idea that we 
are in a ‘buyer’s market. But the 
Maytag people are not among 
them. 

What all this means, in my judg- 
ment, is that businessmen will have 
to stop burlesquing their products 
in their advertising. The vogue 
among otherwise sensible execu- 
tives for cartoons, stupid gags and 
|“cuteness” in their advertising is 
lone of the most astonishing phe- 
|nomena I have ever witnessed or 
heard about in the whole history 
of American marketing. 

The time has come for SALES- 
MANSHIP —Salesmanship in Ad- 
vertising. The time has come to 
replace entertainment with persua- 
sion in advertising copy. 

“Our foremost responsibility is 
to provide an effective sales im- 
pact against the consuming 
public. And this sales impact is 
the impact of ideas—ideas ex- 
pressed in words and pictures, 
animate and inanimate, read and 
listened to — ideas that persuade 
consumers to want and to buy.” 

Those are the words of Charles 
L. Whittier, chairman of the plans 
board of Young & Rubicam, one of 
the world’s largest advertising 
agencies, 

The time has come, in short, for 
advertisers to quit trying to be 
“clever.” The time has come to talk 
in man-to-man fashion to the con- 
sumer, factually, soberly, sensibly. 
Remember, it’s his money you're 
after—and remember too, that he 
is the guy who is sitting in the 
driver’s seat in a buyer’s market. 

* * * 


Words to the Wise 

ERE, in my opinion, are some 

of the most important “musts:” 

1. Your advertising must give 
the reader (or listener) a solid, 
consequential, credible reason why 
your product will benefit him. 

2. It must state the price of 
your product (or service) and 
explain specifically why, in terms 
of ec y and Yy-Saving, it 
is a thrifty, wise, and timely pur- 
chase. What your product costs, 
why it costs what it costs, and 
why it is worth what it costs, 
adds up to a theme that you 
can’t possibly overemphasize in 
all of your advertising. 

3. Give specific information about 
your product. Example: “Finest 
base metal—18 percent nickel 
silver; more pure silver plating 
than Standard A-1 plate; rein- 
forced at wear points; hollow han- 
- knives; stainless steel blades: 
etc.” 

4. Guarantee purchaser’s satis- 
faction—100 percent. 

5. Aim your copy straight at 
people who are likely in need of 
the product or service you seek to 
sell. You can’t sell lawn mowers 
to people who live in apartments, 
a can’t sell a new 
roof to people who live i just- 
built A ong elaloaaaa 

Be selective—don’t use “catchy” 
devices to capture everybody’s 
eye. Try to grab the attention 
and interest of a few—and by a 
“few” I mean people who are 
looking for solutions of problems 
provided by your product or 
service, 

ABOVE ALL, YOUR ADVER- 
TISING MUST BE DOMINATED 
BY A SPIRIT OF HELPFUL- 
NESS. No business can survive 
and prosper unless it is a servant 
of the people. 

“The seller’s market is a thing 
of the past.” It is a responsibility 
of advertisers to help people to live 
comfortably and securely within 
their means. Advertising that 
serves is also advertising that sells 


2 Win Reelection 


At Sacramento 


SACRAMENTO, Calif. — De! 
White, partner in Burton & White 
(Ford), and Frank Spikard (Pack- 
ard), have been reelected president 
and vice-president, respectively, of 
the Sacramento Automobile Dealer 
Assn. 

William A. Sutton (Dodge-Plym- 
outh) was elected to the board of 
directors, while the following di- 
rectors were reelected: Phil Mofat, 
general manager of Capitol Chev- 
rolet, and Wes Lundstrom (Lin- 











coln-Mercury). 
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— Affecting Factories and Dealers .. . 





By George Deery 
Associate Editor 

Ad programs must be reevalu- 
ated in the face of rising costs to 
make every dollar work harder 
than before, Neil Du Bois, director 
of research development, Geyer, 
Newell & Ganger, ad agency, said 
in an address to the meeting of the 
Metropolitan Advertising Men in 
New York. 

“New demands and responsibil- 
ities for research put the bee on 
researchers to tackle new prob- 
lems, improve their ways of 
doing things, and find new 
methods as well as improve old 
ones,” Du Bois said. “We contin- 
ually seek better ways of testing 
copy, finding what people really 
think, analyzing and using eco- 
nomic and sales facts and figures, 
and better ways of helping ad- 
vertisers.” 

Du Bois listed the following major 
fact-finding operations that profit- 
able advertising requires: economic 
analysis, sales analysis, product 
tests, product attitude studies, 
psychological studies, market re- 
search and analysis, distribution 
checks, dealer and wholesaler sur- 
veys, media research, library re- 
search, analysis of research serv- 
ices, copy tests, penetration studies 
and brand rating surveys. 

* * 7 


Olds Returns to Air 


Oldsmobile has assumed spon- 
sorship of the musical series, 
“The Peggy Lee Show,” over CBS 
radio network. With its sponsor- 
ship of the show, Tuesdays and 
Thursdays at 7:30-7:45 p.m., e.d.t., 
Oldsmobile will be returning to 
network radio on a regular pro- 
gram basis for the first time 
since 1946. Ad agency for the 
sponsor is D. P. Brother, Detroit. 

* oe * 


Mag Plugs Ford Trucks 


The family of Ford publications 
has a new member — Clues, 
pocket-sized, illustrated mag 
slanted to Ford truck owners and 
prospects to be distributed through 
dealers, according to George P. 





Advertisement 


Farm Market Facts 


Dealers inclined to overlook the 
size of the rural market—if there 
are any such left any more—should 
take a look- at the facts. Look at 
the audience of one publication, for 
instance—Farm Journal, America’s 
largest rural magazine. Farm Jour- 
nal families own and operate more 
motor equipment than those of any 
other magazine in America. Farm 
Journal families own more than 
3,000,000 cars, more than 1,250,000 
trucks, more than 2,000,000 tractors. 


It’s no wonder that dealers lo- 
cated in rural trade centers—towns 
of 10,000 people or less—do nearly 
half the service work in the U. S.! 


Indicative of rural prosperity is 
the fact that some 600,000 Farm 
Journal families bought new cars 
in a two-year postwar period. Five 
thousand families bought Cadillacs. 
An equal number bought high- 
priced Lincolns and Chryslers. 


These are the people Farm Jour- 
nal speaks to when it promotes 
better maintenance through its sea- 
sonal “Keep ’Em Rolling” editorial 
features. Farm Journal speaks a 
dealer’s language by promoting this 
idea at a time that means greater 
profit for him—before his shop be- 
comes so jammed he can’t take 
care of the work profitably. Last 
fall, for instance, Farm Journal 
told its readers: “Make a date for 
tuning up your motors. Your dealer 
can give you prompt service at this 
season.” 


This spring Farm Journal said: 
“Spring work is only days off. Get 
repair work done early. A break- 
down in the field costs more time 
than repair work in town.” 


It’s good news that Farm Journal 
is continuing to promote the idea 
of better maintenance on the farm 
—good news for the men of agri- 
culture, good news for the men who 
sell and service the equipment that 
keeps agriculture prosperous. 








| Richardson, vice-president of J. 


| 


a . 





Auto Advertising 


Walter Thompson Co., ad agency. 
It will have a circulation of 1,100,- 
000, he states. 


* . * 


Redpath Gets 3M Rise 

Promotion of Alan H. Redpath, 
to the newly-created position of 
merchandising manager of all Min- 
nesota Mining & Mfg. tape prod- 
ucts has been announced by Louis 
F. Weyand, executive vice-presi- 
dent. 

Redpath, a veteran of 21 years 
service with 3M, had been mer- 
chandising manager for cellophane 
tape and ribbons since 1949. He 
joined 3M as a clerk in 1931 and 
moved into the general sales office 
in 1933. 

* 


* a 
BBDO Adds 2 in Detroit 
Two personnel additions to the 
Detroit office of Batten, Barton, 
Durstine & Osborne, Ine. ad 
agency, have been announced by 


| New American Weekly | 


|Robert E. Anderson, manager of 
|the office. A. J. Weinrich, after 11 
| years with BBDO’s Cleveland office, 
| has transferred to Detroit to super- 
vise DeSoto dealers’ cooperative 
advertising and to act as BBDO 
media representative in Detroit. 
Edward J. Chevalier jr., formerly 
with Ruthrauff & Ryan, Inc.’s De-| 
troit office, has joined BBDO, De-| 





| troit, to assist Weinrich on DeSoto 
| cooperative ads. 


* * * 


The 56-year old American 
Weekly, oldest of the Sunday | 
supplements, shows the results | 
of the shot in the arm given it. 
The first issue under the changed 
style was on coated paper with a 
four-color cover and Dultgen 
process gravure. It carried 16 
pages of advertising. 

Marking its debut, W. R. 
Hearst jr. sent a rose, tagged 
“A New American Beauty,” to a 
selected list, along with a copy 
of the initial issue. 

oe * * 
Preston Promoted 


David A. Preston, in charge of 
automotive advertising for the 








Chicago Sun-Times during the past 





Kyes Meets with West Coast Dealers— 


Roger M. Kyes (second from left), general manager of the GMC Truck and Coach 
division, meets with two GMC dealers and GMC zone manager F. A. Hoyt (right) 
during a tour of the West Coast. The dealers are (left to right) T. A. Paradiso, Los 
Banos, Calif., and P. J. Etchebarren, Reno, Nev. Kyes, with several of his staff from 
Pontiac, has been holding a series of meetings with GMC personnel and dealers in 
Denver, Los Angeles, San Francisco, Portland, Seattle and Salt Lake City. 








automotive advertising, announces 
Laurence T. Knott, advertising 
director. 


two years, has been promoted to 
manager of general advertising. 
He will retain supervision over 








For fast, complete, experienced service 
on bonding, no one can equal your 
Grizzly Distributor! He has exactly 
the right equipment and lining to make 
bonding pay off handsomely for you: 
His “Saftibond”’ lining, the first with 
factory-applied bonding agent, pro- 
vides cleaner, better results at less cost. 
From his well-stocked shoe exchange 
you can quickly get “Saftibond-ed” 
shoes (and also riveted shoes) all ready 
for installation. And each set of Grizzly 
lining or shoes is delivered to you in 
special, clearly labeled cartons. He will 
even Offer you expert instruction on 
the installation of bonded brakes! Start 
getting those bigger bonding profits— 
get in touch with your Grizzly Distrib- 
Grizzly Manufacturing 
Company, Paulding, Ohio. 


utor today! 


SAFTIBOND 
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Germany’s Taxes Choke Imports 


By George L. Glaser 
Special to Automotive News 
,RANKFORT, Germany.—In or- 
der to answer many inquiries 
about German import duties on au- 
tomobiles, I contacted customs of- 
ficials, and here is the result: 


Since last October, Germany has 
been charging a 30 percent tax 
based on the value of the vehicle 
plus all expenses up to the German 
border, Thus, freight and other 
costs are included in the value fig- 
ure. On top of this tax is added a 
6 percent turnover compensation 
tax. 

Importers of American cars 
have felt the sting of these taxes 
since they bring the sales price 
at the retail level way out of 
line. For example, a Plymouth, 
delivered, costs about 19,500 
marks, or roughly $4,600. 

That, naturally, restricts sales to 
a great degree, but this will always 
be the case with imports in a coun- 
try which has a large automotive 
industry of its own. It was to get 
around the import restrictions that 
General Motors and Ford began 
producing cars in Germany after 
World War I. 


Naturalized Autos 


greene interesting thing came 
out in the conversation with 
the customs officials. Have you ever 


* * 


heard of a naturalized automobile? 
|I hadn’t—until then. 

Let’s assume you have bought a 
|German-produced Volkswagen in 
|New York that had been imported 
|in the usual manner. Now you’ve 
| brought this Volkswagen with you 
|to Germany and want to register 
|it with a German license plate or 
sell it in Germany to someone who 
must do so. 

Customs duties then must be paid 
on the Volkswagen as if it were an 
American-made car. The German 
customs people consider such a car 
a naturalized vehicle. Sounds 
strange, doesn’t it? 

New American cars accounted 


*52 Hornet Wins 


Langhorne Race 


LANGHORNE, Pa.—Dick Rath- 
man, driving a 1952 Hudson Hornet, 
won the NASCAR-sanctioned 150- 
mile race here last week, when he 
took the lead from Herb Thomas 
in the first lap and led the 38 
starting cars for the entire route. 

Tim Flock, also driving a ’52 
Hornet, trailed Rathman by six 
laps for second place, and Lee 
Petty, driving a ’52 Plymouth, 
placed third. It was Rathman’s 
second win of the 1952 season. 
About 20 cars finished the race. 








for only about 500 of the approx- 

imately 90,000 new passenger-car 

registrations in the second half of 

1951 in Germany, Based on en- 
| gines, the registration fee is high. 

The charge for a Chevrolet would 

be $155 a year. 

German exports are going quite 
| well. Out of a production total of 
about 6,000 in February, the Opel 
A. G. exported more than 3,000} 
units. Domestic dealers are none} 
too happy about the high export | 
quota. It frequently leaves them 
with too few cars for their own 
market. 


* + 


GM-Citroen Deal? 

N UNCONFIRMED but persist- 

ent rumor in Paris has it that 
General Motors is trying to pur- 
chase control of the Citroen plant. 
Michelin, the largest French tire) 
producer, now is_ the majority | 
stockholder in Citroen. 

GM, unlike Ford, so far has no} 
production unit in France. 

Citroen is France’s second big- 
gest car and truck producer, spe- 
cializing for 17 years in four and 
six-cylinder autos with a front- 
wheel drive. Production last year 
was around 80,000 units, 

Citroen reportedly is contemplat- 
ing a new, very advanced model, 
featuring a streamlined body; an 
air - cooled, pancake - type engine 


* 


| 








The Stamp of 
Helptul Service 


GENERAL MOTORS ACCEPTANCE CORPORATION 


The GMAC Thrift-Guard Plan—The complete 
Time Purchase Plan that can be offered only by dealers in 
CHEVROLET, PONTIAC, OLDSMOBILE, BUICK AND CADILLAC CARS. 
Also offered for used cars of all makes sold by these General Motors dealers, 


to Car Buyers 











_German Truck Solves Beam Problem— 





This unique German truck was designed especially to haul long steel beams. To 
equalize the load distribution, springs on the right side are heavier. There are two 
seats in the cab, one behind the other. The body was built by Schorn, of Duisburg, 
on an underfloor engine chassis constructed by Buessing of Brunswick. 


* x * 


horsepower, and some sort of a 
semiautomatic, four-speed _ trans- 
mission. 


. 


New Diesel Design 

RADICALLY new diesel engine 

is being produced by Graef & 

Stift, of Vienna. It surprises me 
to learn that someone in that di- 
vided city has enough courage to 
start up again—and with such a 
drastically different approach. 

Graef & Stift is among the old- 
est of Europe’s automotive man- 
ufacturers. When I was young 
and Austria was a happier coun- 
try than today, Graef & Stift used 
to turn out some of the finest 
custom-made cars, and its name 
connoted nobility. 

Now, with the help of the Mar- 
shall Plan, the firm has retooled 
its plant and is in production once 
more. 

It may be interesting to recall 
how General Motors some years 
ago pioneered the two-cycle system 
in the diesel field. Surely, the prin- 
ciple for that type of engine was 
known, but applications had been 
only in the very large unit field, 
such as for ships or stationary 
types. GM progressed in the small- 
er units, for trucks and buses. 

In Germany, the Krupp works in 
its Suedwerke division also devel- 
oped some truck diesels operating 
on the two-cycle principle. Then 
the Krauss-Maffei works, of Mu- 
nich, came out with a two-cycle 
V-4 diesel designed by the late 
Prof. Schnuerle. 

. 


* * 


* 


4 and 6 Cylinders 


Now Graef & Stift is in the two- 
cycle, V-type diesel field. Its 
engines come in four and six-cylin- 
der types, each cylinder having a 
displacement of 99.60 cubic inches. 
They deliver up to 2,100 revolutions 
per minute, and the compression 
ratio is 16.5 to 1. The smaller en- 
gine has 125 horsepower while the 
big job has 180. 

The injection is done by a Bosch 
pump. Each cylinder has its own 
cylinder head. Wet cylinder liners 
are used, and, since the engines 
are valveless, there are slots in the 
liners to carry in fresh air and 
other slots for the removal of ex- 
haust gases. The slots are laid open 
by the movement of the pistons. 

A Roots blower is mounted atop 
the engine and is driven by gears. 
This piece of precision machinery, 
by the way, is manufactured by 
Graef & Stift itself. 

Graef & Stift has developed a 
new line of trucks and buses 
equipped with the new engines. 
The buses carry in the rear an 
auxiliary frame into which the 
engine, with transmission and 
differential, is mounted. The firm 


* 





Chevrolet Produces 


4-Millionth Shell 


ST. LOUIS.—T. H. Keating, 
general manager of Chevrolet, 
announces that the Chevrolet 
Shell division, St. Louis, has 
turned out its 4,000,000th artil- 
lery shell for the St. Louis 
Ordnance district. 

This represents less than six 
months’ work at the present 
rate of production, he said. 

Chevrolet first started build- 
ing artillery shells in the gov- 
ernment plant under an Army 
Ordnance contract in June, 1951. 
Last December the contract was 
doubled. 








* x * 


| with six cylinders and about 50| says that its straight-line drive, 


with the engine far in the rear, 
will be the design of the future. 

The short V engine can be placed 
lengthwise in the bus, eliminating 
the need for an angled drive toward 
the rear axle. 

The Graef & Stift plant boosts 
efficiency by employing mechanics 





New Austrian Diesel— 


This radically new V-4 two-cycle valve- 
less diesel engine is being produced by 
Graef & Stift in Vienna. Note the Roots 
blower at top left and the brake air com- 
pressor and generator at top right. 


* 


who also serve as inspectors. They 
follow the engines as it moves down 
the assembly line. 

* & 


* * 


* 


Another Engine Due 


UEDWERKE, the bus and truck- 

manufacturing plant of the 
Krupp Enterprises, is expected to 
come out with still another newly 
designed diesel engine in the sum- 
mer. 

The plant has been moved back 
from southern Germany to Essen, 
the heart of the Rhine-Ruhr dis- 

(Continued on Page 75, Col. 1) 











SAVE COSTLY 
Drive-Line Repairs 
INSTALL 


National 


PARTS & ASSEMBLIES 
And Re-Use Original Assemblies 


National parts enable you to extend 
the life of expensive drive-line assem- 
blies. Install National parts to restore 
original quiet, efficient operating con- 
dition. Save buying a new drive-shaft, 
drive-shaft housing, transmission case. 
and ring gear and pinion assembly. 


As Advertised in the Saturday 
Evening Post 


Sold Nationally by Leading Jobbers 
Write or Wire for Details—Dept. AN 


NATIONAL MACHINE WORKS, INC. 
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new designer, but new-model ru- 
mors have been spiked. Most 
German firms won’t show new 


trict, where the house of Krupp 
traditionally has been situated. 
The new plant is said to have 
ree pin tl with the latest in | models until the auto show next 
. | spring. 

Suedwerke’s present output of | hs 
heavy-duty buses and trucks is sold | ‘ , 
out, and the 3,500 employes in Es- | Munich has installed large body 
sen will be supplemented by several | Presses. The first postwar BMW 
thousands more. | six-cylinder jobs, with torsion-bar 


peated 
The vehicles use copperless ra-|SPringing, were scheduled to come 


diators, produced under a patented | off the belt around June. 

process and, as far as could be} DKW in Duesseldorf is rumored 

learned, consisting of tinned sheet |to be preparing for production its 

metal. | long-awaited three-cylinder, two- 
i es front-wheel drive. 

Ideas for Winter * + 


* 
TH! Rallye Monte Carlo, annual | Djesel-Car Sales Up 
winter long-distance endurance | ‘ 
contest for cars, usually turns up | ‘comes aan aeatind aa. 


os Sious tek acdauatiies oe 4 This Mercedes utilizes the body and 


ards of ice and snow were put to other features of the Model 220 six- 


Bavarian Motor works in 


* * * 


| bers in Germany. Dealers wili have 


2 |to start thinking of modefnizing 





Latest Product of a Former Coal Dealer— 

This Matador truck, the latest model produced by the Tempo works of Vidal & 
Son in Hamburg, Germany, features a low-bed platform which can be raised hy- 
draulically for loading purposes. The head of the firm, once a coal dealer, started 
out in 1928 by building a three-wheeled truck for his own use. It was the first 
Tempo. Today, the company is a good-sized enterprise, turning out three and four- 


wheeled small trucks. 
+ * * * + x 


cylinder car, but is powered by a, amount of elasticity and greater en- 

| four-cylinder diesel. gine noise. 
Daimler’s diesel-car sales have , 

shown a steady increase. Europeans Fill ’Er Up! 

| seem to believe that the diesel’s | | hygeatengt ected filling stations 

'economy overshadows the smaller | - are springing up in large num- 


* * * 





their shops and service facilities to 
keep up with the gasoline boys. 
Esso and Shell, as well as the 
German firm Aral, seem to be in 
the front with their new stations. 
* * * 


ZF Pushes Ahead 


‘a HE ZF gear works on beautiful 
| Lake 


Constance, producer of 
| transmissions and Ross steering ap- 


= | paratus, is sporting a brand-new re- 


| search building. 

| The firm also shows with pride 
| the latest gear-manufacturing ma- 
|chines right from Rochester, N. Y. 
| Gleason must have done quite some 
business with ZF. 

The Media transmission, which 
can be shifted without using a 
clutch, now is in full production. 
The pushbutton-shifted unit goes 
into railroad diesel jobs as well 
as trucks and buses, 

ZF is willing to handle a few 
additional orders for gears, trans- 
missions, pinion and ring gears, etc. 
Inquiries should be addressed to 
Mr. Greinert, Export Manager, ZF, 
Friedrichshafen, Bodensee, Ger- 
many. 








the test. 
A Swedish driver milled into 
the center of his tires a groove | 
into which he placed a motor- | 
cycle drive chain. He said it | 
proved a successful substitute for 
the conventional skid chains. 
Another driver installed mechan- 
ical wipers on his headlights to as- 
sure himself of plenty of light dur- | 
ing the long winter nights of this 
contest. 
Charles Faroux, noted French au- 
tomotive writer, sponsored a team | 
prize which was won by the three 
Mercedes six-cylinder cars piloted 
by Carraciola, Kling and Lang, top 
race drivers. 
* * * 


Here and There 


Lhe an eye to the future, the | 
Adam Opel A. G. has placed 
into operation an enlarged body- 
parts sheet-metal stamping plant. 
It will be capable of an annual pro- 
duction of 150,000 units when the 
materials become available. 
The Volkswagen works has a 


MEMA Urging 
Elimination of 


Government Waste 


NEW YORK.—The Motor & 
Equipment Manufacturers’ Assn. 
recently adopted a series of resolu- 
tions directed at Congress with the 
goal of eliminating and reducing 
wasteful and unnecessary opera- 
tions in government, 

The association said it feels that 
non-essential governmental activi- 
ties or programs not consistent 
with the emergency defense de- 
mands are utilizing both manpower | 
and money that could be diverted 
to the defense effort. 

The resolutions stated that the 
association will continue its policy 
of not exerting pressure on mem- 
bers of Congress for appropriation 
of funds to be expanded for the 
selfish benefits of any group, com- | 
munity or state. 

They further resolved that all 
members of the association call | 
upon suppliers of the automotive 
and other industries to act upon 
and support a policy of govern- 
mental economy in the interest of | 
preserving our American heritage. | 


Elkhart L-M Outlet 
Put in Receivership 


ELKHART, Ind.—Merrill D. Chat- 
tey, president of Chatten Motor 
Sales (Ford), has been appointed 
receiver for Elkhart Lincoln-Mer- | 
cury Co. by Judge Stanley Raymer | 
in superior court. | 

Charges were made by Universal 
C.L.T, Credit Corp. that the firm| 
is indebted “to various firms and | 
corporations” for about $30,000, | 
that the assets and _ property | 
amounts to approximately $10,000 | 
and that the building has been re- 
possessed by the owner. John Man- | 
dis is president of the closed L-M | 
outlet. | 





above with differential 








Kribs Motor Co. Opens 
Kribs Motor Co., Inc. (DeSoto- | 
Plymouth), St. Louis, was recently | 
opened. William R. Kribs is presi- | 
dent of the new dealership. 


WORLD'S 






NO. 838 — KRW’S NEW “4-ARMED MECHANIC” 


A rugged double-duty stand that lets one mechanic work 
on an engine while another services an axle, differential, 
transmission, etc. at the same time on the other side of 
the stand ! Each adapter turns and locks in any of 8 
different positions independently of the other. Price 
includes portable stand and Universal Adapter (shown 


do much rear axle work, be sure to include rear axle 
attachment in your order ! quickly pay for themselves in | 


Prices O.B. Arcade, N. ¥ 





LARGEST 





5130.20 


Complete as illustrated 
Engine adapter at 
slight extra charge. 


NO. 835 MOTO 


KRW Motor Stand cuts labor 
other make. 


carrier mounted on it). If you 


, subject to change without notice. Order from Dept 





Packard Hudson ‘Nash 


MANUFACTURER OF GARAGE TOOLS 









i 


+ 5117.35, 


Complete as illustrated 
Engine adapter at 
slight extra charge. 








R STAND 


Allows mechanic to turn and lock the work in any of 8 
different positions. Time studies prove that this No. 835 


costs 20-50% over any 


Ideal for installing flywheels, clutches, 
transmissions, crankcases etc. on engine—all jobs that 
must be held in perfect alignment during assembly. Both 
these stands are portable, take little floor space, and 


abor savings. 


67 


Be sure to specify the 
engine adapters you want. 
Every make engine 
requires a different adap- 
ter. KRW makes engine 
adapters for all make 
cars. All simple in design 
and low in cost. 





AND EQUIPMENT 





a 
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City-by-City Reaction Report .. . 





After Credit Curbs Went Off — 


Epitor’s Note: Below are city- 
by-city reports on reaction to 
suspension of Regulation W con- 
trols on credit. See story on 


page 1 for highlights. 


* * * 


Milwaukee 
There is no rush to purchase cars 
here, dealers in the area report. 
Buyers are being “cautious and 
conservative,” they say. 

Loan companies have reported 
that those who recently bought 
cars are asking for the addi- 
tional time, but feel that there 
will be no general buying spree. 
One of the largest area banks 

made a survey among dealers in 
cars and appliances, and reported 
that few dealers expect a rush to 
buy goods immediately. They feel 
that many customers do not have 
the necessary down payment. 

Bankers who make loans on 

autos say they are pleased with the 
relaxation of controls, but fear 
that if credit buying gets out of 





line, controls will be re-imposed.— 
(John Hubel.) | 
* 


* * | 


New Orleans 

New and used-car dealers have | 
different ideas as to what will} 
happen to the market. Some report | 
slightly more activity while others 
say “they haven’t seen a change.” 

It is the belief of the dealers 
that the public hasn’t as yet got 
acquainted with the smaller down 
payments and longer credit 
terms. $ 

Five or six dealers have already 
run newspaper ads advising the 
public to make their own terms on 
the purchase of a new or used car, 
or stating that buyers have 24 
months to pay. 

All dealers agree that the abolish- 
ment of Regulation W is what they 
needed, but it will take a little 
while for the public to react.— 
(Gordon Hebert.) 


Louisville 


Dealers here think that there 
may be some “loose trading” im- 





mediately following the removal of | 
credit curbs, but that as a whole, | 
conditions will be better because 
many more customers will enter | 
into the “car-change’”’ field. 

A banker was said to be plan- 
ning to finance new cars on 25 
percent down and 24 months to 
pay; one-third down and 24 
months for ’50s and ’5ls, and | 
one-third down and 18 months 
to pay on older models. 


A finance concern reported that | 
it planned to keep the down pay- 
ment at one-third, but offer 24) 
months to pay the balance. This) 
would apply to new cars, and used) 
‘51s and '50s.—(A. W. Williams.) | 


* * * 


San Francisco 


Both new and used-car dealers | 
are reporting increased sales after | 
federal controls were removed, but 
are more optimistic about the fu- 
ture. 

Competition to attract buyers 
is seen to be keen, and some 
larger dealers have advertised a 


| 
| 
| 
| 























“If any of the men get fresh, 
Fifi, use this in their drink; it’ll 
stop them.” 





four-year payment policy. Fi- 
nance companies have announced 
24 and 30-month credit terms, 
and are pleased with the results. 


There are still plenty of cars 
available to meet present require- 
ments, dealers report. 


The Bank of America, with of- 
fices throughout California, has set 
these terms for auto loans: 


On ’51s, 30 percent down, 30 





Schrader Contributions to the Tire Industry 
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NO WONDER SCHRADER 
1S OUR TOP 
SOURCE OF SUPPLY. 














REG. U.S PAT. OFF. 









WHAT A PLANT YOU 
MUST HAVE / 


Y HERE’S A PICTURE 
OF OUR MAIN PLANT 


FIRST NAME 


PERSONNEL 
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WE HAVE THE SPECIALIZED TIRE 
VALVE MACHINERY, SKILLED 

, THE EXPERIENCE 
TO MATCH OUR CAPACITY. 4 





Schrader—leading tire valve manufacturer— 


not only provides a dependable product, 


but anticipates the industry’s needs .. . 


constantly increasing and modernizing factory 


equipment and procedures to 


meet tire 


manufacturers’ delivery requirements with a 


quality product at the lowest possible cost. 


A. SCHRADER’S SON, BROOKLYN 17, N. Y. 


Division of Scovill Manufacturing Company, Incorporated 


IN TIRE VALVES 











FOR ORIGINAL EQUIPMENT AND REPLACEMENT 


months; '48s through '50s, 30 per- 
| cent down, 24 months; ’46s and ’47s, 
| one-third down, 18 months, and on 
|earlier models, 40 percent down, 
four months.—(Leon Pinkson.) 

* + = 


Miami 


There has been a marked in- 
|crease in shoppers for both new 
and used cars here since the elim- 
|ination of Regulation W. However, 
the effect has been largely psycho- 
logical, it is reported. 
| Many buyers are seen to prefer 
to finance under the old terms 
as soon as the deal has been 
closed. Other sales are lost when 
the customer finds out he is un- 
able to finance at “nothing down 
and forever to pay.” 

Finance companies are now re- 
quiring one-third down on all cars 
—24 months to pay on new models 
down through ’50s; 21 months for 
‘48s and '49s, and 18 months for 
47s or earlier. 


Both new and used car dealers 
say that the situation has not 
jellied sufficiently to estimate the 
long range effects of the new rul- 
ing.—(George S. Connell.) 

* ad e 


New York 


Public reaction to the lifting of 
credit restrictions has been ex- 
tremely slow here. Most dealers 
feel that unless a buying wave ma- 
terializes within ten or fifteen days, 
they will be fighting for business 
as usual. 


Finance companies are making 
a fairly universal attempt to hold 
the line on credit at one-third 
down and 24 months to pay. 
However, some of the banks are 
advertising no money down and 
36 months to pay terms are 
available, 


Part of the apathy here is at- 
tributed to a new use tax which 
is hanging over the heads of city 
auto owners. In addition, owners 
have been informed of a 30 percent 
increase in auto insurance rates. 


These factors are reported to be 
keeping large numbers of potential 
buyers from the city’s showrooms. 
—(Ed Brown.) 


* x * 


Manchester, N. H. 


Classified advertising of used-car 
dealers jumped more than half a 
page in Manchester newspapers 
immediately following the an- 
nouncement from Washington that 
government credit controls had 
been suspended. 


Advertising late models of vari- 
ous makes of cars, State Motors, 
Inc., used this caption: “Farewell 
to Regulation ‘W.’ Now You Can 
Have the Car of Your Choice, 
Budgeted to Fit Your Income.” 

Leo A. Cavanaugh, Inc. (Chrys- 
ler-Plymouth), emphasized the fact 
that “High Monthly Payments 
Went Out with Regulation ‘W,’” 
and Clyde Garfield, Inc. (Ford) 
pointed out that the lifting of the 
controls meant “You Can Afford 
to Buy a Better Car.” 


Raiche Motor Sales advertised 
that for a limited time it would 
pay the transportation costs for 
out-of-town buyers from anywhere 
in New Hampshire “to our front 
door.” Lynch Motors, Inc., sized 
up the situation as “Back to the 
Good Old Days.”—(Guy Langley.) 


* * x 


Montgomery, Ala. 


Dealers in high, medium and low 
priced lines report that new-car 
| and late model used-car sales have 
| been boosted by the lifting of credit 
| restrictions. 

Improvement in the market has 
| been slow, but several dealers 
were able to point to sales that 
| could be contributed to the re- 
| moval of credit curbs. 
| The consensus is that scarce 
|buying is over, and the situation 
has removed itself into one of good 
merchandising. Dealers say they 
are holdirg to what they consider 
to be good business risk terms.-— 
(William Lynn.) 


* * * 


St. Louis 

Removal of Regulation W has 
apparently had little, if any, im- 
mediate effect on retail sales of 
new and used cars. 

Although one or two newspaper 
ads have appeared offering low 
down payments and extremely long 
terms, it does not seem that there 

(Continued on Page 77, Col, 1) 
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After Credit Curbs 
Were Suspended 


Continued from Page 76) 


vill be any general trend towards 
vild terms. 

Finance companies and banks 
are for the most part frowning 
on credit excesses, and so far, 
there appears to be little demand 
on the part of buyers for any- 
thing unusual in the way of down 
payments and time. 

All in all, dealers who might have 
expected a stampede of buyers 
have been disappointed, it is re- 
ported. Wholesale sales and auction 
turnover are said to be good, but 
no immediate effect is seen on 
prices.—(Sam Hurst.) 

* = ad 


Chicago 


Public interest over the lifting of 
Regulation W has translated itself 
into increased floor play and a 
slight upturn in sales of late model 
used cars, dealers here reported. 
They declared that more time is 
needed to appraise the full effects 
of the lifting of credit terms. 

Leading dealers were criticiz- 
ing the practice of luring the 
public with offers of nothing 
down on new-car sales. Fears of 

a gasoline shortage were also 
said to be effecting the auto 
market. 

Dealers are for the most part 
informing prospective buyers that 
they are compelled to adhere to 
sound terms at the insistence of 
finance companies which refuse to 
take risky deals——(Mel Adams.) 

: * * 


Little Rock, Ark. 


Roland Hughes, president of the 
Arkansas Automobile Dealers 
Assn., stated that the lifting of 
curbs should mean an immediate 
boost in auto sales in the area, 
particularly in the used-car field. 

At a May 12 meeting of the 
Little Rock Automobile Dealers 
Assn., the group passed a resolu- 
tion protesting the continuance 
of any form of wage or price 
controls, and members pledged 
themselves to write their con- 
gressmen at once and seek fur- 
ther relaxation of government 
curbs on business. 

The resolution said “since credit 
controls have been discontinued, 
we feel it is inconsistent to con- 
tinue other forms of control.” 

Following the meeting, the state 
association pledged its support in 
the appeal urging abandonment of 
wage and price controls. — (Inez 
McDuff.) 


Bu fialo 


There has been a flurry of in- | 


quiries and interest in new cars 


here since the suspension of Regu- | Bacon.) 











‘Nash Day’ at Auto-Lite— 


During “Nash day” at the Electric Auto- | 


Lite plant in Paramount, Calif., J. A. 
Minch (left), Auto-Lite vice-president, and 
F. W. McDermott (right), Nash's assistant 
los Angeles zone manager, are shown 
assisting Gwen Caldwell out of a giant 
Auto- Lite battery. 








lation W, dealers report, but as yet, 
there has been no general upswing 
in the actual sales of cars. 

The consensus is that easier 
terms will bring about a gradual 
improvement in automobile sales, 
but will not necessarily mean the 
return of a boom market. Also, it 
is felt that the action will not 
halt the trend towards a buyer’s 
market. 

Most dealers are still requiring 
a one-third down payment on new 
cars, and conservative credit poli- 
cies are being followed by banks 
and other financiers of both new 
and used cars. 

Dealers think that the relaxed 
terms will also result in the event- 
ual shift of many buyers from 
used to new cars. With 24 months 
to pay, it will be easier for working 
men to meet the monthly payments 
on a new car than on used models, 
which may still require the balance 
to be paid off in 18 months.— 


(George E. Toles.) 
* * ~ 
Boston 


Suspension of credit controls has 
had very little effect here yet, a 
survey of dealers handling repre- 
sentative makes of cars shows. In 
a few cases, however, dealers re- 
port that people who have been 
formerly priced out of the market 
have been recaptured. 

In most cases, finance compan- 
ies are calling the tune by requir- 
ing one-third down on new and 
late model used cars, and up to 
40 percent down on older models. 
Very few contracts have been let 
for more than 24 months on new 
jobs, with shorter terms reported 
on used cars. 

A scant handful of dealers are 
advertising lower down payments, 
but have reported no stampede to 


their showrooms thus far.—(Harry 
Stanton.) 
Cincinnati 


A majority of the dealers here 
have reported no significant im- 
mediate reaction to the lifting of 
auto credit controls, but a few 
dealers said that increased sales of 
both new and used cars’ have 
resulted. 

A number of dealers reported 
increased showroom traffic, but 
shoppers and curiosity seekers 
far outnumber the buyers, it was 


reported. 
An official of the Cincinnati Au- 
tomobile Dealers Assn. said he 


| believed that increased sales would 
be noted in the higher-priced new 
and used-car fields first.—(Emery 


* * * 


Ottawa 


There is no “rush” to buy new 
or used cars here following the 
lifting of credit restrictions, ac- 
cording to most Canadian dealers. 

Dealers are finding out that 
finance companies are attempting 
to hold the line at one-third down 
and 24 months to pay on new cars, 
and about 40 percent down and 18 
months to pay on used vehicles. 

It is pointed out that dealers in 
the less expensive British-made 
cars had apparently anticipated 
the goverment’s move, since it is 
learned here that large shipments 
of small British vehicles are 
being prepared for shipment to 
the Canadian market. 

In an effort to find out what the 
buying public can stand, dealers 
are said to be putting out “feelers” 
to find suitable credit terms. It is 
reported that some of the larger 
dealers may attempt to do some of 
their own financing. 

Cabeldu Motors, Ltd., here, cut 
prices for five straight days and, 
offering modified terms, reported a 
profitable business on a high vol- 


|ume basis.—(M. L. Schwariz.) 


* * * 


South Bend, Ind. 


Auto dealers here point out that 
the suspension of credit controls by 
the government will take many of 
the older cars, some in dangerous 
driving condition, off the roads, 





and allow persons to at least drive 
a safe car on the road. 


Both dealers and financiers in 
the area, however, are in favor 
of keeping the one-third down 
provision in effect. 


Robert L. Oare, chairman of the | 


board of Associates Investment | 
Co., looked for the purchase of | 
more automobiles in the  near| 
future. 


“I believe that sound economic 
practice for the auto buyers, sell- 
ers, and financial institutions in- 


volved, dictates the necessity for} 
the continuance of the one-third | 
he declared.| 


down payment,” 
“Lower payments over 24 months 


linstead of 18 will place new cars| 
within the reach of thousands of | 


medium-income families.”—(Leslie 


E. Dunkin.) 
* °s 


Michigan City, Ind. 


Auto dealers and finance interests 
here are agreed unanimously that 
in all cases of credit buying, the 
rules of sound business must de- 
termine the lengths that credit 
can be extended. 


Howard Winters, new-car sales 
manager for Enyeart Chevrolet, 
Inc., said that in most cases, the 
terms for new-car buyers will be 
one-third down and 24 months 


to pay. 
Dick Hamilton, of Dean’s Used 
Cars, commented that used-car 


buyers will probably have to pay 
the balance in 18 months unless 
the purchase is a late model used 
car. 

One objector voiced the opinion 
that “many people will be buying 
what they don’t need and can’t 
actualy afford.”—(Leslie E. Dun- 


kin.) 
. 


Seattle 


A decided increase was noted in 
sales of new and late-model used 


* * 


cars following the elimination of 
Regulation W. Dealers reported 
that Saturday’s sales (immediately 


| following the action on Thursday) | 


were up about 25 percent. 


Although some classified ads are 
reading, “Name Your Own Terms” 
or “No Down Payment,” dealers 
are generally following bank prac- 
\tices with new cars at a third or 
|quarter down and a maximum of 
|30 months to pay. Terms are pro- 
gressively stiffer on older models. 
(Martin Trepp.) 

* 


* . 


Scranton, Pa. 


No runaway credit buying of au- 
tomobiles is likely in the Scranton 
area due to the removal of Regula- 
tion W by the government, dealers 
reported here. 


Bankers said they plan to ease 
the rigid restrictions on new-car 
financing to allow purchasers up to 
24 months to finish paying for 
loans. 

However, the banks intend to ask 
for one-third down payment on 
new cars and up to 40 percent 
down on used cars. And they plan 
to retain the present maximum of 
18 months for completion of pay- 
ment on used-car loans. 

Loan companies will stay with 
the one-third down policy on both 
new and used cars, it was reported, 
and will lengthen the period for 
payment from 18 to 24 months on 
new cars and late-model used cars. 
—(George E. Toles.) 

o 


* 


Los Angeles 


Automotive sales, both new and 
used, are going wild here. 

Dealers reported that sales dou- 
bled during the first two days after 
Regulation W was discontinued. 

Terms are extending over 30 
months here, and dealers report 
that many customers who were 





planning to buy in the low-priced 
field have switched to medium 
and high-priced brackets. 

The buying flurry, however, is 
not expected to last too long, since 
dealers are urging customers to 
| buy now before Uncle Sam slaps 


| on the controls again.— (Slim Bar- 
| nard.) 

. am iad 

Denver 





Late-model used cars are receiv- 
ing the most attention here since 
the death of Regulation W, but 
sales activity has not reached ex- 
pectations in any of the markets. 

It is thought by dealers here that 
the future effect on the market will 
be greater than what has happened 
so far. Sam Marcus, Studebaker 
dealer, said that elimination of 
federal credit controls had doubled 
the number of potential new-car 
buyers in the area.—(Ira R. Alex- 


ander.) 


* * s 


Wamego, Kans. 
The majority of car dealers here 
report that their new and used car 
business has increased about 15 to 


25 percent since the lifting of 
credit terms. 
However, dealers say it was 


much too early to tell how business 
will go, as many customers do not 
know about the decontrol as yet. 

Other dealers said they could see 
no change whatever.—(Gearge M. 
Hunholz.) 


Hartford, Conn. 


No increase has been reported 
here in the sales of new and used 
ears since the suspension of Regu- 
lation W. 

Thomas J. Bouvier, president of 
the Hartford Automobile Dealers 
Assn., said that heavy rains dur- 
ing the weekend probably kept 
prospective buyers away, but 
many dealers received telephone 

(See REACTION, Page 81, Col. 1) 





NOW-- A PORTABLE ALIGNER THAT’S 
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Packard Men at Turin Show— 





Engineering officials of Packard confer with Italian stylists at Packard's exhibit 


during the Turin International Auto show. 


Left to right are Edward Macauley, chief 


styling engineer; Harry Loverdos, Italian distributor for Packard; William H. Graves, 


engineering vice-president; Serge Daniloff, 


European regional sales manager; Camilio 


Packard Visitors See Little 
At Turin (Italy) Show 


DETROIT.—New European cars 
are little better than facelifted, 
two Packard executives reported 
last week after taking in the Turin 
International Auto Show. 


A marked absence of mechanical 
changes or improvements in Eu- 
ropean models was noted by W. H. 
Graves, engineering vice-president, 





ANOTHER HIT 


FROM THE 
HOUSE OF HITS 
. 





RAIghty Mitt 


Introduced just a few months 
ago, and already a proved sales 
success. 

Made of lintless, extra-tough 
Chenille— bleached snowy 
white. For car washing and 
dusting and for dozens of uses 
in the home. Put up in a sub- 
stantial clear plastic bag. 
Packed one dozen to a carton. 





Order from your jobber today. 
LAS-STIK MFG. CO., HAMILTON, O. 

















1 At *, hil 


9 dealers all over the 
United States recognize the value of dealer 
identification. Their preference for Ben- 
matt license plate frames, service mono- 
grams and other personal identification, 
exceeds by far that ef all other manu- 
facturers combined. 


The Benmatt 
Organization Inc. 


3447 East 15th Street 
LOS ANGELES 23, CALIFORNIA 
Phone ANgeles 3-6751 





and Edward Macauley, chief styl- 
ing engineer. 

Graves and Macauley went to 
Italy to talk with stylists on pros- 
pects for incorporating more Eu- 
opean touches in future Packard 
production models, They conferred 
with Italian designers Scaglione 
and Bertone, who conceived one of 
the “hit cars” of the Turin show. 


Graves reported that no auto- 
matic transmissions were shown 
on new European models, and 
spring suspensions were of three 
basic types. | 

Two Packards were displayed, 
along with representative models 
of 59 auto manufacturers from 
western Europe and the U. S. 








| Singer Markets 
New Car with 
Plastic Body 


NEW YORK.—The new plastic- 
bodied Singer SM 1500 automobile 
may now be purchased by the gen- 
eral public, it was announced by 
William Vaughan, president of 
Vaughan Motors, Inc., exclusive 
American distributor of Singer au- 
tomobiles. New York delivered 
price is $2,995. 

The car’s chassis and motor are 
manufactured by the Singer factory 
in England. The body, molded in 
one piece from vibrin polyester 
plastic reinforced with glass fiber, 
is being made in assembly plants 
in New York, California and 
Florida. 

“The plastic model has the same 
characteristics as the regular alum- 
inum Singer SM 1500 family sports 
convertible,” the company said. 
“Both the plastic and the aluminum 
Singer weigh under 1,900 pounds, 
and the greater part of this weight 
is in the motor, transmission, chas- 
sis and rear axle.” 

Under normal driving conditions, 
the Singer will corner safely at 
upwards of 70 miles per hour, 
achieve a top speed of 90 to 95 
miles per hour and a cruising speed 
of 65 miles per hour, states the 
company. 

The car is said to yield up to 
35 miles per gallon of gasoline. 





Willys Dealers Offering 


Lower-Priced Aero Lark 


TOLEDO. — Willys-Overland’s 
re-entry into the lowest priced 
car field has formally gotten 
under way, with dealer introduc- 
tions this month of the Aero 
Lark two-door sedan, President 
Ward M. Canaday announces. 

Priced at $1,731.30 on an ad- 
vertised-delivered basis, the Lark 
combines the Aero car body with 
standard appointments and Wil- 
lys’ 75-horsepower L-head en- 
gine. Canaday also reports the 
largest dollar volume of produc- 
tion and shipments in company 
history for the six months ended 
March 31. 











Bureau of Standards Checks Power Loss, D 





urability ... 





Tires X-Rayed for Efficiency 


WASHINGTON.—With the gov- 
ernment spending over $50,000,000 
on automobile tires per year, a 
knowledge of tire performance is 
necessary to get the best dollar for 
dollar value from purchase of tires, 
according to the National Bureau 
of Standards. 

To get this data, NBS under the 
sponsorship of the General Service 
Administration has begun a large- 
scale program for the development 
of tire testing methods. 

The Bureau, under the direc- 
tion of Dr. R. D. Stiehler, is 
involved in a series of tests that 
determine the power loss of 
tires, service life lost because of 
flexing at high temperatures and 
the amount of service life sacri- 
ficed due to poorly designed or 
inferior tread compound. 

Power loss, reports the Bureau, 
is the amount of engine power lost 

in the tires as heat. Technicians 
state that this is harmful for two 
reasons: It increases the tempera- 
ture of the tire and decreases its 
life, and high power loss causes 
increased fuel consumption and 
power required of the engine, 

In the test for power loss, the 
NBS has constructed a machine 
employing two dynamometers, one 
determining the power required to 
drive the tire and the other de- 
termining the power transmitted 
by the tire to a steel drum. Power 
lost is the difference between these 
measurements. 

NBS states that investigations 
have found that power loss is 
influenced by both composition 
and design of the tire. They have 
also found that there is a great 





Speedometer Ruse 
Blasted in $600 


Award to Buyer 


WASHINGTON.—The practice of 
substituting and “calibrating” 
speedometers for resale of used 
cars was roundly excoriated by an 
appeals judge here in a decision 
upholding a $600 damages judg- 
ment against District Motor Co., 
Inc. (Hudson). 

District Motor officials had ad- 
mitted during testimony in a lower 
court that the. speedometer was re- 
placed and the reading set back 
from 348 to 50 miles on a 1949 
Hudson sold as “new” in March, 
1950, to the plaintiff, Marcelino 
Rodill, of Washington, 

Chief Judge Nathan Cayton, of 
municipal court of appeals, de- 
clared that a “dealer is under a 
duty to disclose his knowledge re- 
lating to the falsity of what the 
speedometer shows.” He said the 
dealer’s action “was willful, delib- 
erate and even gross in nature.” 


Plans to appeal the decision to 
a higher court were announced 
last week by District Motor offici- 
als, who defended the sale as con- 
forming to standard trade practice 
and insisted that “nothing unethi- 
eal or contrary to the law was 
done.” 

Rodill, a taxicab driver, knew at 
the time of purchase that the 1949 
Hudson had been a “display car” 
and he was given a _ substantial 
discount” as compensation, dealer- 
ship officials testified. 





deal more power loss in synthetic 
tires than in natural rubber ones. 

Tire flexing, which causes weak- 
ening of the cords and rubber in 
the tire, is tested, says the NBS, by 
running a tire on a steel drum 
continuously for several days. 
These tests have shown that there 
is a difference in running tempera- 
tures of various brands of tires 
of over 68 degrees. 


Poorly designed tires or inferior 
tread compound may cause cuts 
and cracks in the tread grooves 
which rapidly increase with the 
length of service, causing the tire 
to fail before its time. 

The NBS determines this factor 
by running a test along with the 
endurance test. Predetermined 
numbers of grooves are placed in 
the tread before the endurance 
test and then measured after the 
test is completed to determine the 
cut growth. 

Recently the Bureau developed 





an improved method of test for 

tread wear which utilizes a 
weight-loss method but also em- 
ploys a statistical design to com- 

pensate for differences in the 
treatment received by each tire. 

The Bureau announced that it is 
now conducting a series of road 
tests with a fleet of seven trucks. 
Four of the trucks are equipped 
with four-wheel-drive and are used 
for testing passenger tires and 
light truck tires having 15 and 16- 
inch rims. 

Three trucks have six wheel 
drive and are used for testing truck 
tires with 20-inch rims. 

At the end of each 500-mile run, 
the tires are washed, carefully 
weighed and transferred to a new 
wheel. After each tire has been 
tested at each position, they are 
removed and the remaining tread 
taken off to determine the total 
weight of tread. 





Auto Workers 


to Receive 


Pay Raises June 1 


(Continued from Page 6) 


“they are not really making any 
gains; they are simply keeping 
even. This increase under the an- 
nual improvement factor, however, 
means an actual increase in pur- 
chasing power for these 1,000,000 
members and their famiiles. At a 
minimum of four cents an hour, 
it comes to something over $80 per 
year per worker.” 

Vice-President and General Man- 
ager Herman L. Weckler reported 
Wednesday that Chrysler Corp. 
labor costs would be elevated by 
approximately $6,500,000 because of 
the June 1 “improvement factor” 
raises. A total of 80,000 hourly- 
rated employes, plus salaried work- 
ers earning up to $750 a month, 
will benefit from these increases, 
he said. 

Many in the auto industry, both 
from management and labor, 
have suggested adoption of the 
escalator contracts in steel, oil 
and other industries suffering 
from periodic labor strife. 

Exponents of the automotive- 
type labor agreement argue that 

the legal seizure issue in the steel 
industry and the potentially-critical 
oil strike would never have come 
to pass had these manufacturing 
groups adopted the GM-instituted 
system. 

” . = 

UTSIDE autos, however, indus- 

trialists and labor leaders are 

admittedly wary of the escalator 
plan as being suited to their needs. 
John L. Lewis and David McDon- 
ald, secretary-treasurer of the CIO 
Steelworkers union, have both de- 
nounced the binding features of the 
long-term auto contracts. 

Illustrative of the harmony in 
auto labor relations this year 
was the attendance at the Stude- 
baker and Nash plant-city birth- 
day parties of Reuther and UAW 
Secretary-Treasurer Emil Mazey, 
respectively. Reuther’s appear- 
ance at South Bend marked the 
first time a UAW leader had 








A Nash for "Un Grande Personne'— 


Shown with his newly-purchased Nash Statesman is 30-year-old “Atlas” of Leuze, 
Belgium, who is 7 feet, 8Y inches tall and weighs 474 pounds. Atlas, who drives 
himself, says the Nash is one of the “most comfortable” cars he has ever driven. 
The only extra added feature of the car is reinforced cushion springs. 





taken part in a purely company 
event. 

Meanwhile, at Roanoke, Va., a 
regional WSB enforcement com- 
mission continued a hearing on its 
charges against Roanoke Lincoln- 
Mercury Sales Corp. until May 28. 

According to Sam B. Witt, a 
member of the three-man commis- 
sion, the continuance was granted 
with the consent of both govern- 
ment and company attorneys. 

7 * * 
ITT said WSB investigators 
charge that John W. Rollins 
and associates, owners of Roanoke 
L-M, illegally paid $34,871 in com- 
missions to salesmen over govern- 
ment wage ceilings. 

“Meanwhile, in another case, Val- 
ley Cadillac - Oldsmobile, Inc., of 
Roanoke, entered a stipulation with 
the commission agreeing not to 
claim $2,782.39 in the automobile 
agency’s operating costs in com- 
puting its federal income taxes,” 
WSB éstated. 

“This sum, according to the 

stipulation, represents overpay- 
ments to the company’s mechan- 
ics—$2,419.54 in 1951 and $362.85 
in 1952.” 
' Witt said the agreement is sub- 
ject to approval by the WSB’s na- 
tional enforcement commission. He 
added that the stipulation entered 
with the regional enforcement com- 
mission at its hearing (May 9) 
reads in part: 

“The employer (Valley Cadillac- 
Oldsmobile, Inc.) made the pay- 
ments ... because of a good faith 
understanding of the applicable 
regulation. The employer, in put- 
ting the plan into effect, acted in 
good faith and was of the impres- 
sion that it was proper to put 
the plan into effect without secur- 
ing prior approval.” 

* - * 
CONTINUANCE of the enforce- 
ment commission hearing in the 
Roanoke L-M case came after a 
pre-hearing conference between at- 
torneys that lasted an hour. The 
hearings were held in the U.S. Dis- 

trict Court courtroom. 

The AFL Machinists union 
claimed the organization of all the 
service employes in the Spokane 
(Wash.) new-car dealerships. The 
union said nearly 500 mechanics, 
body and fender men, parts men, 
washers and service salesmen were 
involved, and that negotiations 
would begin shortly with members 
of the Spokane New Car Dealers 
Assn. 

Bargaining elections on Ma- 
chinists union representation bids 
were ordered by the NLRB at 
Finley Chevrolet Co., Malvern, 
Ark., and Al Ford Sales, Inc., 
Lorain, O. Service and parts em- 
ployes are eligible to vote in these 
elections. 

The UAW won bargaining rights 
at Chrysler’s new Michaud tank 
engine plant in New Orleans for 
all departments but the carpenters. 
The vote among production and 
maintenance workers was 462 for 
the UAW and only one for “no 
union.” 
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As Reg. W Goes Off... 





Late-Model Sales Show Upturn 


immediately following the re- | Most finance organizations are ask- 
moval of federal credit controls. | ing more money down and shorter 


In Milwaukee, it was thought | pay periods for progressively older 
cars. 


(Continued from Page 1) 


imount of auto advertising in local | 
papers. 


6. Some dealers feel that the new | that used cars were getting the | 
redit terms will result in many | biggest play because many custom- ah Cons Te 
buyers shifting attention to the/|ers do not have the down-payment |" HE most liberal terms are re- 
more expensive makes. | for a new car. A Cincinnati deal- | portedly coming from larger 
* * «* | ers’ association official said that | dealers who are doing some of 


|the most increased activity would | 
be in the higher-priced used-car | cases, payment periods extend over 
field. |30 months. 

From all areas, banks and auto! In Los Angeles, where sales 
finance companies are reported to | were reported booming, some 
a= ccm tee ace “i aan larger dealers are offering terms 
one-fourth to one-third down on “ p octigs oo Se eo = os 
new and late-model cars, and from| 9% four years to pay. 

24 to 30 months to pay the balance.| A quickened interest, shown by 
increased floor play and telephone 


calls seeking information about 
new credit terms, has been re- 
ceived by dealers in virtually all 
areas. Dealers report the best 
showroom traffic this spring, with 
many customers asking questions 
about new terms being offered. 

A Detroit dealer reported that he 
was plagued with telephone calls 
after working-hours for several 
days after controls had been lifted. 

* * + 


SEVERAL areas their own financing. Here, in many 


7 sales were up on 
used cars. 

Sales of used cars were re- 
ported climbing in Seattle, Chi- 
cago, Los Angeles, Cincinnati, 
Little Rock and Memphis. In 
Manchester, N. H., it was report- 
ed that used-car advertising 
jumped by more than a half-page 
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reported that 
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EXTENSION BOOM WRECKER 
Power Operated—Model X-305 








| ged BOSTON, it was reported that 
many customers, who had been 
formerly priced out of the market, 
have been recaptured under the 
new credit conditions. Dallas deal- 
ers also commented that many of 
the shoppers there were those who 
had not been able to meet credit 
requirements under the old terms. 

In Milwaukee, a loan company 
said that many persons who 
bought cars recently under Regu- 
lation W requirements had asked 
for additional time. 

From several areas, including 
| Manchester, N. H.; Los. Angeles, 
| Seattle, St. Louis, New Orleans and 
| Detroit, reports indicated that deal- 
|ers are increasing newspaper ad- 
| vertising considerably. Many of the 
lads are from dealers who are 
carrying their own paper, and offer 
|longer terms than other financial 
institutions. 





For ALL ¥% and 1-TON PICK-UP TRUCKS Equipped 
With a Four-Speed Transmission 





CHECK THESE FEATURES 


¥ Swivel head—160 degrees—for angle pulls 
¥ Adjustable extension boom 
* * * 


Side at rear controls 
v , DETROIT dealer in one of the 
¥ 3-ton safe load power winch | Big Three makes, declared that 


" i i larger cities 
¥ Safety lock spacer bar and lift plate assembly. a igs Pig ~* the 
new credit terms had gone into 
operation in the rural areas. He 
declared that most of the bigger 
cities were over-dealered and over- 
stocked, and that activity would 
|not be noticeable until the small- 
| town dealers had begun to sell cars. 
“The rural areas are the key 
to the 1952 market,” he declared, 
and we here are going to have 
to wait a little longer for a bet- 
ter sales period.” 

And some dealers, located in 
higher-income areas, say Regula- 
tion W’s demise will have little 
effect on new-car sales. They de- 
clare cash sales are predominant in 
such areas, but that easier terms 
should help used-car sales. 

* + * 


BULLETIN from the Pennsyl- 
vania Automotive Assn. warned 
dealers, who intend to do some of 
their own financing, that “crazy 








WRITE OR PHONE TODAY FOR SURPRISING LOW COST 
AND STURDY SPECIFICATIONS 


CANFIELD TOW BAR (O., INC. 


6033 E. McNichols Rd Detroit 12, Mich. 
Phone — TWinbrook 3-0400 
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Avoid Credit Runaway, 


Lloyd Urges Dealers 

WASHINGTON. — In a per- 
sonal letter sent last week to all 
members of NADA, President J. 
Saxton Lloyd urged dealers ev- 
erywhere to use restraint and 
common sense on credit terms. 

“Now that we have regained 
our free privilege of gearing 
financing policies to our cus- 
tomers’ ability to pay, we must 
avoid a competitive scramble 
which will lead to a ‘binge’ of 
unsound time-payment terms,” 
Lloyd warned dealers. “Should 
such a_ condition develop, it 
might result in a ‘headache’ of 
renewed, or even additional, gov- 
ernmental controls over credit.” 

The NADA president also 
asked finance companies to join 
with the dealer association in 
an effort to impress upon the 
entire industry the extreme im- 
portance of following good busi- 
ness practice and common sense 
to the end that credit terms 
will not get out of hand. 
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Works Wonders On All Kinds of Rubber. . . 
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Try this new use for RuGLYDE to clean rubber and 
restore the NEW look — not a painted look. Gives 
superior results with less time .. . less effort .. . less 
cost than ordinary rubber dressings and paints. 
Simply rub on — wipe off! Order RuGLYDE from 
your jobber in one and five gallon cans. 


American Grease Stick Co., Muskegon, Michigan 

















Willeford Gets Americanism Award— 


W. O. Willeford (DeSoto), Tulare, Calif., 


received an award for Americanism from 


the Disabled American Veterans through commander D. Thorpe. The award was given 


in consideration of his sponsorship of “‘l 


Was a Communist for the FBI" program, 


scheduled to run every Sunday at 1 p. m. on radio station KCOK-Tulare. Pictured 
are, left to right, Commander Thorpe, Tommy Thompson, manager of Willeford's, and 


W. O. Willeford. Willeford has signed for 


the entire series of 52 broadcasts. 





credit terms” may well bring about 
the dissipation of the future 
market. 

The bulletin pointed out that 
if a buyer is tied up with a con- 
tract running 30 months or more 
on his present car, he is virtu- 
ally removed from the auto mar- 
ket for that period. 

“It is short-sighted and poor 
business to trade the prosperity 

and markets of the future for a 
short-run advantage today,” PAA 
declared. 

Another danger of too liberal 
terms is the re-imposition of fed- 
eral controls, the PAA said, for the 
Federal Reserve Board has the 
power, at least until June 30, to 
put them back into effect. 

* * * 


Retail New-Car Sales 


Slide Again in March 


WASHINGTON.—While Regula- 
tion W was still on the books, new- 


companies sagged in March for the 
eighth straight month. 

This was reported last week by 
the Federal Reserve Board, whose 
compilation noted that new-car re- 
tail paper was the only element of 
the financing picture which de- 
creased during March. 

The volume of new-car retail 
loans by finance houses slid 
back 3 percent in March from 
the February level. The drop-off 
from January to February had 
been 10 percent. 

Total automotive retail paper 
gained 4 percent on a volume basis 
in March. Contributing to the over- 
all increase were gains of 7 per- 
cent on used cars, 9 percent on 
new trucks and 7 percent on used 
trucks. 

The FRB said that outstanding 
balances of wholesale automotive 
paper increased about 5 percent 
during March, “a month during 





car retail loans by sales finance 


which increases usually occur.” 
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Erie Police Get Henry J for Safety— 


The school safety patrol of the Erie, Pa., police force gets a Henry J as the gift 
of John R. Rictor (Kaiser-Frazer). Left to right, at the presentation ceremony are Patrol- 
man William McKinley, K-F district manager John A. Cooney, Erie’s Mayor Thomas E. 
Flatley and Rictor. 





Called Business Booster .. . 





‘Special’ Suggested 
For Rebuilders 


SAN ANTONIO. — Service shops 
can increase their business sub- 
stantially and lure new customers 
into the place by offering car own- 
ers a “blue plate special,” Robert 
E. Phelps told members of the Au- 
tomotive Engine Rebuilders Assn. 
at their 30th annual 
here. More 
tended. 

Phelps, who is secretary-treas- 
urer of Phelps- Roberts Corp., 
Washington, pointed out that the 
“blue plate special” is a “pack- 
aged” piston ring checkup and 
overhaul job which will be offered 
to customers by AERA at a 
single price for each make of 
car. 

“Equipment to install such serv- 
ice in a shop is not too expensive,” 





2 Dealers Ask $11,544 Ward Refund 


By Ira Alexander 
Staff Correspondent 

DENVER. — Two former Fred 
Ward auto dealers have appealed 
to Judge Lee Knous of Federal 
District Court here for $11,544 to 
which they said they were entitled 
from the collapse of Ward’s auto 
business. 

The appellants, W. W. Culber and 
Glen Barton, both of Wyoming, 
asserted that they had paid Ward 
for automobiles they never re- 
ceived. 

Frank McLaughlin, federal ref- 
eree in bankruptcy, has ruled that 
Barton and Culver were not en- 
titled to the cars because they 
never actually received possession 
of them. 

Edward Miller, attorney for the 
two Wyoming dealers, acknowl- 
edged that the Colorado statute 
of frauds declares that a pur- 
chaser of goods must take pos- 





session of them before he can 
claim title, but he told Judge 
Knous that the judge should set 
this aside in view of the hard- 
ship to Culver and Barton. 

Culver gave Ward $4,571 for two 
new cars July 20, but had not re- 
ceived the cars before the Ward 
business had been thrown into re- 
ceivership July 31. Miller said that 
Fred Anderson, Barton’s prede- 
cessor in the Hudson dealership in 
Douglas, had paid Fred Ward, Inc., 
$6,973 for three new Hudsons on 
July 2 and likewise did not get 
possession. 

In each case the U. S. National 
Bank of Denver paid the Hudson 
factory for the cars on Ward’s 
behalf. A few days later, Ward 
mortgaged these cars, already 
mortgaged to U. S. National, to 
Associates Discount Corp., of South 
Bend, Miller declared. 

Miller said that it had been 








its future. 


And in this sound, essential parts 
jobbing business, the NAPA Job- 
ber Franchise is an asset of proven 
value. NAPA is the largest inde- 
pendent parts organization in the 
automotive industry. Through 
warehouses in 39 key cities, NAPA 
distributes parts and supplies of 
unsurpassed quality to NAPA Job- 
bers throughout the nation. 

The parts lines distributed by 
NAPA are all produced by in- 
dependent manufacturers. These 
parts cover the requirements of 
cars and trucks of all makes and 
ages. And they share in common 
a single standard of quality .. . 
“always equal to or surpassing the 
parts they replace.”’ 

The jobber who holds the NAPA 
Franchise and distributes these 
lines enjoys the full freedom of in- 
dividual ownership. But he has, 
behind every phase of his business, 
the support and counsel of a great 
national business organization. 











Put your money and abilities to work in the 


PARTS JOBBING 
BUSINESS 


—under the NAPA Franchise 


In peace or war, the consistently profitable record of parts jobbers 
everywhere speaks for itself. The business is sound and essential. 
The tremendous-and continuing growth in car registrations assures 


NATIONAL AUTOMOTIVE PARTS ASSOCIATION 
Suite 706, Fox Building, Detroit 1, "| 


ai Be langue Shulependend Faria Chganization in Re Malomotive Sudusty ! 


The NAPA Jobber also has 
these other important advantages: 
(1) NAPA Warehouse Service— 
master stocks on all NAPA lines 
within overnight shipping distance; 
(2).A uniform, written policy of 
Stock Control and Obsolescence 
Prevention; (3) Established meth- 
ods for sound management and 
operation; {4) Far-reaching sales 
and advertising programs. 

. . . 

For more than 25 years, compe- 
tent jobbers have found that the 
NAPA Jobber Franchise helps 
greatly in making a given invest- 
ment of time and money pay 
greater returns. If you are inter- 
ested in a business opportunity 
which offers a high degree of sta- 
bility, security and profit potential, 
investigate carefully the parts job- 
bing business and the NAPA Job- 
ber Franchise. Desirable opportu- 
nities are open now. For full in- 
formation, write: 














Ward’s “regular practice” to 
“foist” automobiles on his dealers 
and then to stall off delivery be- 
cause he had mortgaged the cars 
several times. He said both deal- 
ers had reportedly sought deliv- 
ery of the automobiles before the 
receivership without success. 
Benjamin F. Stapleton jr., attorney 
for Ward’s trustee in bankruptcy, 
appealed to uphold the position of 
bankruptcy referee. He said: 
“The Fred Ward, Inc., bank- 
ruptcy is full of hardships, not 
alone for Mr. Miller. The large and 
small creditors run into the hun- 
dreds. If Miller prevails, it would 
be to the detriment of all other 
creditors in the bankruptcy court.” 
One of the automobiles claimed 
by Culver also was claimed by 
Harold Pavella, Inc., of Albuquer- 
que, N. M., another Ward dealer, 
and was delivered to that now 
bankrupt firm on a writ of replevin 
shortly after the receivership was 
established for Ward, Stapleton 
said. 
Judge Knous took Miller’s appeal 


under advisement, 
* * * 


Ward’s Illness Delays 
Second Trial Till Today 


DENVER. — The second trial of 
Fred A. Ward, bankrupt Hudson 
distributor, was scheduled to be 
resumed today (May 19) after be- 
ing postponed last week by Judge 
Joseph J. Walsh when Ward fell ill. 

Ward was hospitalized while a 
jury was being selected to try him 
on four felony counts arising from 
a $100,000 loan he obtained from 
J. K. Mullen Corp., of Denver, in 
August of 1950, a year before his 
business collapsed. 

Ward was acquitted of three 
counts in another case April 25. 
Twenty-nine other felony counts 
are pending in district court, most 
of them on indictments by a special 
grand jury. 

Polly Schlagel, former secretary 
to Ward and a missing witness in 
the new trial, has been found in 
California and has agreed to return 
to Denver if her expenses are paid 
in advance. 

The district attorney's office says 
that Miss Schlagel was under sub- 
pena when she left Denver recently 
and that she left the court’s juris- 
diction without permission, The 
district attorney sent her a tele- 
gram directing her to return 
voluntarily or be brought back 
forcibly. 

Lester W. Hall, former executive 
vice-president of the U. S. National 
Bank of Denver and Mervyn L. 
McCarthy, former auditor for 
Ward, were facing trial last week, 
but both cases were expected to be 
postponed. Lawyers agreed that the 
trial of Hall, one-time “loan con- 
sultant” to Ward, should be set 
over to June 30. 





Austin Named President 
At Michigan City, Ind. 


MICHIGAN CITY, Ind. — The 
Michigan City Automobile Dealers 
Assn. elected R. D. Austin, former 
vice-president, as president for the 
new year. 

Gerald Enyeart was elected vice- 
president, and Gerald Freeland was 
re-elected secretary-treasurer. 


convention | 
than 600 persons at-| 


|may lead to a complete overhaul 





asserted Phelps. “And it can be 
performed by mechanics who have 
had no more than six months’ 
training. The work need not be 
handled by high priced, skilled 
labor required for more delicate 
and complicated work.” 


Phelps pointed out that the ring 
service is the “initial step’ which 


or engine rebuilding job. “The 
main thing,” he said, “is to get the 
customer into the shop.” 

Declaring that the service can 
make its own profit, Phelps de- 
clared: 


“Preliminary tests run on ‘blue 
plate special’ jobs show that it can 
be done with a profit of from $30 
to $40. Indications are that on 
Fords, Chevrolets and Plymouths, 
the service can be offered for 
around $20. 


“A mechanic can do between 
four and six ‘blue plate specials’ 
a day in your shop. If he is a 
fast worker, he may be able to 
finish from six to 10.” 

The advertising details of the 
program itself, Phelps told the 

group, have been worked out, and 
all the rebuilder needs to do is use 
it in a ‘packaged’ form, which is 
built around the idea that “the 
only car which is both safe and 
satisfactory is one which receives 
a regular checkup and ring serv- 
ice.” 

Fred G. Wacker, president of 
Ammco Tools, Inc., North Chicago, 
Ill., told the meeting of the present 
sales potential in hot rod rebuild- 
ing. 

He said: “Today there are 400 
shops which deal exclusively in 
special devices for hot rods. They 
do a business estimated at from 
$25,000,000 to $50,000,000 a year. 

“There are at least 200,000 hot 
rod owners in this country who 
are spending at least $100 annu- 
ally on these cars. The hot rod 
hobby is 90 percent rebuilding 
process and, as such, right up 
your alley.” 

Morrill Palmer, of Trackman 
Auto Supply Co., Joliet, Ill., was 
elected president of AERA to suc- 
ceed W. M. Hudgins. 

Other officers elected were: Rob- 
ert E. Phelps, of Phelps-Roherts 
Corp., Washington, first vice-presi- 
dent, and James H. Templin, of 
Motor Car Supply Co., Chicago, 
second vice-president. R. G. Patter- 
son was renamed executive vice- 
president. 


Chicago Meeting 
Next Week to Pick 


Five Directors 


CHICAGO.—Members of the Chi- 
cago Automobile Trade Assn. will 
elect five directors at their 48th 
annual dinner meeting set for May 
27 at the Drake hotel. 

One of the dealers picked by the 
nominating committee will be up 
for reelection. He is Jerry Cizek, 
Logan Square Sales & Service, Inc. 
(Chrysler-Plymouth), treasurer of 
CATA. 

The other four nominees have 
been chosen to succeed other board 
members handling their respective 
makes of cars. They are: Max 
Evans, Bel-Park Motors, Ine. 
(Oldsmobile); George Miller, Devon 
Ridge Motor Sales (Packard); E. 
C. Schneider, E. C. Schneider Motor 


Sales (Lincoln-Mercury), and Earl 
Zweifel, Zweifel Motors, Ince. 
(Ford). 


A plan of printing and distribut- 
ing the annual report of the as- 
sociation, introduced several years 
ago, will again be used at the forth- 
coming meeting. The original 
method, employed for many years, 
was to have the general manager 
of CATA read the report. 

Dr. Alfred P. Haake, consultant 
to General Motors Corp., has selec- 
ted “The Road Ahead” as the sub- 
ject of his address at the meeting. 
On the program will be a ceremony 
honoring Ben T. Wright, former 
CATA and National Automobile 
Dealers Assn. president. There will 
also be entertainment acts to the 
music of Lew Diamond’s orchestra. 
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HOTEL FORT SHELBY 
Detroit 


Automotive men in Detroit have 
for years followed the easy route 
to The Fort Shelby. 


Personal service, attractive ac- 
commodations, moderate prices, 
and convenient location have 
made this renowned hotel popu- 
lar with men in the industry. 900 
comfortable rooms (some with TV), 
two fine restaurants, Tiger Room 
Bar and Cocktail Lounge. 


Selection of Attractive Rooms for 
Private Parties 


AN ALBERT PICK HOTEL 


J. E. FRAWLEY, MANAGING DIRECTOR 
JERRY MOORE, GENERAL MANAGER 
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Reaction 


(Continued from Page 77) 





|volume rose slightly from former | 
|levels to 150 percent higher. | 
Traffic of shoppers was up 
sharply, and most of them were 
buyers who needed credit ease- 
ment, it was reported. A good 
percentage of these still found 
difficulty in making deals under 
generally sound credit terms of 
individual dealers. 

Most of the dealers are asking 
| either one-fourth or one-third down, 
|}and 24 months to pay. There were 
dents.—(Thomas Marks.) |only a few reports of dealers offer- 

oes ia ling 36 to 41 months to pay.— 
(Charles Cates.) 


Dallas 


Sales of new cars increased be- | 5 
tween 50 and 200 percent following | Wondering how new-car and truck pro- 
: duction and sales are making out? AUTO- 

the end of federal credit controls, MOTIVE NEWS gives you the entire story 


dealers reported here, and used-car | every week throughout the year. 


requests asking information 
about long-term payments. 

In view of the current industrial | 
slump here in non-defense work, 
t is expected that a cautious mar- 
ket will exist. 

It is reported that thousands of | 
late-model used cars are available | 
here, either from dealers or resi- 
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Long Range Brilliance 
pierces night and fog 


Dependable ‘‘LITEMASTER"’ 
illumination is tops in its 
field. Patented ventilation as- 
sures brilliance in scorching 
heat or subzero blasts. Fully 
weatherproofed, sturdy, eco- 
nomical in use. Easy instal- 
lation, low maintenance. 
Wired complete. 


Get Details Today! 
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How to Wake Up 


a ‘Sleeper’ Market! 


It’s easy! Make sure that your product is 
shipped by American Airlines Airfreight. 
This way, it gets to market quicker—has 
added sales value—and your stocks can be 
replenished overnight. 


For further information, wire us collect— 
American Airlines, Cargo Sales Division, 
100 Park Ave., New York 17, N.Y. 

















BINDER for 
Automotive News 


ANSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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Truckers’ Claims Settled 


U. S. Agrees to Pay $8% Million to 91 Firms 
On World War II Seizure Cases 


WASHINGTON.—Ninety-one 
claims filed by 103 midwest motor 
freight lines when President Roose- 
velt seized the industry in 1944 
have been settled, and the govern- 
ment has agreed to pay $8,500,000 
of the original $50,000,000 in claims, 
the Justice department announces. 

The claims had been pending 
before the Motor Carrier Claims 
Commission in Kansas City. 
Settlement of the cases ends 
eight years of controversy in 
Congress and the courts. 
President Roosevelt had ordered 
seizure of the trucking industry 
because of a strike over wage de- 
mands. Government control was in 
effect a year, but in some cases 
during government operation, lines 
had been merged. 

One of these mergers, it was 
pointed out, resulted in actual 


scrambled it was impossible to 
“unmerge” the companies. 

At the close of the war at- 
torneys for the lines went to the 
Justice department seeking re- 
dress for appropriations of pri- 
vate property for public use 
without recompense. 

With no relief in sight, the case 
was taken to Congress seeking 
compensation. Congress declined to 
award compensation, but it did set 
up a special board to handle claims 
presented by the truckers. 


The Motor Carrier Claims Com- 
mission, in the first case decided, 
found that there was a taking of 
the carriers’ property for public 
use for which just ‘compensation 
was payable, and awarded damages 
with interest. On the basis of this 
judgment, total recovery by the 
carriers, with interest, would ap- 
proximate $25,000,000. 


The government sought review 
in the Supreme Court to test both 


sion for determining damages, but 
ithe Court declined to review. 

Subsequently, the commission de- 
cided 15 additional cases awarding 
damages on a reduced formula 
which would give the carriers an 
over-all recovery of approximately 
$13,000,000. 

The claimants offered to ac- 
cept one-third less than the com- 


mission was consistently 
awarding. 
Philip B. Perlman, acting atty.- 
gen. said: “This settlement 


satisfactorily concludes a compli- 
cated and long-continued contro- 
versey. It requires that the U. S. 
shall pay approximately $4,500,000 
less than it would have to pay on 
these claims under the _ lowest 
formula consistently followed by 
the Commission.” 


Taking over of the trucking lines 
in 1944 by the government points 
up a definite parallel to the present 
seizure of the steel industry, it was 
noted by Lou Hosking, secretary 
of the Minnesota Motor Transport 
Assn. 

“Such a parallel, if it existed in 
law as well as in sequence of 
events, might cost the government 
millions of dollars in damages be- 


partnership when the lines were 
returned to private hands. 
Operators of Century Freight, 
St. Paul, and Matthews Freight 
Service, Inc., Grand Rapids, Minn., 
discovered that payrolls, equip- 
ment purchases and other 
bookkeeping records had been so 


Dodge Truck Ups 
4 to Zone Posts; 
7 Others Named 


DETROIT.—Appointments of four 
zone truck managers were an- 
nounced last week by E. C. Dock, 








S. C, Ransom 


Foster Ely 


Dodge general sales manager, in a 
major reassignment of Dodge field 
personnel. 

All of the new zone truck man- 
agers formerly were regional man- 





Li 
Edward H. Rice 


agers. Stephen C. Ransom, 
Cleveland, 
zone truck operations; Edward H. 
Rice, of Philadelphia, to the central 
zone; Paul M. Ruef, of Kansas City, 
to the midwest zone, and Foster 
Ely, of Portland, to the western 
zone. 

Dock said the appointments will 
enable the factory to give dealers 
better service in meeting their spe- 
cial truck requirements. 

Seven other promotions announced 
by Dock were: 

Edward V. Howe, from regional 
manager, Syracuse, to regional 
manager, Philadelphia; Eugene A. 
Rees, from assistant regional man- 
ager, Kansas City, to regional 
manager, Oklahoma City; Robert 
H. Fischer, from city manager, De- 
troit, to regional manager, Cleve- 
land. 

John E. Noll, from regional man- 
ager, Oklahoma City, to regional 
manager, Kansas City; Sam C. 
Mitchell, from assistant regional 
manager, San Francisco, to re- 
gional manager, Portland; Robert 
H. Nixon, from city manager, 
Philadelphia, to regional manager, 
Syracuse, and Thomas A. Tingle, 
from assistant regional manager, 
Atlanta, to regional manager, Mem- 
phis. 


Paul M. Ruef 


of 


Beck Heads Chamber 


Charles H. Beck, Fredericksburg 
(Va.) auto dealer, has been elected 
president of the local chamber of 





commerce, 


is assigned to eastern | 


fore the steel issue is settled,” said 
Hosking. 


the question of taking and the 
formula adopted by the commis- 
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NHUC Congress Urges 
Road Finance Study 


WASHINGTON. — At the closing 
session of the Fourth Highway 
Transportation Congress, held here 
May 6-8, the board of governors of 
the National Highways Users Con- 
ference, sponsor of the meeting, 
was urged by the delegates to 
“investigate the possibility of de- 
veloping a study, on a national 
scale, of an equitable street and 
highway financing plan to spread 
the costs of highway improvement 
fairly between all beneficiaries.” 

The proposal came in a final 
report from the committee on 
highway finance, taxation and 
administration. 

In the field of highway safety, 
the Congress unanimously adopted 
a recommendation urging “insur- 
ance companies to eliminate addi- 
tional premiums where younger 
drivers have completed an ac- 
credited driver education course 
which includes both behind-the- 
wheel and classroom instruction 
and have also maintained clear 
driving records.” 


Another r dation sim- 
ilarly adopted, called for creation 
of an advisory committee of the 
NHUC “to develop and advance 
the acceptance of those funda- 
mental principles which underlie 
a solution to this critical prob- 
lem.” 

In addition, the Congress 
strongly recommended, at the sug- 

gestion of the committee, that 
there should be “recognition” in 
any program for sound and ade- 
quate highway improvement of 
such elements as: 

“Continuing highway program- 
ming, classification of roads into 
systems, funds for adequate high- 
way systems, fair distribution of 
costs among all highway benefici- 
aries, protection of highway funds 
(through anti-diversion constitu- 
tional amendments), and improved 
highway administration.” 

The Congress reiterated its long- 
standing opposition to the principle 
of toll-financing of highways, and 
cautioned that wherever toll roads 
are built a “thorough engineering 
study” should be made to establish 
“economic justification for  toll- 
financing,” and other “safeguards” 
set up. 

It also reaffirmed its opposition 
to “Federal motor fuel and auto- 

motive excise taxes as unfair and 
discriminatory taxes on the high- 
way users of this nation,” and 


Buffalo 


(Continued from Page 3) 








have required a triplicate report 
on every car brought into a service 
garage showing any signs of an 
accident. 

Henderson reviewed installment 
sales bills affecting the trade and 
pointed out that the state associa- 
tion took no position on the factory 
licensing bill. 

The following new officers were 
installed: President, Harold A. 
Martyr, South Park Lincoln-Mer- 
cury Sales, Inc.; vice-president, 
John D. Taggart, Taggart-Schutz 
Pontiac, Inc.; secretary, Herbert 
S. Nielsen, Nielsen Oldsmobile, 
Inc., and treasurer, Thomas C. 
Grisewood, Maxson Cadillac-Pon- 
tiac Corp. 


The following were reelected to}, 


the board of directors: Walter A. 
Arenz, Twin City Auto Co., Inc.; 
Frank L. Bumpus jr., F. L. Bumpus 
jr., Inc.; Chester G. Daetsch, Hill 
Garage, Inc.; Chester J. Brost, 
Brost Motors, Inc.; George C. Os- 
tendorf, Ostendorf Motor Car 
Corp.; Harold G. Carvin, Carvin 
Motors; Ralph A. Young, Engels, 
Inc., and Taggart. 

Marjorie M. Baker, executive 
secretary of the association, was 
given special honor for her work 
during the past year. 

Lawrence Read, retiring presi- 
dent, received a set of golf clubs 
as a token of appreciation from 
the membership. Read pointed out 
in his talk that 1953 will be the 
50th anniversary of the Buffalo 
association, one of the oldest auto 
trade groups in the country. 





demanded that the Congress 
“give early consideration to the 
removal of these taxes.” 

It urged “vigorous efforts to ex- 
tend reciprocal motor vehicle li- 
censing agreements and to secure 
an adjustment of conflicting tax 
bases in the several states to ac- 
complish this end.” 

Noting that 21 states had already 
adopted constitutional amendments 
dedicating all their highway used 
revenues exclusively to road pur- 
poses, the Congress noted that 
three more states—Alabama, Ari- 
zona and Georgia— will vote on 
similar proposals next November. 
It urged support of these amend- 
ments and called upon other states 
“to give the people the privilege of 
speaking on this fundamental ques- 
tion.” 

Acting on other reports from 
its committees on uniform motor 
vehicle laws, highway program- 
ming and engineering, highway 
safety and highway transporta- 
tion in defense mobilization, the 
Congress recommended: 

1. That “the program for uni- 
formity and the elimination of 
state barriers for the general 
improvement of the economy of 
the nation be continued and in- 
tensified.” 

2. That priorities be established 
to insure immediate improvement 
of “the roads most important to 
defense,” and that steps be taken 
to guarantee adequate quantities 
of motor vehicles, replacement 
parts and supplies, and sufficient 
manpower to keep the vehicles 
running and highways in shape to 
carry them. 

38. That each state highway 
users conference “give increased 
positive support for the adoption 
of the “action program” of the 
President’s Highway Safety Con- 
ference in its own state, and 
determine, where an adequate 
action program is being advanced 
in any state, “how the Confer- 
ence and its affiliated groups can 
best help expedite and further 
advance the program.” The state 
conferences were also urged to 
give full support to school and 
adult driver training; to acceler- 
ate present support for traffic 
safety programs for fleet super- 
visors, police, motor vehicle ad- 
ministrators, traffic engineers 
and others; and to support more 
rigid driver license examination. 


4, That there should be included 
as “essential objectives” in any 
highway improvement program: “A 
scientific classification of highways 
into systems based upon services 
rendered, and engineering study of 
highway needs; the establishment 
of a continuing long-range pro- 
gram of highway improvement... 
with provisions for periodic reap- 
praisals;” and that there should be 
published, annually or biennially, 
a highway program “in which pro- 
jects are listed in the order of 
priority, based on ratings indicat- 
ing urgency of needs.” 

With reference to the shortage 
of highway engineers, the Congress 
adopted a committee recommenda- 
tion that the National Highway 
Users Conference cooperate with 
other agencies in urging accept- 
ance in the states of “greater 
recognition of highway engineers 
as professional men, salary levels 
. . comparable to those paid by 
private enterprise ... and the as- 
surance of continuous employment 
without political interference, es- 
tablished opportunity and adequate 
retirement plans.” 

Other resolutions 
cluded those: 

Citing an “alarming increase in 
costs of transportation and distri- 
bution,” and “a softening of the 
general price structure in many 
commodity groups,” and urging 
“all transportation agencies to use 
every effort to hold down costs and 
thus encourage maximum opera- 
tion in all lines. 

Pledging support for the policies 
adopted at the Congress and re- 
questing assistance through the 
National and State Highway Users 
Conferences to expedite their im- 
plementation. 


adopted _ in- 





Maryland Chevrolet Salesmen Honored— 


Pictured above are 85 salesmen from Maryland Chevrolet dealerships who were honored for their sales attainment in 1951, 
recently in Baltimore. All salesmen are members of Chevrolet's 100-car and 50-car clubs. Also in attendance are dealers, sales 





gers and wholesal 
Chevrolet Zone Manager M. J. Logan. 





officials. Each salesman was awarded his honor club pin and congratulaed personally by Baltimore 





Buffalo Dealers 
Get Pick of 70 
Mechanic Grads 


BUFFALO.— Members of the 
Buffalo Automobile Dealers Assn. 
are being offered an opportunity 
to acquire the services of 70 young 
trained mechanics who will be 
graduated from the automotive 
course of Burgard vocational high 
school here in June. 


These students have completed 
extensive four-year training 
courses in every phase of auto 
service work. The Buffalo associa- 
tion has sent cards to its entire 
membership on which requests for 
the young mechanics may be made. 
Dealers indicate the type of work 
which they wish the young men 
to do. 


Dealers are instructed to bear in 
mind that these boys are not to be 
considered as journeymen, but as 
above-average apprentices. When 
they begin work, the association 
points out, they will need some 
additional guidance and_ super- 
vision. 

Dealers also are asked to confer 
with their employes and friends 
with children coming along who 
are looking for occupational train- 
ing, suggesting that they enroll in 
the auto mechanic’s course at Bur- 
gard. 


API Lube Group 
Meets May 27-28 


TULSA, Okla.—The next meeting 
of the lubrication committee of the 
American Petroleum Institute will 
be held at the Mayo hotel in Tulsa 
on May 27-28, it was announced. 

Committee Chairman B. G. Sy- 
mon, Shell Oil Co., said that the 
general session is scheduled for 
May 27, followed by the banquet 
that evening and the _ business 
meeting on Wednesday. The oper- 
ating committee meets on Monday, 
May 26, he said. 


Symon said that seven speakers 
will address the meeting as part 
of the program arranged by W. M. 
Murray, Deep Rock Oil Corp., Tulsa. 


Anco Wiper Blade 


Receives Patent 


GARY, Ind.—Anderson Co, 
maker of Anco products here, an- 
nounced last week that a 6%-year 
litigation had ended in the U. S. 
Patent Office and Court of Cus- 
toms and Patent Appeals, and that 
a patent number has been assigned 
to the Anco Clear Flex windshield 
wiper blade, an invention of the 
company’s president, John W. An- 
derson. 

The company said that it “does 
not expect to issue any licenses to 
others for the manufacturing or 
selling, for replacement purposes, 
wiper blades falling anywhere 
within the framework of the pro- 
tection provided by the patent.” 
The Clear-Flex blade is used on 
both curved and flat windshields. 











Buys Pontiac Deal 
Robert Utterback, used-car deal- 
er in Holton, Kans., has purchased 
the Pontiac dealership there from 
George Lierz. Name of the firm has 
been changed to Utterback Pon- 
tiac Co. 








Mudslinger— 


How a _ front-running looks 


race car 
when a race is called because of rain is 
shown by this DeSoto Eight. It was lead- 


100-mile AAA race in Phoenix, 
Ariz., which was called off because of 
rain after 51 miles had been covered. 
Driven by Bobby Hall, the car was entered 
by Stephens Motors in that city. 


ing a 





Packard 


(Continued from Page 1) 


the General Electric affiliate, Hot- 
point, Inc., to become Packard 
president, general manager and a 
director. Ferry, 67, a 42-year 
Packard veteran, will remain 
company treasurer as well as 
board chairman. 

The board of directors announced 
the Nance and Ferry moves Mon- 
day after several days of specula- 
tion about impending top-level 
changes in the management. Henry 
C. Bogle, Packard general counsel, 
resigned as a director to allow 
Nance a seat on the eight-man 
Packard board. 


* * * 


NAanes assumption of the pres- 
idency climaxed a series of 
shifts in other high Packard posi- 
tions. Leroy G. Spencer became 
executive vice-president on Jan. 1, 
1951, and Clare E. Briggs was ap- 
pointed general sales manager last 
October. 


The position of board chairman, 
which Ferry now fills, has been 
vacant since the retirement of the 
late Alvan Macauley in 1948. 


Nance began his career in in- 
dustry with National Cash Reg- 
ister Co., which also was the 
training ground for Mr. Macauley. 
Nance entered the sales depart- 
ment of National Cash Register 
in 1923. 

In 1927, Nance joined the Frigid- 
aire division of General Motors, 





where he advanced to manager of 
the commercial department. He 
also served Frigidaire as marketing 
administrator before leaving in 1941 
for a war assignment. 

* cal ” 

URING World War II, he went 

to Washington as a member of 
the War Production Board’s ad- 
visory committee for industry. Here 
he worked with Charles E. Wilson, 
then president of GE and, until 
recently, director of the Office of 
Defense Mobilization. 

Joining General Electric in 1946, 
Nance was selected by Wilson to 
head Hotpoint in a project to plan 
and build seven new manufacturing 
plants. Nance brought Hotpoint 
from a position of ninth in the 
industry to third place by an ex- 
pansion program begun when he 
became its chief executive. That 
development program was com- 
pleted earlier this year. 

The new automotive official 
will be on f: ground in 
Packard’s defense assignments. 
He has tooled and put into opera- 
tion two large aircraft engine 
facilities at Hotpoint since the 
Korear outbreak. 

Married, Nance has a son and 
daughter both in college. He plans 
to live in Birmingham, Mich., near 
Detroit. 

x * * 
— joined Packard in 1910 as 

a cost accountant. He has 
served successively as paymaster, 
assistant treasurer, treasurer, sec- 
retary and treasurer, company vice- 
president, executive vice-president, 
president and treasurer. 

Packard directors paid tribute to 
the presidency of Ferry in a state- 
ment announcing the changes. 

“During a difficult period of cor- 
relating civilian economy and na- 
tional defense efforts, Mr. Ferry has 
welded a stronger Packard organ- 
ization and has shown increasingly 
profitable operations for the com- 
pany,” said the statement. 

“His tenure marked the crea- 
tion of an operating committee, 
the launching of dual defense 
work and civilian transportation 

programs, and the laying of long- 
range plans for an even more 
vigorous future.” 

“Packard feels fortunate in se- 
curing the aggressive ability and 
drive of 51-year-old Mr. Nance to 
capitalize even further on these 
sound foundations,” the board 
statement concluded. 
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Dealers’ Sons Attend Chrysler Conference— 


Sons of Dodge dealers recently attended a Dodge sales conference at Detroit. They 
were (left to right) Louis J. Surani and Julio M. Lestido, of Julio C. Lestido, S. A., 
Dodge distributor at Montevideo, Uruguay; James C. Craig, Craig Motor, Rockford, 
lll.; Sy M. Cole, Fred Gradner and Sons, Chicago; Arthur D. Clusiav, Clusiau Motor 
Co., Hibbing, Minn., and Robert F. Brost, Brost Motors, Buffalo. 
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Lot of Difference in 17 Years— 








Harold Gray, left, technical superintendent of tire manufacturing for B. F. Goodrich 
Co., Akron, holds one of the Life-Saver tires made by B. F. Goodrich in 1935, while 
William F. Billingsley, manager of tire construction and design, hoists a new Life-Saver 


tubeless tire to the ‘‘throne."’ The ceremony 


signified that B. F. Goodrich tire engineers 


had developed in the new Life-Saver tubeless tire, a product that excelled the skid- 


defying ability and traction of the old tire. 





Industry Seeks Rule of Synthetic Plants. . . 





Price Slash 


to Climax 


Crude Rubber Control 


WASHINGTON.—A more than 
20 percent cut in the price of 
natural rubber was announced last 
week by General Services Admin- 
istrator Jess Larson. 

Larson, who is also selling 
agent for the government, said 
the June rate to manufacturers 
will be 38 cents a pound, down 
10% cents from the 48% cents 
charged in April and May. 

The new rate, Larson pointed 
out, will remain in effect until 
June 30, when the government 
plans to suspend its exclusive im- 
port authority over rubber pur- 
chases it has held since Dec., 1950. 

The slash in price was announced 
at the same time industry officials 
were urging Congress to turn over 
the synthetic- rubber program 
quickly to private enterprise. 

Tire makers reported that the 
reduction in the crude rubber 
price would have no immediate 
effect on tire prices. Further- 
more, manufacturers asserted, it 
will have little effect on the 
industry’s cost-supply situation 


U. of Michigan Holding 
Transporters Seminar 
ANN ARBOR, Mich.—In coopera- 





in June when the prices become 
effective. 


When the government said it 
would abandon its 14-month-old 
role of sole rubber buyer last 
February 23, it gave the industry 
and dealers permission to buy and 
import up to 30,000 tons of high 
grade rubber for use in June, rub- 
ber officials pointed out. 

The industry has been doing this 
at 37 to 30% cents a pound, and 
now all industry requirements have 
been contracted for, it was stated. 


New B-W Foundry 


Nears Completion 


CHICAGO. — Construction of a 
building to house two new electric 
steel-melting furnaces for the In- 
gersoll Products plant of Borg- 
Warner Corp. is nearing comple- 
tion, R. S. Ingersoll, divisional 
president, announced last week. 

The new structure, just west of 
the plant’s office building, is 460 
feet long and 80 feet wide. The 
furnaces, operating around the 
clock, will be capable of turning 
out 240 tons of steel a day, it is 
estimated. 











Credit Expert Urges Bar 
On Reg. W Revival 

WASHINGTON. — William J. 
Cheyney, executive vice - presi- 
dent of the National Foundation 
for Consumer Credit, last week 
called suspension of Regula- 
tion W “the worst possible thing 
that could happen to business.” 

Because authority is still vest- 
ed in the Federal Reserve Board 
to reimpose credit rules, Chey- 
ney said business is left in a 
state of “chaos.” The only solu- 
tion, he said, is outright repeal 
of regulation authority. 


Kyes Asserts Food 
Is Main Weapon 
In Fighting Reds 


BELLINGHAM, Wash. —A five- 
point program to insure victory in 
the struggle against Communism 
was laid down 
last week by 
Roger M. Kyes, 
general manager 
of GMC Truck 
and Coach. 

To sway the 
peoples of the 
world, Kyes said, 
democracy must 
remove the caus- 
es of fear, abol- 
ish hunger, 
strengthen the 
family institution, help people ac- 
commodate themselves to the tur- 
bulence of their daily lives so that 
the instinct to panic will be quieted 
and promote the use of reason. 

Kyes spoke at a Pacific regional 
conference of state vocational ag- 
riculture educators. 

Asserting that hunger had been 
the most dangerous force in human 
history, Kyes said it could be wiped 
out by increasing food production 
through technological advances in 
agriculture and industry. 

“Too many people still have the 
archaic notion that hunger and 
misery are inevitable,” he declared. 
“Too many cling to the false idea 
that economic life is a game in 
which some must lose in order that 
others may win. 

“We cannot solve national or 
world problems until we clear up 
this misconception. The science of 
economics must devote itself to the 
balanced distribution of the good 
things of the earth so that we may 
all prosper in peace.” 








Roger M. Kyes 





Southern Motors to Move 


Julius Kaminsky, president and 
owner of Southern Motors, Inc. 
(Nash), Lincoln and Broughton 
Sts., Savannah, Ga., has announced 
that his present used-car lot and 
service garage will be moved to 
the northeast corner of Habersham 
and Broughton. Kaminsky said the 
new quarters will provide 38,000 
square feet of floor space for the 
garage. 





tion with the National Automobile 
Transporters Assn., the University 
of Michigan will conduct a top- 
management course May 22-23 for 
the fourth consecutive year. 

More than 200 executives of the 
auto-transporting industry are ex- 
pected to attend. In addition to 
university faculty members and 
government representatives, speak- 
ers will include W. H. Boutell, 
Flint, NATA board chairman; F. E. 
Wolverton, Buffalo, NATA board 
vice-chairman; R. E. Beiser, De- 
troit, NATA general manager; 
Charles Ray, Baltimore, vice-presi- 
dent of Markel Service, Inc., and 
Paul Coburn, Chicago, director of 
the commercial vehicle and transit 
division of the National Safety 
Council. 





ADVERTISEMENT 


MANUFACTURERS 
REPRESENTATIVE 


We are a live, fast expanding manu- 
facturing firm who is interested in a 
man now calling on Chevrolet, Ford 
and Dodge Dealers. If you are this 
man and are interested in supple- 
menting your present income by act- 
ing as our representative to these 
dealers, please submit a resume of 
the lines and territories you are now 
covering. Openings are available 
throughout United States. 


Address Box 230 
c/o Automotive News, Detroit 26 

















Gould’s New Battery Plant 
Eyes Factory Supplier Role 


By Jack Weed 


MONROE, Mich.—At the opening 
ceremonies of the new Gould Na- 
tional Batteries manufacturing 
plant here Wednesday, President 
Albert H. Daggett said that in 
locating near Detroit, the company 
had its eye on the original equip- 
ment automotive business. 

Gould National, the second 
largest builder of electric storage 
batteries in the country, has 
been content until now to supply 
a number of national sales out- 
lets with batteries bearing the 
outlet’s private brand and to 
market replacement batteries 
through its own _ distribution 
channels. 

During a news conference at the 
new plant, Daggett emphasized 
that due to larger charging motors 
now being placed in automotive 
vehicles, improved battery manu- 
facturing methods and better care 
being exercised by the driving 
public, car and truck batteries are 
lasting approximately 23 months 
on the average. This is the longest 
average life that automotive bat- 
teries have ever attained. 

While the new Monroe plant is 





now being used for the production 
of aircraft and ordnance batteries, 
the one-floor plant was designed 
to be quickly converted over to a 
mass production plant with a ca- 
pacity of 3,400 units per day. Pro- 
vision has been made to enlarge 
the plant if Gould National's busi- 
ness in this area makes a higher 
output necessary. 

Daggett looks to a 20 percent 
increase in the battery replace- 
ment business next year in the 
belief that some 15,000,000 cars 
and trucks produced since the 
end of the war will begin to 
come into their heavy battery 
replacement period at that time. 
Gould National’s 1951 business 

increased approximately $5,000,000 
over its previous fiscal year. 

Batteries produced at the new 
Monroe plant are dry-charged only 
and electrolite fluid is added at 
the point of destination. 

Among the batteries being pro- 
duced is a new design for jet 
planes completely enclosed in a 
one piece plastic case instead of 
rubber. This battery is so designed 
that it can be flown upside down 
without any leak of fluid or gas. 








Obituaries 


Kulas, Midland’s 
Head Since ’24 


CLEVELAND. Elroy J. Kulas, 
72, president of Midland Steel 
Products Co. here since 1924, died 
on May 13 at his 
home in Gates 
Mills, a suburb of 
Cleveland. 

At one time, 
Mr. Kulas was 
general sales 
manager of Peer- 
less Motor Car 
Co. He was a for- 
mer president of 
Otis Steel Co. un- 
a til it merged with 
E. J. Kulas Jones & Laughlin 
Steel Corp., and a former president 
of Parish & Bingham Co., maker 
of car chassis frames. He was 
known as a civic leader and a 
patron of music. 


Welch, Chrysler 


Export Manager 


DETROIT. — Wendell H. Welch, 
operations manager of the Export 
division of Chrysler Corp., died in 
a Detroit hospital 
May 11 following 
a brief illness. 

At the time of 
his death he was 
in charge of all 
world operational 
phases of Chrys- 
ler’s Export divi- 
sion, which he 
joined in 1937. 

Prior to World 
War II he served 
as sales promo- 
tion manager and later as assistant 
to C. B. Thomas, president of 
Chrysler Export. In 1946 he was 
appointed staff manager of the Ex- 
port division, becoming operations 
manager Sept. 15, 1950. 

* 


Frank W. Newman, 69, 


Veteran Ford Dealer 

HAMLIN, N. Y.—-Frank W. New- 
man, 69, a pioneer automobile 
dealer and onetime top salesman of 
farm tractors, died May 4. A native 
of Hamlin, Mr. Newman opened a 
Ford automobile and tractor deal- 
ership here in 1913. 

So outstanding was Mr. New- 
man’s sales record that the late 
Henry Ford paid a visit to Hamlin 
to congratulate him and investigate 
his methods. Later Mr. Newman 
took his son, Carl W., into partner- 








W. H. Welch 


ship, forming F. W. Newman & 
Son. 
* * * 
Chester M. Wright 
LYNCHBURG, Va. — Chester Magee 


Wright, 37, parts manager for Lynchburg 
Motor Co., died May 3 in a Lynchburg 
hospital. 

* * * 

John Grady Rye 
RUSSELLVILLE, Ark.—John Grady Rye, 

59, retired automobile dealer, died May 4 
at a Booneville hospital. He was in busi- 
ness here about 25 years prior to his retire- 
ment. 

* - 7 


John H. Montgomery 
CHICAGO. — John H. Montgomery, 57, 


president of Montgomery Motor Sales Co. 
(Oldsmobile), died May 5 at his home in 





suburban River Forest. He started his auto- 
mobile retailing career here 35 years ago 
as a salesman, and became a dealer han- 
dling the Dodge-Plymouth lines in 1933. 
From 1935 to 1941 he operated a Ford 
dealership, and since 1941 his firm has 


been an Oldsmobile dealer on Chicago’s 
west side. 
* * * 


Charles P. Koerber 
BALTIMORE.—Charles P. Koerber, 46, 
active in automotive concerns throughout 
his career, and general manager of Falls- 
way Spring & Equipment Co., died May 7 
* * * 


Samuel Slifkin 
CHICAGO.—Samuel Slifkin, 46, a part- 
ner in Motor Truck Supply Co., died here 
May 11 at St. Luke’s hospital. 
* * . 


Clayton Ritter 
BALTIMORE.—Clayton Ritter, of D&R 
Motors, 402 W. Camden St., died May 4. 
* * * 


Kenneth E. Corrington 
ST. LOUIS.—Kenneth E. Corrington, 57 
president of Corrington Motor Sales Co. 
5603 State St., East St. Louis, Ill., was 
killed May 12 when struck by a hit-and- 
run driver. 
* . * 


Ward P. Smith 
WATERTOWN, N. Y.—Ward P. Smith 
84, one-time automobile dealer in Water- 
town, died May 8 at his home in Smith- 
ville, where he had resided for 19 years. 

Death followed a long illness. 


* * . 
George Otis Wade 
TOMPKINSVILLE, Ky. — George Otis 
Wade, 48, used-car dealer here, was found 
dead in his parked car May 9. Police said 
he had been shot once in the head with 
a 38-caliber revolver found in the car. 
Death was termed a suicide. 
* * * 


E. R. Peterson 
GUTHRIE, Okla.—E. R. Peterson, 79, 
local dealer who opened a dealership in 
1916, died in a local hospital May 3, He 
was the third oldest Buick dealer, in point 
of service, in the state. 
* * * 


Alison Bell 
PERU, Ind.—aAlison Bell, 82, owner and 
operator of the Chevrolet dealership at 29 
E. Main St. for many years, died May 8 
after a long illness. He retired about 10 
years ago because of poor health. 
* * 


. 
R. T. Clapp 
KNOXVILLE, Tenn.—R. T. Clapp, presi- 
dent of R. T. Clapp Co., local parts job- 
ber, died suddenly May 7 in Louisville. 
* * * 


George T. Rawlings 
MOUNT VERNON, Mo. — George T. 
Rawlings, 76, former car dealer of Mount 
Vernon, died at his home here May 5. 
* * * 


Myron Stevenson 

EAST ROCHESTER, N. H.—(UTPS)— 
Myron Stevenson, 46, an auto dealer in 
Rochester since 1949, was found dead in 
an overnight cabin at Seabrook with a 
self-inflicted bullet wound. Before estab- 
lishing his own agency, Mr. Stevenson was 
sales manager for Strafford Motor Co. in 
Dover and had been associated with other 
auto concerns. He was president of the 
“*100-car club’’ during 1929-30-31 for the 
districts of Maine, New Hampshire and 
Vermont. 

* * * 
W. C. Smith 

ASHDOWN, Ark. — W. C. Smith, who 
established the Smith Chevrolet dealership 
here three years ago, died May 6 in a 
Texarkana (Ark.) Reapital. 

* * 


William P. Mimnagh 
NEW YORK.—William P. Mimnagh, 57, 
sales manager of the Automotive and De- 
fense Fabrics divisions of Sidney Blumen- 
thal & Co., Inc., died suddenly at his home 
May 8. Mr. Mimnagh had been associated 
with Sidney Blumenthal & Co. since 1933. 


Shen Motors (Nash) 

Gene Brophy and Bart Flannery, 
owners of Nash Sales and Service, 
Shenandoah, Pa., announced they 
have incorporated under the name 
of Shen Motors, Inc. Flannery is 
president and Brophy is treasurer 
of the firm. 














Ohio School Given DeSofo Fire 





Dome— 


The greater Cincinnati DeSoto dealers presented the Central vocational high school 


of Cincinnati with a DeSoto Fire Dome V- 


8 engine for its new $6,500,000 building 


which is expected to be completed next year. The 160-horsepower engine was pre- 
sented by William Byers (right), vice-president of George Byers Sons and chairman 
of the dealer group, to G. W. Winter (left), coordinator of the automotive division. 
Representing the Chrysler Corp. was J. F. Fox (center), regional service manager. 





—————— ee 
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Clayton Designs Movable Dynamometer— 


Clayton announces the new chassis dynamometer that is designed so that it can be 
moved from one spot in the shop to another without excavation work. The new unit 
rests on the floor and is complete with a power absorption unit that is smaller, more 
powerful and sensitive. The company states that the unit affords shops with limited 
floor space a chance to give road testing inside the shop. 





Clayton to Display 
New Dynamometer 
At Trainee School 


EL MONTE, Calif.—A new chas- 
sis dynamometer which the manu- 
facturer claims is so compact that 
it can be used by any service shop 
for new and bigger profits has been 
announced by Clayton Mfg. Co. 

The unit, called C-49 chassis 
dynamometer, will be on display 
this week at the Clayton dynamom- 
eter operation training school at 
4620 Oakman Blvd., Detroit, ac- 
cording to J. A. Cortright, the 
company’s general sales manager. 

“The new equipment is so com- 
pact and flexible in installation 
requirements that it can be used 
effectively by all shops, regardless 
of floor space or layout limita- 
tions,” Cortright said. 

On the C-49, Cortright pointed 
out, the car is tested while actually 
being driven at many speeds and 





over many road conditions without 
leaving the service floor. 


“The unit duplicates hills, level 
stretches and stop-and-go driving, 
and the operator can apply any 
desired degree of load at any en- 
gine temperature,” Cortright ex- 
plained. 


“The C-49 is the only dynamom- 
eter which converts the energy 
delivered by the rear wheels into 
direct readings of horsepower and 
speed in miles per hour, Cortright 
said. “Through an exclusive sys- 
tem, speed and torque are multi- 
plied electrically and converted into 
units of delivered horsepower, read 
directly from a gauge without com- 
putation. A second gauge simul- 
taneously records road speeds in 
miles per hour during all stages of 
testing.” 


Mabry Buys Minkler 


Boyd Mabry, formerly in the auto 
business in Seaside, Ore., has pur- 
chased Minkler Motor Co., Ray- 
mond, Wash. 
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Business Is Better In The Country 


Just because you hear about 
bumper-to-bumper traffic, jammed- 
full lots, and parking problems in 
the big cities, don’t jump to con- 
clusions. Did you know nearly 60 
percent of the families in cities of 
more than 50,000 population don’t 
even own a car? In contrast, more 
than 60 percent of rural families 
own one or more cars. 


Take, for instance, the subscrib- 
ers to Farm Journal, America’s 
largest rural magazine. Every 100 
families own 106 passenger cars, 44 
trucks and 73 tractors. There’s lots 
of opportunity for profitable busi- 
ness among those people! 

And that’s what manufacturers 
are discovering. Advertisers in- 
vested more money in Farm Jour- 
nal during 1951 than in any other 
year in the magazine’s 75-year 
history. 

And they got full value for their 
money! In this prosperous rural 
market, they reached more prospec- 
tive customers than any other 





magazine in America can deliver. 
They reached better customers — 
the owners of some 6% million 
motor vehicles. They gave their 
dealers local advertising support, 
because in the better farming areas 
Farm Journal has coverage com- 
parable to that of a local news- 
paper. And they got the support of 
Farm Journal's “Keep ’Em Rolling” 
program, the editorial features 
which have aroused so much inter- 
est in automotive maintenance on 
the farm and have created more 
business for the dealers wise 
enough to capitalize on this interest. 


Anyone can benefit from the 
“Keep ’Em_ Rolling” program. 
America’s biggest rural magazine 
speaks a dealer’s language by pro- 
moting better maintenance at a 
time that means greater profit for 
him. To find out about the “Keep 
’Em Rolling” program, write Dealer 
Service Department, Farm Journal, 
Philadelphia 5, Pa. 








Stork Boosting Markets 


U. S. Chamber Says Unexpected Population Spiral 
Booms Production Requirements 


WASHINGTON.—Upsetting pre- 
dictions of the 1930s, the nation’s 
population is getting bigger and 
bigger, with no peak in sight, says 
the U. S. Chamber of Commerce. 

Production and economic activ- 
ity of all types must be expanded, 
the chamber says, to keep pace 
with the needs of the rising 
population, and much of the eco- 
nomic thinking of the prewar pe- 
riod requires revision. 

The chamber makes known its 
views in Economic Intelligence, a 
periodical issued by its economic- 
research division. It says: 

“An economy with an increasing 
population must continue expand- 
ing. In terms of population, no 
overall lack of investment demand 
is likely . .. There is no great dan- 
ger of over-savings and under-in- 


Packard Drops 
Three Dealers in 
Cleveland Area 


CLEVELAND.—Packard has re- 
duced its dealerships in the Greater 
Cleveland area by three units to 
five. 

Eased out in the reshuffle were 
Cleveland Heights Packard, Inc., 
G. B. Ehrman Co., which already 
has shifted to Hudson, and Lake- 
wood Packard Co. 

According to observers here, 
Packard’s drastic action is an ef- 
fort to have sales in this area 
boosted to 1,000 for the year. Last 
year, sales were an estimated 400 
on the east side of the city and 200 
on the west side. 

Significantly, it is pointed out 
that a large dealership to be 
forced out is Cleveland Heights 
Packard, one of the veteran agen- 
cies and one that has served the 
east side for many years. 

Besides Packard Cleveland, Inc., 
which will serve the east side, and 
Pally-Pierce, Inc., which is on the 
west side, Packard will have three 
outlets in the suburbs: Kaskey 
Motor Sales, of Berea; Lakeland 
Motors Sales, Inc., of Euclid and 
Smith Packard Co. of Maple 
Heights. 

It is said that Packard officials 
believe by having one east and 
one west side dealership, the con- 
centration of sales will be realized 
through expansion of _ existing 
facilities. 








Ter Haar Loans Olds— 

Henry Ter Haar (right), of Henry Ter 
Haar Motor Sales, Oldsmobile-Cadillac 
dealership in Holland, Mich., presents the 
keys to a 1952 Oldsmobile Super 88 
sedan to William Vande Water, secretary- 
manager of the Holland chamber of com- 
merce. The car is being loaned to the 
chamber free of charge to carry on civic 
projects in the community. Ter Haar is a 
former member of the chamber's board 
of directors and once served as chairman 
of the airport committee. He also has 
been active in the promotion of Holland's 








| tulip time festival, 





vestment with resulting chronic 
unemployment.” 

The chamber publication notes 
that U. S. population has doubled 
since 1900. Growth lagged in the 
30s and early ’40s, but by 1945 it 
had about regained pre-depression 
levels and since then has consid- 
erably exceeded those levels. It 
now tops 154 million. 

Three factors, says the cham- 
ber, contributed to the population 
upsurge. Immigration exceeded 
predictions, deaths fell below pre- 
dictions and births far exceeded 
expected figures. 

Although some decline in the rate 
of growth can be expected in the 
middle ’50s, says the chamber, the 
population should come close to 170 
million by 1960. 

As an example of new economic 
requirements, the department of 
agriculture is quoted by the cham- 
ber as predicting that by 1957 the 
production of foods will have to be 
increased by as much as 20 percent 
over 1950 levels. 





Crevolin, Marback Named 
To Calif. Civic Posts 


Andy Crevolin was named south- 
ern California chairman of the Sis- 
ter Kenny Polio fund drive, while 
Lou Marback took on the job of 
San Fernando valley civil defense 
co-ordinator. Marback has 10,000 
trucks and 12,000 drivers organized 
and they can be available in one 
hour’s notice. Sixteen cities are in- 
cluded under his jurisdiction. 





Two-in-One Olds 


Dual Performance Drive 


Acclaimed by Jones 

LANSING.—Can a motorist own 
“two cars in one?” G. R. Jones, 
general sales manager of Oldsmo- 
bile, answers “yes’—and he does 
not mean an unorthodox amphibian 
or airphibian! 

“The two-range Oldsmobile Hy- 
dra-Matic Super Drive gives a sin- 
gle car equal performance mastery 
over radically different terrain,” 
Jones said. “To the owner who 
travels about the country a lot for 
business or pleasure, it’s like hav- 
ing two cars in one.” 

The Oldsmobile general sales 
manager pointed out that up to 1952 
the engineering ideal of equal per- 
formance mastery of varying ter- 
rain had not been reached. Com- 
pensation for different driving con- 
ditions was made by the use of 
different axle ratios—higher for the 
mountains, lower for the plains. 





Modern Power Setup Due 
For Ford Rouge Plant 


DEARBORN. -—Ford Motor Co. 
has engaged Kuljian Corp., power 
specialists of Philadelphia, to de- 
sign, engineer and construct new 
facilities for its number one power 
plant at River Rouge. The project 
includes the complete removal and 
replacement of three medium pres- 
sure boilers with three new boilers, 
each with 600,000 pounds per hour 
continuous steam capacity. 

This project will provide heat, 
process steam, and power for 
Ford’s River Rouge plant. Engi- 
neering is now under way and con- 
struction will start in the fall of 
1952. Delivery of the first unit is 
scheduled for March, 1953. Total 
estimated cost of these new facili- 
ties exceeds $7,500,000. 





Quantity 


PRODUCTION 
of 


GREY 


IRON 


ab 
: 
. 


CASTINGS 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


ESTABLISHED’ 1866 


THE WHELAND CONIPANY 


FOUNDRY DIVISION 


MAIN OFFICE 


AND MANUFACTURING 


PLANTS 


CHATTANOOGA 2, TENNESSEE 








25th YEAR 


Since 1927 Dinsmore Compasses have made driving 
easier, safer and more enjoyable fer motorists all 
over the world. Today these presision made, fully 
Jeweled Dinsmore compasses are standard equip- 
ment on many of our finest cars. 
LIST, Only $5.49 Illuminated. 
if your jobber is not stocked, order direct. All 
Dinsmore compasses are fully guaranteed. 
WRITE FOR COMPLETE LITERATURE 


DINSMORE 















INSTRUMENT 
COMPANY 


AMERICA’S FIRST MANUFACTURER OF 





FITS ALL CARS 
1815 Kelso Street Flint 1, Michigan 


AUTO COMPASSES 








| 























2 Dia LD Ae 








___ AUTOMOTIVE NEWS, MAY 19, 1952 





Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 























Week Week Jan. 1 Jan. 1 
Ended Same Ended May, to to 
May 17, Week, May 10, 1952 May 19, May 17, 
1952 1951 1952* to Date 1951* 1952* 
CHRYSLER 21,411 31,775 21,875 51,043 535,636 371,322 
Chrysler 2,827 5,056 2,802 6,609 73,065 50,217 
DeSoto 2,290 3,212 2,277 5,440 44,974 38,206 
Dodge 5,665 8,480 5,652 13,580 140,730 99,898 
Plymouth 10,629 15,027 10,644 25,414 276,867 183,001 
FORD .. 20,629 22,723 21,079 50,200 534,699 340,200 
Ford 16,468 16,784 16,273 39,307 414,308 265,131 
Lincoln 835 608 751 1,858 12,208 11,014 
Mercury 3,326 5,331 4,055 9,035 108,183 64,055 
GENERAL MOTORS .. 39,509 47,659 39,433 93,219 1,004,392 698,148 
Buick .... 7,111 8,398 7,096 17,021 180,436 126,132 
Cadillac 2,030 2,050 2,043 4,911 44,005 34,291 
Chevrolet .... 19,390 23,541 19,354 44,084 498,988 341,547 
Oldsmobile 4,962 6,216 4,932 11,786 127,309 88,826 
Pontiac .... . 6,016 7,454 6,008 15,417 153,654 107,352 
KAISER-FRAZER 1,454 85 1,485 3,408 22,845 23,902 
Frazer .... ; i a en pean aees 
Kaiser ... 1,454 85 1,485 3,408 22,845 23,902 
CROSLEY 61 33 59 144 3,008 1,152 
HUDSON 1,288 1,433 1,298 3,110 71,412 32,655 
NASH. ......... 4,513 3,792 4,062 9,205 69,768 48,088 
PACKARD ..... 1,392 1,539 1,443 3,423 37,154 25,130 
STUDEBAKER 3,292 4,672 3,281 7,866 105,073 70,097 
WILLYS-OVERLAND?* 1,363 578 1,430 3,032 14,954 22,492 
Total Cars, U. S. ..... 94,912 114,289 94,945 224,650 2,398,941 1,633,186 
+Includes station wagons. *Kevised. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan. I Jan. 1 
Ended Same Ended May, to to 
May 17, Week, May 10, 1952 May 19, May 17, 
1952 1951 1952* to Date 1951* 1952* 
CHEVROLET 6,882 10,307 6,834 14,769 188,918 127,355 
CROSLEY 14 13 12 32 341 135 
DIAMOND T .. 185 144 188 443 3,611 3,231 
DIVCO . 80 100 80 184 1,833 1,379 
DODGE ..... 3,659 3,779 3,630 8,608 64,184 64,976 
FEDERAL 50 a 50 820 701 
FORD ..... 4,647 6,524 4,676 13,333 138,767 39,616 
GMC . — 2,593 2,648 2,536 6,213 53,852 45,987 
INTERNATIONA 2,854 3,239 2,860 6,934 69,580 63,959 
MACK... ” 225 376 172 485 6,551 4,685 
REO . none 376 401 340 851 6,688 7,208 
STUDEBAKER .... 1,208 1,005 1,255 2,941 17,383 24,804 
oo ae 248 301 218 594 7,046 5,790 
WILLYS-OVERLAND.. 2,727 1,856 2,218 5,149 34,010 41,354 
MISCELLANEOUS 302 338 308 731 6,105 6,040 
Total Trucks, U. S. .... 26,050 31,079 25,327 61,317 599,689 487,270 
Total Cars, Trucks : 
\ See ae 120,962 145,368 120,272 285,967 2,998,630 2,120,456 
Total Cars, Trucks 
Canada. ........... site 9,921 9,881 9,854 21,755 188,872 152,111 
Grand Total 
Cars and Trucks 
U. S. and Canada ......130,883 155,249 130,126 307,722 3,187,502 2,272,567 





Six New Vehicle Advisers 
Join NPA as Six Leave 


WASHINGTON. — A turnover in 
consultants has taken place 
NPA’s motor vehicle division, with 
six, who had served without com- 
pensation, returning to their roles 
in private industry. Six new con- 
sultants have reported for duty. 


In addition, Courtney Johnson, 
»f South Bend, Ind., is scheduled to 
eave June 5 after finishing his 
tenure as director of the NPA 
division. He is assistant to the 
president and board chairman of 
Studebaker. 


Robert Cass, of White, Cleveland, 
deputy director of the motor ve- 
hicle division, is expected to suc- 
ceed Johnson. Cass, in any event, 
is planning to leave NPA about 
Oct. 1, when his agreed term of 
service expires. 

Richard Creter, of New York, 
diesel engineer for Continental 
Motors, is due to leave NPA July 
15. He is chief of the engine 
branch. 

New consultants 
vehicle division are: 

Francis R. Kadie, of Washington, 
D. C., regional manager of Chrys- 
ler’s Fargo division, who is a staff 
consultant. 

Andrew P. Doyle jr., of Milwau- 


Powers Elected Head 
Of Taunton Dealers 


TAUNTON, Mass.—George M. 
Powers jr., president of Powers 
Pontiac, Inc., and director of the 
Taunton association of commerce, 
has been elected chairman of the 
Taunton New Car Dealers Assn. 

Other officers elected include Ed- 
mund T. Flynn, vice-chairman, and 
Earle MacAdams, Ralph N. Rich- 
mond and Powers, managers. 


in the motor 





| kee, assistant sales manager for 
in| Briggs & Stratton Corp., who is 





consultant on engines. 
Gilbert D. Partridge, of Chicago, 
district manager, Baltimore truck 


district, International Harvester, 
who is consultant on trucks. 
Ellis R. Griffith, of Shaker 


Heights, O., assistant service man- 
ager, Eaton’s axle division, who is 
consultant on replacement parts. 

William M. Phillips, of Birming- 
ham, Mich., consultant to Chrys- 
ler’s vice-president, who is consult- 
ant on conservation. 

Thomas J. O'Neil, of Birming- 
ham, Mich., manager of new and 
used-car sales, Ford division, who 
is consultant on passenger cars. 

The following have left NPA: 

Richard L. Paulson, of Detroit, 
in charge of service research, 


| hearings 





Chrysler, who was consultant on 
replacement parts. 

James C. Doyle, of Detroit, Ford’s | 
central regional sales manager who | 
was staff consultant. 

Loren F. Van Nortwick, of De- 
troit, Dodge division director of 
truck sales, who was consultant in 
the truck branch. | 

William E. Osband, of Detroit, 
Packard’s national used-car man- 


ager, who was a consultant on 
critical materials. 

Harland Walters, of Woodacres, 
Md., zone manager of Nash’s 
Washington division, who was a 
consultant in the passenger-car 
section. 


Philip C. Johnson, of Toledo, 
Willys-Overland assistant executive 
engineer, who was a consultant on 
conservation. 


|held Wednesday at 





Production 


(Continued from Page 1) 


| seizure of the mills, and justices 


of the tribunal indicated in their 
with government and 
company attorneys that it might be 
several weeks yet before an opinion 
is handed down. 

Meanwhile, Secretary of Com- 
merce Sawyer will be the “prime 
mover” of steel operations, That 
CIO President Philip Murray 
would renew the steel strike if the 
court orders Sawyer “off the prem- 
ises” was a probability last week, 
barring an improbable contract 
settlement in the interim. 

After turning out their two 
millionth vehicle of the year 
Monday, U. S. plants went on to 
accumulate a 1952 total of 2,120,- 
456 cars and trucks at last week’s 
conclusion. This sum consisted of 

1,633,186 cars and 487,270 trucks. 
On the basis cf the steadiness 

manifested in the production rate 
last week, May production should 
top that of April by a _ slight 
margin, even taking note of the 
Memorial Day curtailment next 
week. All things considered, May 
should yield nearly 530,000 cars and 
trucks, compared to last month’s 
522,500. 

Canadian vehicle production was 
equally undeviating last week. The 
output total of the U. S. and Can- 
ada combined was estimated at 
130,883 cars and trucks, against 
130,126 the previous week. For the 
year to date, combined U. S. and 
Canadian output has now reached 
2,272,567 units. 


Second Session 
Of Ford Council 
Set for Friday 


DEARBORN. — The second ses- 
sion of the present National Ford 
Dealer Council is scheduled for this 
Friday here. 

L. W. Smead, Ford division gen- 
eral sales manager, said he had 
asked the 12 elected members of 
the Council to bring to Friday’s 
all-day sessions comments and 
recommendations from dealers in 
their regions. 

Smead plans to preside at lunch- 
eon and dinner meetings of the 
Council in the Dearborn Inn. L. D. 
Crusoe, division general manager, 
and other members of the Ford 
Administration committee are ex- 
pected to attend the meeting. 

“Since Ford established its dealer 
council program in 1945,” Smead 
said, “more than 70 percent of the 
council’s recommendations have 
been adopted by the company.” 

Ford Council members are as 
follows: 

Northeastern region: S. J. Rey- 
nolds, Syracuse, N. Y., and Harry 
H. Smart, Brunswick, Me. South- 
eastern: George M. Holtsinger, 
Tampa, Fla., and Tom Frost, War- 
renton, Va. Central: J, Ralph 
Mason, Kokomo, Ind., and O. O. 
Griffith, Noblesville, Ind. 

Midwestern: Ralph Hirschberg, 





|Chicago, and F. W. Pohlman, Au- 


burn, Neb. Southwestern: R. T. 
Andress, Shreveport, La., and L. B. 
Nabors, Columbus, Miss. Western: 
N. C. Petty, Salt Lake City, and 
George H. Scofield, Santa Cruz, 
Calif, 


New Jersey Holds 


Regional Parleys 


NEWARK, N. J.—Regional meet- 
ings of the New Jersey Automotive 
Trade Assn. will be held this week. 

Opening today (May i9) is the 
central region conference at the 
Trenton Country club, Trenton. The 
northern region meeting will be 
the Robert 
Treat hotel, Newark, and the south- 
ern region meeting is slated for 


| Thursday at the Hotel Traymore, 


Atlantic City. 








Auto Stocks 
May May 1952 

14 7 igh Low 
Chrysler 74% 163%, 16% 68% 
Crosley 2% 2% 8% 2% 
GM 545, 55 55 53% 
Hudson 14% 14% 14% 12% 
K-F 5 5 7 5 
Nash 19% 19 21% 18% 
Packard 4% 456 4% 4% 
Stude. 87% 37% 38 31% 
Willys 9% 9% 10% 8% 
Average 24.70 24.86 


Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange. 








Average Is 7.8 Units per Dealer... 





New-Car Stocks at Top 
For °52 as ‘W’ Ends 


(Continued from Page 1) 


scious.” He noted that his own 
factory is spending a lot of money 
to try to break down that sales 
barrier. 

Many dealers still look for hard | 
selling ahead, and many are glad 
to have the training under their | 
belts that credit controls forced 
upon them. An Eastern dealer said: | 

“I've had so much competitive | 
conditioning this year that now I’m 
ready for anything.” 

Generally, there was the feeling | 
that without credit controls cus- | 
tomers will have to pay a little 
more for their cars than they 
have been, with dealers giving up 
less of their profit margins. 

A Midwestern dealer said that, 
when Regulation W went off, his 
standards for rating tradeins as 
“creampuffs” went up. He added 
that he now intends to limit the 
tradein allowance on such cars to 
top wholesale value. 

* * . 


UTOMOTIVE NEWS ' latest sur- 

vey of field stocks showed that 
on May 1 the number of new cars 
at all franchised U.S. dealerships— 
plus those warehoused by dealers 
and factories; demonstrators and 
those still in transit—totaled 344,- 
793, as against 296,391 a month 
previous, and 482,101 on May 1, 1951. 

(Epitor’s Note: — AUTOMOTIVE 

News’ tabulations on new-car 
stocks are not based on any in- 
formation provided by auto man- 
ufactuers.) 

The May 1 survey of dealers’ 
stocks found that immediate de- 
livery of any make U.S. car, with 
the exception of one high-priced 
model, was available in most sec- 
tions of the country. 

However, dealers’ criticism of 





Dealers to Gather 
For Mass Dodge 


Truck Driveaway 


DETROIT. — The largest drive- 
away of Dodge trucks in a decade 
will get under way after the arrival 
here tomorrow (May 20) of dealer 
representatives from the Pittsburgh 
region, it was announced by E. C. 
Dock, Dodge general sales man- 
ager. 

About 140 persons, representing 
100 dealerships in Pennsylvania, 
West Virginia and Maryland, will 
arrive by special train. They will 
visit the Dodge truck plant and 
Chrysler engineering laboratories 
Wednesday and then drive 110 
Dodge trucks of 1% and two-ton 
capacities to their home cities 
Thursday. 


To save driving time and escape 
heavy traffic, the trucks are being 
transported by ship to Cleveland, 
where they will be picked up by 
the dealers and driven home. 

When one convoy of trucks 
reaches Pittsburgh at about 3 p.m. 





Thursday, a safety parade will be 
staged with police escort. Similar 


parades are planned in other cities. | 


factory distribution policies was 
louder than in previous surveys, 
and charges of “maldistribution” 
came from cities all over. 

An Eastern dealer said he hoped 





New-Car Stocks 


In Postwar 
(Estimated by Automotive News) 


Dealers’ 

Cars Cars in Total 

in Transit Potential 

Period Field to Inventory 
Ending Stockst Dealers Stocks 
Jan. 1, °50.. 251,754 188,500 440,254 
Apr. 1, '50.. 276,136 158,000 434,136 
June 1, ’'50.. 247,680 160.200 407,880 
Sept. 1, °50.. 239,642 160,400 400,042 
Oct. 1, °50.. 208,367 157,800 366,167 
Nov. 1, °50.. 330,571 158,500 489,071 
Dec. 1, '50.. 295,521 128,300 423,821 
Jan. 1, '51.. 305,888 98,900 404,788 
Feb. 1, 51. . 291,042 127,000 418,042 
Mar. 1, ’51.. 303,874 136,000 439,874 
Apr. 1, ’51.. 406,541 138,500 545.041 
May 1, ’51.. 369,101 113,000 482,101 
June 1, °51.. 365,241 93,000 458,241 
July 1, ’°51.. 357,606 90,700 448,306 
Aug. 1, °51.. 299,786 87,500 387,286 
Sept, 1, 51. . 283,402 86,800 370,202 
Oct, 1, ’°51.. 250,762 79,500 330,262 
Nov. 1, ’51.. 230,804 76,000 306.804 
Dec, 1, ’51.. 250,445 77,500 327,945 
Jan. 1, °52.. 224,968 31,000 968 
Feb. 1, °52.. 198,762 69,000 267.762 
Mar, 1, °52.. 182,577 76,000 258,577 
Apr. 1, ’52.. 213,391 83,000 *296,391 
May 1, ’52.. 256,793 88,000 344,793 


+Field stocks include cars actually at 
dealerships, those warehoused by dealers 
and factories and demonstrators. 


*Revised. 





the easing of credit restrictions 
would also result in alleviating 
some of the strain that has existed 
all year in his personal relations 
with his factory. 
+ * * 
be HAD at least 25 cars on 
hand at all times this year,” 
he said, “but haven’t been able to 
let the factory know on my regular 
reports that I’ve got more than 
four or five, lest they cut my quota. 
I’ve had to hide excess cars away 
so factory representatives wouldn’t 
see them.” 

Other dealers said such a prac- 
tice was common with them, too. 
But some said they thought the 
threat of quota cuts were more 
fancied than real. 





Trucker Fee Stirs 
Chicago Protest 


CHICAGO.—Organized opposition 
took form among Chicago-area 
firms and business groups against 
a central states truckers’ surcharge 
of $1.50 on shipments of less than 
5,000 pounds, now in effect. 

Four trade organizations, repre- 
senting mainly small business, 
characterized the surcharge as “un- 
reasonable and unorthodox.” 

It was filed Apr. 7 by the Central 
States Motor Freight Bureau, rate 
agency for truckers in Illinois, In- 
diana, Iowa, Michigan, Missouri, 
Ohio and parts of Kentucky, New 
York, Pennsylvania, West Virginia 
and Wisconsin. 








es 


Chevrolet Officials Plan Soap Box Derby— 


Chevrolet officials and dealers met in Cleveland to plan for the coming Soap Box 
Derby. Assembled for the first meeting were (left to right) G. L. Dorner, C. C. Cutler, 
R. C. Schaefer, F. H. Mosher, L. L. Horton, W. G. McQuigg, A. Schweinefus, A. 
LaRiche, A. R. Barrett, F. Weiland, R. Bass, C. Schreiber, P. Acker, H. K. Holben and 
M. P. Anderson. Standing (left to right) ore G. Lyon, W. M. LaRiche, A. Haas, H. 
Hewitt, W. Pitcher, P. Clark, 8. Guthery, W. Hodgson and M. B. Bittenger. 
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Md. Plans Parley 
For June 13-15 


BALTIMORE. — The Automobile 
Trade Assn. of Maryland will hold 
its yearly spring conference at 
Ocean City, Md., June 13-15, it was 
announced by Foster W. Talbott, 
president. 

Talbott said that the meeting 
would be held at the Commander 
hotel and that Thomas B. R. Mudd, 
motor venicle commissioner, would 
be the main speaker at the annual 
banquet June 14. About 200 dealers 
are expected to attend. 


Classified Want Ads 














Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 








HELP WANTED 


IF YOU CALL on garages, body shops, 
new car dealers, you can do them a real 
service and at the same time add com- 
missions to your present income. We 
publish in loose-leaf form, the only up- 
to-date parts price manual. Our National 
Auto Parts and Labor Manual is pocket 
size and kept current at all times by 
sending each subscriber fresh replacement 
pages the moment new parts prices are 
released by the factories. Already—al- 
most every auto insurance adjustor in 
the country carries one in his pocket for 
making quick estimates of collision dam- 
age. This remarkable service is con- 
stantly edited with special emphasis on 

y, grille, front-end suspension, road 
housing assembly and external repairs. 
An attractive proposition awaits you if 
you can qualify to represent us. Full 
details by return mail. Write me today! 
Henry Paulman, Treasurer, National Used 
Car Market Report, Inc., 900 S. Wabash 
Ave., Chicago 5, Ill. 








SALES MANAGER, young, aggressive and 
ambitious with proven record of retail 
selling cars and trucks and experience 
in sales management. We are a Ford 
dealership, well established and profitably 
operating, selling 600 new units per year. 
Located in the heart of the prosperous 
Blue Grass country. Ideal living condi- 
tions and educational facilities. Substan- 
tial salary with percentage of profits for 
man who can qualify. Please furnish 
complete information, education, experi- 
ence and references. All replies will be 
treated strictly confidential. Gaidry Mo- 
tors, Lexington, Ky. 


PARTS MANAGER for Ford dealership— 
capable of taking complete charge of 
large volume parts department. Real op- 
portunity for man who is qualified to 
handle one of the largest parts merchan- 
dising jobs in the state of Ohio, located 
in Cleveland. This is not a job for a 
beginner but one with proven background 
of having developed and handled parts 
sales of $40,000 per month and up. At- 
tractive salary and bonus arrangement. 
Address Box 1484, c/o Automotive News, 
Detroit 26. 





CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 


California. Low Rates: EIGHTEEN 


CENTS (18c) PER WORD for each 


insertion. Cash 


in advance. Position 


Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 


ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 
, in care of Automotive News, Detroit 26, Mich.’ add One Dol- 


lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 


at regular rates, but if signed "Box No 


received. Display Ads: $9.80 per 
A ee) 


inch, per insertion. 


AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, 





MICH. 





HELP WANTED 





AGGRESSIVE SERVICE MANAGER. The 
man we are seeking must be able to 
come in and take complete charge of 
our service department. On the basis of 
cars operating, he should be able to 
more than double the present $4,000 
approximate monthly customer labor. 
Compensation will be based on the im- 
provement the person we are seeking can 
show. This is a Chevrolet dealership 
and person should be familiar with 
Chevrolet procedure. We have a union 
shop and it is almost necessary the 
service manager be a union man. Our 
place of business is located in Montana 
in the heart of the Rocky Mountains, 
with fishing and hunting opportunities 
unlimited. Housing is available and rea- 
sonable; group insurance and vacation. 
In answer, please state present employ- 
ment, past experience, age, family con- 
nections, the compensation plan you ex- 
pect to work on, and references, both 
personal and professional. Box 1463, c/o 
Automotive News, Detroit 26. 





MANAGER WANTED 
TRUCK DEPARTMENT 


OF LARGE N.Y.C. DODGE ORGANIZATION 
We are looking for a thoroughly experi- 
enced aggressive retail truck manager 
who is capable of developing a large 
sales potential. Excellent proposition for 
the right man. Write, stating age, quali- 
fications and experience. Replies held in 
strict confidence. 


DEXTER MOTORS 


1892 First Ave. New York 29, N. Y. 





CHEVROLET SALES MANAGER for 2,000 
car planning potential in Dallas, Texas. 
Must be thoroughly experienced in new 
cars, used cars and truck operation. 
Proven ability in managing salesmen. 
List jobs held, length of time on job— 
planning potential of deal—number of 
salesmen supervised. References should 
be furnished; age and marital status. 
Incentive compensation plan based on 
volume and profit. This is a job with 
one of the largest and oldest Chevrolet 
dealerships in the southwest. Box 1471, 
c/o Automotive News, Detroit 26. 





PARTS MANAGER, One of General Mo- 
tors’ largest middle western dealerships 
has available a splendid opportunity for 
an aggressive, qualified parts manager 
to handle all phases of parts merchandis- 
ing, including the wholesaling as well as 
managerial duties. Outside contacts with 
the supplier an important prerequisite. 
Box 1497, c/o Automotive News, De- 
troit 26. 








ACCOUNTANT - BOOKKEEPER needed in 
400 car Savannah, Ga., dealership. Must 
be experienced in GM accounting and 
daily operating controls. Box 1485, c/o 
Automotive News, Detroit 26. 





HELP WANTED 





UTS 























Detroit 26. 








Leading British Car 
Importer 


Leading British car importer requires field rep- 
resentatives with successful selling background 
in wholesale and retail automobile field. Must 
be resourceful in handling dealers’ selling and 
merchandising problems. Send full particulars 
of previous experience, stating age, territory 
| preferred, whether willing to travel and salary 


required. Box 1494, c/o Automotive News, 






































HELP WANTED 


ARE YOU INTERESTED in a sound busi- 
ness future? We offer an exceptional 
opportunity to young men between the 
ages of 23 and 30 who desire a career 
in sales and want to become permanently 
situated. Experience is not necessary. 
Our representatives are thoroughly trained 
at our expense in the products we manu- 
facture as well as our selling and sales 
promotion procedure. They are also given 
supervised training in the field. When 
assigned to a territory, they receive 
weekly advances and guarantee of $488 
monthly until they become fully estab- 
lished. 1951 commissions paid to our 
leading producers averaged $53 per day. 
1951 commissions paid to all full year 
salesmen averaged $35 per day. You are 
invited to consider your future in our 
organization. Write fully, in your own 
handwriting, stating age, education, 
marital status, business records and ref- 
erences to P. O. Box 177, Memphis, Ten- 
nessee. Also inclose a snapshot photo- 
graph of yourself, if available. If you 
Pp the ry qualifications, in- 
terviews will be arranged. We will gladly 
present the facts concerning our business 
and discuss your future with us without 
obligation on your part. You will be given 
every opportunity to thoroughly familiar- 
ize yourself with our operation before 
making your final decision. ARTHUR 
FULMER, Automobile Seat Cover Manu- 
facturer, Trim Supply Wholesaler—Mem- 
phis, St. Louis, Charlotte, Louisville, Lit- 
tle Rock, Dallas, Indianapolis. 


SALES MANAGER WANTED. Large Buick 
dealer, located fastest growing section of 
Pittsburgh, is looking for a real sales 
manager. Must be good closer, able to 
direct salesmen with complete follow-up 











system. Married, sober and willing to 
work long hours. Good salary and incen- 
tive. Send full particulars, references 


and picture in application. Our employes 
are aware of this ad. All replies treated 
in confidence. Address: Room 402, Grant 
Bldg., Pittsburgh 19, Pa. 


SALESMEN. Wonderful opportunity for 
ambitious men selling ‘‘Precision-Fit’’ 
seat covers to new car dealers. Known, 
advertised for over 30 years, Fabric seat 
covers offer steady income, very liberal 
commission. For information, write giv- 
ing territory desired, qualifications, etc. 
Fabric Mfg. Co., Inc., Box 1259, New- 
ark, N. J. 








SERVICE MANAGER. Large NYC for- 
eign car distributor needs efficient man 
trained in all phases of modern shop 
management. Excellent permanent posi- 
tion. Send resume to J. 8S. Inskip, Inc., 
304 E. 64th St., New York City 21. 





ee cece eer nrmn sire 





FORD PARTS MANAGER 


Large midwestern Ford dealer interested 
in thoroughly experienced parts manager. 
Present volume $35,000 per month. Must 
be a cautious buyer, able to handle and 


direct present staff of good men and 
loaded with merchandising ideas that 
click. Remuneration commensurate with 


man's ability. 


Write Box 1491, c/o Automotive News, 
Detroit 26, giving complete details as 
well as picture. 











GENERAL AUTOMOTIVE CONSULTANT 
living in Philadelphia or vicinity. One 
who is familiar with all phases of a 
large city dealership, who can formulate 
and carry out plans for promoting 
efficiency in all departments, particularly 
service. Steady employment. State quali- 
fications and salary desired. Write Box 
1472, c/o Automotive News, Detroit 26. 





SALESMEN WANTED to sideline new 
product worth $300 monthly. Sells di- 
rectly to new car dealers. Write for ter- 
ritory and details. Replies confidential. 
Denslo P. Hamlin, Sales Manager, 124 
Oak Avenue, Hempstead, N. Y. 





GOOD UPENING in Studebaker garage for 
an experienced bookkeeper who is willing 
to locate in western Nebraska. Must be 
reliable and able to give some assistance 
in the parts department. Top salary. If 
interested, write Box 1486, c/o Automo- 
tive News, Detroit 26. 








——————— POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
tates, namely: 9 cents per word for each 
insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 
section.) 











SERVICE and PARTS MANAGER—Chrys- 
ler products preferred. Florida. Over 25 
years’ volume dealer and factory experi- 
ence. Good merchandiser. Must stay in 
Florida for reasons of family health. 


Personal interview in Florida can be 
arranged. Box 1488, c/o Automotive 
News, Detroit 26. 





BUSINESS MANAGER - ACCOUNTANT, 
Florida. Fifteen years’ large GM dealer 
experience, taxes, controls; capable of 
complete management. College graduate, 
married, responsible and steady. Box 
1487, c/o Automotive News, Detroit 26. 





POSITION WANTED 








SALES MANAGER 
for 
AUTOMOTIVE PARTS 
MANUFACTURER 


Age 34, 14 years sales, promotion, merchan- 
dising, sales administrative and field sales 
managerial experience. Automotive and in- 
dustrial original equipment and replacement 
parts. Accessories and equipment sales. New 
car dealers, jobbers, chain and _ industrial 
supply houses. Presently employed, seeks 
broader opportunity. Prefer eastern location. 
Communications confidential. Stock purchase 
plan desired if possible. 


Box 1492 
c/o Automotive News, Detroit 26 





I KNOW I CAN MAKE an agency pay, 
if you will give me full control and a 
profit-sharing deal. I prefer to work on 
daily control. I am strong in business 
management, closing, sales_ training, 
service and sales follow-up, credit and 
collections, used car appraising, tire busi- 
ness A to Z. Experience: 14 years auto- 
mobile business, factory experience, Hull- 
Dobbs with 25 men, 750 car deal, we 
retail 75 used cars monthly. Present 
employer will give me top references. 
Average earnings six years, $18,000. Col- 
lege graduate, 38 years old, 6’2”. Box 
1493, c/o Automotive News, Detroit 26. 


YOUNG AUTOMOTIVE MAN, with experi- 
ence in all departments, desires connec- 
tion with dealer in Wisconsin or Illinois 
as general manager or assistant to owner 
who would like to semi-retire. Good 
references. Presently employed. All re- 
plies confidential. Box 1474, c/o Auto- 
motive News, Detroit 26. 


TRUCK MANAGER—35 years 








of age. 


Qualified to take complete control of 
retail sales, appraisals and all phases 
of truck business. Have had _ several 
years of equipment experience. Excellent 
references. Chevrolet trained. Would 
take combination deal with a future. 
Write Box 941, Lafayette, Ind. 





SERVICE MANAGER. Capable executive, 
19 years’ experience with General Mo- 
tors. Have good technical knowledge, 
broad experience in handling customers 
and employes. Knowledge of paper work 
and sales promotion. Married, 44 years 
of age. Can furnish excellent references. 
Box 1475, c/o Automotive News, De- 
troit 26. 





SERVICE MANAGER, 20 years’ experi- 
ence, presently operating dual GM, three 
lines. Efficient, reliable, family of four; 
have know-how, willing. Can furnish best 
of references. No drinking, know Hydra- 
Matic, can organize shop and personnel. 
Know factory and dealer policy and pro- 
cedure. Available in 30 days. Prefer 
town of 50,000 to 100,000. Box 1473, 
c/o Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE 





ILLNESS REQUIRES SALE of dealership 
handling Ford. This dealership has 400 
car potential—$75,000 to $100,000 year 
profit. Located in northern Indiana. 
Long lease on building. Will inventory 
at over $100,000. Must have factory 
approval. Box 1437, c/o Automotive 
News, Detroit 26. 

DEALERSHIP Auto truck body shop. 
Custom built bodies; complete equipped 
building 45’x150’; also repairs; paint 
shop; excellent clientele; same owner 23 
years; Ohio industrial city; large lot; 
five room home; with property; price 
reasonable. Apple Company, Brokers, 
Cleveland, Ohio. 








DEALERSHIP, now handling Kaiser- 
Frazer. Indiana city 65,000; corner brick 
veneer building; complete service; own- 
er’s suite above; large lot; opportunity 
to expand; sell with property. Apple 
Company, Brokers, Cleveland, Ohio. 





LEADING INDEPENDENT car and truck 
dealership available in New Jersey. Popu- 
lation 5,000. Trade area 40,000. Well 
equipped service and parts department 
and wrecker. Can be purchased with or 
without real estate. Box 1481, c/o Auto- 
motive News, Detroit 26. 





MICHIGAN, now handling Plymouth with 
major line—300 car potential. Sales close 
to million last year. Invest $30,000 
—equipment, parts extra—lease buildings 


and lot. Get your money back first year. 
Act fast. Box 1456, c/o Automotive 
News, Detroit 26. 





NEW JERSEY DEALERSHIPS: Now han- 
dling DeSoto-Plymouth, 175 cars; Hud- 
son, 300 cars. M. Korn, 148 Market 
St.. Paterson, N. J. 

SEVERAL ‘‘BIG 3’’ AGENCIES in small 
towns in Illinois. Leonard J. Schrader, 
509% E. Green St., Champaign, IIl. 





AUTO AGENCIES 


Large, medium and small "Big Three’’ auto 
agencies located throughout the United 
States. Write for brochure. 


DAVID JARET CO. 


Established Over 29 Years 
150 Montague Street Brooklyn 2, N. Y. 
ULster 2-5600 








DEALERSHIP WANTED 





HAVE $50,000 to invest in automobile 
agency or will manage with opportunity 
to buy. Have $150,000 backer in addi- 
tion to my cash, 32 years old, married, 
family, college graduate—majored busi- 
ness and finance. Eight years’ experi- 
ence with present employer, wash job to 
general manager. Actual experience all 
departments including employe relations. 
Present employer knows of this ad. Sales 
last year over 2,200 new and used cars. 
Since all my experience with Ford prod- 
ucts, prefer Ford or Lincoln-Mercury. 
Bank and major finance company refer- 
ences as to ability. Southern California 
preferred. Confidential. Box 1479, c/o 
Automotive News, Detroit 26. 





WANT CAPITAL GAINS and future in- 
come? I would purchase one-half interest 
in Ford or GM franchise in southwest 
or west and assume complete responsi- 
bility as soon as proving my ability. 
Have operated both prewar and postwar. 
Qualifications can stand rigid inspection. 
Age 32, college graduate; present income 
—$10,000 per year; top references. Box 
1489, c/o Automotive News, Detroit 26. 





IS COMPETITION HURTING YOU? 
Am present dealer. Want to expand into Ford 
or GM with 400 or more units. Any territory. 
| have idle cash. What do you have? Replies 
confidential. 
Box 1415 
c/o Automotive News, Detroit 26 





BUSINESS MANAGER - ACCOUNTANT. 
Now employed as assistant manager in 
charge of accounting, large GMC con- 
tract. Present business changing hands. 
Experienced all phases retail auto busi- 
ness. Best references, including employers 
and zone. Box 1400, c/o Automotive 
News, Detroit 26. 





PROGRESSIVE MANAGER, sales closer 
and advertiser. Can handle every depart- 
ment at a profit. Excellent sales record. 
Can buy into. Prefer south. Box 1495, 
c/o Automotive News, Detroit 26. 





ACCOUNTANT-OFFICE MANAGER. Thor- 
oughly familiar with GM and Ford 
accounting procedure. Can handle all 
taxes, including income. Salary $100- 
$150 week. 14213 Terry St., Detroit, 
Mich. VErmont 7-1534. Will leave city. 





DEALERSHIPS AVAILABLE 
DEALERSHIP FOR SALE, now handling 
one of the leading independents, located 
in best section of Chicago. 500 car fran- 
chise; 32,000 square feet with paved used 





car lot. Covers one block area. Building 
and equipment 3% years old. Twenty- 
seven years in business. Gross sales in 


1951—$966,000. One of the finest setups 
in the country. Owner retiring. $395,000 
plus inventory. Box 1482, c/o Automo- 
tive News, Detroit 26. 


‘“‘BIG 3’’ DEALERSHIP. Well established, 
fast growing Detroit suburb, Ideal loca- 
tion on main thoroughfare within 12 
miles Detroit city hall. Building 6 years 
old, approximately 9,000’ floor space. 
Lot 100’x176’. Offices and shop fully 
equipped. New cars, parts and equip- 
ment at cost. No used cars. Owner has 
other interests. $55,000 will handle. Box 
1455, c/o Automotive News, Detroit 26. 


DEALERSHIP — INDEPENDENT. North- 
western part of Ohio in city over 50,000, 
doing good business. All parts, tools, 
machinery and office furniture. Subject 
to factory approval. Dealer in business 
over 20 years, wishes to retire. Box 
1466. c/o Automotive News, Detroit 26. 











WHEN BUYING er SELLING 
en 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 


LEO J. KLEM 
411 Curtis Bldg. Detroit 2, Mich 





“BIG THREE’’ DEALERSHIP’ wanted 
within 25 miles New York City. Qualify 
with manufacturer. Replies confidential 
Box 1476, c/o Automotive News, De 
troit 26. 

WANTED—Dealership handling GM, Ford, 
Lincoln - Mercury, DeSoto - Plymouth, 
Chrysler-Plymouth, 150 to 300 car con- 
tract. No real estate. Ex-dealer, con- 
fidential. Box 1477, c/o Automotive 
News, Detroit 26. 

WANT FORD or Chevrolet dealership in 
Colorado, Wyoming, Nebraska or Kansas 
Have $30,000 investment. Confidence and 
factory approval assured. Guarantee re- 











ply to all letters. Box 1478, c/o Auto- 
motive News, Detroit 26. 
GM, LINCOLN-MERCURY or STUDE- 


BAKER in southwest or California. Ex- 
new car dealer has ample cash for right 
deal. All replies in confidence. Box 1480, 
c/o Automotive News, Detroit 26. 

WANTED TO BUY—Chevrolet 100 to 150 
car dealership. All replies confidential 
Box 1460, c/o Automotive News, De- 
troit 26. 


BUSINESS OPPORTUNITIES 

OLD ESTABLISHED MO-PAR parts whole- 
saling setup calling on all Chrysler Co-op 
dealers in a large territory. Owner is at 
an age where he wishes to reduce activi- 
ties. Will invoice 150 to 175 thousand 
Midwestern city. Box 1483, c/o Auto- 
motive News, Detroit 26. 

LAND FOR LEASE. U.S. No. 1, outside 
Quonset Naval Station. Missler, Box 211, 
E. Greenwich, R. I. 














NEEDLE IN A 
HAYSTACK 


Man of high character, sales personality 
and good education can secure substantial 
working interest in well established manu- 
facturing concern — Detroit area — by in- 
vesting $10,000 to $15,000. 

Quality automotive product accepted as 
best in its field. 


Box 1496 
c/o Automotive News, Detroit 26 
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BUSINESS OPPORTUNITIES USED CARS FOR SALE PARTS FOR SALE PARTS WANTED MISCELLANEOUS — 

f Oo. D. COPPER TUBING at reasonable 
' prices. Fifty-foot il t fs = 
| DISTRIBUTORS ATTENTION! Old ; UNITED MOTORS oe age pe Be 
smobile SERVICE DEALERS! O:D. x .045--60ef x oil. Henry ‘Kirsh- 

A Rare Opportunity! USED CAR BUYERS N. Y. C. | ner Supply Co., is? Liberty Ave. Brook. 


We are the leading manufacturers of an 
essential time and labor saving device 
badly needed by new and used car deal- 
ers, garages and service stations. 


Our moderately 
priced, nationally advertised and highly 
endorsed by thousands of satisfied users. 


patented product is 


veveyyy-: 


Increased factory and foundry facilities 
enable us to appoint a few additional 
distributors in desirable territories. 


We invite correspondence from capable 
individuals or sale- organizations desir- 
ous to establish a profitable and perman- 
ent business of their own. 


Investment of from $750 to $3,000 for 
inventory to fill immediate orders is 
required. 


State full particulars in your reply. 


BOX 1470 
c/o Automotive News 
Detroit 26 











We currently have for sale a nice selection 
of low miteage 1950 and 1951 Chevrolets, 
Fords and Plymouths In coupes, two and four 
door sedans. 

These cars can be seen at— 


ROBINSON AUTO RENTAL, INC. 


Please note change of address 
229 S. HANSON ST., PHILADELPHIA 39, PA. 
|. E. Spatig, Used Car Manager 
Phone: Granite 2-3013 








AUTO AUCTION 
TIM ANSPACH 
"Midway", Stop 20 
Albany-Schenectady Road 
L » N.Y. 
(For Dealers Only) 
EVERY MONDAY ...12 NOON 
ber of N.U.C.D.A. and N.A.A.P.A. 





DEALER SERVICES 





INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise. Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
ice, 124 South Woodward, Birmingham, 
Michigan, or 4690 Newport, Detroit. 
Phone Midwest 4-5355. 





INVENTORY SERVICE 


Large ‘oa * small —_ 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen 
do all the work. Accurate, unbiased and 
confidential. Inventories accepted by all 
accountants and by the government. 

ALLIED INVENTORY CO., INC. 
1831 E. 79th St. Chi 
5-8300 


cago, Illinois 








INVENTORY SERVICE 
Parts and Accessories 

Full-time experts. No pickup, 
confidential and unbiased. Certifie 
Also special buy-sell service. ,_ ~~ 
organization — in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 


9900 Freeland Detroit 27, "Mich. 


parttime help; 
d reports. 





Service C 
WE 3 3-6449 








USED CARS FOR SALE 


ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 
Excellent Bodies - Good Motors - Heaters 
Upholstery Like New 
Buy Now at Low Prices 
1948-1949 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


54TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
Morris Freedman, Mgr. 
SARATOGA 7-2300 SHERWOOD 7-1700 














1950 CHEVROLET 
4-DOOR SEDANS 
EX-TAXICABS 


Original leather seat covers assures 
clean upholstery 
Solid Bodies 
Good Motors 


A Real Money Maker 
Disney Motor Sales, Inc. 


13607 St. Clair Ave. Cleveland, Ohio 
Glenville 1-8600 








—AUTO— 
AUCTION 


—Ah— 








O.K. AUTO 
AUCTION 


4305 Euclid Avenue 
Cleveland, Ohio 


Every 
Tuesday Noon 


Call MANNY or MARK 


For Reserved Numbers 
Phone Endicott 1-5757 
INSIDE SALE RAIN OR SHINE 
JERRY T. HALL, Auctioneer 














KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
gy ig INDIANA 


rt Grandi, Auctioneer 
Itinols St. Phone Lincoln 5383 


— ATTENTION — 


We are moving June Ist. 
Our new location is 
CAPITAL and MORRIS STS. 
Centrally located for your convenience 
in the heart of Indianapolis 


915 N. 








CARS WANTED 





CASH FOR 1951 or 1952 Hudson Hornet. 
Prefer straight shift and rough body. 
Must be bargain. To be used for stock 
car racing. Will pay as much as $250 
over dealer’s cost on some new cars. 
What do you have? Sutton Motor Co., 
135 West Sherman, Hutchinson, Kansas. 
Phone 2480, 





WANTED—Five-passenger fleet cars, also 
seven-passenger 1949-1951 DeSoto taxi- 


cabs, limousines or sedans. Describe 
cars. Box 1438, c/o Automotive News, 
Detroit 26. 





WANTED—1932 or 1933 Buick phaeton in 
running condition. Write R. E. Rentz, 
111 Hazelcroft Ave., New Castle, Pa. 


Parts 
24-HOUR-DELIVERY SERVICE 


® 
WRITE — PHONE — WIRE 


for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 


Gage & Drummy, Inc. 
21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 4-5600 





OLDSMOBILE 


CADILLAC 
PARTS 


Write — Phone — Wire 
24-Hour Service 


South and Southwest 


ROUNTREE 
OLDS-CADILLAC CO. 


1309 Texas Ave., Shreveport, La. 
Phone 5-4421 











quires large quantities all UMS parts. Volume 
business assured. 


Write Box 1467, c/o Automotive News 
Detroit 26 


auto parts dealer continually re- | 








TIRES FOR SALE 


NEWEST SENSATION. Beautiful colored 
rubber-sidewall tires. Green, yellow, red, 
chartreuse. Special introductory offer. 
Royal Sales Co., 1121 N. 66th St., 
Philadelphia, Pa. 








TRUCKS FOR SALE 


lyn, N. Y¥ 


AUTOMATIC BRAKING 
TOW BAR 


Complete with controlled steering 


Guide Cables and $61 45 


BRAKE HOOK-UP....... 


Price includes Federal Excise Tax 
Meets all 1.C.C. requirements 





SELL UNDER DEALER'S COST, new 1951 
Ford FV8, 147” wheelbase first axle, 
Baumis 6-wheeler, ten—9:20 10-ply tires. 
Straight air, tachometer, heavy fan. Hot 
water heater. Two 35-gallon side tanks. 
36” fifth wheel. Trailer connections. 
Hand valve. 7:17 axle, 3-speed gear box. 
Will remove fifth wheel, gas tanks if 
requested. You can use 12-foot 
body. $7,275. B & W Motor Co., 827 
W. 35th St., Chicago, Ill. 

1947 WHITEHEAD and KALES four car 
carrier. Excellent shape. Fully equipped 
—$1,795. 1951 White cab-over-sleeper 
available extra, Hutchinson Motor, 
Hutchinson, Kans. Phone 4104. 


dump 








BUSES WANTED 





THREE NEW or late model school buses, 
minimum of 46 passenger. Must be good 
buy for cash. Box 1490, c/o Automotive 
News, Detroit 26. 





SHOP EQUIPMENT FOR SALE 





FOR SALE. Hudson neon building sign. 
Two window neon signs, service entrance 
sign, accessory display stand. Bill’s Mo- 
tors, York and Church, Willow Grove, Pa. 





TWENTY USED 
PARTS BINS 


with 12 drawers and 
dividers in each 


$65 Each 


DAVENPORT 
NASH SALES, INC. 
518 WEST FOURTH ST. 














ONE OF THE EAST'S 
LARGEST INVENTORIES 
Same Day Service on Mail Orders or 
Phone Calis — All Shipments C.O.D. 


Phone Parts Department 
Circle 5-5910 
521 W. 57th St. 


MONARCH BUICK CO., INC. 
“Buick's Largest Dealership" 
New York 19, New York 








GENUINE 
LINCOLN-MERCURY 
PARTS 


$100,000 Stock 


Freight prepaid on order over $100 net 
Prompt delivery and express service 
ENSLEN & WELTER 
MOTORS, Inc. 


5920 Hohman Avenue Hammond, 
Call Shef. 8105 


Ind. 





WANTED—1936-1937 Cord convertible. 
condition. 


Any 
Lindsey Motor, Bryan, Ohio. 





PARTS FOR SALE 








Genuine Oldsmobile Parts 
Largest Olds parts wholesalers in the middle 
west. Shipments made promptly. 
GREBE OLDS 
3400 S. Kingshighway 
Flanders 0800 St. Louis 9, Mo. 








HORSEHEADS, NEW YORK 
EVERY FRIDAY 





<eulhices 





DANVILLE, PENNA. 
EVERY WEDNESDAY 











You will always find real action at 
both these auctions. 


R. D. WEST, PROP. 
Jos. E. Johnson ; Tex Rickard 
Auctioneers 














BUICK PARTS 


“WORLD'S LARGEST DEALER 


OF GENUINE BUICK PARTS" 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts . Same Day Service 
On Mali Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP" 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 

All Phones WAbash 2-1030 














SAVE $$$ 


For Genuine Chrysler Products 
1941 to 1942 semi-automatic cluster gear 
(Part No. 1061364) 


$22.50 Each 
GM Hydra-Matic front pump oil seal 


(Part No. 8609473) 
$1.10 Each 


HURRY WHILE QUANTITIES LAST 


ACE AUTOMOTIVE 
PRODUCTS 


5416 N. BROADWAY CHICAGO, ILL. 
Longbeach 1-1773 








We Carry a Complete Line of 
PONTIAC PARTS 
Also parts for other GM cars. 
Shipped Anywhere 
Write, Wire or Phone 2-1454 
NELSON PONTIAC, INC. 
215 S. Main St. South Bend, Ind. 








AUTOMOTIVE NEWS 
WANT ADS 





GET RESULTS 














DAVENPORT, IOWA 
SHOP EQUIPMENT WANTED 
BUICK WANTED TO BUY—Used electric hoist. 
Rogers Chevrolet Co., Rantoul, Ill. 
Ww H o L E s A L E MISCELLANEOUS 
PARTS 


POWERFUL—SAFE. Sharp brake leek, car 
or truck. Ask your jobber or write direct. 
The Sharp Manufacturing Co., 
ville. Ohio, 


ENGINB REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S8t., 
Lynchburg, Virginia. 


AUTO DRIVING SCHOOL 
Equipment — Supplies 
Complete dual controls with or 
without two steering wheels. 


SAFE DRIVING INSTITUTE 
119 Snow St. Providence 3, R. |. 


Nelson- 














QUICK-TOW, Bumper- 
to-Bumper Tow Bar....... $19.50 
TRI-KING 3-Point Hook-Up 


Intra-State Tow Bar...... $42.50 


Folding "'V" Type) 











ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 
WE STOCK PARTS 
Protecto Covers Carrying Bags 
Safety Chains 


TOW BAR SALES CO. 


— Factory rare 
AN zs 


DE 2 
40 Fath Clinton St., 


4-4485 
Nite! SO $8973 
Chicago 6, Illinois 











ONE SHOT 
BILL COLLECTOR 


Why bother with long drawn out, step by 
step “Reminders.” Collect your past due 
accounts receivable easily with our “ONE 
SHOT BILL COLLECTOR." It's worth a try. 


Your money refunded if not satisfied. 


Send your check today for $15 te 


THE MEDFORD COMPANY 
Dayton 7, Ohio 


YOU CANNOT MATCH 


THE ENTIRELY NEW 
MOTO-MATIC 


TOW e GUIDE 


WITH 4 CONTOUR GRIP 
BUMPER COUPLERS 


NO ADAPTORS NECESSARY 
Meets 1.C.C. Strength Requirements 


Factory $ 85 Federal Tax 
NET PRICE Included 


648 Superior Avenue 





Factory Sales Division 


PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 

















WHOLESALE ONLY 


6146 Limekiln Pike, Philadelphia, Pa. 





Once Again We Offer to Our Dealer 
Friends a Fleet of City Official 
1951 FORD V-8 TUDORS 
All Colors 


“Here is your chance to make real money!” 


OGONTZ MOTOR COMPANY, INC. 


CALL GEORGE LILES 


WA 4-1600 








lew Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
for which check is attached [[] or send bill (_] 
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AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 
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An Open Letter To 
Carlite Guaranty 72 
Dealers Only... 


Dear Dealer 


Perhaps you have wondered why you haven't seen more of our representatives in recent weeks. 
We feel that we owe you an explanation. 


Things are at an all-time high at CARLIFE. We have been overwhelmed with inquiries from 
dealers all over America and more dealers have secured CARLIFE franchises the past 6 months than 
ever before in our history. This can be attributed to three reasons. 


1. Dealers want the cash reserves that CARLIFE accumulates for them. 


2. More than ever, dealers need this tested plan that brings back 72% of their customers 
regularly for service. 


3. Dealers welcome CARLIFE which adds to their profit and income. 


You know that CARLIFE pays back your original investment plus a profit of many times that 
amount within two or three weeks. So, you can easily understand why everybody is becoming more 
and more enthusiastic about it. Yes, in CARLIFE you have the greatest business-building plan 
in America! 


Thank you for your patience and co-operation. You have a valuable asset in CARLIFE...it 
is a continuous source of extra revenue, when properly used. We hope that you are getting the 
full benefit from CARLIFE and wish you would mail the attached coupon if you want to hear about 
the latest developments. 


Sincerely yours 
THE CARLIFE GUARANTY 


CL Jeter) 


E. C. Nelken 
General Manager 


Send This In Today= 


ee ae em mn em a my 
‘ 
): The Carlife Guaranty iy o Fy i C & 





16501 Wyoming, Detroit 21, Michigan 
Telephone Diamond 1-2388 
Give us the latest news about Carlife Guaranty “72” without cost 


or obligation. oO We are a Carlife Dealer. oO We are not a 
Carlife Dealer. 





To Dealers Who Do Not Now Have 
Carlife Guaranty “72” ... 


NAME OF DEALERSHIP. 





<—Mail This Coupon — It Costs You Nothing 
to Get the Exciting Facts About this 
Money-Making Plan. 


NAME —MAKE OF CAR 








ADDRESS 





CITY. ZONE STATE 











